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  HOW TO READ TABLES 

¶ Title explains the variable whose relative frequencies are given in the table. 

¶ Total in the first column shows percentages for each category of the tabulated. 

¶ Each next column represents percentages of the given variable within some 
subpopulation. 

¶ Row marked with N denotes size of the base, i.e., the size of (sub) sample on 
which the percentages are calculated. 

¶ Row marked with sig, represents significance of Hi-square statistics of the 
observed variable and variable from columns, if hi-square is significant, 
significance is written in white letters. 

¶ The last row in the table 100% indicates that all values in columns are added 
up to 100, that is, that column percentages are given. 

 

Above average  Average  Below average 

0.01 0.05 0.10  0.10 0.05 0.01 

 

Cells of the table are colored in blue, or red, if values they contain are considerably 
above or below the average. Three shades of blue or red color are used for three 
degrees of significance, the lightest shades for deviations significant on the level 
0.10, medium shades for the level 0.05 and the darkest shades of blue and red for 
the level 0.01. 

Example of interpretation of data from the above table (structure of education):  

¶ Significance of hi-square (significance of both hi-squares of statistics is lesser 
than 0.01) tells us that distribution of education by gender/ type of settlement 
differs significantly. 

¶ Glimpse at the cells of the table shows that there are significantly more males 
with three year vocational school on the level of significance 0.05 (total number 
of respondents in the sample with this type of education is 11.8%, and among 
males 15%). Similarly, there are significantly less females with this type of 
education (on the level 0.05) 9%.  

¶ There are significantly more respondents with faculty, academy (level 0.01) in 
urban settlements compared to entire population (12%), and significantly less 
in other types of settlements (the same level of significance 0.01) that is, 4%. 
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Please assess general 
situation in the country on 

the scale 1 to 5 

 Total Gender 

  M
a

le
 

F
e

m
a
le

 
N 1013 500 513 

sig  0.13 

Grade 1 23.1 23 23 

Grade 2 35.3 37 34 

Sum - 58.4 59 57 

Grade 3 35.1 35 36 

Sum + 04.9 05 04 

Grade 4 03.9 04 04 

Grade 5 01.0 01 01 

Refusal 00.5 01 00 

Doesnôt know 01.0 00 02 

Total 100% 

Mean 2.23 2.24 2.23 

 

¶ If tabulated variables represent the respondent's assessment on some scale 3 more rows are added.  

¶ Row marked with Sum - represents the sum of percentages on negative. 

¶ Row marked with Sum + represents the sum of percentages on positive grades. 

¶ Rows below grades contain other non-specific answers of the respondents. 

¶ Row marked with Mean represents arithmetic mean of the given grades. 

Which brands do you know? 

 Total Type 
  

U
rb

a
n
 

O
th

e
r 

N 502 302 200 

Brand C 97.8 98 98 

Brand A 93.2 95 91 

Brand D 39.1 41 36 

Brand B 22.3 26 17 

Brand E 22.1 19 27 

Other 20.9 26 14 

I don't know any  00.2 00  

 

¶ In case of multiple response (the respondent can give several valid 
answers, modalities) data in cells represent a percentage of (sub) 
population which mentions, that is, answers positively to given 
modality. 

¶ Please note that row 100% is missing ï that is because percentages 
do not add up to 100%.  
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RESULTS 
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ACCESS 
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 Is there any of the following devices at your home? 

Base: Total target population 
 
 

 
 

 Total Child's age Gender 
If itôs secondary, 

which type? 
Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

TV set 096.0 096 096 096 096 095 095 098 096 093 095 098 096 095 092 100 099 097 093 096 096 

Smartphones 093.1 092 094 094 092 095 095 093 093 094 093 093 094 093 083 100 090 094 095 093 093 

Less advanced mobile phones 036.9 035 039 037 037 036 039 055 028 029 038 035 035 048 033  050 041 031 023 037 

Tablet 036.3 038 034 038 035 036 029 038 031 045 036 036 038 029 025  028 031 039 040 043 

Computer or laptop 073.7 073 075 078 070 087 070 069 076 075 076 070 075 065 079 100 062 067 076 082 082 

Game player / console 018.3 020 017 025 011 018 016 016 018 023 023 011 018 021 021  014 021 015 024 020 

Radio receiver or any other device trough which 
you can listen the radio program 

042.0 040 044 045 039 046 042 040 040 050 042 042 042 038 050 050 037 043 044 048 040 

MP3 Player 013.9 013 015 014 014 020 017 013 014 015 018 007 015 013 004  009 012 019 013 016 

 

96%

93%

37%

36%

74%

18%

42%

14%

TV set

Smartphones

Less advanced mobile phones

Tablet

Computer or laptop

Game player / console

Radio receiver or any other device trough which you can
listen the radio program

MP3 Player
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 Do you have access to any of such devices at your home?  

Base: Total target population 
 
 

 
 

 Total 
Child's 

age 
Gender 

If itôs secondary, 
which type? 

Stratum Type Type of household HH income per HH member 
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N 649 328 321 325 324 76 91 213 303 133 406 243 523 100 24 2 135 116 133 104 161 

TV set 092.4 091 094 092 093 092 095 096 093 086 091 095 093 092 088 100 099 094 089 088 091 

Smartphones 085.2 078 092 086 084 092 093 088 085 081 084 086 086 081 079 100 086 091 083 086 082 

Less advanced mobile phones 025.3 023 027 025 025 025 030 041 018 016 026 025 024 032 017  036 028 019 014 027 

Tablet 033.0 034 032 037 029 034 027 035 028 041 033 032 035 024 025  025 028 038 033 040 

Computer or laptop 068.4 066 071 073 064 082 068 068 071 063 069 067 070 059 075 100 061 065 071 073 072 

Game player / console 014.5 015 014 022 007 014 014 014 015 015 018 008 014 015 017  013 017 012 016 015 

Radio receiver or any other device trough which 
you can listen the radio program 

035.9 032 040 037 035 039 038 036 033 042 035 037 036 034 038 050 033 038 040 034 035 

MP3 Player 011.1 009 013 012 010 018 016 011 012 010 015 005 011 011 004  007 009 017 010 012 

 

92%

85%

25%

33%

68%

15%

36%

11%

TV set

Less advanced mobile phones

Computer or laptop

Radio receiver or any other device trough which you
can listen the radio program
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 Do you have your own (personal)? 

Base: Total target population 
 
 

 
 

 Total 
Child's 

age 
Gender 

If itôs secondary, 
which type? 

Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

TV set(in your own room) 20.9 18 24 22 20 32 24 15 20 33 25 14 21 18 29 50 09 17 22 39 21 

Mobile phone 77.3 63 91 80 74 96 97 79 75 80 79 75 77 80 79 50 78 82 78 82 70 

Tablet 15.7 12 19 20 12 22 20 18 11 23 16 16 16 16 17  14 17 18 19 12 

Computer or laptop 27.5 21 34 33 22 42 35 22 29 33 28 26 28 25 33 50 20 26 25 44 26 

Game player / console 11.9 12 11 18 05 13 11 10 11 17 14 08 12 12 13  10 13 13 18 08 

Radio receiver or any other device trough which you 
can listen the radio program 

11.5 08 15 13 10 18 22 08 07 27 09 15 12 12 08  07 12 14 14 10 

MP3 Player 06.4 03 10 07 06 14 15 05 06 09 08 04 06 08 04  05 04 07 09 07 

 
 

21%

77%

16%

28%

12%

12%

6%

TV set(in your own room)

Mobile phone

Tablet

Computer or laptop

Game player / console

Radio receiver or any other device trough which you
can listen the radio program

MP3 Player
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Do you have your own (personal) TV set - Which type 

Base: Population children with own TV set 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 137 59 78 71 66 24 22 32 61 44 103 34 111 18 7 1 13 20 29 41 34 

sig  0.98 0.52 0.55 0.90 0.98 0.41 0.40 

Smart TV 020.4 020 021 018 023 025 009 022 021 018 020 021 025    023 010 014 020 032 

Less advanced 079.6 080 079 082 077 075 091 078 079 082 080 079 075 100 100 100 077 090 086 080 068 

Total 100% 

 

Smart TV
20%

Less advanced
80%
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Do you have your own (personal) Mobile phone  - Which type 

Base: Population of children with own mobile phone 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 506 210 296 262 244 73 89 170 230 106 324 182 405 81 19 1 107 96 104 85 114 

sig  0.00 0.44 0.68 0.56 0.03 0.45 0.67 

Smartphone 057.5 050 063 059 056 067 064 055 060 057 061 051 059 051 068  056 060 058 062 053 

Less advanced 042.5 050 037 041 044 033 036 045 040 043 039 049 041 049 032 100 044 040 042 038 047 

Total 100% 

 

Smartphone
57%

Less advanced
43%
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How often you are using... in a typical week, during the school year? - TV set 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.93 0.94 0.13 0.88 1.00 1.00 

Every day  67.3  67 65 70 71 63 65 70 69 58 65 71 69 60 57  69 74 65 71 59 

Only during working days 02.2  02 03 01 02 01 03 01 01 06 03  01 09   01 02 05 02 01 

Only during weekend days 05.6  06 07 04 06 03 07 08 03 06 06 04 05 06 14  07 04 06 09 03 

Most days in week (5-6 days a week)  08.3  08 09 07 08 07 10 04 07 20 07 11 08 09 07  07 09 08 04 14 

Several times a week (3-4) 10.8  11 10 12 09 18 08 10 13 06 12 09 10 13 14  08 11 12 11 12 

Once a week 01.2  01 02 01   04 02 01  01 02 01 02   03  02  01 

Not at all 02.2  02 01 03 03 03 01 02 03 02 03 01 02  07     02 08 

Donôt know 02.5  02 03 02 01 05 02 03 03 02 03 02 03 02   04 02 03 02 01 

Total 100% 

 

67%

2%

6%

8%

11%

1%

2%

3%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know
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How often you are using... in a typical week, during the school year? - Cable TV 

Base: Children 12 - 17 years old  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.48 0.32 0.00 0.75 1.00 1.00 

Every day  53.7  54 52 56 60 50 47 54 58 43 53 54 55 49 50  51 63 48 55 52 

Only during working days 04.6  05 06 03 06 04 03 03 06 05 06 03 05 04   01 07 03 04 08 

Only during weekend days 03.4  03 04 03 04 01 04 07 02 02 04 03 03 04 07  04 04 03 05 01 

Most days in week (5-6 days a week)  09.0  09 12 06 09 09 09 02 07 25 08 11 08 11 14  08 09 08 07 12 

Several times a week (3-4) 10.2  10 09 11 08 18 07 10 10 09 10 10 10 09 14  10 09 12 11 10 

Once a week 02.8  03 03 03 01 03 05 05 01 05 02 03 02 04 07  04 02 03 04 01 

Not at all 12.0  12 10 14 09 09 20 18 08 11 12 13 13 11 07  17 07 14 09 12 

Donôt know 04.3  04 04 05 03 05 05 02 07 02 05 03 04 09   04  09 05 03 

Total 100% 

 

54%

5%

3%

9%

10%

3%

12%

4%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Satellite TV 

Base: Children 12 - 17 years old  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.81 0.79 0.95 0.81 1.00 1.00 

Every day  20.4  20 22 18 18 16 28 25 18 17 21 20 22 15 07  29 21 20 20 12 

Only during working days 01.2  01 01 01 03   02 01 02 01 01 02     04 02  01 

Only during weekend days 01.9  02 02 01 02 01 02 01 01 05 02 02 01 06   01  06 02  

Most days in week (5-6 days a week)  02.2  02 02 02 01 01 04 02 02 03 03 01 02 04   01 02 02 02 04 

Several times a week (3-4) 04.3  04 06 03 03 08 04 01 06 06 06 02 04 02 14  01 02 05 11 04 

Once a week 00.3  00 01    01  01  00  00      02   

Not at all 61.7  62 57 67 63 68 54 63 60 63 59 67 63 53 64  58 68 55 59 68 

Donôt know 08.0  08 08 08 11 05 05 06 11 05 08 08 06 19 14  08 04 11 07 10 

Total 100% 

 

20%

1%

2%

2%

4%

0%

62%

8%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Internet TV 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.84 0.96 0.92 0.06 1.00 1.00 

Every day  11.7  12 13 10 14 04 14 11 14 08 15 06 12 13   14 05 09 13 16 

Only during working days 00.3  00 01    01   02 00   02     02   

Only during weekend days 02.8  03 02 04 03 03 02 02 03 05 03 03 02 09   04 02 05 04  

Most days in week (5-6 days a week)  03.1  03 05 01 02 03 05 07 01 02 03 03 03  07   09 03 04 01 

Several times a week (3-4) 04.9  05 05 05 06 07 02 05 02 12 02 09 05 06 07  03 07 06 07 03 

Once a week 02.5  02 02 03 03 03 02 01 03 05 03 02 02 04 14  01 04 03 04 01 

Not at all 69.4  69 66 73 69 75 66 72 73 57 67 73 71 62 64  76 74 62 63 71 

Donôt know 05.2  05 06 04 04 07 07 03 05 11 06 04 05 04 07  01  11 07 07 

Total 100% 

 

12%

0%

3%

3%

5%

3%

69%

5%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Mobile TV 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.79 1.00 1.00 0.32 1.00 1.00 

Every day  08.0  08 10 06 09 05 09 08 09 06 11 03 09 04   07 04 06 09 14 

Only during working days 00.9  01 01 01 01 01 01  01 03 01 01 01      02 02 01 

Only during weekend days 03.4  03 03 04 04 01 03 04 03 05 04 03 02 09 07  04  08 04 01 

Most days in week (5-6 days a week)  02.2  02 03 01 01 03 03 02 01 05 02 03 02 04   01 04 03 04  

Several times a week (3-4) 03.7  04 02 05 02 08 03 05 03 05 02 06 03 02 29  06 04 02 05 03 

Once a week 02.8  03 03 03 02 05 02 02 01 08 02 03 03 04    07 06 02  

Not at all 75.9  76 74 78 78 76 73 75 80 66 74 79 78 70 64  76 81 71 73 78 

Donôt know 03.1  03 04 03 03  05 05 02 03 03 03 03 06   06 02 03 02 03 

Total 100% 

 

8%

1%

3%

2%

4%

3%

76%

3%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - TV in general 

Base: Children 12 - 17 years old  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.82 0.45 0.13 0.68 1.00 0.95 

Every day  56.2  56 52 61 57 51 59 57 61 43 53 61 57 57 43  60 67 55 50 51 

Only during working days 00.9  01 02  01  01  02  01  01     02 02  01 

Only during weekend days 03.7  04 05 03 03 04 05 06 01 06 04 03 04 02   03 02 08 05 01 

Most days in week (5-6 days a week)  08.3  08 09 07 08 08 09 04 07 20 07 11 09 06 07  06 11 08 04 14 

Several times a week (3-4) 10.8  11 11 11 08 21 08 12 10 11 12 09 08 19 36  08 11 15 13 08 

Once a week 01.2  01 02 01  01 03 01 01 02 01 01 02    03  03   

Not at all 14.2  14 14 14 18 09 12 13 14 15 16 11 15 11 14  10 09 09 25 19 

Donôt know 04.6  05 06 03 05 05 03 08 03 03 05 04 05 04   11  02 04 05 

Total 100% 

 

56%

1%

4%

8%

11%

1%

14%

5%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Radio in the car 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 1.00 0.71 0.97 0.70 1.00 0.59 

Every day  08.3  08 08 08 10 05 08 04 10 11 10 05 09 06 07  04 05 05 07 19 

Only during working days 00.9  01 01 01 01 01   01 02 01  01       04 01 

Only during weekend days 01.9  02 02 01 01 03 02 02 01 03 02 01 02 02   01  05 02 01 

Most days in week (5-6 days a week)  02.8  03 03 03 03 03 03 03 02 05 03 02 03 04   03  05 07  

Several times a week (3-4) 07.4  07 08 07 07 05 10 08 08 06 06 10 07 06 14  10 07 09 13  

Once a week 01.9  02 02 02 01 01 03 04 01 02 01 03 02 02   03 02 02  03 

Not at all 67.3  67 65 70 64 68 72 73 67 60 66 70 68 62 71  68 79 67 64 60 

Donôt know 09.6  10 11 08 12 13 02 08 10 12 10 09 08 17 07  11 07 09 04 15 

Total 100% 

 

8%

1%

2%

3%

7%

2%

67%

10%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Radio through an MP3 device 

Base: Children Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r

s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.90 1.00 1.00 1.00 1.00 1.00 

Every day  03.4  03 02 05 02 05 04 02 03 08 04 02 04 02   01 02 05 04 05 

Only during working days 00.6  01 01  01  01 01 01  01  01        03 

Only during weekend days 02.2  02 02 03 03  02  02 06 03  01 06 07    06 04 01 

Most days in week (5-6 days a week)  01.5  02 01 02  07   02 03 01 02 02    01  05 02  

Several times a week (3-4) 02.2  02 02 02 01 03 03 03 02 02 02 03 02 02   04 04 02 02  

Once a week 01.5  02 02 01 01 04 01 02 01 03 01 02 02  07  01  02 05  

Not at all 83.6  84 82 85 87 80 82 87 86 74 82 87 84 83 86  86 89 77 79 86 

Donôt know 04.9  05 06 03 06 01 07 06 05 05 05 05 05 06   06 05 05 05 04 

Total 100% 

 

3%

1%

2%

2%

2%

2%

84%

5%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Radio on the cell phone 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.57 1.00 0.47 0.90 1.00 1.00 

Every day  14.2  14 13 16 14 13 15 06 20 15 15 12 16 06 14  08 07 15 14 25 

Only during working days 01.5  02 02 01 01 03 02  02 03 01 02 02     02 02 05  

Only during weekend days 01.9  02 02 01 01 03 03 02 02 02 02 01 02 02   01 04 03  01 

Most days in week (5-6 days a week)  01.9  02 02 01 02 03 01 01 03 02 02 01 01 06 07  01 02  04 03 

Several times a week (3-4) 05.9  06 06 06 04 08 08 08 03 09 05 07 06 09   07 11 06 04 03 

Once a week 03.1  03 04 03 02 07 02 02 03 06 03 03 02 02 21  03  05 05 03 

Not at all 65.1  65 62 69 69 59 64 75 61 57 63 70 65 70 57  71 67 65 64 59 

Donôt know 06.5  06 09 03 08 05 04 07 07 06 08 04 07 04   08 09 05 04 07 

Total 100% 

 

14%

2%

2%

2%

6%

3%

65%

7%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Online radio (through PC or Laptop) 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.04 0.99 0.98 0.60 1.00 1.00 

Every day  04.3  04 04 05 04 08 01 03 04 08 04 05 05 04   06 02 03 04 07 

Only during working days 00.9  01 01 01 01  01  01 02 01  01  07   02 02 02  

Only during weekend days 01.2  01 01 01 02 01  01 01 02 01 01 01 04    02 03 02  

Most days in week (5-6 days a week)  04.6  05 08 01 03 05 07 04 05 06 06 02 05 04   03 09 03 07 03 

Several times a week (3-4) 04.3  04 04 05 04 07 03 03 06 03 05 03 04 06 07  06 04 03 05 04 

Once a week 03.4  03 01 06 02 08 02 02 01 11 03 03 03 04   03 02 05 09  

Not at all 76.2  76 75 78 76 68 83 84 76 63 73 82 77 70 86  78 75 79 70 78 

Donôt know 04.9  05 06 03 07 03 03 04 05 06 06 03 05 06   06 05 03 02 08 

Total 100% 
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1%

1%

5%

4%

3%

76%

5%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Radio in general 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.22 0.98 0.63 0.21 0.86 0.89 

Every day  14.8  15 11 19 15 12 16 09 19 14 15 14 16 11 07  10 09 18 21 16 

Only during working days 00.9  01 02   01 02  01 03 01  01 02    02 02  01 

Only during weekend days 01.5  02 02 01 01 04  01  06 02 01 02 02   01  03 04  

Most days in week (5-6 days a week)  05.2  05 08 02 02 08 09 04 08 02 06 03 06 02 07  04 07 05 05 05 

Several times a week (3-4) 09.3  09 09 10 08 11 10 08 09 11 10 09 09 13   10 16 06 11 05 

Once a week 05.2  05 05 05 06 05 03 05 03 12 03 09 06 02 07  07 04 02 07 07 

Not at all 52.2  52 53 52 56 47 50 60 50 45 50 56 52 43 79  57 56 52 50 47 

Donôt know 10.8  11 11 11 11 12 10 12 11 08 13 08 09 26   11 07 14 02 18 

Total 100% 

 

15%

1%

2%

5%

9%

5%

52%

11%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Dailies printed version 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 1.00 1.00 1.00 0.93 1.00 1.00 

Every day  01.5  02 02 01 03 01  01 01 03 02 01 02    01  03 02 01 

Only during working days 00.6  01 01 01 01  01  01 02 01  00 02     03   

Only during weekend days 01.2  01 02 01 01 03 01  01 03 01 01 01 02   01 02 02  01 

Most days in week (5-6 days a week)  00.6  01 01 01 01  01 01  02 01  00  07    02  01 

Several times a week (3-4) 01.9  02 02 01 03 03   01 08 02 01 02 02     03 05 01 

Once a week 02.5  02 03 02 03 04 01 03 01 05 02 03 03 02   01 04 02 04 03 

Not at all 85.8  86 84 88 85 83 90 92 87 74 83 91 86 83 93  86 91 85 88 81 

Donôt know 05.9  06 06 05 06 07 05 04 08 05 07 03 06 09   10 04 02 02 11 

Total 100% 

 

2%

1%

1%

1%

2%

3%

86%

6%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Dailies online version 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 1.00 1.00 0.47 0.29 1.00 1.00 

Every day  04.9  05 06 04 07 03 03 01 07 08 07 02 06 02   01  06 07 10 

Only during working days 02.2  02 04 01 01 04 02 01 02 05 03 01 02 04    02 03 04 03 

Only during weekend days 00.6  01 01 01  03   01 02 00 01 01      02  01 

Most days in week (5-6 days a week)  02.8  03 02 03 02 03 04 01 04 03 03 02 03  14   07 03 02 03 

Several times a week (3-4) 04.0  04 04 04 04 05 03 04 05 03 03 05 04 06   04 05 05 04 03 

Once a week 05.2  05 05 05 05 07 04 09 03 05 04 07 05 06   10 05 05 05 01 

Not at all 73.8  74 72 76 75 66 78 81 73 65 71 79 74 68 86  78 77 73 77 66 

Donôt know 06.5  06 06 07 06 11 04 03 07 11 08 03 06 13   07 04 05 02 14 

Total 100% 

 

5%

2%

1%

3%

4%

5%

74%

7%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Dailies in general 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 1.00 1.00 0.63 0.80 1.00 1.00 

Every day  04.0  04 04 04 05 04 02  06 06 05 02 05      05 05 10 

Only during weekend days 01.9  02 03 01 01 04 02 01 01 06 02 01 02 02     05 02 03 

Most days in week (5-6 days a week)  01.2  01 01 01 02 01   01 03 01 02 01 02     02 04 01 

Several times a week (3-4) 03.7  04 04 03 03 03 05 05 03 05 03 04 03 04 14  03 04 05 04 04 

Once a week 04.6  05 05 04 04 07 04 09 03 02 05 03 05 04   07 07 03 05 01 

Not at all 77.5  77 75 80 78 74 79 83 77 69 75 83 78 72 86  82 84 79 77 67 

Donôt know 07.1  07 07 07 07 08 07 02 10 09 08 05 06 15   08 05 03 04 14 

Total 100% 

 

4%

2%

1%

4%

5%

78%

7%

Every day

Only during weekend days

Most days in week (5-6
days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - News online portals/websites 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.79 0.11 0.40 0.24 1.00 0.99 

Every day  10.5  10 11 10 11 07 13 07 14 08 12 08 11 09 07  07 04 14 16 12 

Only during working days 00.3  00 01    01   02 00   02     02   

Only during weekend days 02.8  03 04 01 04 03 01 01 04 03 03 02 03 02     03 05 05 

Most days in week (5-6 days a week)  03.1  03 04 02 01 03 07 02 04 03 04 02 03 02   03 05 02 04 03 

Several times a week (3-4) 07.7  08 07 08 04 16 07 08 06 11 07 09 07 09 14  11 12 05 04 07 

Once a week 04.3  04 06 03 04 03 07 09 01 05 05 03 05 04   11 02 05 04  

Not at all 61.4  61 57 66 70 53 54 67 60 55 56 71 61 57 79  57 63 64 64 60 

Donôt know 09.9  10 11 09 06 17 11 06 11 14 12 06 10 15   11 14 08 04 12 

Total 100% 

 

11%

0%

3%

3%

8%

4%

61%

10%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Weeklies 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 1.00 0.99 0.91 0.93 1.00 1.00 

Every day  01.2  01 01 02 01 01 01  02 02 01 01 01 02     03 02 01 

Only during working days 00.6  01 01 01  01 01   03 01  00 02     02 02  

Only during weekend days 01.2  01 02 01 01 01 01 01 01 02 01 01 02      02 02 03 

Most days in week (5-6 days a week)  01.2  01 02  01 03 01  01 05 02  01 04    02 03 02  

Several times a week (3-4) 00.9  01  02 01 01   01 03 01  01  07  01  02  01 

Once a week 02.2  02 02 03 03 03  04 02  03  03    04 02 02 02 01 

Not at all 84.3  84 84 84 81 83 91 92 83 74 80 92 84 81 93  88 89 83 84 78 

Donôt know 08.3  08 09 08 12 07 04 03 10 12 10 06 08 11   07 07 05 07 15 

Total 100% 

 

1%

1%

1%

1%

1%

2%

84%

8%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Monthlies 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 1.00 1.00 0.43 0.83 1.00 1.00 

Every day  01.5  02 02 01 02 01 01  03 02 02 01 02      02 04 03 

Only during weekend days 01.2  01 01 01 01 03 01 01 01 02 02  02      02 02 03 

Most days in week (5-6 days a week)  02.2  02 03 01 01 05 01  01 08 03 01 02 04 07   04 05 04  

Several times a week (3-4) 01.9  02 01 03 02 01 02  03 02 02 01 01 06    02 03  04 

Once a week 02.5  02 02 03 03 03 01 03 01 05 02 03 03 02   04 02 03 02 01 

Not at all 81.8  82 83 80 81 79 86 94 77 72 78 89 83 77 86  90 81 82 82 74 

Donôt know 09.0  09 08 10 10 08 08 02 13 11 11 06 09 11 07  06 12 05 07 15 

Total 100% 

 

2%

1%

2%

2%

3%

82%

9%

Every day

Only during weekend days

Most days in week (5-6
days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - ACCESS October 2018 

How often you are using... in a typical week, during the school year? - Books - print version 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.61 0.79 0.73 0.32 1.00 0.72 

Every day  16.0  16 13 19 21 13 11 12 18 17 16 16 16 21 07  14 14 12 13 26 

Only during working days 02.8  03 03 03 03 03 03 03 03 02 04 01 02 06   03 04   07 

Only during weekend days 05.6  06 06 05 04 07 07 06 06 05 06 05 04 15   06 04 11 02 05 

Most days in week (5-6 days a week)  05.9  06 07 05 04 07 08 05 06 08 06 06 06 06   04 07 03 09 07 

Several times a week (3-4) 10.5  10 08 13 12 13 07 08 13 09 12 09 11 06 14  11 11 14 07 10 

Once a week 15.7  16 16 16 16 12 18 14 17 15 14 19 15 17 29  11 21 21 18 10 

Not at all 24.7  25 27 22 22 25 28 33 18 28 21 31 25 19 36  31 14 20 32 26 

Donôt know 18.8  19 19 18 18 21 18 20 19 17 22 14 21 09 14  21 26 20 20 10 

Total 100% 

 

16%

3%

6%

6%

11%

16%

25%

19%

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know
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How often you are using... in a typical week, during the school year? - E - book 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.40 0.96 0.43 0.31 1.00 1.00 

Every day  05.9  06 04 08 07 07 03 01 09 06 08 03 07 02   04 05 03 09 08 

Only during weekend days 03.4  03 02 05 02 07 03 01 04 06 04 02 02 13   03 02 06 04 03 

Most days in week (5-6 days a week)  02.5  02 03 02 03 03 01  02 08 04  02 04 07    05 04 04 

Several times a week (3-4) 03.4  03 05 02 04 04 01 04 03 03 03 03 03 04   06 04 02  05 

Once a week 04.0  04 05 03 04 05 02 06 04 02 04 04 05 02   07 04 05 02 03 

Not at all 73.1  73 75 71 71 67 83 83 71 63 69 81 75 64 79  75 77 64 80 71 

Donôt know 07.7  08 06 09 08 08 07 06 07 12 08 07 07 11 14  06 09 17 02 05 

Total 100% 

 

6%

3%

3%

3%

4%

73%

8%

Every day

Only during weekend days

Most days in week (5-6
days a week)

Several times a week (3-4)

Once a week

Not at all

Donôt know
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 How often you are using... in a typical week, during the school year? - Table of frequency 
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TV set 324 67.3 02.2 05.6 08.3 10.8 01.2 02.2 02.5 

100% 

Cable TV 324 53.7 04.6 03.4 09.0 10.2 02.8 12.0 04.3 

Satellite TV 324 20.4 01.2 01.9 02.2 04.3 00.3 61.7 08.0 

Internet TV 324 11.7 00.3 02.8 03.1 04.9 02.5 69.4 05.2 

Mobile TV 324 08.0 00.9 03.4 02.2 03.7 02.8 75.9 03.1 

TV in general 324 56.2 00.9 03.7 08.3 10.8 01.2 14.2 04.6 

Radio in the car 324 08.3 00.9 01.9 02.8 07.4 01.9 67.3 09.6 

Radio through an MP3 device 324 03.4 00.6 02.2 01.5 02.2 01.5 83.6 04.9 

Radio on the cell phone 324 14.2 01.5 01.9 01.9 05.9 03.1 65.1 06.5 

On - line radio (through PC or Lap - top) 324 04.3 00.9 01.2 04.6 04.3 03.4 76.2 04.9 

Radio in general 324 14.8 00.9 01.5 05.2 09.3 05.2 52.2 10.8 

Dailies printed version 324 01.5 00.6 01.2 00.6 01.9 02.5 85.8 05.9 

Dailies online version 324 04.9 02.2 00.6 02.8 04.0 05.2 73.8 06.5 

Dailies in general 324 04.0  01.9 01.2 03.7 04.6 77.5 07.1 

News online portals/websites 324 10.5 00.3 02.8 03.1 07.7 04.3 61.4 09.9 

Weeklies 324 01.2 00.6 01.2 01.2 00.9 02.2 84.3 08.3 

Monthlies 324 01.5  01.2 02.2 01.9 02.5 81.8 09.0 

Books - print version 324 16.0 02.8 05.6 05.9 10.5 15.7 24.7 18.8 

E - book 324 05.9  03.4 02.5 03.4 04.0 73.1 07.7 
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Which of the following, if any, did you use during the last week to become informed about the things you are interested in? 

Multiple answers; Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Google or a similar browser 42.0  42 37 48 46 43 35 40 43 43 39 47 45 28 36  29 53 50 57 27 

Facebook 39.2  39 42 37 30 46 49 40 42 31 42 34 38 45 36  40 37 38 50 33 

Instagram 34.6  35 30 39 28 33 47 35 37 28 33 38 35 32 36  40 32 38 38 26 

TV news 33.6  34 36 31 35 25 38 25 40 32 32 36 34 36 21  31 33 33 34 37 

You-tube 30.2  30 30 31 31 32 27 34 30 25 28 34 30 30 36  29 44 38 25 18 

News online portals/websites 19.4  19 20 19 13 28 23 20 18 22 18 22 20 15 29  21 11 18 21 25 

In newspapers (online edition) 14.2  14 13 15 14 14 14 21 09 15 15 13 13 19 21  22 11 15 11 11 

Apps on the smartphone 09.6  10 08 12 11 16 02 08 07 17 08 13 09 11 14  08 07 14 07 11 

Magazines 03.1  03 02 05 01 05 04 01 03 06 04 01 02 09     08 02 05 

Blogs or online forums 02.5  02 02 03 02 01 04  04 03 01 04 03  07    05 09  

Dailies print version 01.9  02 03 01 03 03   02 05 02 01 02 02 07   02 03 04 01 

Weeklies 01.5  02 02 01 01 04 01  01 06 02 01 02 02     03 05  

Radio news 01.2  01 02  01 01 01  01 03 02  01 02     02 02 03 

Twitter 00.6  01 01 01  01 01  01  01  00  07     04  

 

42%

39%

35%

34%

30%

19%

14%

10%

3%

3%

2%

Google or a similar browser

Facebook

Instagram

TV news

You-tube

News online portals/websites

In newspapers (online edition)

Apps on the smartphone

Magazines

Blogs or online forums

Dailies print version
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 How many paper books have you read in the last 12 months? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.95 0.03 0.07 0.32 0.19 0.31 0.00 

 1 - 2 28.4 29 28 30 26 27 26 39 25 31 27 31 25 28 29 33 50 28 37 29 32 20 

 3 - 5 27.2 27 27 26 28 28 21 27 30 25 28 25 32 25 37 25 50 24 29 32 20 29 

6 and more 22.0 21 23 18 26 22 32 14 23 23 17 22 22 23 19 08  20 25 15 13 32 

None 22.4 22 23 25 19 23 21 20 21 21 28 23 22 23 16 33  27 09 25 35 18 

Total 100% 

 

1 - 2
29%

3 - 5
27%

6 and more
22%

None
22%
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 How many e-books have you read in the last 12 months? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.10 0.01 0.67 0.05 0.01 1.00 0.81 

 1 - 2 011.3 009 013 014 009 011 014 008 008 011 017 013 008 011 013 004  013 007 012 011 013 

 3 - 5 004.9 004 006 002 007 004 011 005 003 006 007 006 003 004 007 008  004 006 003 004 007 

6 and more 002.3 002 003 003 002 002 004 001 000 003 003 003 001 002 003   005 003 001 001 002 

None 081.5 085 078 081 082 082 071 086 088 081 073 078 088 082 077 088 100 078 085 084 085 078 

Total 100% 

 

1 - 2
11%

3 - 5
5%

6 and more
2%

None
82%
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When I think about media, the greatest influence on ME hasé. 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.81 0.86 0.93 0.92 1.00 1.00 

Internet in general 44.4  44 46 43 43 46 46 49 42 42 41 50 44 40 57  51 35 50 50 36 

Social media 23.5  23 23 24 17 30 28 28 22 20 23 24 23 26 29  25 26 23 23 21 

TV 14.2  14 17 11 17 08 15 15 16 08 16 11 13 21 07  17 14 15 11 14 

Books 04.9  05 04 07 04 08 03 02 07 05 06 03 06     04  05 15 

Magazines, monthlies, weeklies 00.9  01 01 01 01 03    05 01 01 01 02     02 04  

Dailies 00.9  01  02 01  01  01 03 01  01 02     02 02 01 

Radio 00.6  01  01 01    01 02 01  00 02     02 02  

Something else 00.3  00  01 01     02  01 00        01 

Nothing 05.6  06 04 07 07 03 05 04 07 05 06 04 06 06   04 12 03 02 07 

Donôt know  04.6  05 05 04 08 03 01 02 04 11 04 05 05  07  03 09 05 02 05 

Cinema 0                      

Theatre 0                      

Total 100% 

44%

24%

14%

5%

1%

1%

1%

0%

6%

5%

Internet in general

Social media

TV

Books

Magazines, monthlies, weeklies

Dailies

Radio

Something else

Nothing

Donôt know
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When I think about media, the greatest influence on MY FRIENDS (PEERS) hasé 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.99 0.93 0.99 0.53 1.00 1.00 

Internet in general 51.5  52 50 54 51 57 49 55 48 54 48 58 52 45 57  56 47 52 45 56 

Social media 32.1  32 33 31 28 37 36 39 32 22 33 30 32 30 36  38 30 30 36 27 

TV 08.3  08 10 07 10 04 10 06 11 06 11 03 07 17   04 11 14 09 05 

Theatre 00.6  01  01 01    01 02 01  00 02      02 01 

Books 00.3  00  01   01  01  00  00        01 

Cinema 00.3  00 01  01    01  00  00       02  

Radio 00.3  00 01   01    02 00  00       02  

Dailies 00.3  00  01 01     02 00  00       02  

Nothing 02.2  02 02 02 02  04  03 03 02 02 02 04    05  04 03 

Donôt know  04.0  04 04 05 08 01  01 03 11 02 07 04 02 07  03 07 05  05 

Total 100% 

 

52%

32%

8%

1%

0%

0%

0%

0%

2%

4%

Internet in general

Social media

TV

Theatre

Books

Cinema

Radio

Dailies

Nothing

Donôt know
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When I think about social institutions and prominent individuals, the greatest influence on ME has... 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r
s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 1.00 1.00 0.82 0.82 1.00 1.00 

Family 65.1  65 65 65 67 58 68 77 64 48 61 72 66 66 50  75 74 61 50 64 

Friends 15.4  15 14 17 11 20 20 06 18 25 16 15 15 15 21  08 12 23 16 18 

Bloggers, vloggers, you-tube personalities 04.6  05 05 04 06 05 01 02 05 09 07 01 05 02    02 03 20 01 

School 04.6  05 04 05 05 05 03 06 05 02 04 06 04 06 07  08 04 03 02 05 

Athletes 03.4  03 05 02 04 01 04 02 06  04 02 03 02 14  03 04 02 02 07 

Artists 01.2  01 01 02 02 01  02 01 02 02  02    03  02  01 

Successful businessmen 00.6  01  01  03  01  02 01  01    01  02   

Journalists 00.6  01 01  01 01    03 01  00 02     02 02  

Intellectuals 00.6  01 01 01  03  01  02 00 01 00  07     04  

Politicians 00.3  00 01  01   01   00  00       02  

Show business, reality, TV or entertainment personalities 00.3  00  01 01     02 00   02      02  

Something else 00.3  00 01    01  01   01 00      02   

Nothing 00.9  01 01 01 01 01    05 01 01 01      02 02 01 

Donôt know  01.9  02 02 01 02 01 02 03 01 03 02 02 02 04   01 05 02  01 

Total 100% 
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School
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Successful businessmen

Journalists

Intellectuals

Politicians

Show business, reality, TV or entertainment personalities
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When I think about social institutions and prominent individuals, the greatest influence on MY FREIENDS (PEERS) hasé 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.79 0.98 0.47 0.96 1.00 1.00 

Family 48.8  49 53 44 46 47 54 55 52 31 48 50 48 57 36  57 58 42 43 44 

Friends 20.1  20 16 25 16 26 22 10 24 26 22 16 20 17 29  14 14 18 23 30 

Bloggers, vloggers, you-tube personalities 07.4  07 06 08 10 09 02 06 07 12 08 06 08 06    12 08 18 03 

Show business, reality, TV or entertainment personalities 04.9  05 05 05 06 04 04 08 04 03 05 05 06  07  08 02 08 02 04 

School 04.9  05 06 03 06 04 03 09 03 03 04 07 04 11 07  07 05 03 05 04 

Intellectuals 01.5  02 02 01 01 03 01 01  06 02  01 02 07    05 04  

Journalists 00.6  01  01 01 01  02   01  01    03     

Athletes 00.6  01 01 01 01    01  01  00 02       03 

Politicians 00.3  00 01  01     02  01 00      02   

Successful businessmen 00.3  00 01    01 01    01 00    01     

Something else 00.3  00 01    01  01   01 00      02   

Nothing 00.3  00 01  01     02 00  00       02  

Donôt know  09.9  10 08 12 12 05 11 08 08 15 08 13 11 04 14  10 09 14 04 12 

Total 100% 
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Bloggers, vloggers, you-tube personalities
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Successful businessmen

Something else
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How much time you are spending on a typical school/working day? ï Average (min) 

Average values; Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Watching TV 115.2  115 120 110 114 115 117 106 113 136 117 112 116 111 120  111 114 112 151 095 

Playing games on games players/ consoles or other devices 044.1  044 067 018 057 038 027 032 047 057 054 026 046 037 034  046 033 042 081 024 

Reading newspapers, magazines or comics 017.2  017 019 015 016 024 013 008 017 034 019 015 018 016 014  012 012 023 024 016 

Reading books 068.1  068 067 069 071 075 058 079 067 053 065 073 070 067 044  075 066 049 074 076 

Using laptop or computer 088.1  088 107 067 078 118 080 082 087 102 097 072 091 067 109  078 081 080 119 087 

Listening to the radio program 036.8  037 032 042 033 047 035 027 036 056 044 024 037 039 030  032 027 057 039 029 

Using your mobile phone 210.0  210 205 216 189 236 224 170 202 295 219 194 217 165 235  185 194 210 303 176 

Using tablet 023.0  023 026 020 023 033 014 022 021 029 023 022 023 018 045  019 034 030 025 010 

Listening to music on MP3 player 018.6  019 013 025 008 031 026 007 028 016 026 005 015 037 030  008 004 020 041 022 
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23
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Watching TV

Playing games on games players/ consoles or other devices

Reading newspapers, magazines or comics

Reading books

Using laptop or computer

Listening to the radio program

Using your mobile phone

Using tablet

Listening to music on MP3 player
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How much time you are spending on a typical Weekend day? ï Average (min) 

Average values; Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Watching TV 140.2  140 139 142 137 132 152 152 125 156 134 152 137 150 163  141 139 142 149 133 

Playing games on games players/ consoles or other devices 049.2  049 074 021 057 049 037 037 050 068 058 034 052 038 036  044 036 058 066 044 

Reading newspapers, magazines or comics 020.0  020 020 020 019 026 017 011 020 033 024 013 017 039 013  014 011 022 022 030 

Reading books 067.3  067 060 075 066 079 060 089 055 059 060 081 066 073 076  072 069 052 055 084 

Using laptop or computer 102.5  103 120 083 088 124 110 102 097 117 105 098 105 071 156  085 091 107 121 110 

Listening to the radio program 041.6  042 036 048 037 052 041 031 038 066 048 030 039 051 051  030 031 069 040 038 

Using your mobile phone 239.4  239 234 246 214 283 246 203 224 335 247 226 248 172 306  213 233 269 292 203 

Using tablet 028.9  029 030 027 025 040 026 029 029 028 031 026 028 027 055  026 047 030 028 018 

Listening to music on MP3 player 019.6  020 018 022 012 027 026 011 028 016 027 006 014 038 061  016 007 016 035 024 
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Watching TV

Playing games on games players/ consoles or other devices

Reading newspapers, magazines or comics

Reading books

Using laptop or computer

Listening to the radio program

Using your mobile phone

Using tablet

Listening to music on MP3 player
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CONTENTS 
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How often do you watch following TV programs in an average week - Movies 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.68 0.02 0.69 0.12 1.00 0.95 

Never 05.9  06 06 05 10 01 02 05 07 05 08 02 06 02 07  06 02 03 16 04 

Rarely 27.5  27 26 29 35 20 22 26 26 32 25 33 26 26 57  17 33 30 29 30 

From time to time 43.5  44 42 46 38 54 45 39 46 45 45 41 45 40 29  43 44 50 36 44 

Often 17.3  17 20 14 12 20 24 25 14 12 17 17 17 23 07  25 21 11 13 16 

Regularly 04.9  05 05 05 03 05 08 06 05 05 04 07 05 06   08  05 05 05 

Donôt know 00.9  01 01 01 02    01 02 01  01 02   01  02 02  

Total 100% 
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From time to time

Often
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Donôt know
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How often do you watch following TV programs in an average week - Political news 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.33 0.91 0.95 0.94 1.00 0.91 

Never 82.4  82 78 88 85 82 79 88 82 75 80 87 81 85 93  89 89 80 75 78 

Rarely 10.5  10 13 08 08 11 15 08 13 09 11 09 13 02   07 09 05 14 18 

From time to time 03.4  03 05 02 04 01 04 03 03 05 04 03 03 06 07  03  06 07 01 

Often 01.9  02 02 01 01 04 01 01 01 06 02 01 02 02   01 02 03 04  

Donôt know 01.9  02 02 01 03 03  01 01 05 03  02 04     06  03 

Total 100% 
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Often
2% Donôt know
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How often do you watch following TV programs in an average week - Sports & Sports news 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.00 0.38 0.56 0.96 1.00 0.79 

Never 28.7  29 12 48 31 37 17 34 27 23 30 27 30 26 21  17 33 33 30 32 

Rarely 15.7  16 08 25 17 13 16 10 19 17 14 18 14 21 21  18 18 20 09 14 

From time to time 22.2  22 27 17 21 20 26 23 20 26 22 23 23 15 29  26 18 18 25 23 

Often 16.0  16 26 05 16 13 18 19 13 18 16 16 16 19 14  22 16 17 11 14 

Regularly 16.7  17 27 05 13 17 22 14 20 14 17 16 16 19 14  17 16 12 23 16 

Donôt know 00.6  01 01 01 01    01 02 01  01       02 01 

Total 100% 
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How often do you watch following TV programs in an average week - News on celebrities (film, music, reality starsé) 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.00 0.57 0.82 0.89 1.00 0.06 

Never 20.1  20 20 20 26 16 14 17 21 23 22 17 21 19 14  13 11 15 38 26 

Rarely 23.8  24 32 14 24 25 22 21 23 31 22 27 24 19 36  17 26 27 25 25 

From time to time 39.2  39 34 45 34 39 48 44 40 29 38 41 38 47 36  43 49 42 25 36 

Often 11.7  12 07 17 10 14 12 14 11 09 12 12 13 04 14  21 14 08 07 08 

Regularly 03.1  03 04 03 03 03 03 03 03 05 03 03 03 06   06  05 04 01 

Donôt know 02.2  02 04 01 03 03 01 01 03 03 03  02 04   01  03 02 04 

Total 100% 
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How often do you watch following TV programs in an average week - Music program 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.07 0.47 0.86 0.32 1.00 0.96 

Never 08.0  08 09 07 09 07 08 07 09 08 10 04 07 13 07  04 02 09 14 11 

Rarely 17.3  17 22 12 22 12 13 22 16 14 18 16 16 19 29  18 23 18 18 11 

From time to time 41.7  42 40 43 36 46 48 37 46 40 41 43 42 43 36  42 49 39 34 44 

Often 21.9  22 20 24 21 22 23 25 18 26 19 27 23 17 14  29 19 20 20 21 

Regularly 09.0  09 06 12 07 13 09 09 08 09 08 10 10 06 07  07 07 11 13 08 

Donôt know 02.2  02 03 01 04   01 03 03 03  02 02 07    03 02 05 

Total 100% 
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Often

Regularly

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch following TV programs in an average week - TV series 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r

s
/f
o
s
te

r 
p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti
o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.00 0.29 0.60 0.09 1.00 0.06 

Never 28.4  28 39 17 33 20 28 30 30 22 34 19 29 23 29  25 28 29 48 16 

Rarely 18.5  19 25 11 21 14 18 18 16 25 16 23 18 19 21  19 19 15 09 27 

From time to time 32.4  32 22 44 30 34 35 29 35 31 30 37 32 34 36  31 42 32 20 37 

Often 12.0  12 09 16 10 18 11 16 08 15 11 14 12 13 14  17 05 18 11 08 

Regularly 07.1  07 04 11 04 12 08 07 08 06 07 07 08 06   08 05 06 13 04 

Donôt know 01.5  02 02 01 03 01   03 02 02  01 04       07 

Total 100% 
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32%
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RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch following TV programs in an average week - Music contests 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.00 0.89 0.04 0.84 1.00 0.36 

Never 19.8  20 22 17 19 20 22 18 22 17 21 17 21 15 14  15 11 17 30 26 

Rarely 25.3  25 29 21 27 28 21 28 19 35 25 27 25 23 29  29 28 32 23 15 

From time to time 38.9  39 39 39 38 33 46 30 45 38 37 43 38 45 43  38 44 32 38 44 

Often 11.1  11 06 17 12 13 09 19 08 06 11 11 11 11 14  17 12 14 02 10 

Regularly 03.4  03 01 06 02 07 03 04 04 02 04 02 04 02   01 05 05 05 01 

Donôt know 01.5  02 02 01 03   01 02 02 02  01 04     02 02 04 

Total 100% 
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11%
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Regularly

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch following TV programs in an average week - Documentaries (science, nature, animals, 
geographyé) 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.61 0.62 0.07 0.20 1.00 0.00 

Never 21.3  21 20 23 22 20 21 15 21 32 25 16 21 17 36  18 12 27 30 19 

Rarely 25.3  25 23 28 22 20 36 21 29 25 27 22 24 30 29  15 53 29 09 23 

From time to time 32.4  32 36 29 33 37 27 42 29 23 29 38 32 36 36  46 28 24 25 36 

Often 14.8  15 15 15 13 17 15 19 12 15 13 19 16 11   19 04 12 20 18 

Regularly 04.6  05 06 03 06 07 01 03 07 02 04 05 05 04   01 04 06 13 01 

Donôt know 01.5  02 01 02 03    02 03 02  02 02     02 04 03 

Total 100% 

 

21%
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32%
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Rarely

From time to time

Often

Regularly

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch following TV programs in an average week - Reality shows 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.94 0.66 0.91 0.63 1.00 0.95 

Never 72.5  73 74 71 75 75 66 75 75 65 70 78 73 68 71  79 65 67 77 74 

Rarely 11.4  11 10 13 10 07 17 08 12 14 13 09 11 13 07  07 19 14 05 12 

From time to time 09.3  09 09 10 08 11 10 08 08 12 10 09 10 09 07  11 09 06 14 07 

Often 03.4  03 03 04 01 04 07 08 01 02 03 04 03 04 07  01 07 06 02 01 

Regularly 00.3  00 01  01     02 00  00      02   

Donôt know 03.1  03 04 03 04 04  01 03 06 05  02 06 07  01  06 02 05 

Total 100% 

 

73%

11%
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0%
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Never

Rarely

From time to time

Often

Regularly

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch following TV programs in an average week - Talk shows 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 1.00 0.64 0.91 0.71 1.00 1.00 

Never 69.1  69 68 70 73 68 63 75 69 62 69 70 71 62 64  75 54 70 66 77 

Rarely 14.5  15 15 14 13 13 18 13 13 20 14 16 13 23 14  17 21 12 13 11 

From time to time 08.6  09 09 08 08 07 11 08 10 06 10 07 08 09 14  08 14 06 09 07 

Often 05.2  05 05 06 01 11 08 03 06 08 04 08 06 02 07   11 09 09  

Regularly 00.3  00 01  01    01  00  00       02  

Donôt know 02.2  02 03 01 04 01  01 02 05 03  02 04     03 02 05 

Total 100% 
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Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch following TV programs in an average week - Morning program 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.94 0.66 0.08 0.64 1.00 0.92 

Never 65.1  65 64 67 59 66 75 66 74 43 67 62 66 60 71  63 58 65 73 67 

Rarely 19.4  19 18 21 24 16 15 21 15 28 18 22 20 17 14  24 26 18 07 21 

From time to time 10.2  10 12 08 10 14 07 12 06 17 08 14 10 11 14  13 16 08 11 05 

Often 02.2  02 03 01 02 03 02  03 05 02 02 02 02   01  03 04 03 

Regularly 01.9  02 02 02 03 01 01  01 08 03  01 06     05 05  

Donôt know 01.2  01 02 01 03   01 02  02  01 04     02  04 

Total 100% 

 

65%

19%

10%

2%

2%

1%

Never

Rarely

From time to time
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RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch following TV programs in an average week - Local childrenôsô programs 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.99 0.02 0.04 0.81 0.99 0.99 

Never 44.4  44 46 42 32 55 57 59 39 34 41 50 45 43 36  49 35 38 54 47 

Rarely 23.8  24 23 24 26 26 17 20 23 32 25 22 25 13 29  25 25 27 16 25 

From time to time 23.1  23 22 24 30 12 21 13 30 23 25 20 22 30 29  21 30 27 20 19 

Often 04.9  05 05 05 06 03 04 04 05 06 05 05 04 11 07  01 09 05 09 03 

Regularly 02.5  02 01 04 03 03 01 04 02 02 02 03 03 02   04 02 02 02 03 

Donôt know 01.2  01 02 01 02 01   01 03 02  01 02     02  04 

Total 100% 
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RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch following TV programs in an average week - Foreign childrenôsô programs 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.57 0.00 0.01 0.70 0.97 0.26 

Never 37.3  37 38 37 21 47 57 52 30 31 36 40 39 30 36  46 26 26 48 40 

Rarely 17.0  17 17 17 16 20 16 16 16 22 17 16 18 09 21  19 23 14 11 18 

From time to time 29.3  29 32 26 37 25 21 16 39 29 31 27 27 43 21  28 40 33 25 22 

Often 10.2  10 09 12 16 07 03 11 08 12 11 09 10 11 14  06 05 18 07 14 

Regularly 05.2  05 04 07 08 01 03 04 06 06 04 08 05 04 07  01 05 08 09 04 

Donôt know 00.9  01 01 01 02   01 01  01  00 04     02  03 

Total 100% 
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Often
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Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch following TV programs in an average week - Prize contests and Quizzes 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.08 0.54 0.56 0.85 1.00 0.83 

Never 22.5  23 24 21 26 18 21 25 19 26 22 24 23 19 21  24 14 21 29 25 

Rarely 23.5  23 25 22 18 25 32 22 25 23 25 22 24 21 29  19 28 32 16 22 

From time to time 31.8  32 30 34 31 36 30 25 36 32 32 31 31 34 36  29 37 32 34 29 

Often 15.7  16 18 13 16 16 15 22 14 09 14 18 16 17 14  25 11 12 13 16 

Regularly 04.9  05 02 08 08 04 01 04 05 08 06 03 05 04    11 03 07 05 

Donôt know 01.5  02 02 01 02 01 01 02 01 02 01 02 01 04   03   02 03 

Total 100% 
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How often do you watch following TV programs in an average week - Funny videos 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.41 0.46 0.01 0.23 0.94 0.00 

Never 12.0  12 10 14 11 12 14 10 14 11 11 14 14 02 07  11 02 08 21 18 

Rarely 11.7  12 11 13 10 17 10 11 10 17 11 13 11 17   03 14 17 11 15 

From time to time 32.7  33 33 33 32 26 39 22 41 32 38 24 31 40 36  25 49 32 39 23 

Often 28.7  29 29 29 29 36 23 44 19 26 25 34 28 23 57  51 21 29 14 23 

Regularly 14.5  15 18 10 17 09 14 12 16 14 14 15 15 17   10 14 15 14 19 

Donôt know 00.3  00  01 01    01  00  00        01 

Total 100% 
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 How often do you watch following TV programs in an average week? - Table of frequency 
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Movies 324 05.9 27.5 43.5 17.3 04.9 00.9 

100% 

Political news 324 82.4 10.5 03.4 01.9  01.9 

Sports & Sports news 324 28.7 15.7 22.2 16.0 16.7 00.6 

News on celebrities (film, music, reality starsé) 324 20.1 23.8 39.2 11.7 03.1 02.2 

Music program 324 08.0 17.3 41.7 21.9 09.0 02.2 

TV series 324 28.4 18.5 32.4 12.0 07.1 01.5 

Music contests 324 19.8 25.3 38.9 11.1 03.4 01.5 

Documentaries (science, nature, animals, geographyé) 324 21.3 25.3 32.4 14.8 04.6 01.5 

Reality shows 324 72.5 11.4 09.3 03.4 00.3 03.1 

Talk shows 324 69.1 14.5 08.6 05.2 00.3 02.2 

Morning program 324 65.1 19.4 10.2 02.2 01.9 01.2 

Local childrenôsô programs 324 44.4 23.8 23.1 04.9 02.5 01.2 

Foreign childrenôsô programs 324 37.3 17.0 29.3 10.2 05.2 00.9 

Prize contests and Quizzes 324 22.5 23.5 31.8 15.7 04.9 01.5 

Funny videos 324 12.0 11.7 32.7 28.7 14.5 00.3 

 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

What are your three most favorite TV program you are watching? 

Multiple answers; Base: Children 12 - 17 years old 
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Political news
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Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

What are your three most favorite TV program you are watching? 

Multiple answers; Base: Children 12 - 17 years old 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Movies 48.5  48 55 41 41 50 60 56 50 34 45 55 49 53 29  67 51 38 36 48 

Sports & Sports news 37.7  38 63 09 33 33 49 41 38 32 38 38 37 40 36  46 40 35 30 36 

Music program 35.5  35 23 50 33 39 37 37 30 46 32 42 36 28 57  40 39 39 29 30 

Funny videos 24.1  24 29 19 28 22 18 27 22 23 23 27 24 30 14  28 26 17 30 21 

TV series 21.3  21 11 33 14 30 26 16 24 25 20 24 22 21 14  24 25 21 23 15 

Documentaries (science, nature, animals, geographyé) 17.0  17 18 16 16 21 15 17 15 22 14 22 18 15   14 09 17 23 22 

Foreign childrenôsô programs 15.7  16 15 16 26 08 05 10 23 08 15 16 16 17 14  08 21 18 16 16 

News on celebrities (film, music, reality starsé) 13.9  14 09 20 14 17 11 10 15 17 13 15 13 13 29  15 14 20 11 10 

Music contests 10.8  11 05 17 11 13 09 16 07 11 10 13 09 17 29  14 11 14 04 11 

Prize contests and Quizzes 09.0  09 06 12 08 08 12 09 07 12 10 07 10 06 07  07 12 08 09 10 

Local childrenôsô programs 04.6  05 05 05 08 03 01 06 04 05 04 05 04 04 14  04 02 05 11 03 

Reality shows 02.8  03 02 04  04 07 06 01 02 02 04 03 02   01 05 05  03 

Talk shows 01.2  01 02   01 03  01 03 01 01 01 02 07   02 02 02 01 

Political news 00.6  01 01  01  01  01  01  01     02  02  

Morning program 00.3  00  01  01    02  01 00      02   

Donôt know 02.8  03 02 04 04 03  03 02 05 04 01 03 02    02 03 04 05 
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Where can you find more of your favorite TV programs? - Movies 

Multiple answers; Base: Children 12 - 17 years with MOVIES as favorite TV program  

 
 

 Total Child's age Gender School Stratum Type Type of household HH income per HH member 
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N 157 0 157 94 63 38 55 59 76 22 93 64 128 25 4 0 48 29 25 20 35 

At local, Montenegro TV channels 03.8  04 04 03  04 03 05  04 03 03 08   02  16  03 

At International TV channels 59.9  60 62 57 71 58 59 54 82 56 66 59 64 75  60 41 52 85 66 

Both, the same 36.3  36 34 40 29 38 37 41 18 40 31 38 28 25  38 59 32 15 31 

 

4%

60%

36%

At local, Montenegro TV
channels

At International TV
channels

Both, the same



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

Where can you find more of your favorite TV programs? - Sports & Sports news 

Multiple answers; Base: Children 12 - 17 years with SPORTS & SPORTS NEWS as favorite TV program 

 
 

 Total Child's age Gender School Stratum Type Type of household HH income per HH member 
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N 122 0 122 108 14 25 45 43 58 21 78 44 98 19 5 0 33 23 23 17 26 

At local, Montenegro TV channels 14.8  15 16 07 12 22 23 10 10 15 14 14 16 20  21 13 04 06 23 

At International TV channels 52.5  52 54 43 64 38 47 53 62 47 61 51 53 80  58 39 57 76 38 

Both, the same 32.8  33 31 50 24 40 30 36 29 37 25 35 32   21 48 39 18 38 

 

15%

53%

33%

At local, Montenegro
TV channels

At International TV
channels

Both, the same
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Where can you find more of your favorite TV programs? - News on celebrities (film, music, reality starsé) 

Multiple answers; Base: Children 12 - 17 years with NEWS ON CELEBRITIES as favorite TV program  

 
 

 Total Child's age Gender School Stratum Type Type of household HH income per HH member 
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N 45 0 45 15 30 13 10 11 23 11 28 17 35 6 4 0 11 8 13 6 7 

At local, Montenegro TV channels 13.3  13 07 17 08 10 27 04 18 11 18 11  50  27  23   

At International TV channels 57.8  58 47 63 85 50 45 57 73 57 59 60 67 25  27 75 54 83 71 

Both, the same 28.9  29 47 20 08 40 27 39 09 32 24 29 33 25  45 25 23 17 29 

 

13%

58%

29%

At local, Montenegro
TV channels

At International TV
channels

Both, the same
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Where can you find more of your favorite TV programs? - Music program 

Multiple answers; Base: Children 12 - 17 years with MUSIC PROGRAM as favorite TV program  

 
 

 Total Child's age Gender School Stratum Type Type of household HH income per HH member 
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N 115 0 115 39 76 30 34 39 46 30 66 49 94 13 8 0 29 22 26 16 22 

At local, Montenegro TV channels 07.0  07 10 05 07 12 10 04 07 11 02 06 08 13  07 09 04 06 09 

At International TV channels 57.4  57 56 58 67 56 56 50 70 48 69 55 69 63  55 50 69 50 59 

Both, the same 35.7  36 33 37 27 32 33 46 23 41 29 38 23 25  38 41 27 44 32 

 

7%

57%

36%

At local, Montenegro TV
channels

At International TV
channels

Both, the same
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Where can you find more of your favorite TV programs? - TV series 

Multiple answers; Base: Children 12 - 17 years with TV SERIES as favorite TV program  

 
 

 Total Child's age Gender School Stratum Type Type of household HH income per HH member 
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N 69 0 69 19 50 23 24 17 36 16 41 28 57 10 2 0 17 14 14 13 11 

At local, Montenegro TV channels 10.1  10  14 13 08 24 08  12 07 09 10 50  24 14 07   

At International TV channels 50.7  51 68 44 57 54 35 47 75 44 61 54 40   29 21 50 77 91 

Both, the same 39.1  39 32 42 30 38 41 44 25 44 32 37 50 50  47 64 43 23 09 

 

10%

51%

39%

At local, Montenegro
TV channels

At International TV
channels

Both, the same
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Where can you find more of your favorite TV programs?   - Music contests 

Multiple answers; Base: Children 12 - 17 years with MUSIC CONTESTS as favorite TV program  

 
 

 Total Child's age Gender School Stratum Type Type of household HH income per HH member 
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N 35 0 35 9 26 10 8 17 11 7 20 15 23 8 4 0 10 6 9 2 8 

At local, Montenegro TV channels 020.0  020 022 019 030 013 029 009 014 030 007 017 038   030 033 011  013 

At International TV channels 048.6  049 033 054 040 075 047 064 029 045 053 052 038 050  040 050 022 100 075 

Both, the same 031.4  031 044 027 030 013 024 027 057 025 040 030 025 050  030 017 067  013 

 

20%

49%

31%

At local, Montenegro TV
channels

At International TV
channels

Both, the same
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Where can you find more of your favorite TV programs?  - Documentaries (science, nature, animals, geographyé) 

Multiple answers; Base: Children 12 - 17 years with DOCUMENTARIES as favorite TV program  

 
 

 Total Child's age Gender School Stratum Type Type of household HH income per HH member 
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N 55 0 55 30 25 16 14 18 23 14 29 26 48 7 0 0 10 5 11 13 16 

At local, Montenegro TV channels 05.5  05 03 08 06 07  04 14 10  04 14     09 08 06 

At International TV channels 65.5  65 77 52 69 50 56 78 57 69 62 65 71   80 40 73 77 50 

Both, the same 29.1  29 20 40 25 43 44 17 29 21 38 31 14   20 60 18 15 44 

 

6%

66%

29%

At local, Montenegro
TV channels

At International TV
channels

Both, the same
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Where can you find more of your favorite TV programs? - Foreign childrenôsô programs 

Multiple answers; Base: Children 12 - 17 years with FOREIGN CHILDRENôSô PROGRAMS as favorite TV program  

 
 

 Total Child's age Gender School Stratum Type Type of household HH income per HH member 
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At local, Montenegro TV channels 002.0  002 004     003  003  002       011  

At International TV channels 078.4  078 073 084 100 040 073 077 100 081 074 080 063 100  083 058 092 067 092 

Both, the same 019.6  020 023 016  060 027 020  016 026 017 038   017 042 008 022 008 

 

2%

78%

20%

At local, Montenegro TV
channels

At International TV
channels

Both, the same
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Where can you find more of your favorite TV programs? - Funny videos 

Multiple answers; Base: Children 12 - 17 years with FUNNY VIDEOS as favorite TV program  

 
 

 Total Child's age Gender School Stratum Type Type of household HH income per HH member 
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At International TV channels 066.7  067 073 055 071 059 069 062 073 070 061 066 064 100  075 047 055 071 080 

Both, the same 029.5  029 022 041 024 041 024 035 027 026 035 029 036   025 053 045 018 013 

 

4%

67%

30%

At local, Montenegro
TV channels

At International TV
channels

Both, the same
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Watch Movies 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.83 0.00 0.13 0.01 0.97 0.99 

TV set 67.9  68 68 67 70 57 74 75 68 57 63 77 66 79 64  67 82 68 52 70 

Tablet  03.7  04 03 05 05 03 02 01 03 09 05 01 03 06 07   02 06 07 04 

Computer, Laptop  18.5  19 20 17 12 36 16 18 16 26 19 18 21 09 14  24 12 18 18 19 

Smartphone 03.1  03 03 03 03  05 05 02 03 03 03 03 02 07  08 02 02 02 01 

Not consuming 06.8  07 06 08 10 05 02 02 11 05 10 01 07 04 07  01 02 06 21 05 

Total 100% 

 

TV set
68%

Tablet 
4%

Computer, 
Laptop 
18%

Smartphone
3%

Not consuming
7%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Follow political news 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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sig  1.00 0.71 1.00 0.85 1.00 1.00 1.00 

TV set 11.7  12 15 08 13 08 13 09 11 17 12 12 11 13 14  08 12 09 16 14 

Radio 01.2  01 01 01 02  01 01 01 03 02  01 02 07    05  01 

Tablet  01.5  02 02 01 01 04 01   08 01 02 01 04 07    03 05  

Computer, Laptop  02.2  02 02 02 03 04   03 05 03  02 04    02 05 02 03 

Smartphone 02.8  03 02 04 03 03 03  04 05 02 03 03 02     05 07 03 

Not consuming 80.6  81 78 84 79 82 82 90 82 63 79 83 82 74 71  92 86 74 70 79 

Total 100% 

 

12%

1%

2%

2%

3%

81%

TV set

Radio

Tablet

Computer, Laptop

Smartphone

Not consuming
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Follow sport events (games, championships, contests) 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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sig  1.00 0.00 0.02 0.99 0.15 1.00 0.96 

TV set 50.6  51 67 33 51 36 63 51 50 51 46 59 50 53 50  57 54 47 46 48 

Radio 00.9  01 01 01 01 03   01 02 00 02 01      02 02 01 

Tablet  01.9  02 02 01 02 03 01 02 01 05 02 02 01 06   01  03 04 01 

Computer, Laptop  07.4  07 09 06 08 12 02 08 07 08 10 03 07 11 07  11 09 05 04 08 

Smartphone 08.3  08 11 05 07 05 13 06 10 08 09 08 08 04 21  11 11 08 09 04 

Not consuming 30.9  31 10 54 31 42 21 33 31 28 34 26 32 26 21  19 26 36 36 37 

Total 100% 

 

51%

1%

2%

7%

8%

31%

TV set

Radio

Tablet

Computer, Laptop

Smartphone

Not consuming
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Follow sport news 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.00 0.07 0.80 0.10 1.00 0.72 

TV set 40.1  40 57 22 42 24 50 42 40 38 36 48 40 43 43  47 44 38 25 44 

Radio 01.9  02 02 01 01 01 03 02 01 05 02 02 02 02    02 05 02 01 

Tablet  02.2  02 02 02 03 03 01 01 01 08 03 01 01 06 07    05 05 01 

Computer, Laptop  08.3  08 11 06 07 16 04 11 06 09 11 04 09 09   10 12 08 05 07 

Smartphone 12.7  13 16 08 12 14 13 08 16 12 11 16 13 09 21  17 14 09 20 05 

Not consuming 34.9  35 12 61 35 42 28 36 37 28 38 29 36 32 29  26 28 36 43 41 

Total 100% 

 

40%
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13%

35%

TV set

Radio

Tablet

Computer, Laptop

Smartphone

Not consuming
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Watch TV series 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.00 0.00 0.31 0.03 1.00 0.64 

TV set 51.9  52 39 67 54 49 51 55 52 48 47 61 52 55 43  56 60 52 34 56 

Tablet  04.6  05 05 04 03 07 05 04 03 09 05 04 04 09 07  01 05 06 05 05 

Computer, Laptop  09.0  09 08 10 03 20 10 08 06 17 08 11 10 06 07  08 04 09 11 12 

Smartphone 04.3  04 04 05 03 05 05 04 05 03 05 03 04  21  04 05 03 05 04 

Not consuming 30.2  30 44 15 37 20 28 29 34 23 36 20 31 30 21  31 26 30 45 22 

Total 100% 

 

TV set
52%

Tablet 
5%

Computer, Laptop 
9%

Smartphone
4%

Not consuming
30%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Watch cartoons 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.59 0.00 0.00 0.16 0.96 0.29 

TV set 37.3  37 34 41 52 26 22 23 48 37 38 35 35 49 50  26 44 48 32 37 

Tablet  03.1  03 05 01 04 01 02 04 02 05 03 03 03 04 07   05 05 02 04 

Computer, Laptop  07.1  07 07 07 10 03 05 03 07 15 05 10 07 09   06 05 08 09 08 

Smartphone 07.1  07 08 07 09 07 04 04 09 08 09 03 08 04 07  03 11 08 07 08 

Not consuming 45.4  45 47 44 24 63 66 67 35 35 44 48 48 34 36  65 35 32 50 42 

Total 100% 

 

TV set
37%

Tablet 
3%

Computer, Laptop 
7%

Smartphone
7%

Not consuming
46%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Watch childrenôs TV program/mini - movies/songs 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.98 0.00 0.11 0.49 0.84 1.00 

TV set 42.0  42 43 41 58 25 29 36 47 40 42 42 39 55 50  43 47 41 30 47 

Tablet  02.2  02 02 02 03 03 01  01 08 02 03 01 06 07   04 02 07  

Computer, Laptop  05.2  05 06 05 06 03 07 04 06 06 06 03 05 06   06 05 09 04 03 

Smartphone 05.9  06 06 06 08 04 04 02 08 08 07 03 06 02 07  04 07 06 04 08 

Not consuming 44.8  45 43 46 26 66 59 58 38 38 43 48 48 30 36  47 37 42 55 42 

Total 100% 

 

TV set
42%

Tablet 
2%

Computer, Laptop 
5%

Smartphone
6%

Not consuming
45%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Watch TV documentaries (science, nature, animalsé) 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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sig  1.00 0.39 1.00 0.61 0.05 0.95 1.00 

TV set 52.2  52 52 52 51 58 50 58 54 37 46 64 54 49 21  56 58 47 48 52 

Tablet  02.5  02 03 02 03 03 01 02 03 03 03 02 02 04   03  06  03 

Computer, Laptop  05.6  06 07 04 05 07 05 05 04 11 07 03 05 09 14  07 02 06 09 04 

Smartphone 03.4  03 05 02 03 01 05 03 03 06 04 03 03 02 07  03 04 03 09  

Not consuming 36.4  36 33 40 38 32 38 32 37 43 41 28 35 36 57  32 37 38 34 41 

Total 100% 
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Computer, Laptop 
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Smartphone
3%

Not consuming
36%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Watch TV reality shows 

Base: Children 12 - 17 years old 
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School Stratum Type Type of household HH income per HH member 
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sig  1.00 0.42 0.59 1.00 0.94 1.00 1.00 

TV set 16.7  17 13 21 14 12 25 17 18 12 16 17 17 15 07  13 23 17 14 18 

Tablet  00.9  01 02  01  01 01  03 01 01 00 04    02 02 02  

Computer, Laptop  01.5  02 01 02 01 03 01 01 01 05 02 01 01 06    02 03 02 01 

Smartphone 02.5  02 02 03 03 03 02  03 06 03 01 02  14   04 02 07 01 

Not consuming 78.4  78 82 74 81 83 71 81 78 74 77 80 79 74 79  88 70 77 75 79 

Total 100% 

 

TV set
17%

Tablet 
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1%Smartphone
3%

Not consuming
78%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Watch Talk show 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.84 1.00 0.31 0.99 1.00 0.97 

TV set 21.3  21 19 24 21 20 24 15 28 15 21 22 22 17 14  17 32 20 23 18 

Tablet  03.4  03 04 03 03 03 04 04 02 06 03 04 03 09   03 04 03 05 03 

Computer, Laptop  01.9  02 02 01 01 03 02 01 02 03 02 01 01 04 07   02 05  03 

Smartphone 03.7  04 04 04 04 05 01 02 03 09 04 03 04 02 07   04 08 09  

Not consuming 69.8  70 72 67 71 70 68 78 65 66 70 69 70 68 71  81 60 65 63 77 

Total 100% 

 

TV set
21%

Tablet 
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Smartphone
4%

Not consuming
70%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Listen to music 

Base: Children 12 - 17 years old 
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Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r

s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.09 0.56 0.93 0.16 0.80 0.47 

TV set 21.3  21 22 21 21 13 28 26 18 20 18 28 19 34 14  22 30 29 13 14 

Radio 09.0  09 11 07 10 09 07 10 08 08 09 09 09 13   08 11 08 16 04 

Tablet  01.2  01 01 01 01 03 01 02  03 01 01 01 02 07  01 02 02 02  

Computer, Laptop  14.5  15 18 11 14 17 13 13 16 14 13 16 14 19 07  11 12 14 11 23 

Smartphone 48.5  48 42 56 46 54 48 43 50 52 54 39 51 30 71  53 40 45 52 51 

Not consuming 05.6  06 08 03 08 04 03 05 07 03 05 07 06 02   04 05 03 07 08 

Total 100% 
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49%

6%
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Smartphone

Not consuming
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Engage on social media (Facebook, Instagram, Twitter, Tumbler, Pinterest) 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  
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Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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sig  1.00 0.37 0.01 0.81 0.44 1.00 0.47 

Tablet  02.2  02 02 03 04 01   04 02 03  02 02   03  03 02 03 

Computer, Laptop 07.1  07 09 05 08 05 08 07 09 03 09 04 06 11 07  03 05 06 07 14 

Smartphone 78.7  79 76 82 69 88 87 81 77 78 77 82 79 77 86  81 82 80 86 67 

Not consuming 12.0  12 13 11 19 05 05 12 10 17 11 14 13 11 07  14 12 11 05 16 

Total 100% 
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79%

Not consuming
12%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Read blogs or blogging 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  
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Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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sig  1.00 0.45 0.54 0.99 0.44 1.00 0.99 

Tablet  01.2  01 01 01 02 01   03  02  02     02 03  01 

Computer, Laptop 03.1  03 04 03 03 05 01 01 06  05  03 06   01 04 03 02 05 

Smartphone 30.2  30 26 35 24 37 35 30 30 31 28 34 30 23 50  33 25 32 38 25 

Not consuming 65.4  65 69 61 71 57 64 69 61 69 65 66 65 70 50  65 70 62 61 68 

Total 100% 

 

Tablet 
1%

Computer, Laptop
3%

Smartphone
30%Not consuming

66%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Watch vlogs or vlogging 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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sig  1.00 0.95 0.89 0.97 0.38 0.99 0.99 

Tablet  01.2  01 01 01 01 01 01 01 02  02  01 02    04 02  01 

Computer, Laptop 04.3  04 04 05 05 05 02 03 06 03 06 02 03 13   01 04 06 04 07 

Smartphone 27.5  27 26 29 24 32 30 26 27 31 27 28 27 23 43  31 19 32 30 25 

Not consuming 67.0  67 68 65 70 62 66 70 65 66 65 70 68 62 57  68 74 61 66 67 

Total 100% 
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28%

Not consuming
67%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Send messages (FB messenger, Viber, Snapchat, WhatsApp) 

Base: Children 12 - 17 years old 
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Childôs  
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School Stratum Type Type of household HH income per HH member 
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sig  1.00 0.97 0.02 0.79 0.70 1.00 0.95 

Tablet  00.9  01 01 01 01 01   01 02 01 01 01      03  01 

Computer, Laptop 04.3  04 05 04 04 03 07 03 05 06 05 03 04 06 07  01 02 09 04 05 

Smartphone 83.6  84 84 83 77 92 88 83 86 78 83 84 84 83 86  83 91 79 89 78 

Not consuming 11.1  11 11 12 18 04 05 14 08 14 11 12 11 11 07  15 07 09 07 15 

Total 100% 
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1% Computer, Laptop
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Smartphone
84%

Not consuming
11%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Send and receive e - mails 

Base: Children 12 - 17 years old 
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Childôs  
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School Stratum Type Type of household HH income per HH member 
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sig  1.00 0.39 0.00 0.11 0.12 1.00 0.49 

Tablet  00.9  01 01 01 01 01  01 01  01 01 01    01    03 

Computer, Laptop 04.6  05 06 03 05 05 03  08 05 07 01 04 09   03 02 05 04 10 

Smartphone 34.9  35 33 37 26 55 34 30 33 48 35 35 35 34 36  19 42 39 38 38 

Not consuming 59.6  60 60 59 68 38 63 69 58 48 58 63 60 57 64  76 56 56 59 49 

Total 100% 
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4%

Smartphone
35%Not consuming

60%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Watch YouTube video clips and other YouTube video materials 

Base: Children 12 - 17 years old 
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sig  1.00 0.15 0.06 0.12 0.01 0.99 0.26 

Tablet  04.0  04 04 05 06 01 03 04 04 05 04 03 03 09   01 07 03 05 04 

Computer, Laptop 15.4  15 19 12 13 24 13 11 22 08 20 07 15 19 14  15 11 18 13 19 

Smartphone 69.1  69 64 75 65 68 76 75 63 72 65 76 69 66 79  76 77 71 63 59 

Not consuming 11.4  11 13 09 16 07 08 09 11 15 10 14 13 06 07  07 05 08 20 18 

Total 100% 

 

Tablet 
4%

Computer, Laptop
16%

Smartphone
69%

Not consuming
11%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Watch video tutorials (fashion, beauty, health, etc.) 

Base: Children 12 - 17 years old 
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Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.00 0.18 0.97 0.13 1.00 0.96 

Tablet  01.2  01 01 02 02  01 01 02  02  01 02    04 02  01 

Computer, Laptop 09.3  09 08 10 11 12 04 08 10 08 12 04 09 15   11 07 11 04 12 

Smartphone 40.7  41 28 55 35 50 43 41 39 46 39 43 42 32 50  44 37 41 43 38 

Not consuming 48.8  49 63 33 53 38 51 50 49 46 47 53 48 51 50  44 53 47 54 48 

Total 100% 

 

Tablet 
1%

Computer, Laptop
9%

Smartphone
41%

Not consuming
49%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - Play 
games 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.00 0.18 0.55 0.17 1.00 1.00 

TV set 02.2  02 02 03 03 01 02 01 04  03  03    03 02 02 02 03 

Tablet  02.2  02 02 02 03 01 01 02 01 05 01 03 02 02   01 02 05 04  

Computer, Laptop  23.5  23 34 12 25 20 24 21 25 25 27 16 22 26 36  22 19 26 23 26 

Smartphone 37.7  38 40 35 44 30 34 32 42 37 37 39 37 40 36  39 42 38 41 30 

Not consuming 34.6  35 22 48 26 47 39 44 28 34 31 41 35 32 29  35 35 30 30 41 

Total 100% 

 

TV set
2%

Tablet 
2%

Computer, 
Laptop 
23%

Smartphone
38%

Not consuming
35%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
(Video calls) Talk via Skype, Viber, WhatsApp 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.53 0.27 0.87 0.24 1.00 0.58 

Tablet  00.6  01 01 01 01    01  01  01      02  01 

Computer, Laptop 05.9  06 07 05 05 08 05 06 07 03 08 03 06 06   06 05 08 04 07 

Smartphone 73.5  73 70 77 68 82 76 70 74 78 73 74 72 77 93  69 86 77 73 64 

Not consuming 20.1  20 22 18 26 11 18 25 18 18 18 23 21 17 07  25 09 14 23 27 

Total 100% 

 

Tablet 
1%

Computer, Laptop
6%

Smartphone
73%

Not 
consuming

20%
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Now, think about different things you could do trough different devices. Through which device do you most oftené? - 
Watch other online TV programs 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.30 0.83 0.68 0.91 0.99 0.48 

Tablet  01.2  01 01 02 03   01 02  02  01 02    02 03  01 

Computer, Laptop 16.4  16 19 14 18 14 15 17 17 14 16 17 16 21 14  15 11 21 16 18 

Smartphone 53.7  54 49 59 49 62 54 50 58 51 55 52 53 55 57  56 67 56 48 44 

Not consuming 28.7  29 32 25 30 24 30 32 24 35 27 31 30 21 29  29 21 20 36 37 

Total 100% 

 

Tablet 
1% Computer, Laptop

16%

Smartphone
54%

Not consuming
29%
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 Now, think about different things you could do trough different devices. Through which device do you most oftené - 
Table of frequency 
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Watch Movies 324 67.9  03.7 18.5 03.1 06.8 

100% 

Follow political news 324 11.7 01.2 01.5 02.2 02.8 80.6 

Follow sport events (games, championships, contests 324 50.6 00.9 01.9 07.4 08.3 30.9 

Follow sport news 324 40.1 01.9 02.2 08.3 12.7 34.9 

Watch TV series 324 51.9  04.6 09.0 04.3 30.2 

Watch cartoons 324 37.3  03.1 07.1 07.1 45.4 

Watch childrenôs TV program/mini - movies/songs 324 42.0  02.2 05.2 05.9 44.8 

Watch TV documentaries (science, nature, animalsé) 324 52.2  02.5 05.6 03.4 36.4 

Watch TV reality shows 324 16.7  00.9 01.5 02.5 78.4 

Watch Talk show 324 21.3  03.4 01.9 03.7 69.8 

Listen to music 324 21.3 09.0 01.2 14.5 48.5 05.6 

Engage on social media (Facebook, Instagram, Twitter, Tumbler, Pinterest 324   02.2 07.1 78.7 12.0 

Read blogs or blogging 324   01.2 03.1 30.2 65.4 

Watch vlogs or vlogging 324   01.2 04.3 27.5 67.0 

Send messages (FB messenger, Viber, Snapchat, WhatsApp) 324   00.9 04.3 83.6 11.1 

Send and receive e - mails 324   00.9 04.6 34.9 59.6 

Watch YouTube video clips and other YouTube video materials 324   04.0 15.4 69.1 11.4 

Watch video tutorials (fashion, beauty, health, etc.) 324   01.2 09.3 40.7 48.8 

Play games 324 02.2  02.2 23.5 37.7 34.6 

(Video calls) Talk via Skype, Viber, WhatsApp 324   00.6 05.9 73.5 20.1 

Watch other on - line TV programs 324   01.2 16.4 53.7 28.7 

 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

About TV channels that you watch regularly on TV, which three of them do you consider to be your most favorite ones? 

Multiple answers; Base: Children 12 - 17 years old 

 

 

27%

20%

19%

18%

16%

14%

12%

11%

11%

11%

10%

10%

9%

9%

9%

9%

9%

8%

8%

8%

7%

7%

7%

7%

Arena 5

ArenaSport 1 HD

NICKELODEON

PINK

PRVA

FOX LIFE

DISCOVERY

MTV

Arena 1

Arena 3

Arena 2

Arena 4

FOX MOVIES

PINK M

FOX CRIME

Cinemax

NATIONAL GEOGRAPHIC

HBO

EUROSPORT 1

ArenaSport 2 HD

ANIMAL PLANET

CINEMANIA

RTCG 1

TV Vijesti
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About TV channels that you watch regularly on TV, which three of them do you consider to be your most favorite ones? 

Multiple answers; Base: Children 12 - 17 years old 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Arena 5 26.9  27 36 17 22 34 28 26 27 28 29 23 28 19 29  31 18 27 29 29 

ArenaSport 1 HD 19.8  20 27 11 18 20 23 12 22 26 23 15 18 26 29  11 30 26 14 19 

NICKELODEON 18.8  19 17 21 29 07 11 14 22 18 17 22 17 26 21  13 25 21 13 23 

PINK 18.2  18 12 25 13 22 23 35 09 12 12 29 19 19 07  32 21 12 07 16 

PRVA 15.7  16 12 20 12 17 22 24 11 14 12 22 17 11 07  31 11 12 13 11 

FOX LIFE 13.6  14 09 19 12 13 16 03 21 14 15 11 13 21   07 26 15 09 12 

DISCOVERY 12.3  12 13 11 13 08 14 16 12 06 10 17 13 13   17 11 05 16 14 

MTV 11.4  11 08 15 08 20 10 10 14 08 13 08 12 11 07  11 14 08 09 15 

Arena 1 10.5  10 18 03 08 07 17 09 10 12 09 14 10 13 14  11 09 06 14 12 

Arena 3 10.5  10 16 04 10 09 13 08 10 14 10 12 10 15   13 07 08 14 11 

Arena 2 10.2  10 16 03 10 08 12 08 11 12 09 13 10 13 07  08 07 11 11 14 

Arena 4 09.9  10 15 04 10 07 12 08 10 12 08 13 10 11   08 09 09 13 11 

FOX MOVIES 09.3  09 09 09 12 05 09 01 17 05 11 06 10 09   04 18 09 13 05 

PINK M 09.3  09 06 12 07 07 15 14 07 06 08 11 08 11 29  18 14 03 04 07 

FOX CRIME 09.0  09 08 10 09 08 10 04 14 05 11 05 08 17    21 11 14 03 

Cinemax 09.0  09 09 08 09 11 08 04 12 09 10 08 10 06   07 05 11 13 10 

NATIONAL GEOGRAPHIC 08.6  09 10 07 08 07 11 10 08 06 07 12 10 02   10 04 02 16 12 

HBO 08.3  08 06 11 06 12 10 06 12 05 09 07 09 04 07  07 14 03 07 11 

EUROSPORT 1 08.0  08 14 01 09 08 07 07 08 09 07 10 08 13   11 05 06 09 08 

ArenaSport 2 HD 07.7  08 12 03 08 08 07 03 11 08 09 05 06 13 14  01 09 12 11 07 

ANIMAL PLANET 07.4  07 07 08 08 05 08 10 06 06 08 07 07 09 07  10 05 08 07 07 

CINEMANIA 07.4  07 06 08 08 08 07 04 12 03 08 07 07 11   07 09 05 07 10 

RTCG 1 07.1  07 07 07 07 03 11 08 06 08 04 12 06 13 07  08 11 08 09 01 

TV Vijesti 07.1  07 05 09 09 04 07 09 04 11 04 13 06 09 14  08 11 06 05 05 

PINK COMEDY 06.5  06 07 06 05 08 08 03 11 02 07 05 07 06   01 12 08 11 03 

MTV Adria 05.9  06 05 07 04 07 08 03 08 06 06 05 06 04   04 07 05 07 07 

FOX CRIME HD 05.9  06 05 07 08 03 05  11 03 08 03 05 11    14 09 07 01 

DISNEY 05.9  06 05 07 06 04 07 02 08 06 06 06 05 09 07  07 09 02 04 08 

EUROSPORT 2 05.9  06 11  07 04 05 05 06 08 04 09 06 09   10 07 02 05 05 

Pink Music 05.6  06 02 10 04 05 09 08 05 02 07 03 05 09 07  07 11 03 02 05 

ArenaSport 4 SD 05.6  06 09 01 05 04 08 03 07 06 06 04 05 13   01 11 08 05 04 

ArenaSport 5 HD 05.6  06 11  05 04 08 03 07 06 06 05 05 09   03 11 06 05 04 

RTS 1 05.6  06 06 05 05 01 10 07 05 06 03 09 05 09 14  08 11 05 05  

NICKELODEON HD 05.6  06 06 05 08 04 03  07 11 06 05 06 06   04 11 06 02 05 

ArenaSport 3 SD 05.2  05 10  04 05 07 03 07 06 06 04 05 09   01 09 06 05 05 

EUROSPORT 1 HD 04.9  05 09 01 07 01 04 03 05 08 03 09 05 09   07 04 03 05 05 

FOX LIFE HD 04.9  05 04 06 06  07  10  06 03 04 11   03 14 05 04 01 

COMEDY CENTRAL EXTRA 04.6  05 06 03 05 05 03 03 05 06 05 04 05 02 07  06 09 02 04 04 
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 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

SK 1 HD 04.6  05 08 01 06 03 03 07 05 02 03 07 03 13   10 02 06 02 03 

Eurosport 04.6  05 06 03 03 05 07 04 05 05 03 07 05 04   04 02 03 11 04 

Discovery Channel HD 04.6  05 06 03 04 04 07 01 09  04 05 05 06   01 04 02 09 08 

HISTORY 04.3  04 06 03 04 05 03 04 06 02 02 08 05 04   03 04 02 13 03 

PINK MOVIES 04.3  04 05 04 04  09 01 07 03 05 03 05 04   03 07 05 04 04 

FOX MOVIES HD 04.3  04 04 05 05  07  09  06 02 03 11   03 18 02  01 

Fox International 04.3  04 02 07 04 03 05 01 08 02 05 03 04 06   01 12 03 07  

SK 3 HD 04.3  04 08 01 06 01 04 04 06 02 03 06 03 13   07 07 03 02 03 

Pink Music 2 04.0  04 02 06 04 03 05 03 06 02 06  03 09   06 07 05 02 01 

CineStar Premiere 1 04.0  04 05 03 06 01 03 03 05 03 05 03 03 11   01 07 05 04 04 

SK 2 HD 04.0  04 07 01 06 01 03 04 05 02 03 06 03 13   07 04 03 04 03 

RTCG 2 04.0  04 05 03 03 01 09 04 04 05 03 06 03 06 07  04 09 03 05  

HBO 2 04.0  04 04 04 04 03 04 01 07 02 03 05 05 02    11 03 04 04 

PINK FILM 04.0  04 04 05 03 03 08 03 06 02 04 03 04 06   03 09 02 04 04 

Film Klub 04.0  04 04 05 03 05 04 02 05 05 05 02 05    03 09  05 04 

PINK ACTION 04.0  04 05 03 03 01 09 02 07  04 04 04 04   04 07 03 04 03 

NICK JR. 03.7  04 02 05 06 01 01 04 03 06 01 08 03 06   03 05 08  03 

CINESTAR TV 03.7  04 04 03 04 03 04 03 06  03 04 04 02   03 05 03 05 03 

MTV DANCE 03.7  04 02 05 02 05 05 01 06 03 04 03 03 06   01 02 03 07 05 

EUROSPORT 2 HD 03.7  04 07  04 03 03 02 04 06 02 06 03 06   06 02 02 05 04 

HBO 2 HD 03.7  04 04 04 04 01 05  08  04 03 04 02    11 03 04 03 

DM SAT 03.7  04 03 05 03 01 07 04 05  03 04 03 09   04 12   03 

OBN 03.7  04 02 05 04 03 03 02 06 02 04 03 04 02 07  06 05  02 05 

MTV HITS 03.4  03 02 05 01 03 08  07 02 03 04 03 06   01 04 03 05 04 

NATIONAL GEOGRAPHIC HD 03.4  03 03 04 01 01 09 01 06 02 03 03 04  07  03 02  07 05 

Prva RS 03.4  03 04 03 01 05 05 03 03 05 03 03 04    04 05 02 05 01 

Cinemax 2 03.4  03 05 01 03 03 05 01 07  03 04 04 02   01 05 05 04 03 

Disney XD 03.4  03 03 04 03 01 05 01 06 02 04 03 02 09 07  03 09 02 02 03 

HBO 3 03.4  03 02 05 02 05 04  05 05 01 08 03 04 07  01 07 02 04 04 

FOX HD 03.1  03 02 04 03 01 05  07  04 01 02 11    12 03 02  

Disney Junior 03.1  03 02 04 05  02 03 03 03 04 02 02 09   04 04 02  05 

CineStar Premiere 2 03.1  03 05 01 04 01 03 01 05 03 03 03 03 04   03 04 03 04 03 

Pink Crime & Mystery 03.1  03 03 03 03  07  07  04 02 03 04   01 09 03 04  

TLC 03.1  03 02 04 02 05 03 02 05  04 01 03 04   04  02  08 

MTV Europe 03.1  03 01 06 02 05 03 01 05 02 04 02 03 06   01 04 03 05 03 

RTS 2 03.1  03 03 03 03 01 05 02 03 05 03 03 02 06 14  01 12 03   

Pink Bravo 03.1  03 02 05 03 01 05  07  04 02 03 06    11 02 04 01 

CineStar Thriller & Action 02.8  03 02 03 02 03 04  05 03 03 03 03 04   03 02 05 02 03 

PINK PREMIUM 02.8  03 02 04 02 01 05 02 05  03 03 03     04 03 05 03 

PINK 2 02.8  03 04 01 01 03 07 03 04  02 03 03 02   04 07  02 01 

24 Kitchen 02.8  03 03 03 03 03 02 01 03 05 03 03 02 09   03 02 05  04 

History 2 02.8  03 04 01 04 01 02  05 02 01 05 03      02 11 03 
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School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Pink Kids 02.8  03 04 02 04  03 04 03  02 04 03 04   01 05  05 03 

Pink Action 02.8  03 02 03 01 01 07  06  04 01 03 02    05 05 04 01 

CINEMAX 2 HD 02.8  03 02 04 03 04 01  05 02 03 03 03 04   03 04 05  03 

PRVA PLUS 02.5  02 02 03 01 03 04 01 04 02 03 02 03    01 04 03 04 01 

Pink Horror 02.5  02 01 04 02  05 01 05  02 03 02 09   01 09 03   

BOOMERANG 02.5  02 02 03 03 04 01 02 03 03 00 06 02 04   03 04 05  01 

Nick Jr. 02.5  02 04 01 03  03 02 02 05 01 04 02 06   01 07 03  01 

History Channel 02.5  02 04 01 03 03 02 02 04  02 03 03    01  03 07 01 

DISCOVERY HD SHOWCASE 02.5  02 04 01 02 03 03  05 02 03 02 02 09   03 02 02 05 01 

DISCOVERY SCIENCE HD 02.5  02 02 03 03 03 01  05 02 03 02 02 02 07  03 02 02 04 03 

EXTREME SPORTS 02.2  02 04  01 03 03 02 03 02 02 03 03    03   04 04 

SK 5 02.2  02 04  03  03 01 04  02 03 02 04   01 05 03 02  

Fashion TV 02.2  02 01 04 01 04 02 03 01 05 02 02 02 02   04 04 02  01 

SK 4 02.2  02 04  04  01 02 03  02 03 02 02   03 02 05 02  

MTV LIVE HD 02.2  02 01 04 03 01 02  03 03 02 02 01 09   01 04 05  01 

IDJTV HD 02.2  02 03 01 01  05 03 03  02 02 02  07  03 04 02 04  

Pink Hits 02.2  02 01 03 01 01 05 01 04  02 02 02 04   01 09  02  

CINEMAX HD 02.2  02 02 03 02 01 03  04 02 02 03 02 04   01 07 02  01 

Cinestar TV Action 02.2  02 02 02 03 04   03 03 02 02 03    01 04 02 04 01 

Boomerang 02.2  02 02 03 03 01 01 02 02 03 02 03 02 02   01 05 05   

CINESTAR TV ACTION&THRILLER 02.2  02 02 03 02 01 03  03 03 03 01 02 06    02 05 02 03 

Comedy Central Extra 02.2  02 01 03 02 03 02  04 02 03 01 01 06 07  03 05 02 02  

CARTOON NETWORK 01.9  02 01 03 03  01 02 01 03 01 03 02 02     06 02 01 

CCTV 4 Europe 01.9  02 01 03 02 01 02  03 03 03  01 06    04 06   

HBO 3 HD 01.9  02 01 03 01 01 03  04  01 03 02 02    04 02 02 03 

Pink Romance 01.9  02 01 03 02  03  04  02 02 02    01 02 03 04  

PRVA WORLD 01.9  02 02 02 01 03 03  03 03 02 01 02 02   01 04 02 02 01 

HRT 1 01.9  02 03 01 01 01 03 02 03  02 02 02 02   03 05  02  

Eurosport HD 01.9  02 03 01 02 01 02 02 01 03 01 03 02 04   03 04  02 01 

France 2 HD 01.9  02 01 03 03  02  03 02 02 02 01 06    05 03 02  

TLC Discovery 01.9  02 02 02 03 01 01 01 03  03  02 02   03 02 02  03 

Pink Classic 01.9  02 02 02 01  04  04  02 01 02 02   01 09    

TV1000 01.9  02 02 02 01 03 02 02 03  01 03 01 06   03 04  02 01 

Pink Hits 2 01.9  02 02 02  01 05  04  01 03 02 04   01 07  02  

Filmbox Extra HD 01.9  02 02 01 03  02  03 02 03  02     07 02  01 

PINK REALITY 01.5  02 01 02 01 01 02 01 03  01 02 02     02 03 04  

Nova HD 01.5  02 01 03 03    03 02 02 01 02 02    04 02  03 

PIKABOO HD 01.5  02 02 01 03    02 03 01 02 02  07    05  03 

Pink Folk 1 01.5  02  03 01 01 03  03 02 01 02 02 02    05 02 02  

Pink HA HA 01.5  02 01 03 01 01 03 01 03  01 03 01 04    07 02   

CINESTAR TV FANTASY 01.5  02 02 01 01  03  03  02 01 01 06    02 02 02 03 

BN SAT HD 01.5  02 01 02 01 04 01  02 03 01 03 01 04   01  03 04  
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Childôs  
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Pink 3 01.5  02 02 01  01 04 01 03  01 02 02 02   03 04   01 

PINK BH 01.5  02 01 02 01  03  03  02 01 02 02   01 07    

CNN 01.5  02 02 01 02  02  03  02 01 02 02    04 03  01 

Pink sci&fantasy 01.5  02 01 02 01  04  03  01 03 02 02   03 02 02 02  

ANIMAL PLANET HD 01.5  02 02 01 03  01  01 05 01 02 02 02    02   05 

DOM KINO 01.5  02 02 01 03  01 01 02 02 02 01 02      02 02 04 

Super Kids 01.5  02 02 01 02  02 02 02  01 02 02 02   03 04   01 

777 TV 01.5  02 01 02 02 01 01  01 05 01 03 01 04    05 03   

BN TV 01.5  02 01 02 02 01 01  02 03 01 02 02 02    04 05   

SK 6 01.5  02 03  02  02 01 03  01 03 02 02   01 02 03 02  

HBO HD 01.5  02 02 01 02 01 01  03 02 01 03 02 02    02 03  03 

Pink LOL 01.5  02 01 03 02  02 01 03  01 02 02 02   01 05 02   

PRVA KICK 01.2  01 01 01  01 03  02 02 01 01 02     02 02 02 01 

BBC EARTH HD 01.2  01 02  02  01 01 01 03 01 02 02      03  03 

AXN SPIN 01.2  01 01 01 01  02  02 02 02  00 06    04 02 02  

TNT COMEDY 01.2  01 02  02  01  03  01 01 01 02 07  01   02 03 

Pink Thriller 01.2  01 01 01 01  03  03  01 01 01 02   01 02 02  01 

Bloomberg 01.2  01 01 02 01 01 01  01 03 00 03 02    01 02 02 02  

FIGHT CHANNEL 01.2  01 02  01 01 02 02 01 02 01 02 02     04   03 

Bravo Music 01.2  01 01 02 01  02 01 02  02  01 04    05   01 

Kitchen TV 01.2  01 01 02 02 01  02 01 02 01 02 01 02   01 04   01 

France 24 - fra 01.2  01 02 01 01  02  03  01 01 01 02   01 02 03   

LOV I RIBOLOV 01.2  01 02 01 02 01   01 03 02  02    01   02 03 

DIVA 01.2  01 01 02 01  02  03  01 01 01 02    04 02  01 

E! ENTERTAINMENT 01.2  01 01 01 01 01 01  02 02 01 02 02     02  02 03 

Filmbox Arthouse 01.2  01 01 01 01  02  03  02  02     07    

Dom Kino 01.2  01 02 01 02  01  02 02 02  01 02    02 03  01 

Pink Koncert 01.2  01 01 02   04  03  01 01 01 02   01 04  02  

CRIME & INVESTIGATION 01.2  01 01 02 01  02  03  01 01 01 02   01 04 02   

MTV ROCKS 01.2  01  03 02 01   02 02 01 01 01 04    02 03  01 

Pink Family 01.2  01 01 02   04  03  01 02 01 02   01 04  02  

Pink & Roll 01.2  01 02 01 01  02  03  02  01 02   01 02  04  

MINIMAX 01.2  01 01 02 03   02 01  01 02 01 02     03  03 

O2 01.2  01 01 02 02  01  03  02  02    01 04 02   

National Geographic WILD 01.2  01 01 01 01  02  02 02 01 02 02      02 05  

City Play 01.2  01 01 01  04 01  01 05 02  02      03 04  

NOVA TV 01.2  01 01 02 01 03 01  01 05 01 02 02     02 02 02 01 

VH-1 01.2  01  03 01 03 01  01 03 01 02 01 02 07   02 05   

Other, <1% 23.8  24 22 25 20 21 33 13 26 35 23 26 22 30 29  15 39 27 29 14 

None 09.9  10 09 10 14 09 03 01 12 20 10 09 11  14  01  09 23 16 

 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

When thinking about specific TV programs/TV shows you are watching regularly on TV stations you mentioned, which 
three do you consider to be your most preferred ones? 

Multiple answers; Base: Total target population 

 

 

21%

20%

11%

9%

9%

8%

5%

5%

4%

3%

3%

2%

2%

1%

1%

1%

1%

1%

1%

1%

0%

3%

12%

Cartoons

Sports competitions, games and sports shows

Music shows

Series

Children's shows, films, series

Movies

Documentary, educational, scientific

Music Competitions

Nature, animals

Quizzes

Entertainment shows

Comedy, funny video clips

Fashion/ celebrities

Zvezde Granda

Reality show

TV Slagalica, quiz

Magazin In

Vece sa Ivanom Ivanovicem

Ami G show

Prakticna zena

News/ informative/ political talk show

Other

No favourite TV program/ TV show, none
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 When thinking about specific TV programs/TV shows you are watching regularly on TV stations you mentioned, which 
three do you consider to be your most preferred ones? 

Multiple answers; Base: Total target population 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

Cartoons 020.6 037 004 019 022 027 001 002 026 021 011 019 023 020 023 025  023 017 021 022 020 

Sports competitions, games and sports shows 019.7 015 024 035 004 017 024 029 019 022 015 018 022 020 023 013  022 019 019 025 016 

Music shows 010.5 011 010 005 016 010 018 008 009 011 012 011 009 009 013 029  007 008 017 013 009 

Series 008.7 007 011 006 012 007 013 013 017 006 002 007 011 009 010 004  015 009 006 010 005 

Children's shows, films, series 008.5 014 003 008 009 011   014 008 002 006 013 008 012 004  016 009 008 004 005 

Movies 008.4 004 013 010 007 007 012 015 008 009 006 009 008 007 015 004  006 015 008 013 004 

Documentary, educational, scientific 005.0 004 006 004 006 004 007 009 007 004 005 004 007 005 005   006 003 007 005 005 

Music Competitions 004.6 006 003 002 008 005 005 002 004 006 002 005 004 005 004   004 006 008 005 002 

Nature, animals 003.8 005 002 004 004 004 003 002 002 005 005 003 005 004 002 004  002 003 006 007 002 

Quizzes 003.1 003 003 003 003 003 004 003 005 002 002 003 003 003 003 004  003 004 002 005 002 

Entertainment shows 002.9 002 004 002 004 002 008 001 003 003 003 003 003 003 001 004  002 003 003 003 003 

Comedy, funny video clips 002.4 002 003 003 002 003 001 001 004 002 001 002 003 002 004 004  004 003 002 002 002 

Fashion/ celebrities 001.5 001 002  003 001 005 002 002 002  002 001 001 004   002 003 002  001 

Zvezde Granda 000.9 001 001  002 000 003 002 002 001  001 001 001 001   004     

Reality show 000.8 001 001 001 001 000 001 002 001 000 002 001 001 001 001   001 002 001 001  

TV Slagalica, quiz 000.8 001 001 001 001 001   001 001 001 001 001 001    001 001 001  001 

Magazin In 000.8 000 001 000 001 000  003 002 000  000 002 001 001 004  001    002 

Vece sa Ivanom Ivanovicem 000.6  001 001 000 000 001 002 001 001  000 001 000 002   001  001 001 001 

Ami G show 000.5 000 001  001 000 001  000 001  000 000 000 001     002   

Prakticna zena 000.5 001 000  001 001   000 001  000 000 000 001   001  001  001 

News/ informative/ political talk show 000.2 000  000  000     001  000 000        001 

Other 003.4 004 003 003 004 004 001 002 005 003 002 003 003 004 001 004  003 003 003 003 004 

No favourite TV program/ TV show, none 011.8 007 016 011 012 011 016 014 012 011 014 014 008 013 007 017  007 009 015 012 016 

Don't know 004.3 004 005 005 004 004 007 005 001 003 013 003 006 005 002  100 004 005 006 003 003 

No answer 010.2 011 010 010 010 011 009 008 001 011 023 013 005 010 013 004  005 009 008 018 013 
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How do you usually choose TV programs/shows that you are going to watch? 

Base: Total target population 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.19 0.15 0.34 0.05 0.30 0.00 0.46 

You randomly change TV programs/stations until you find 
something which interests you 

060.8 058 063 063 058 060 068 059 056 060 069 062 058 063 046 075 100 061 064 065 057 057 

You know in advance which TV programs/stations/shows 
you will watch (you prefer) 

039.2 042 037 037 042 040 032 041 044 040 031 038 042 037 054 025  039 036 035 043 043 

Total 100% 

 

You randomly 
change TV 

programs/stations 
until you find 

something which 
interests you

61%

You know in 
advance which TV 
programs/stations/s
hows you will watch 

(you prefer)
39%
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 When thinking about specific TV programs/TV shows, which of them did you watch together with your parents during the 
last week?  

Multiple answers; Base: Total target population 
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1%

0%

0%
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2%

Sports competitions, games and sports shows

Series

Movies

Cartoons

Music shows

Documentary, educational, scientific

Nature, animals

Quizzes

TV Slagalica, quiz

Music Competitions

Entertainment shows

Children's shows, films, series

Zvezde Granda

Comedy, funny video clips

Reality show

Ami G show

Fashion/ celebrities

Vece sa Ivanom Ivanovicem

Prakticna zena

Magazin In

News/ informative/ political talk show

Other
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 When thinking about specific TV programs/TV shows, which of them did you watch together with your parents during the 
last week?  

Multiple answers; Base: Total target population 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r

s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

Sports competitions, games and sports shows 009.0 009 009 016 002 009 011 009 006 011 010 008 011 010 006 004  004 009 010 019 005 

Series 006.3 005 008 004 009 006 004 012 015 003 001 004 011 006 006 004  012 005 005 003 005 

Movies 005.8 004 008 005 006 005 008 010 007 006 002 007 004 005 009 004  009 003 005 003 007 

Cartoons 004.1 008 001 004 004 006   006 004 002 004 005 004 004 004  004 009 003 003 002 

Music shows 002.3 003 002 001 003 002 003 001 001 002 005 002 002 002 004   001 001 004 001 004 

Documentary, educational, scientific 002.1 002 002 002 002 002 001 003 001 002 003 002 003 002 001 004   001 006 001 002 

Nature, animals 002.0 003 001 002 002 003   001 002 003 001 003 002 002    003 003 005 001 

Quizzes 001.7 002 002 002 002 002 004  003 001 001 002 001 002 001   004  002 003 001 

TV Slagalica, quiz 001.5 002 002 002 002 002  002 002 001 001 001 002 002 001   004 001 001 001 001 

Music Competitions 001.4 002 001 001 002 002 001  003 001  001 001 002 001   004 001 002  001 

Entertainment shows 001.2 001 001 000 002 001 001 002 003  001 000 002 001  004  001 003 002  001 

Children's shows, films, series 001.2 002 001 002 001 002   002 001  000 003 001 001   003  001 001 001 

Zvezde Granda 000.9 001 001 001 001 001 003  002 001  000 002 001 001   003 001 001   

Comedy, funny video clips 000.6 001  000 001 001    001 001 001 000 000 001 004    002 002  

Reality show 000.5  001 000 001   003  001  000 000 001      001 002  

Ami G show 000.5  001 000 001  001 002 001    001 000  004  001  001   

Fashion/ celebrities 000.5 000 001  001 000 003  000 001  001  000 001     001 001 001 

Vece sa Ivanom Ivanovicem 000.5  001 001 000  001 002  001   001 001       003  

Prakticna zena 000.3 001  000 000 000   001   000   002   001  001   

Magazin In 000.3 000 000  001 000  001 001    001 000  004  001    001 

News/ informative/ political talk show 000.2 000  000  000   000   000  000     001    

Other 002.3 004 001 002 002 003  001 003 003  002 002 003    004 003 002 003 001 

No favourite TV program/ TV show, none 062.6 060 066 063 062 062 067 063 051 064 077 065 058 061 067 075 100 054 062 062 065 069 

Don't know 001.7 002 001 002 002 002 001  001 002 002 002 001 002 001   002 003 001 002 001 

 
 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch different kinds of video materials on YouTube? - Music video clips 

Base: Total target population 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.46 0.00 0.00 0.55 0.47 0.00 

Never  09.9 15 05 10 10 12 03 03 14 09 05 08 13 10 12 04  18 06 04 06 14 

Rarely  17.1 21 13 19 15 19 13 11 20 14 20 17 18 16 24 17  13 15 23 19 15 

From time to time  38.9 40 38 41 37 40 37 36 24 49 40 40 36 40 38 29 50 29 48 41 38 40 

Often 22.6 19 26 20 25 21 25 30 27 19 24 23 21 22 22 46 50 26 24 20 18 24 

Regularly  11.1 06 17 10 12 08 22 18 14 09 11 11 11 13 05 04  14 07 11 19 07 

Donôt know  00.3  01 00 00 00  01  01  00 00 00    01    01 

Total 100% 
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23%

11%
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RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch different kinds of video materials on YouTube? - Vloggers or YouTube personalities 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r
s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.02 0.38 0.03 0.11 0.88 0.36 

Never  033.1 040 026 032 035 035 028 027 034 033 031 030 039 033 035 021 100 037 038 033 024 032 

Rarely  015.3 014 017 014 016 015 022 012 014 013 023 015 016 014 017 033  014 019 015 013 015 

From time to time  024.1 022 026 021 027 023 024 028 019 029 021 027 020 025 019 021  022 019 022 027 030 

Often 014.7 012 017 017 012 014 018 016 018 014 011 015 015 013 022 017  016 015 015 014 013 

Regularly  010.2 010 011 012 009 011 005 010 012 008 014 012 008 011 008 008  007 009 013 018 007 

Donôt know  002.6 002 004 004 001 002 003 007 003 003 002 003 002 003    004 001 002 003 002 

Total 100% 

 

33%
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24%
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Often

Regularly

Donôt know 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch different kinds of video materials on YouTube? - óHow - toô videos or tutorials about hobbies/ 
sports/ things your child interested in 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r
s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.91 0.04 0.87 0.06 0.10 0.64 0.57 

Never  031.0 032 030 029 033 030 032 034 028 036 024 031 030 029 044 021  032 029 026 035 033 

Rarely  015.0 015 015 016 014 015 013 015 016 012 021 014 017 015 014 021  015 015 023 014 010 

From time to time  024.7 025 024 021 028 026 026 018 025 021 032 025 025 026 017 025 100 028 023 026 021 024 

Often 020.3 020 020 023 018 020 024 020 021 022 015 023 016 020 019 025  017 024 015 022 024 

Regularly  007.0 006 008 008 006 007 005 011 008 007 005 005 010 008 003 008  007 009 009 005 005 

Donôt know  002.0 002 002 003 001 002  002 001 002 003 002 001 002 004   001 001 001 003 004 

Total 100% 
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20%
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From time to time

Often

Regularly

Donôt know 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch different kinds of video materials on YouTube? - Game tutorials/ walk - throughs/ watching 
people playing games 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.80 0.00 0.77 0.06 0.64 1.00 0.34 

Never  37.4 37 38 28 47 36 43 42 36 41 31 35 41 36 43 38 50 38 32 38 45 36 

Rarely  16.2 15 18 15 18 16 17 16 17 14 20 16 16 17 11 25  19 15 17 13 16 

From time to time  20.5 21 20 21 20 21 22 17 18 19 29 20 20 20 22 29  22 18 24 18 20 

Often 15.3 17 14 20 11 17 11 12 18 15 13 17 13 16 16 04 50 15 18 11 12 19 

Regularly  08.7 09 09 15 03 09 05 11 09 10 04 09 07 09 07 04  04 16 09 10 06 

Donôt know  02.0 02 02 02 02 02 01 01 02 01 04 02 02 02 02   01 01 02 02 04 

Total 100% 

 

37%

16%

21%

15%

9%

2%

Never
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Regularly

Donôt know 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch different kinds of video materials on YouTube? - Cartoons 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.85 0.00 0.00 0.48 1.00 0.09 

Never  27.3 11 44 29 26 16 59 63 39 22 20 26 30 28 23 25  41 21 20 34 23 

Rarely  16.6 14 20 18 16 17 18 11 16 16 20 16 18 16 19 17  11 20 23 14 16 

From time to time  27.0 30 24 25 29 30 20 17 18 31 32 28 25 27 32 17 50 22 28 31 25 29 

Often 16.3 27 05 15 17 21 03 02 13 16 23 18 14 16 17 25 50 13 20 14 17 18 

Regularly  11.8 18 05 12 11 15  03 12 14 05 11 13 12 09 17  10 12 12 10 14 

Donôt know  00.9 00 02 01 01 01  03 02 01  01 01 01 01   03    01 

Total 100% 
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RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch different kinds of video materials on YouTube? - TV shows 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.94 0.35 0.81 0.18 0.89 0.89 0.55 

Never  042.4 043 042 044 041 043 041 042 050 039 038 041 045 042 043 054 100 047 031 040 051 043 

Rarely  025.0 026 024 026 024 026 025 017 020 027 029 026 024 027 018 013  021 027 029 020 027 

From time to time  022.0 021 023 020 024 020 025 028 018 026 020 023 021 022 025 017  021 030 022 019 019 

Often 006.6 006 007 005 008 006 007 009 007 006 007 007 007 006 010 013  007 010 007 007 004 

Regularly  002.3 002 002 003 002 002 001 002 003 001 003 002 003 002 001 004  002 002 002 002 003 

Donôt know  001.7 002 002 002 002 002 001 001 001 001 003 002 001 001 004   001  001 001 004 

Total 100% 
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22%
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Often

Regularly

Donôt know 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch different kinds of video materials on YouTube? - TV series 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.01 0.01 0.00 0.02 0.91 1.00 0.01 

Never  046.0 050 042 052 040 049 036 037 055 042 041 045 048 045 046 054 100 056 033 044 059 040 

Rarely  021.4 024 019 020 022 023 021 014 016 024 023 022 020 022 021 017  010 025 026 013 030 

From time to time  020.8 018 023 017 024 019 020 032 015 025 021 021 020 021 022 017  020 028 020 019 018 

Often 006.7 004 010 005 008 004 016 012 008 006 008 006 007 007 004 013  007 009 007 005 006 

Regularly  003.4 002 004 002 005 002 008 004 005 002 004 003 004 003 004   004 003 003 003 003 

Donôt know  001.8 002 002 002 001 002  001 001 001 004 002 001 002 004   002 002  002 003 

Total 100% 
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Regularly

Donôt know 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How often do you watch different kinds of video materials on YouTube? - Movies 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.14 0.00 0.00 0.00 1.00 0.40 

Never  032.8 040 026 033 033 039 017 015 039 032 025 029 039 032 034 046 100 036 026 030 041 031 

Rarely  018.3 019 018 015 021 018 017 018 017 016 026 016 022 019 016 021  012 021 026 016 016 

From time to time  029.5 030 029 029 030 028 029 037 020 035 032 035 020 029 033 021  026 032 031 025 032 

Often 013.0 007 019 016 010 010 026 017 016 012 010 014 012 014 010 008  018 015 009 011 012 

Regularly  005.3 003 007 006 004 003 011 011 006 005 007 006 005 005 006 004  006 005 004 006 006 

Donôt know  001.1 001 001 001 001 001  001 001 001 001 001 002 001 002   002   001 002 

Total 100% 
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18%
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13%

5%

1%

Never

Rarely

From time to time

Often

Regularly

Donôt know 
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How often do you watch different kinds of video materials on YouTube? - Sports clips or videos 

Base: Total target population 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.02 0.00 0.19 0.00 0.46 1.00 0.01 

Never  37.1 41 33 18 56 38 39 28 50 33 25 34 42 37 38 42 50 43 26 38 41 37 

Rarely  16.9 17 17 14 20 18 17 13 11 17 27 17 17 18 15 04  11 24 24 12 15 

From time to time  18.9 21 17 21 16 20 13 18 11 21 26 20 17 19 15 25 50 13 20 21 18 22 

Often 14.8 12 17 25 05 14 14 21 14 15 14 16 12 14 19 21  20 20 07 12 16 

Regularly  11.1 08 15 21 02 09 16 17 11 13 07 11 11 11 13 08  11 11 10 16 09 

Donôt know  01.1 01 02 01 01 01  02 01 01 02 01 01 01 01   02   01 02 

Total 100% 
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11%
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How often do you watch different kinds of video materials on YouTube? - Tutorials regarding school issues (lessons, 
problem solving) 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.37 0.43 0.44 0.00 0.81 0.99 0.03 

Never  30.8 35 27 33 28 33 16 33 33 32 26 30 32 30 33 29 50 28 30 28 41 29 

Rarely  19.1 18 20 19 19 18 22 20 11 22 25 21 16 18 23 33 50 13 15 32 19 17 

From time to time  24.7 23 27 23 27 24 32 25 21 25 30 24 27 26 23 13  25 24 23 25 27 

Often 16.9 16 18 15 19 17 21 14 25 14 11 17 17 18 13 17  24 21 12 09 17 

Regularly  06.6 07 06 07 06 06 09 07 09 06 05 06 07 07 06 04  07 09 06 05 06 

Donôt know  01.8 02 02 02 01 02  02 01 01 04 02 02 02 03 04  03 01  01 04 

Total 100% 

 

31%

19%

25%

17%

7%

2%

Never

Rarely

From time to time

Often

Regularly

Donôt know 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

 How often do you watch different kinds of video materials on YouTube? - Table of frequency 
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Music video clips 655 09.9 17.1 38.9 22.6 11.1 00.3 

100% 

Vloggers or YouTube personalities 655 33.1 15.3 24.1 14.7 10.2 02.6 

óHow - toô videos or tutorials about hobbies/ sports/ things your child interested in 655 31.0 15.0 24.7 20.3 07.0 02.0 

Game tutorials/ walk - throughs/ watching people playing games 655 37.4 16.2 20.5 15.3 08.7 02.0 

Cartoons 655 27.3 16.6 27.0 16.3 11.8 00.9 

TV shows 655 42.4 25.0 22.0 06.6 02.3 01.7 

TV series 655 46.0 21.4 20.8 06.7 03.4 01.8 

Movies 655 32.8 18.3 29.5 13.0 05.3 01.1 

Sports clips or videos 655 37.1 16.9 18.9 14.8 11.1 01.1 

Tutorials regarding school issues (lessons, problem solving) 655 30.8 19.1 24.7 16.9 06.6 01.8 
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And which of them are your most favorite ones? 

Base: Total target population 

 

 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.00 0.00 0.01 0.03 1.00 0.00 

Cartoons 19.4 35 04 15 23 25 03 01 18 21 17 18 21 19 20 21 50 17 16 23 22 20 

Music video clips 16.0 11 21 10 22 14 26 21 14 14 24 15 17 16 13 25  13 07 26 15 18 

Sports clips or videos 15.7 10 21 29 02 13 17 32 15 18 12 15 18 15 21 13  15 17 14 13 18 

óHow-toô videos or tutorials about hobbies/ sports/ things y 09.6 11 08 07 12 11 07 07 11 09 09 11 07 11 06 04  12 15 05 07 10 

Vloggers or YouTube personalities 09.6 09 10 10 09 10 07 09 14 07 10 11 07 09 11 13  10 05 13 16 05 

Game tutorials/ walk-throughs/ watching people playing games 08.4 10 06 14 02 10 03 05 04 12 08 11 05 08 10 08  04 16 07 12 05 

Movies 06.4 02 10 05 08 04 17 12 06 08 02 07 06 07 07   10 11 02 04 05 

Tutorials regarding school issues (lessons, problem solving) 04.4 04 05 02 07 04 07 03 07 02 05 03 07 05 05   05 05 03  07 

TV series 03.5 01 06 01 06 02 09 05 04 02 05 03 04 04 02 08  04 02 03 05 04 

TV shows 01.4 01 02 02 01 01 03 01 01 01 03 01 02 01  08   04 01 03  

Donôt know 05.5 05 06 05 06 06 03 04 05 06 05 05 07 05 06  50 08 02 06 03 07 

Total 100% 

19%

16%

16%

10%

10%

8%

6%

4%

4%

1%

6%

Cartoons

Music video clips

Sports clips or videos

óHow-toô videos or tutorials about hobbies/ sports/ things y

Vloggers or YouTube personalities

Game tutorials/ walk-throughs/ watching people playing games

Movies

Tutorials regarding school issues (lessons, problem solving)

TV series

TV shows

Donôt know
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Do you prefer to watch YouTube videos or TV programs on a TV set, or you like them both the same? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.12 0.07 0.14 0.10 0.14 0.57 0.69 

Prefer to watch YouTube videos 035.6 032 039 038 033 033 045 042 037 032 040 033 040 036 031 050  032 042 038 034 034 

Prefer to watch TV programs on TV set 018.0 021 015 014 022 020 018 010 020 017 017 018 018 017 027 008  021 014 013 023 020 

Like both the same 043.4 044 043 045 042 044 037 046 042 046 039 045 040 044 039 038 100 045 040 047 040 043 

Donôt know  003.1 003 003 002 004 004  002 000 005 004 004 002 003 004 004  002 004 002 003 004 

Total 100% 

 

Prefer to watch 
YouTube videos

36%

Prefer to watch TV 
programs on TV set

18%

Like 
both the 

same
43%

Donôt know 
3%
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There are many reasons for choosing to watch something on TV or online. Please select 1 and max 3 most important 
reasons for you to decide to watch some video content? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.99 0.89 0.02 0.92 1.00 0.53 

Makes you laugh / entertains him/her 32.1  32 30 34 34 24 36 33 40 12 35 28 31 38 29  35 47 24 38 21 

Relaxes or helps you to rest 24.4  24 23 25 21 33 24 20 24 34 24 26 25 23 21  18 25 21 25 33 

Helps you to learn about or find out new things  17.6  18 19 16 17 21 15 26 11 18 17 18 19 11 07  29 18 15 11 14 

Gives you something to talk about with friends 13.6  14 14 13 15 16 10 12 14 15 12 16 13 11 29  11 05 21 14 15 

Inspires you to try something new or different 03.7  04 04 04 04 01 05 03 05 02 04 03 03 09   04  05 02 07 

Makes you think  03.7  04 04 03 04 03 03 04 01 11 04 03 03 09 07  03  09 05 01 

Gives yoy something to talk about with family members 02.8  03 02 03 03 03 03 01 04 03 03 03 03     05 02 04 04 

Donôt know 02.2  02 03 01 03  03 01 02 05 01 03 02  07    03 02 05 

Total 100% 

 

32%

24%

18%

14%

4%

4%

3%

2%

Makes you laugh / entertains him/her

Relaxes or helps you to rest

Helps you to learn about or find out new things

Gives you something to talk about with friends

Inspires you to try something new or different

Makes you think

Gives yoy something to talk about with family members

Donôt know
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 How important for you is it to watch things that includeé - % Important 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household 
HH income per HH 

member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Children doing the same sort of things that you are doing 37.0  37 36 39 38 39 33 44 35 31 38 34 37 32 50  46 26 39 30 40 

Children of your age 33.6  34 33 35 40 21 33 43 31 23 33 35 33 34 43  42 32 27 25 40 

Children who live in the same country or part of the country as you 27.8  28 29 27 31 20 28 34 25 25 29 26 27 30 29  35 25 23 25 30 

Children doing different sort of things from what you are doing 27.2  27 25 30 31 22 24 26 26 31 29 24 26 30 36  29 21 27 23 33 

Children who are different from you in any way (physical or psychological 
 characteristics, knowledge, skills, attitudes) 

26.2  26 27 25 31 18 25 29 23 29 26 26 25 28 43  32 26 23 16 32 

Children who look like you 22.5  23 21 24 27 16 21 27 20 22 20 28 21 26 43  28 19 18 13 32 

Children who do not look like you (other gender, nationalities,  
children with disabilities, etc.) 

20.1  20 19 21 24 11 22 25 20 12 21 19 19 23 21  26 16 14 13 29 

 

37%

34%

28%

27%

26%

23%

20%

Children doing the same sort of things that you are doing

Children of your age

Children who live in the same country or part of the country as
you

Children doing different sort of things from what you are doing

Children who are different from you in any way (physical or
psychological characteristics, knowledge, skills, attitudes)

Children who look like you

Children who do not look like you (other gender, nationalities,
children with disabilities, etc.)
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 How important for you is it to watch things that includeé - Table of frequency 
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Children of your age 324 33.6 43.8 22.5 

100% 

Children who look like you 324 22.5 56.5 21.0 

Children who do not look like you (other gender, nationalities, children with disabilities, etc.) 324 20.1 58.0 21.9 

Children doing the same sort of things that you are doing 324 37.0 44.4 18.5 

Children who are different from you in any way (physical or psychological characteristics, knowledge, skills, attitudes) 324 26.2 52.5 21.3 

Children who live in the same country or part of the country as you 324 27.8 50.6 21.6 

Children doing different sort of things from what you are doing 324 27.2 50.3 22.5 
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How important for you is it to watch things that include - Children of your age 

Base: Population Children 12 - 17 years old 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.80 0.21 0.02 0.88 1.00 0.15 

Important 33.6  34 33 35 21 33 43 31 23 33 35 33 34 43  42 32 27 25 40 

Not important 43.8  44 43 44 51 40 42 42 51 44 43 44 40 50  43 40 47 57 34 

Neither 22.5  23 24 21 28 27 14 27 26 23 22 23 26 07  15 28 26 18 26 

Total 100% 

 

Important
34%

Not important
44%

Neither
22%
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How important for you is it to watch things that include - Children who look like you 

Base: Children 12 - 17 years old 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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sig  1.00 0.48 0.69 0.18 0.25 0.99 0.02 

Important 22.5  23 21 24 16 21 27 20 22 20 28 21 26 43  28 19 18 13 32 

Not important 56.5  56 60 53 59 58 58 54 58 59 52 57 55 50  58 54 56 75 42 

Neither 21.0  21 19 23 25 22 14 26 20 21 21 22 19 07  14 26 26 13 26 

Total 100% 

 

Important
22%

Not important
57%

Neither
21%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How important for you is it to watch things that include - Children who do not look like you (other gender, nationalities, 
children with disabilities, etc.) 

Base: Children 12 - 17 years old 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.53 0.13 0.05 0.60 0.99 0.00 

Important 20.1  20 19 21 11 22 25 20 12 21 19 19 23 21  26 16 14 13 29 

Not important 58.0  58 61 55 63 52 61 54 62 59 56 58 57 64  63 51 59 75 45 

Neither 21.9  22 20 24 26 26 13 26 26 20 25 23 19 14  11 33 27 13 26 

Total 100% 

 

Important
20%

Not important
58%

Neither
22%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How important for you is it to watch things that include - Children doing the same sort of things that you are doing 

Base: Children 12 - 17 years old) 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.51 0.51 0.04 0.68 0.97 0.04 

Important 37.0  37 36 39 39 33 44 35 31 38 34 37 32 50  46 26 39 30 40 

Not important 44.4  44 47 41 45 46 45 41 51 44 45 44 49 43  40 44 41 61 40 

Neither 18.5  19 17 20 16 22 10 24 18 17 21 19 19 07  14 30 20 09 21 

Total 100% 

 

Important
37%

Not important
44%

Neither
19%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How important for you is it to watch things that include - Children who are different from you in any way (physical or 
psychological characteristics, knowledge, skills, attitudes) 

Base: Children 12 - 17 years old 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.21 0.39 0.27 0.81 0.97 0.11 

Important 26.2  26 27 25 18 25 29 23 29 26 26 25 28 43  32 26 23 16 32 

Not important 52.5  52 56 49 59 49 56 51 51 53 51 54 49 36  49 46 55 71 45 

Neither 21.3  21 18 25 22 26 15 26 20 20 23 21 23 21  19 28 23 13 23 

Total 100% 

 

Important
26%

Not important
53%

Neither
21%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How important for you is it to watch things that include - Children who live in the same country or part of the country as 
you 

Base: Children 12 - 17 years old 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.85 0.42 0.05 0.38 1.00 0.44 

Important 27.8  28 29 27 20 28 34 25 25 29 26 27 30 29  35 25 23 25 30 

Not important 50.6  51 49 52 58 50 54 48 52 52 48 51 49 43  49 49 53 61 44 

Neither 21.6  22 22 21 22 22 12 27 23 19 26 21 21 29  17 26 24 14 26 

Total 100% 

 

Important
28%

Not important
50%

Neither
22%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

How important for you is it to watch things that include - Children doing different sort of things from what you are doing 

Base: Population ... Children 12 - 17 years old 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.21 0.97 0.17 0.47 1.00 0.08 

Important 27.2  27 25 30 22 24 26 26 31 29 24 26 30 36  29 21 27 23 33 

Not important 50.3  50 55 45 54 52 58 46 49 50 50 51 51 43  54 44 50 64 41 

Neither 22.5  23 20 25 24 24 16 28 20 21 26 23 19 21  17 35 23 13 26 

Total 100% 

Important
27%

Not important
50%

Neither
23%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

Where can you watch more programs or videos/video materials withé? - Tables of frequency 
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Children of your age 324 11.1 88.9 

100% 

Children who look like you 324 12.0 88.0 

Children who do not look like you (other gender, nationalities, children with disabilities, etc.) 324 13.3 86.7 

Children doing the same sort of things that you are doing 324 12.3 87.7 

Children who are different from you in any way (physical or psychological characteristics, knowledge, skills, attitudes) 324 14.2 85.8 

Children who live in the same country or part of the country as you 324 17.0 83.0 

Children doing different sort of things from what you are doing 324 13.9 86.1 

 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

Where can you watch more programs or videos/video materials withé? - Children of your age 

Base: Children 12 - 17 years old 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.29 0.67 0.46 0.97 0.80 0.58 

On TV 11.1  11 13 09 12 10 09 10 15 11 11 10 13 29  10 09 14 16 08 

On the internet 88.9  89 87 91 88 90 91 90 85 89 89 90 87 71  90 91 86 84 92 

Total 100% 

 

On TV
11%

On the internet
89%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

Where can you watch more programs or videos/video materials withé? - Children who look like you 

Base: Children 12 - 17 years old 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.22 0.65 0.07 0.28 0.63 0.09 

On TV 12.0  12 10 14 13 11 08 11 20 11 15 11 17 21  10 18 17 14 04 

On the internet 88.0  88 90 86 87 89 92 89 80 89 85 89 83 79  90 82 83 86 96 

Total 100% 

 

On TV
12%

On the internet
88%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

Where can you watch more programs or videos/video materials withé? - Children who do not look like you (other gender, 
nationalities, children with disabilities, etc.) 

Base: Children 12 to 17 years 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.67 0.98 0.09 0.25 0.57 0.63 

On TV 13.3  13 14 12 13 13 11 11 22 15 10 12 19 21  17 14 15 13 08 

On the internet 86.7  87 86 88 87 87 89 89 78 85 90 88 81 79  83 86 85 88 92 

Total 100% 

 

On TV
13%

On the internet
87%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

Where can you watch more programs or videos/video materials withé? - Children doing the same sort of things that you 
are doing 

Base: Children 12 to 17 years 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r
s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.76 0.81 0.09 0.64 0.27 0.59 

On TV 12.3  12 13 12 13 12 07 15 15 13 11 11 21 07  10 11 11 13 18 

On the internet 87.7  88 87 88 87 88 93 85 85 87 89 89 79 93  90 89 89 88 82 

Total 100% 

 

On TV
12%

On the internet
88%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

Where can you watch more programs or videos/video materials withé? - Children who are different from you in any way 
(physical or psychological characteristics, knowledge, skills, attitudes) 

Base: Children 12 to 17 years 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.68 0.34 0.00 0.40 0.95 0.70 

On TV 14.2  14 13 15 17 12 10 11 28 13 16 14 17 14  14 12 15 20 11 

On the internet 85.8  86 87 85 83 88 90 89 72 87 84 86 83 86  86 88 85 80 89 

Total 100% 

 

On TV
14%

On the internet
86%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

Where can you watch more programs or videos/video materials withé? - Children who live in the same country or part of 
the country as you 

Base: Children 12 to 17 years 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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sig  1.00 0.56 0.45 0.09 0.83 0.87 0.70 

On TV 17.0  17 18 16 18 14 14 15 26 17 16 16 21 14  13 21 15 20 18 

On the internet 83.0  83 82 84 82 86 86 85 74 83 84 84 79 86  88 79 85 80 82 

Total 100% 

 

On TV
17%

On the internet
83%
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Where can you watch more programs or videos/video materials withé? - Children doing different sort of things from what 
you are doing 

Base: Children 12 to 17 years 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.94 0.24 0.11 0.77 0.93 0.77 

On TV 13.9  14 14 14 18 12 10 13 22 13 15 14 17 07  13 12 18 11 15 

On the internet 86.1  86 86 86 82 88 90 87 78 87 85 86 83 93  88 88 82 89 85 

Total 100% 

 

On TV
14%

On the internet
86%
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Now thinking about all things, you are doing regularly. Which one of them you would you miss the most if it got taken 
away? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.00 0.00 0.34 0.15 1.00 0.99 

Using your mobile phone 43.4 27 60 41 45 37 63 63 47 43 40 42 45 44 39 46 50 50 40 42 46 40 

Watching TV  28.7 40 17 24 34 34 09 18 25 31 29 27 32 29 30 25 50 28 26 29 22 35 

Using lap-top or computer 13.0 15 11 16 10 13 16 10 16 11 13 13 12 13 12 08  08 16 14 14 13 

Playing games on games players/ consoles or other devices 09.9 13 07 15 05 11 04 07 08 13 07 13 05 09 12 17  11 14 06 09 10 

Reading newspapers, magazines or comics 01.8 02 02 02 02 01 05 02 01 00 07 02 02 02 04   01 01 05 03 01 

Using tablet 01.7 03 00 01 02 02   04 01 01 01 02 02 02   02 03 02 01 01 

Listening to the radio program 01.1 01 02 01 01 01 03   00 05 01 00 01 01 04   01 02 03  

Listening to music on MP3 player 00.5 00 01 00 01 01    01  00 00 00 01      02 01 

Total 100% 

 

43%

29%

13%

10%

2%

2%

1%

1%

Using your mobile phone

Watching TV

Using lap-top or computer

Playing games on games players/ consoles or other devices

Reading newspapers, magazines or comics

Using tablet

Listening to the radio program

Listening to music on MP3 player
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Now, think about different things youôre interested in. Which one of them would you miss the most if it got taken away? 

Base: Children 12 - 17 years old 

 
 

25%

16%

8%

7%

7%

6%

6%

5%

5%

4%

3%

2%

2%

1%

1%

1%

1%

1%

1%

0%

0%

Engaging on social networks (Facebook, Instagram, Twitter, Tumbler, Pinterest)

Watching Movies

Messaging (FB messenger, Viber, Snapchat, WhatsApp)

Listening to music

Watching sport news

Playing games

Watching TV series

Watching YouTube video clips and other YouTube video materia

Talking with other people via telephone line

Watching sport events (games, championships, contests)

Watching TV Documentaries (science, nature, animalsé)

Exchanging SMS or MMS with other people

Watching TV reality shows

(Video calls) Talking via Skype, Viber, WhatsApp

Reading books, magazines, comics etc

Listening to radio

Watching vlogs or vlogging

Watching video tutorials (fashion, beauty, health, etc.)

Watching music contests

Watching other on-line TV programs

Watching political news
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Now, think about different things youôre interested in. Which one of them you do almost every day would you miss the 
most if it got taken away? 

Base: Children 12 - 17 years old 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household 
HH income per HH 

member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.00 0.71 1.00 0.96 1.00 1.00 

Engaging on social networks (Facebook, Instagram, Twitter, 
Tumbler, Pinterest)  

25.0  25 22 29 17 33 32 28 25 20 24 27 25 17 43  26 19 27 25 26 

Watching Movies 16.0  16 13 19 13 13 23 16 20 06 15 18 15 21 14  25 19 14 11 11 

Messaging (FB messenger, Viber, Snapchat, WhatsApp) 08.3  08 06 10 06 16 05 05 08 14 11 04 09 04 07  01 11 12 13 07 

Listening to music 06.8  07 06 07 06 07 09 07 06 09 06 08 08 02 07  07 07 06 07 07 

Watching sport news 06.8  07 12 01 06 08 07 07 08 03 06 08 06 15   07 09 03 04 11 

Playing games 05.6  06 10 01 06 04 07 07 04 08 07 03 06 04   07 07  07 07 

Watching TV series 05.6  06 02 10 07 08 01 08 05 05 05 06 05 09 07  07 05 03 02 10 

Watching YouTube video clips and other YouTube video materia 05.2  05 05 05 10 01  07 04 06 06 04 06 04   04 04 08 07 04 

Talking with other people via telephone line 05.2  05 04 07 09 01 02 02 06 09 04 08 05 04 07  04 05 09 04 04 

Watching sport events (games, championships, contests) 04.3  04 08 01 03 03 08 05 05 02 04 05 05 04   07 04 05 05 01 

Watching TV Documentaries (science, nature, animalsé) 02.8  03 04 01 04 01 02 04 01 05 02 03 03 02 07  03  02 07 03 

Exchanging SMS or MMS with other people 01.5  02 02 01 02  02 02 02  02 01 01 04   01 04 02  01 

Watching TV reality shows 01.5  02 01 03 02 01 01  01 06 02  01 04 07    05 02 01 

(Video calls) Talking via Skype, Viber, WhatsApp 01.2  01 02  02 01   02 02 01 01 02     02 02 04  

Reading books, magazines, comics etc 00.9  01  02 01 03  02 01  00 02 01 02    04   01 

Listening to radio 00.6  01 01 01 01    01 02 01  01      03   

Watching vlogs or vlogging 00.6  01 01 01 01   01  02 00 01 00 02      02 01 

Watching video tutorials (fashion, beauty, health, etc.) 00.6  01  01 01  01 01 01  00 01 01     02   01 

Watching music contests 00.6  01 01 01 01     03 00 01 01      02  01 

Watching other on-line TV programs 00.3  00 01    01 01   00  00        01 

Watching political news 00.3  00 01  01    01  00  00       02  

Total 100% 
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When it comes to TV movies and TV series you watch regularly, what are your favorite ones? (Max. 3) 

Multiple answers; Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

Comedy 48.5 47 50 43 54 49 42 49 44 50 51 48 49 48 50 50 50 44 50 50 54 46 

Animation 28.7 47 10 25 32 38 01 04 32 32 15 28 30 28 34 25 50 32 25 27 24 33 

Action / Thriller 25.0 15 36 38 12 20 39 40 27 23 26 24 26 26 23 08  31 32 23 25 18 

Love and Romance 14.0 07 21 04 24 10 33 21 15 14 14 15 12 14 14 13  11 15 14 22 11 

Crime 11.9 08 16 16 08 08 28 20 06 14 17 13 11 12 12 17  09 17 15 13 07 

Fantasy / Mystery / Adventure 11.5 09 14 14 09 11 05 18 07 13 15 12 11 12 11 08 50 13 15 11 09 10 

Drama 06.6 03 10 04 09 05 13 09 04 05 16 05 09 06 07 08  05 03 08 10 07 

Science fiction 06.4 05 08 09 04 06 04 09 07 06 08 06 07 06 03 17 50 05 06 05 09 07 

Historical / Biographical 04.6 03 06 06 04 04 05 07 03 04 10 04 06 05 05 04  02 02 08 06 05 

Horror 04.4 04 05 06 03 05 04  05 03 07 05 04 04 06 04  05 03 05 10 01 

Western 02.7 03 02 04 01 03  04 05 02 01 03 02 02 06   03 05 02 01 02 

 

49%

29%

25%

14%

12%

12%

7%

6%

5%

4%

3%

Comedy

Animation

Action / Thriller

Love and Romance

Crime

Fantasy / Mystery / Adventure

Drama

Science fiction

Historical / Biographical

Horror

Western
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Do you agree or disagree thaté? - You find it hard to control your screen time 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.22 0.01 0.05 0.19 0.91 0.58 0.48 

Agree 24.3 23 25 29 20 25 25 18 29 22 23 24 25 23 29 33  29 29 22 25 18 

Disagree 65.6 65 67 60 71 64 74 70 60 68 71 65 66 67 57 67 50 60 62 68 66 71 

Neither 10.1 12 08 11 09 11 01 12 12 10 07 10 09 10 14  50 11 09 11 09 10 

Total 100% 

 

Agree
24%

Disagree
66%

Neither
10%
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Do you agree or disagree thaté? - You have a good balance between screen time and doing other things 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.43 0.31 0.14 0.04 0.99 0.99 0.56 

Agree 69.9 68 72 67 73 68 80 74 64 72 74 70 70 70 67 75 50 68 66 74 74 68 

Disagree 20.5 22 19 22 19 22 14 15 26 17 20 20 20 20 21 25  23 21 19 20 20 

Neither 09.6 11 09 10 09 10 05 11 10 11 05 10 09 09 12  50 09 13 07 06 12 

Total 100% 

 

Agree
70%

Disagree
20%

Neither
10%
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Do you think that there is 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.18 0.06 0.41 0.02 0.77 0.55 0.09 

Much more TV programs/contents/shows specially produced for boys 007.8 009 006 006 010 008 009 007 010 008 003 007 009 007 011 004  004 009 008 009 010 

Much more TV programs/contents/shows specially produced for girls 008.4 009 007 010 007 008 013 005 005 009 012 009 008 008 013 004  004 012 011 011 005 

Equal amount of TV programs/contents/shows produced for boys and girls 083.8 081 086 084 084 084 078 088 085 082 085 084 084 085 076 092 100 092 079 080 081 085 

Total 100% 

 

Much more TV 
programs/contents/s

hows specially 
produced for boys

8% Much more TV 
programs/contents/s

hows specially 
produced for girls

8%

Equal amount of TV 
programs/contents/s
hows produced for 

boys and girls
84%
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When thinking about what you usually watch on TV, read in magazines or newspapers, listen to on the radio or look up 
online, is your impression that these are mostly things about 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r

s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.86 0.45 0.10 0.35 1.00 0.25 

What your peers from the neighborhood are interested in 44.8  45 43 46 42 41 52 56 44 29 43 47 45 43 43  49 54 39 39 42 

What your schoolmates are interested in 32.4  32 35 30 35 36 26 25 35 38 32 33 32 32 36  31 18 32 34 45 

What your parents are interested in 16.0  16 16 16 16 20 13 14 16 20 16 16 17 15 07  17 16 23 18 08 

What your brother or sister are interested in 06.8  07 06 07 07 04 09 05 06 12 09 03 06 11 14  04 12 06 09 04 

Total 100% 

 

What your peers 
from the 

neighborhood are 
interested in

45%

What your 
schoolmates are 

interested in
32%

What your parents 
are interested in

16%

What your brother or 
sister are interested 

in
7%
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When you think about your experience, behavior and situation in your home, are the following statements true or falseé - 
In my house, TV is often turned on even when nobody is watching something in particular, so it is present as a sound in 

the background 

Base: Total target population 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.76 0.22 0.90 0.00 0.21 0.90 0.00 

True 41.5 43 40 45 38 41 43 40 38 47 33 44 37 41 44 38 50 34 55 41 37 42 

True to some extent 40.0 39 41 38 42 40 41 38 37 36 53 38 44 41 35 50 50 41 32 45 49 35 

False 18.5 18 19 17 20 18 16 22 24 16 14 18 19 18 22 13  26 13 14 14 23 

Total 100% 

 

True
41%

True to some 
extent
40%

False
19%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CONTENTS October 2018 

When you think about your experience, behavior and situation in your home, are the following statements true or falseé - 
It happens that my parents are busy doing something in the house or outside the house and in order to have me and/or 

my younger brothers/sisters not disturb them, they turn on the TV or videos/cartoons on You - tube so we can then watch 
whatever we want. 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.24 0.00 0.00 0.53 0.59 0.13 

True 21.5 27 16 24 19 24 14 14 20 19 31 20 24 20 28 21 50 24 28 17 13 24 

True to some extent 30.7 34 27 29 32 34 25 20 31 28 37 32 29 32 26 21 50 28 28 35 38 27 

False 47.8 39 57 46 49 42 61 66 49 54 32 48 47 48 47 58  48 44 48 49 49 

Total 100% 

 

True
21%

True to some 
extent
31%

False
48%
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When you think about your experience, behavior and situation in your home, are the following statements true or falseé - 
It has happened to me that after playing a video game for a long time, I cannot fall asleep easily and I see the scenes from 

the video game when I close my eyes. 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.04 0.03 0.22 0.48 0.15 0.43 0.45 

True 013.7 015 012 017 011 015 011 010 013 013 017 015 012 014 011 025  014 020 008 013 014 

True to some extent 025.0 028 022 026 024 026 024 020 022 026 027 027 022 024 034 013  026 026 028 023 023 

False 061.2 056 066 057 066 059 066 071 064 061 056 058 066 062 055 063 100 061 055 064 063 063 

Total 100% 

 

True
14%

True to some 
extent
25%

False
61%
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When you think about your experience, behavior and situation in your home, are the following statements true or falseé - 
It has happened to me to watch a horror movie and to be afraid of specific things I saw in it for days after watching it. 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r

s
/f
o
s
te

r 
p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti
o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.13 0.77 0.14 0.00 0.29 0.22 0.31 

True 14.0 16 12 15 13 15 11 11 20 09 16 16 11 12 23 21  15 17 12 13 14 

True to some extent 25.8 23 29 25 26 24 37 24 25 23 32 25 28 27 23 21 50 34 21 25 22 25 

False 60.2 61 59 60 61 60 53 65 55 68 52 60 61 61 54 58 50 51 62 63 65 61 

Total 100% 

 

True
14%

True to some 
extent
26%

False
60%
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When you think about your experience, behavior and situation in your home, are the following statements true or falseé - 
After seeing a movie where people are fighting ï like movies with martial arts, I like to imitate them and fight in the similar 

way with my siblings/friends. 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.48 0.00 0.01 0.00 0.31 0.97 0.27 

True 14.2 15 14 19 09 16 09 10 18 08 22 13 16 14 17 17  14 13 14 13 16 

True to some extent 26.4 28 25 33 20 29 24 16 22 27 32 28 23 27 24 21 50 30 24 27 17 30 

False 59.4 57 62 48 71 55 67 74 60 65 46 59 61 59 59 63 50 56 63 59 70 53 

Total 100% 

 

True
14%

True to some 
extent
27%

False
59%
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When you think about your experience, behavior and situation in your home, are the following statements true or falseé - 
I have asked my parents to buy something I saw advertised on TV. 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.03 0.69 0.02 0.00 0.32 0.91 0.71 

True 33.4 38 29 35 32 36 24 27 24 39 36 36 30 33 35 42 50 28 38 36 35 32 

True to some extent 28.9 28 30 29 29 29 36 23 30 26 34 27 31 30 28 17 50 31 28 30 23 30 

False 37.7 34 42 37 39 35 41 50 46 35 30 37 39 38 38 42  40 34 34 42 38 

Total 100% 

 

True
33%

True to some 
extent
29%

False
38%
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When you think about your experience, behavior and situation in your home, are the following statements true or falseé - 
I have asked my parents to buy something I saw advertised on the internet. 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.25 0.51 0.32 0.01 0.34 0.35 0.33 

True 036.2 039 033 038 034 038 030 029 029 041 036 038 033 035 038 058 100 029 040 036 038 038 

True to some extent 028.9 027 031 028 030 029 030 029 029 026 035 028 030 029 031 013  031 033 031 026 024 

False 035.0 034 036 034 036 033 039 041 043 032 029 033 038 036 032 029  040 026 033 036 038 

Total 100% 

 

True
36%

True to some extent
29%

False
35%
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When you think about your experience, behavior and situation in your home, are the following statements true or falseé - 
It has happened to me to do something I saw on TV ï eat a specific food that I saw my favorite character eating, or do a 

specific thing ï engage in some sports, make the same hairstyle, wear similar clothes, etc 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.18 0.03 0.01 0.12 0.05 0.99 0.37 

True 26.0 28 24 29 23 28 17 21 25 26 27 27 25 25 27 33 50 23 30 26 30 23 

True to some extent 30.7 32 29 33 29 32 32 23 26 31 37 34 26 31 30 29  34 36 28 24 31 

False 43.4 40 47 38 48 40 51 57 50 42 36 40 49 44 44 38 50 43 34 46 46 46 

Total 100% 

 

True
26%

True to some 
extent
31%

False
43%
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 When you think about your experience, behavior and situation in your home, are the following statements true or falseé - 
Table of frequency 

 

N
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e
 

T
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n
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ls
e
 

T
o

ta
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In my house, TV is often turned on even when nobody is watching something in particular, so it is present as a sound in the background 655 41.5 40.0 18.5 

100% 

It happens that my parents are busy doing something in the house or outside the house and in order to have me and/or my younger brothers/sisters not disturb them, they 
turn on the TV or videos/cartoons on You - tube so we can then watch whatever we want. 

655 21.5 30.7 47.8 

It has happened to me that after playing a video game for a long time, I cannot fall asleep easily and I see the scenes from the video game when I close my eyes. 655 13.7 25.0 61.2 

It has happened to me to watch a horror movie and to be afraid of specific things I saw in it for days after watching it. 655 14.0 25.8 60.2 

After seeing a movie where people are fighting ï like movies with martial arts, I like to imitate them and fight in the similar way with my siblings/friends. 655 14.2 26.4 59.4 

I have asked my parents to buy something I saw advertised on TV. 655 33.4 28.9 37.7 

I have asked my parents to buy something I saw advertised on the internet. 655 36.2 28.9 35.0 

It has happened to me to do something I saw on TV ï eat a specific food that I saw my favorite character eating, or do a specific thing ï engage in some sports, make the 
same hairstyle, wear similar clothes, etc 

655 26.0 30.7 43.4 
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NEWS/ACTIVE ACCESS 
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How interested are you in following news? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  
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Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.19 0.39 0.00 0.23 1.00 0.32 

Very interested 06.5  06 06 07 08 08 03 01 10 06 07 05 07 02 07  04 04 06 09 10 

Quite interested 18.8  19 19 19 18 21 18 24 16 18 17 22 19 17 21  29 14 18 21 11 

Not very interested 45.4  45 50 40 40 49 51 56 36 51 43 50 46 47 36  49 53 42 36 47 

Not interested at all  29.3  29 25 35 34 22 27 20 38 25 33 23 28 34 36  18 30 33 34 33 

Total 100% 

 

Very interested
7%

Quite 
interested

19%

Not very 
interested

45%

Not 
interested at 

all 
29%
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Which type of news are you interested in? 

Multiple answers; Base: Children 12 - 17 years old interested are you in reading, watching, listening to or following news  
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N 229 0 229 129 100 103 59 67 85 95 49 140 89 189 31 9 0 59 40 44 37 49 

Music news / singers / musicians 45.9  46 32 64 47 41 49 53 40 45 39 57 48 35 33  51 50 50 41 37 

Sports / sport personalities 43.2  43 66 14 41 42 48 42 45 41 44 42 42 45 56  49 40 41 41 43 

Celebrities / famous people / actors / reality stars 24.9  25 16 37 23 32 21 29 25 16 24 27 25 19 44  29 25 23 24 22 

Science and technology 24.0  24 30 16 24 22 25 18 32 20 23 26 25 19 11  19 25 30 35 16 

Fashion or beauty 21.8  22 05 44 17 29 22 21 23 20 21 22 21 23 33  22 28 23 22 16 

Animals or the environment 17.5  17 16 20 22 14 13 16 17 20 16 20 17 23   17 15 16 11 27 

News about movies / TV series / TV shows 17.0  17 16 19 16 19 18 20 19 08 16 19 17 16 22  24 25 07 16 12 

Serious things going in the country / national news 10.0  10 12 08 10 08 12 05 11 18 14 04 07 23 22  07 08 14 16 08 

Serious things going in the World / international news 07.4  07 06 09 03 10 12 06 06 12 09 04 06 10 22  05 10 09 14 02 

Local news or events (your town or region) 05.7  06 04 08 03 07 09 04 06 08 06 06 04 06 33  02 08 09 08 04 

Weather 03.1  03 03 03 04  04 01 03 06 04 01 02 06 22  03 03 07 03  

Crime 02.6  03 03 02 02 05 01  04 04 04  03     03 07 05  

Politics 01.7  02 01 03 03 02   02 04 02 01 02 03     07  02 

News about reality shows 01.3  01  03   04 02 01  02  01  11  02 03 02   

 

46%

43%

25%

24%

22%

18%

17%

10%

7%

6%

3%

Music news / singers / musicians

Sports / sport personalities

Celebrities / famous people / actors / reality stars

Science and technology

Fashion or beauty

Animals or the environment

News about movies / TV series / TV shows

Serious things going in the country / national news

Serious things going in the World / international news

Local news or events (your town or region)

Weather
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Do you actively look for news? 

Base: Children 12 - 17 years old interested are you in reading, watching, listening to or following news  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 229 0 229 129 100 103 59 67 85 95 49 140 89 189 31 9 0 59 40 44 37 49 

sig  1.00 0.38 0.30 0.06 0.04 0.32 0.01 

Yes 56.8  57 54 60 56 64 51 64 58 43 51 65 56 71 33  76 53 50 49 49 

No 43.2  43 46 40 44 36 49 36 42 57 49 35 44 29 67  24 48 50 51 51 

Total 100% 

 

Yes
57%

No
43%
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Thinking about all the different types of news you said you are interested in, how often do you look for information or get 
the latest updates about any of these types of news? 

Base: Children 12 - 17 years old interested are you in reading, watching, listening to or following news  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 229 0 229 129 100 103 59 67 85 95 49 140 89 189 31 9 0 59 40 44 37 49 

sig  1.00 0.20 0.18 0.40 0.02 1.00 0.99 

Every day 14.0  14 14 14 11 24 10 07 19 16 19 07 15 13   19 08 11 16 14 

Most days a week 34.5  34 40 28 36 36 31 32 37 35 31 40 34 35 44  32 38 32 41 33 

Weekly 21.4  21 16 28 20 25 19 25 19 20 21 22 22 23   20 20 23 19 24 

Monthly 07.9  08 09 07 12  09 09 05 10 05 12 07 10 11  07 05 09 08 10 

Less frequently 22.3  22 22 23 21 15 30 27 20 18 25 18 22 19 44  22 30 25 16 18 

Total 100% 

 

Every day
14%

Most days a 
week
35%

Weekly
21%

Monthly
8%

Less 
frequently

22%
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Which of these ways do you use? 

Multiple answers; Base: Children 12 - 17 years old interested are you in reading, watching, listening to or following news  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household 
HH income per HH 

member 
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N 229 0 229 129 100 103 59 67 85 95 49 140 89 189 31 9 0 59 40 44 37 49 

On social media (Facebook, Instagram, Snapchat, Twitter, etc.) 63.3  63 60 68 56 66 72 68 68 45 64 63 63 65 56  71 63 55 70 57 

Google 43.2  43 48 37 46 39 43 47 40 43 39 51 43 48 33  44 30 50 49 43 

TV 29.7  30 30 29 29 29 31 24 32 37 29 31 29 39 22  24 33 34 38 24 

Any other online sources of news whether a news website or any  
other type of website/app 

25.8  26 26 25 14 37 34 25 25 29 21 33 28 10 44  27 28 23 30 22 

Talking with friends and family 21.4  21 23 19 24 15 22 12 28 24 23 19 20 26 44  05 30 32 32 16 

Radio 02.6  03 03 02 03 03 01  03 06 04 01 03      09 03 02 

Reading paper copies of magazines 01.3  01  03 01 03   03  01 02 02     03   04 

Reading paper copies of daily newspapers 00.9  01 02  01 02   01 02 01  01      02  02 

 

63%

43%

30%

26%

21%

3%

1%

1%

On social media (Facebook, Instagram, Snapchat, Twitter, etc.)

Google

TV

Any other online sources of news whether a news website or any
other type of website/app

Talking with friends and family

Radio

Reading paper copies of magazines

Reading paper copies of daily newspapers
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And which of these are the three you use the most to get updates on news stories? 

Multiple answers; Base: Children 12 - 17 years old interested are you in reading, watching, listening to or following news  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household 
HH income per HH 

member 
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N 229 0 229 129 100 103 59 67 85 95 49 140 89 189 31 9 0 59 40 44 37 49 

On social media (Facebook, Instagram, Snapchat, Twitter, etc.) 50.2  50 44 58 43 51 61 53 59 29 51 49 50 52 56  54 57 41 57 43 

Google 31.0  31 34 27 37 29 24 32 25 41 30 33 32 26 22  29 28 41 27 31 

Any other online sources of news whether a news website or any other 
type of website/app. 

13.1  13 14 12 05 22 18 14 12 14 11 16 14 03 33  17 10 09 08 18 

Talking with friends and family 12.2  12 13 11 17 07 10 06 15 18 14 10 12 16 11  02 20 25 08 10 

TV 10.5  10 09 13 11 07 13 11 09 12 11 10 09 16 22  10 15 02 16 10 

Radio 00.4  00  01  02    02  01 01      02   

Reading paper copies of daily newspapers 00.4  00 01   02   01  01  01        02 

Reading paper copies of magazines 00.4  00  01 01    01   01 01        02 

 

50%

31%

13%

12%

11%

0%

0%

0%

On social media (Facebook, Instagram, Snapchat, Twitter, etc.)

Google

Any other online sources of news whether a news website or any other type of
website/app.

Talking with friends and family

TV

Radio

Reading paper copies of daily newspapers

Reading paper copies of magazines
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INTERNET 
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Have you used Internet in the last 30 days foré? 

Multiple answers; Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Listening to the music 64.2  64 60 69 62 68 64 69 64 57 60 72 67 51 64  67 63 64 71 58 

Watching a movie 37.7  38 37 38 33 47 37 35 42 32 40 34 39 32 36  47 37 29 36 38 

Finding information about a product, service or company 16.7  17 15 18 13 20 20 14 19 15 13 22 17 11 21  13 18 20 21 14 

Finding some place, street in the city 16.0  16 17 15 14 14 21 14 19 12 18 13 16 19 14  15 23 15 21 08 

On-line shopping 04.3  04 03 06 03 07 05 04 03 08 04 04 03 11 14   04 05 05 08 

Making a video call 04.0  04 04 04 02 01 10 03 05 05 03 06 03 02 21  01 05 03 07 04 

Finding a job 01.5  02 02 01 01 04 01  01 06 01 02 01 02 07   02 05 02  

Doing a bank transaction 01.2  01 01 01 01 01 01  01 05 02  01 02 07    03 02 01 

Booking tickets, accommodation or similar 01.2  01  03 01 01 01  01 03 01 01 01 02     03 04  

Making a medical appointment 00.3  00  01 01     02 00  00       02  

Attending an online course 00.3  00  01 01    01  00  00      02   

64%

38%

17%

16%

4%

4%

2%

1%

1%

0%

0%

Listening to the music

Watching a movie

Finding information about a product, service or company

Finding some place, street in the city

On-line shopping

Making a video call

Finding a job

Doing a bank transaction

Booking tickets, accommodation or similar

Making a medical appointment

Attending an online course
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During the last 12 months, have you used any digital device which enables you to track your daily activities:step counter; 
spending calories; tracking your sport activities? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.47 0.11 0.06 0.86 0.46 0.46 

Yes 14.2  14 13 16 11 21 14 13 11 23 14 15 13 21 21  13 12 21 14 11 

No 85.8  86 87 84 89 79 86 87 89 77 86 85 87 79 79  88 88 79 86 89 

Total 100% 

 

Yes
14%

No
86%
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Do you think that digital devices can positively influence your health and life quality? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.32 0.18 0.01 0.35 0.90 0.33 

Not at all 25.3  25 28 22 28 17 28 30 29 09 23 29 27 21 14  28 25 21 30 23 

Mostly not 11.4  11 12 10 14 12 07 08 10 20 13 08 11 13 21  04 12 20 14 08 

To some extent  22.5  23 18 27 21 25 24 21 24 22 23 22 23 21 21  24 23 20 25 22 

Totally yes 14.8  15 16 14 12 14 21 14 16 12 13 17 13 26 21  14 16 21 11 12 

Donôt know  25.9  26 26 26 26 32 21 26 21 37 27 23 27 19 21  31 25 18 20 34 

Total 100% 

 

Not at all
25%

Mostly not
11%

To some extent 
23%

Totally yes 
15%

Donôt know 
26%
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During the last 12 months, have you used services of the companies which offer trough interneté? 

Multiple answers; Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r

s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Taxi services 25.6  26 22 29 17 34 33 21 31 22 30 17 25 23 43  24 28 26 27 25 

Online shopping 16.7  17 14 20 11 22 22 11 19 20 18 15 17 15 21  06 30 20 13 18 

Food delivery 16.0  16 19 12 17 13 16 09 16 26 19 11 15 21 21  07 12 26 16 19 

Booking of accommodation (apartments, hotels) 03.7  04 04 04 04 07  01 03 11 05 01 03 04 07   02 02 16 01 

Something else 42.0  42 45 39 51 32 36 58 34 34 33 59 43 45 21  64 30 36 36 40 

 

26%

17%

16%

4%

42%

Taxi services

Online shopping

Food delivery

Booking of
accommodation

(apartments, hotels)

Something else
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 Do you agree that companies which offer their services and products through interneté..? - % Yes 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Have quality services 72.2  72 73 72 66 84 73 64 80 68 77 63 72 74 64  64 84 74 77 66 

Enforce competition on the market 71.0  71 70 73 62 87 73 69 77 60 75 65 70 72 79  71 77 64 77 68 

Create oportunities for innovations 70.4  70 70 71 65 78 74 68 73 68 73 66 70 77 64  74 74 70 70 66 

Spare a lot of money and time for customers 68.5  69 68 69 63 75 72 63 75 63 73 61 69 72 50  68 75 67 70 64 

Do not create new jobs 46.9  47 44 50 45 57 42 48 48 43 46 48 48 40 50  53 56 47 32 45 

Avoid taxes 34.0  34 31 37 35 39 28 31 36 34 35 32 35 30 29  39 33 36 25 34 

Operate illegaly 33.0  33 31 35 33 37 29 35 32 32 33 33 33 36 21  36 28 33 30 36 

Exploit employees 32.4  32 30 35 33 34 29 30 33 34 35 28 32 32 36  38 33 30 21 37 

 

72%

71%

70%

69%

47%

34%

33%

32%

Have quality services

Enforce competition on the market

Create oportunities for innovations

Spare a lot of money and time for customers

Do not create new jobs

Avoid taxes

Operate illegaly

Exploit employees
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MEDIA UNDERSTANDING 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA UNDERSTANDING October 2018 

Which one of these types of information you would turn to first for accurate and true information abouté? - Serious things 
that are going on in the world or in the country 

Base: Children 12 - 17 years old 
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age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.99 0.07 0.67 0.20 1.00 0.95 

Internet 69.1  69 68 70 62 79 74 73 69 63 68 71 70 62 86  75 65 73 66 66 

TV  17.9  18 17 19 19 12 22 22 16 15 15 22 17 28   17 28 17 14 15 

Magazine 01.9  02 02 01 03 03  01 01 05 02 01 02 02   01  02 04 03 

Dailies 01.5  02 01 02 03 01  01 02 02 01 02 02 02   01 02 03 02  

Radio  01.2  01 02 01 01 03 01 01  05 01 01 01 02 07    02 04 01 

None 08.3  08 09 07 14 03 03 03 11 11 11 03 09 04 07  06 05 05 11 15 

Total 100% 

 

69%

18%

2%

2%

1%

8%

Internet

TV

Magazine

Dailies

Radio

None
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Which one of these types of information you would turn to first for accurate and true information abouté? - Fun things like 
hobbies and interests 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 1.00 0.91 0.98 0.76 1.00 1.00 

Internet 79.9  80 80 80 76 86 82 83 82 69 80 80 80 79 79  86 79 79 73 81 

TV  11.7  12 12 12 15 05 12 15 09 12 10 15 11 15 07  11 18 14 11 07 

Magazine 02.8  03 03 03 03 04 02 01 03 06 03 03 03 04   01 04 03 04 03 

Dailies 00.6  01 01  01 01   01  01  01       02 01 

Radio  00.6  01 01 01 01  01   03 01  00 02     03   

None 04.3  04 04 05 05 04 03 01 05 09 05 03 05  14  01  02 11 08 

Total 100% 

 

80%

12%

3%

1%

1%

4%

Internet

TV

Magazine

Dailies

Radio

None
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Which one of these types of information you would turn to first for accurate and true information abouté? - How to build, 
make or create things 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.74 0.66 0.94 0.47 1.00 1.00 

Internet 81.2  81 80 83 79 84 83 86 82 71 78 87 81 83 79  85 89 80 71 79 

TV  07.4  07 09 05 08 03 10 07 07 09 09 04 07 11   07 05 11 11 04 

Magazine 01.9  02 02 02 01 05 01 01 01 05 02 02 02  07    02 04 04 

Radio  01.2  01 01 01 01 01 01  01 03 02  01 02    02 02 02 01 

None 08.3  08 08 08 11 07 05 07 08 12 09 07 09 04 14  08 04 06 13 11 

Total 100% 

 

Internet
81%

TV 
8%

Magazine
2%

Radio 
1%

None
8%
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Which one of these you would turn to first for accurate and true information online (on internet) abouté? - Serious things 
that are going on in the world or in the country 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.94 0.48 0.17 0.03 1.00 0.89 

Google  62.0  62 63 61 59 59 70 68 58 62 63 60 61 72 50  67 75 68 54 48 

Online news portals 08.0  08 08 08 05 13 09 06 09 09 05 13 09 02 14  04 04 06 11 15 

YouTube 07.4  07 09 06 08 07 07 13 05 03 05 11 08 06   11 05 05 05 10 

Facebook 05.9  06 05 07 05 07 07 01 09 06 08 03 05 09 07   05 11 09 05 

Instagram  05.6  06 05 06 06 07 04 07 05 05 06 05 05 02 21  10 05 06 04 03 

Wikipedia 02.2  02 02 02 03  02 02 03  01 03 03    03 02  02 04 

Twitter 00.9  01 01 01 01 01    05 01  01 02      05  

None  08.0  08 07 09 12 07 02 04 10 11 10 04 08 06 07  06 04 05 11 15 

Total 100% 

 

62%

8%

7%

6%

6%

2%

1%

8%

Google

Online news portals

YouTube

Facebook

Instagram

Wikipedia

Twitter

None
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Which one of these you would turn to first for accurate and true information online (on internet) abouté? - Fun things like 
hobbies and interests 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.91 0.78 1.00 0.54 1.00 1.00 

Google  39.5  40 39 40 37 36 47 44 38 35 40 38 37 49 50  42 39 36 41 40 

YouTube 35.5  35 39 32 38 33 33 35 35 38 32 41 38 30 14  35 33 42 32 34 

Instagram 09.6  10 08 11 08 14 09 08 11 09 09 10 09 06 29  15 11 06 09 07 

Facebook 07.4  07 08 07 06 12 05 06 08 08 09 04 07 09 07  03 12 11 07 05 

Online news portals 01.5  02 02 01 01 01 03 04 01  01 02 02    01  02 02 03 

Wikipedia 01.2  01 01 02 01 01 01 02 01  01 02 01 02    04   03 

Twitter 00.6  01  01 01   01  02 01  01    01   02  

None  04.6  05 04 06 07 03 02 01 06 08 06 03 05 04   03 02 03 07 08 

Total 100% 

 

40%

36%

10%

7%

2%

1%

1%

5%

Google

YouTube

Instagram

Facebook

Online news portals

Wikipedia

Twitter

None
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Which one of these you would turn to first for accurate and true information online (on internet) abouté? - How to build, 
make or create things 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.71 0.90 0.67 0.61 1.00 1.00 

YouTube 47.5  48 50 45 49 47 45 52 50 34 45 52 50 38 29  43 51 50 50 45 

Google  34.3  34 33 36 31 34 40 39 30 37 37 30 31 47 50  39 40 32 25 34 

Instagram  04.9  05 05 05 03 08 05 04 05 08 04 07 05 06 07  08 05 03 04 04 

Facebook 03.4  03 02 05 04 03 02  04 08 05 01 03 04 07  01 02 09 04 01 

Online news portals 01.2  01 02 01 01 03 01 02 01 02 00 03 02    01   05  

Wikipedia 00.6  01 01 01 01  01  01  00 01 01        03 

None  08.0  08 09 07 11 05 05 04 09 12 09 07 09 04 07  07 02 06 13 12 

Total 100% 

 

48%

34%

5%

3%

1%

1%

8%

YouTube

Google

Instagram

Facebook

Online news portals

Wikipedia

None
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Do you go online to visit website or apps for school work or homework, for instance Wikipedia or websites suggested by 
your teachers or fellow students? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.03 0.15 0.00 0.00 0.91 0.10 0.02 

Yes 47.0 43 51 44 50 43 63 53 58 40 44 47 47 49 36 46 50 54 53 44 35 48 

No 53.0 57 49 56 50 57 37 47 42 60 56 53 53 51 64 54 50 46 47 56 65 52 

Total 100% 

 

Yes
47%

No
53%
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Do you believe that believe that the information you see on these websites or apps isé? 

Base: Children who go online to visit website or apps for school work or homework, for instance Wikipedia or websites suggested  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 308 142 166 144 164 211 48 49 125 124 59 194 114 260 36 11 1 74 62 58 36 78 

sig  0.31 0.00 0.67 0.00 0.98 0.50 0.03 

All are true 014.9 018 012 015 015 016 013 012 023 010 007 015 015 014 022 018  023 013 016 006 013 

Most are true 051.9 050 054 061 044 049 060 055 046 064 041 052 053 053 056 018  042 061 053 072 044 

Some are true 033.1 032 034 024 041 035 027 033 031 026 053 034 032 033 022 064 100 035 026 031 022 044 

Total 100% 

 

All are true
15%

Most are true
52%

Some are true
33%
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Do you go online to use social media or apps like Facebook, Instagram, Snapchat, Twitter or YouTube to find some 
information which is important to you? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.61 0.00 0.00 0.41 0.11 0.00 

Yes 49.2 37 62 48 50 40 76 73 64 39 48 48 51 47 53 71 50 65 48 48 46 40 

No 50.8 63 38 52 50 60 24 27 36 61 52 52 49 53 47 29 50 35 52 52 54 60 

Total 100% 

 

Yes
49%No

51%
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Do you believe that information you see on social media is é? 

Base: Children who go online to use social media or apps like Facebook, Instagram, Snapchat, Twitter or YouTube to find some information  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 322 121 201 157 165 197 58 67 138 120 64 197 125 250 54 17 1 89 56 64 48 65 

sig  0.05 0.47 0.09 0.03 0.82 0.28 0.03 

All are true 009.0 014 006 007 011 012 007 003 011 007 009 009 009 010 007   008 009 011 008 009 

Most are true 053.1 049 056 054 052 049 064 057 051 063 039 054 051 052 065 035  046 059 063 067 038 

Some are true 037.9 037 038 039 037 040 029 040 038 031 052 037 040 038 028 065 100 046 032 027 025 052 

Total 100% 

 

All are true
9%

Most are true
53%

Some are true
38%
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Do you go online to visit some news websites or apps to look for news and information about what is going on in the 
world? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r
s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.50 0.11 0.00 0.01 0.62 0.14 

Yes 34.6  35 36 33 29 41 39 47 27 31 29 44 37 30 14  47 30 30 34 30 

No 65.4  65 64 67 71 59 61 53 73 69 71 56 63 70 86  53 70 70 66 70 

Total 100% 

 

Yes
35%

No
65%
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Do you believe that information you see on these news websites or apps is é? 

Base: Children 12 - 17 years old who go online to visit some news websites or apps to look for news and information about what is going on in the world  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 112 0 112 62 50 45 31 36 50 42 20 61 51 96 14 2 0 34 17 20 19 22 

sig  1.00 0.71 0.59 0.63 0.98 1.00 0.58 

All are true 004.5  004 003 006 004 006 003 004  015 005 004 005    006  010 005  

Most are true 065.2  065 063 068 058 074 067 066 074 045 066 065 066 057 100  062 059 075 079 055 

Some are true 030.4  030 034 026 038 019 031 030 026 040 030 031 029 043   032 041 015 016 045 

Total 100% 

 

All are true
5%

Most are true
65%

Some are true
30%
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Do you believe that all of the information you can find out ... is true,...? - on TV 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.75 0.95 0.41 0.78 0.99 1.00 

All are true  04.9  05 05 05 05 08 02 07 03 08 05 05 05 06   06 02 11 04 03 

Most is true 46.9  47 47 46 43 51 50 42 51 45 44 52 46 57 36  43 46 52 50 45 

Some are true  39.5  40 40 39 41 34 41 38 41 38 42 35 41 30 43  43 44 27 39 44 

Most is untrue 06.5  06 05 08 08 04 05 11 05 03 06 07 06 06 21  07 07 08 02 08 

Not consume 02.2  02 03 01 03 03 01 02 01 06 03 01 03    01 02 03 05  

Total 100% 

 

All are true 
5%

Most is true
47%

Some are true 
39%

Most is untrue
7%

Not consume
2%
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Do you believe that all of the information you can find out ... is true,...? - on Radio 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.69 0.48 0.57 0.88 1.00 1.00 

All are true  03.1  03 04 03 03 03 03 07 01 02 02 04 03 06   04 04 03 04 01 

Most is true 25.6  26 28 23 21 28 32 22 29 25 25 28 26 26 14  26 25 30 23 23 

Some are true  32.4  32 30 35 32 28 37 25 34 40 33 31 32 34 36  26 33 33 32 37 

Most is untrue 05.6  06 05 07 06 05 04 06 05 06 06 04 04 06 29  01 07 08 07 05 

Not consume 33.3  33 34 33 37 37 24 41 31 28 34 33 35 28 21  42 32 26 34 33 

Total 100% 

 

All are true 
3%

Most is true
26%

Some are true 
32%Most is untrue

6%

Not consume
33%
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Do you believe that all of the information you can find out ... is true,...? - in Magazines 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.97 0.68 0.21 0.38 1.00 0.51 

All are true  01.9  02 02 02 02 03 01 03 02  02 02 02 02   03  03 04  

Most is true 18.8  19 19 18 17 17 24 15 22 18 16 24 19 17 14  17 21 29 16 12 

Some are true  34.9  35 34 36 31 37 39 28 39 35 37 32 34 38 36  28 32 32 30 51 

Most is untrue 06.5  06 06 07 08 07 04 10 03 09 06 08 05 09 21  10 12 05 04 03 

Not consume 38.0  38 39 37 42 37 32 43 35 37 40 34 39 34 29  43 35 32 46 34 

Total 100% 

 

All are true 
2%

Most is true
19%

Some are true 
35%

Most is untrue
6%

Not consume
38%
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Do you believe that all of the information you can find out ... is true,...? - on social media sites or apps 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.44 0.02 0.87 0.74 0.99 0.35 

All are true  02.8  03 04 01 04 03 01 03 03 03 03 02 02 06   03 04 05 04  

Most is true 32.7  33 35 30 33 26 38 36 33 26 31 36 32 43 21  33 37 39 41 16 

Some are true  44.8  45 42 48 37 53 51 42 44 49 45 45 46 36 50  42 39 36 41 63 

Most is untrue 09.6  10 08 12 10 13 05 11 09 08 10 09 08 11 29  13 11 09 05 10 

Not consume 10.2  10 12 08 16 05 04 08 10 14 12 08 12 04   10 11 11 09 11 

Total 100% 

 

All are true 
3%

Most is true
33%

Some are true 
45%

Most is untrue
9%

Not consume
10%
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Do you believe that all of the information you can find out ... is true,...? - In newspapers (print edition) 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.34 0.58 0.99 0.27 0.97 0.65 

All are true  04.9  05 07 03 04 05 07 05 05 06 05 05 04 09 07  04 05 09 05 01 

Most is true 19.1  19 20 18 16 20 24 19 19 20 16 25 20 19 07  19 26 23 13 15 

Some are true  28.7  29 29 29 29 25 32 26 29 31 30 27 30 26 21  25 26 26 23 41 

Most is untrue 05.6  06 05 07 08 04 03 06 05 08 07 03 03 13 29  06 07 06 04 05 

Not consume 41.7  42 39 44 44 46 35 44 42 35 43 40 43 34 36  46 35 36 55 37 

Total 100% 

 

All are true 
5%

Most is true
19%

Some are true 
29%

Most is untrue
5%

Not consume
42%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA UNDERSTANDING October 2018 

Do you believe that all of the information you can find out ... is true,...? - In newspapers (online edition) 

Base: Children 12 - 17 years old 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.51 0.37 0.71 0.24 0.89 0.36 

All are true  03.1  03 03 03 03 05 02 04 03 02 02 05 03 02 07  04 04 03 04 01 

Most is true 25.0  25 27 23 19 33 28 28 22 26 23 29 24 36 14  25 32 35 20 15 

Some are true  34.6  35 36 33 35 30 38 33 35 35 34 36 37 28 21  36 32 24 32 47 

Most is untrue 07.4  07 05 10 10 05 05 09 05 11 08 06 05 13 29  07 11 12 02 05 

Not consume 29.9  30 29 31 34 26 26 25 35 26 34 23 32 21 29  28 23 26 43 32 

Total 100% 

 

All are true 
3%

Most is true
25%

Some are true 
35%

Most is untrue
7%

Not consume
30%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA UNDERSTANDING October 2018 

Do you believe that all of the information you can find out (MEDIUM/SOURCE) is true, most of it is true or just some of it is 
true? - Table of frequency 
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On TV 324 04.9 46.9 39.5 06.5 02.2 

100% 

On Radio 324 03.1 25.6 32.4 05.6 33.3 

In Magazines 324 01.9 18.8 34.9 06.5 38.0 

On social media sites or apps 324 02.8 32.7 44.8 09.6 10.2 

In newspapers (print edition) 324 04.9 19.1 28.7 05.6 41.7 

In newspapers (online edition) 324 03.1 25.0 34.6 07.4 29.9 

 
 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA UNDERSTANDING October 2018 

It happens that people believe that some information from the media is true, but it turns out later that it was not. Has this 
ever happened to you? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.56 0.67 0.04 0.81 0.83 0.26 

Yes 33.6  34 35 32 31 34 37 42 27 34 33 34 33 30 50  43 25 30 34 34 

No 66.4  66 65 68 69 66 63 58 73 66 67 66 67 70 50  57 75 70 66 66 

Total 100% 

 

Yes
34%

No
66%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA UNDERSTANDING October 2018 

How easy or difficult is it to tell whether a news story or information on ... is true? - on TV 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.01 0.35 0.54 0.00 0.00 0.31 0.00 

Very difficult 018.0 021 015 019 017 018 018 017 028 011 017 013 027 017 023 021  028 014 020 015 012 

Quite difficult 018.9 016 022 017 021 017 026 022 019 015 028 015 025 019 021 013  023 024 023 023 006 

Neither 044.3 042 046 048 041 045 037 048 040 049 039 051 033 046 029 067 100 036 044 037 050 053 

Quite easy 014.0 017 011 013 016 015 013 009 010 019 009 016 011 013 021   009 016 016 008 019 

Very easy 004.7 004 006 004 005 005 005 004 003 005 007 005 004 005 007   003 002 004 004 010 

Total 100% 

 

Very difficult
18%

Quite difficult
19%

Neither
44%

Quite 
easy
14%

Very easy
5%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA UNDERSTANDING October 2018 

How easy or difficult is it to tell whether a news story or information on ... is true? - on Radio 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r

s
/f
o
s
te

r 
p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti
o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.03 0.75 0.45 0.00 0.00 0.98 0.00 

Very difficult 016.2 020 012 016 017 017 014 014 029 011 008 011 025 015 021 017  028 011 016 013 012 

Quite difficult 015.7 014 018 014 017 014 021 018 016 012 024 013 020 016 015 021  018 020 020 016 007 

Neither 046.9 044 050 049 044 047 039 053 042 051 045 053 036 048 040 058 100 042 045 038 057 053 

Quite easy 015.6 018 014 015 016 016 020 010 010 020 015 016 014 016 019   008 021 021 010 018 

Very easy 005.6 005 006 005 006 006 005 004 004 006 008 007 004 006 006 004  004 003 005 005 010 

Total 100% 

 

Very difficult
16%

Quite difficult
16%

Neither
47%

Quite easy
16%

Very easy
5%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA UNDERSTANDING October 2018 

How easy or difficult is it to tell whether a news story or information on ... is true? - in Magazines 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.01 0.52 0.04 0.00 0.00 0.92 0.00 

Very difficult 015.0 019 011 014 016 016 011 012 025 011 009 010 023 015 017 017  025 011 015 013 011 

Quite difficult 016.2 013 020 016 017 014 029 018 017 012 025 016 017 015 022 017  020 020 023 016 005 

Neither 047.3 046 049 050 045 049 034 050 044 048 050 051 041 048 038 058 100 043 049 041 050 053 

Quite easy 016.2 018 015 016 016 016 021 015 011 023 010 017 015 016 017 008  009 019 016 015 021 

Very easy 005.3 005 006 004 007 006 005 004 003 006 007 006 004 005 007   003 002 005 006 010 

Total 100% 

 

Very 
difficult

15%

Quite difficult
16%

Neither
47%

Quite easy
16%

Very easy
6%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA UNDERSTANDING October 2018 

How easy or difficult is it to tell whether a news story or information on ... is true? - on social media sites or apps 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.57 0.49 0.00 0.00 0.94 0.00 

Very difficult 016.3 022 011 016 017 018 011 013 025 012 012 012 024 015 021 021  026 016 017 013 010 

Quite difficult 013.3 009 017 012 014 012 017 018 014 011 017 011 017 013 016 013  018 017 014 014 005 

Neither 045.8 045 047 049 043 046 045 046 046 044 048 049 040 047 036 054 100 042 038 043 053 052 

Quite easy 017.7 018 018 017 018 017 021 017 009 025 015 020 014 018 020 013  008 026 017 016 021 

Very easy 006.9 006 008 006 008 007 007 005 005 007 008 008 005 007 008   005 003 009 004 011 

Total 100% 

 

Very difficult
16%

Quite 
difficult

13%

Neither
46%

Quite easy
18%

Very easy
7%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA UNDERSTANDING October 2018 

How easy or difficult is it to tell whether a news story or information on ... is true? - In newspapers (print edition) 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.09 0.47 0.00 0.00 0.99 0.00 

Very difficult 016.2 021 011 015 017 017 013 012 027 012 009 011 025 016 017 021  027 015 016 013 010 

Quite difficult 016.6 014 019 016 017 015 024 020 015 014 026 016 018 016 018 021  015 019 025 019 008 

Neither 047.0 044 050 052 042 047 039 051 045 049 044 050 043 048 041 054 100 045 045 035 054 056 

Quite easy 015.0 017 013 013 017 015 018 013 009 019 014 017 011 015 020 004  009 019 020 010 016 

Very easy 005.2 005 006 004 007 005 005 004 004 006 007 006 003 005 005   004 002 005 004 010 

Total 100% 

 

Very difficult
16%

Quite difficult
17%

Neither
47%

Quite easy
15%

Very easy
5%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA UNDERSTANDING October 2018 

How easy or difficult is it to tell whether a news story or information on ... is true? - In newspapers (online edition) 

Base: Total target population 

 
 

 Total 
Childôs  
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Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.01 0.34 0.28 0.00 0.00 0.95 0.00 

Very difficult 017.3 022 013 016 019 018 016 013 028 013 011 012 025 017 018 017  030 015 018 013 010 

Quite difficult 014.8 012 018 014 016 013 024 017 015 012 020 013 018 016 013 008  017 018 019 017 006 

Neither 046.3 044 049 050 042 046 038 052 043 047 048 050 040 047 041 058 100 041 041 040 054 055 

Quite easy 016.0 018 015 015 017 017 017 012 010 021 014 018 013 015 023 013  009 025 019 012 016 

Very easy 005.6 005 006 005 006 006 005 005 004 006 007 006 005 006 006 004  004 002 005 004 012 

Total 100% 

 

Very difficult
17%

Quite difficult
15%

Neither
46%

Quite easy
16%

Very easy
6%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA UNDERSTANDING October 2018 

 How easy or difficult is it to tell whether a news story or information on (MEDIUM/SOURCE) is true? - Table of frequency 
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On TV 655 18.0 18.9 44.3 14.0 04.7 

100% 

On Radio 655 16.2 15.7 46.9 15.6 05.6 

In Magazines 655 15.0 16.2 47.3 16.2 05.3 

On social media sites or apps 655 16.3 13.3 45.8 17.7 06.9 

In newspapers (print edition) 655 16.2 16.6 47.0 15.0 05.2 

In newspapers (online edition) 655 17.3 14.8 46.3 16.0 05.6 
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Have you ever heard of 'fake news'ñ? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.21 0.41 0.36 0.04 0.53 0.06 

No 61.7  62 65 58 64 55 63 60 65 55 66 54 63 62 43  54 75 58 70 56 

Yes 38.3  38 35 42 36 45 37 40 35 45 34 46 37 38 57  46 25 42 30 44 

Total 100% 

 

 
 

No
62%

Yes
38%
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In your opinion, what is fake news? 

Base: Children 12 to 17 who heard for fake news 

 
 

 Total Child's age Gender School Stratum Type Type of household HH income per HH member 
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N 455  124 215 240 34 34 150 208 97 274 181 363 72 18 2 98 74 95 65 123 

sig   0.90 0.88 0.06 0.00 0.94 0.63 

News which are partly true, but exaggerated in some details 16.9  15 15 19 12 18 22 17 09 18 16 17 19 11  24 18 15 15 13 

News made on a deliberate misinformation or hoaxes with 
 the intention to damage someoneôs reputation 

16.5  26 18 15 32 29 15 18 15 14 20 19 08 06  19 15 17 14 16 

News which looks like real news, but it is a parody orsatire  
of a realistic event 

16.5  20 18 15 12 26 19 16 13 11 25 17 14 22 50 13 14 20 23 15 

News which are made on gossips or unverified information 10.8  16 10 11 18 09 07 10 18 11 11 09 18 22  08 14 15 11 08 

News in which some data or facts are wrongly presented by 
 mistake and without the intention to present wrong data as true 

07.7  11 08 08 09 12 09 05 12 11 03 08 07 06  04 08 08 12 07 

Something else 00.2   00    01   00  00        01 

Donôt know 31.4  11 31 32 18 06 27 35 32 36 24 31 33 33 50 31 32 25 25 40 

Total 100% 

 
 

 

17%

17%

17%

11%

8%

0%

31%

News which are partly true, but exaggerated in some details

News made on a deliberate misinformation or hoaxes with the 
intention to damage someoneôs reputation

News which looks like real news, but it is a parody orsatire of a
realistic event

News which are made on gossips or unverified information

News in which some data or facts are wrongly presented by
mistake and without the intention to present wrong data as true

Something else

Donôt know



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA UNDERSTANDING October 2018 

Have you ever seen/heard anything in media that you thought was a ófake news storyô? 

Base: Children 12 - 17 years old who heard for fake news 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r
s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 124 0 124 60 64 56 34 34 42 53 29 71 53 98 18 8 0 33 14 28 17 32 

sig  1.00 0.67 0.33 0.02 0.37 1.00 0.20 

Yes 42.7  43 47 39 36 41 56 31 60 28 38 49 42 44 50  48 36 29 53 47 

No 24.2  24 22 27 27 21 24 26 19 31 28 19 22 28 38  15 14 39 41 16 

Not sure 33.1  33 32 34 38 38 21 43 21 41 34 32 36 28 13  36 50 32 06 38 

Total 100% 

 

Yes
43%

No
24%

Not sure
33%
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Where? 

Multiple answers; Base: Children 12 - 17 years old who ever seen/heard anything in media that they thought was a ófake news storyô  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r

s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 53 0 53 28 25 20 14 19 13 32 8 27 26 41 8 4 0 16 5 8 9 15 

On the internet 092.5  092 096 088 095 093 089 092 091 100 093 092 095 075 100  100 100 088 089 087 

On TV 015.1  015 014 016 010 014 021 015 016 013 007 023 015 025   013  013 022 020 

In the magazine / newspaper 007.5  008 007 008 010 007 005  013  007 008 007 013   006 020   013 

On the radio 001.9  002 004  005    003   004 002        007 

 

93%

15%

8%

2%

On the internet

On TV

In the magazine /
newspaper

On the radio
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If you did see/hear a story that you thought was ófake newsô what, if anything would you do about it 

Multiple answers; Base: Children 12 - 17 years old who heard for fake news 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 124 0 124 60 64 56 34 34 42 53 29 71 53 98 18 8 0 33 14 28 17 32 

I would tell my parents or other member of my family 38.7  39 38 39 27 56 41 43 47 17 37 42 40 39 25  61 29 25 41 31 

Would probably not do anything about it / would ignore it 33.9  34 32 36 39 24 35 36 30 38 28 42 34 33 38  30 43 46 18 31 

I would tell a friend 21.8  22 22 22 23 15 26 07 28 31 23 21 18 28 50  06 29 32 47 13 

I would share it with people and tell them about how it's not true 09.7  10 07 13 09 09 12 05 08 21 10 09 09 11 13  09 07 14 24  

I would leave a comment saying I thought it was fake news 04.0  04 07 02 05 03 03 02 06 03 06 02 04 06     04 18 03 

I would report it to the social media site/ web site 03.2  03 03 03 05 03   04 07 06  03  13    04 12 03 

I would report it to the police 01.6  02 02 02 02  03 02  03 03  02    03   06  

Donôt knowm 09.7  10 07 13 11 12 06 12 06 14 10 09 11 06    21 07  22 

 

39%

34%

22%

10%

4%

3%

2%

10%

I would tell my parents or other member of my family

Would probably not do anything about it / would ignore it

I would tell a friend

I would share it with people and tell them about how it's not true

I would leave a comment saying I thought it was fake news

I would report it to the social media site/ web site

I would report it to the police

Donôt knowm
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 Do you agree with the following statements? - % Yes 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

When Iôm searching on Google, I will be given the same 
results as any other user on the planet with the same search 
request 

78.9 79 79 79 79 78 83 79 79 81 74 80 78 80 74 79 50 83 79 78 69 82 

When Iôm searching on Google, all the links which are offered 
to me are a logical result of my search and there are no 
sponsored links and adverts among them 

63.5 63 64 65 62 63 64 64 60 62 72 62 66 64 55 79 50 65 60 68 61 63 

Vloggers are talking about whatôs on their mind and they arenôt 
paid for recommending some products 

55.7 51 61 58 53 55 58 59 51 55 65 54 58 56 52 63 50 58 52 60 52 55 

Social networks are not financed by advertising like TV, radio 
or print media 

50.4 51 50 51 50 49 58 50 58 45 50 48 55 52 42 58  62 44 50 49 46 

Social media are selling data on their users to advertisers and 
media agencies 

47.3 47 48 49 46 46 57 46 60 36 54 44 53 48 43 50 50 64 44 43 43 42 

 

79%

64%

56%

50%

47%

When Iôm searching on Google, I will be given the same results as any 
other user on the planet with the same search request

When Iôm searching on Google, all the links which are offered to me 
are a logical result of my search and there are no sponsored links and 

adverts among them

Vloggers are talking about whatôs on their mind and they arenôt paid 
for recommending some products

Social networks are not financed by advertising like TV, radio or print
media

Social media are selling data on their users to advertisers and media
agencies
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If you are not sure about whether some information in media is true or false how would you check that? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.53 0.00 0.00 0.03 0.39 0.00 

By looking at other media 038.5 030 047 040 037 033 055 055 050 030 041 035 044 040 031 042  042 032 023 040 051 

By asking my brother/sister 029.3 037 022 027 032 033 017 020 028 032 025 033 023 027 042 029  034 038 030 021 024 

By asking friends 024.1 021 028 025 023 024 026 022 015 028 029 024 024 024 023 025  020 020 040 024 018 

Something else 008.1 013 003 008 008 010 001 003 007 010 005 008 009 009 005 004 100 005 009 007 014 007 

Total 100% 

 

By 
looking 
at other 
media
39%

By asking my 
brother/sister

29%

By asking friends
24%

Something else
8%
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Imagine you are finding out different information on some subject. How would you check which information is 
true/reliable? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household 
HH income per HH 

member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.08 0.55 0.75 0.10 0.99 0.92 

By searching on other websites. Information which occurs more times is more reliable 42.0  42 44 40 39 49 41 46 37 46 36 53 45 28 36  39 32 41 48 49 

By asking a friend for an opinion 19.1  19 24 14 22 21 13 16 22 18 23 13 17 28 29  17 21 23 18 18 

By asking my brother/sister 11.7  12 09 15 13 03 17 08 16 06 13 09 10 19 14  11 23 09 11 07 

By analysing website characteristics 10.2  10 11 10 09 11 12 13 08 09 09 12 11 09 07  18 05 09 07 10 

By looking for information in a printed version of an encyclopaedia and trusting the 
information I find there regardless of how old the encyclopaedia is 

08.0  08 05 12 08 09 08 08 07 11 08 08 08 09 07  08 09 08 07 08 

By asking a teacher/school pedagogue  03.4  03 04 03 03 04 04 01 03 08 05  03 04 07  01 02 05 04 05 

By asking an expert on the subject for an opinion if I know  03.1  03 03 03 03 04 02 07 01 02 03 03 03 04   04 05 03 04  

Something else 02.5  02 02 03 04  02 01 05  02 03 03    01 04 03 02 03 

Total 100% 

 

42%

19%

12%

10%

8%

3%

3%

3%

By searching on other websites. Information which occurs more times is more
reliable

By asking a friend for an opinion

By asking my brother/sister

By analysing website characteristics

By looking for information in a printed version of an encyclopaedia and trusting the
information I find there regardless of how old the encyclopaedia is

By asking a teacher/school pedagogue

By asking an expert on the subject for an opinion if I know

Something else
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Before I share some news on social media Ié 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household 
HH income per HH 

member 
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sig  1.00 0.98 0.08 0.03 0.00 0.46 0.03 

Check the truthfulness of these news  22.5  23 22 23 19 24 28 27 22 17 18 30 23 23 14  33 28 11 13 26 

Itôs only important for me to be the first one to share the news online, 
so I donôt check if it is true 

11.4  11 12 11 09 17 11 06 17 08 14 07 09 21 21  03 14 12 18 12 

Iôm not worried about the truthfulness of the news, I just want to be 
popular on social media 

07.1  07 08 07 09 09 02 03 07 14 10 03 06 13 14  03 04 12 14 04 

I donôt share news on social media 59.0  59 58 59 63 50 59 64 54 62 58 60 62 43 50  61 54 65 55 58 

Total 100% 

 

Check the 
truthfulness of 
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23%

Itôs only important for 
me to be the first 
one to share the 
news online, so I 
donôt check if it is 

true
11%

Iôm not worried 
about the 

truthfulness of the 
news, I just want to 
be popular on social 

media
7%

I donôt share 
news on 

social media
59%
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When commenting news on social media Ié. 

Base: Children 12 - 17 years old who who heard for fake news 

 
 

 Total 
Childôs  

age 
Childôs  
gender 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.96 1.00 0.76 0.44 1.00 1.00 

Share my personal opinion  21.8  22 20 23 20 26 21 14 28 21 24 19 22 17 25  21 29 21 35 13 

Check whether the news is from a trusted source or not 13.7  14 15 13 11 09 24 12 17 10 08 21 13 22   24 07 07 12 13 

Search for an explanation regarding these news  08.1  08 05 11 13 03 06  09 17 11 04 07 06 25  03  11 12 13 

Express my consent with these news  02.4  02 03 02 02 06    10 04  01 11     07 06  

Argue with other users regarding these news  00.8  01 02    03 02   01  01        03 

Donôt comment news on social media 53.2  53 55 52 55 56 47 71 45 41 51 57 55 44 50  52 64 54 35 59 

Total 100% 
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14%
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53%

Share my personal opinion

Check whether the news is from a trusted source or
not

Search for an explanation regarding these news

Express my consent with these news

Argue with other users regarding these news

Donôt comment news on social media
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Do you think that people choosing or refusing to consume some media contents can influence the fate of that media 
content? 

Base: Population ... (Total target population) 

 
 

 Total 
Childôs  
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Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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sig  0.00 0.94 0.36 0.00 0.00 0.99 0.14 

Not at all 13.4 16 07 13 14 15 03 09 25 07 10 08 21 13 17 06  19 15 09 12 11 

Mostly not 20.4 23 15 21 20 22 12 15 24 16 24 21 20 20 22 28 50 22 20 26 23 13 

Yes, to some extent 47.9 47 51 48 48 47 56 53 43 53 44 55 38 49 46 33  49 45 44 43 54 

Yes, totally 18.2 15 27 18 18 17 29 24 08 24 22 16 22 18 15 33 50 09 20 20 22 21 

Total 100% 

 

Not at all
13%

Mostly not
21%

Yes, to some 
extent
48%

Yes, totally
18%
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EXPERIENCES AND RISKY BEHAVIOUR - [SELF-ADMINISTERED] 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - EXPERIENCES AND RISKY BEHAVIOUR - [Self-administered] October 2018 

Have you ever been given any information or advice from your parents about the risks of being exposed to inappropriate 
contents for your age? ï On TV 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.98 0.85 0.00 0.08 0.98 0.08 

No, never 11.4  11 12 11 12 13 09 08 10 18 13 09 13 09   06 11 17 23 04 

Very rarely 08.3  08 08 08 08 11 08 11 08 03 09 08 09 04 07  11 11 11 02 07 

From time to time 24.7  25 25 24 28 21 23 23 22 34 25 23 24 28 36  18 30 26 27 25 

Quite often 30.2  30 31 29 27 30 36 38 24 34 25 40 30 23 50  40 21 23 27 37 

Regularly/Constantly 25.3  25 24 27 26 25 25 20 35 11 28 21 24 36 07  25 28 24 21 27 

Total 100% 

 

No, 
never
12%

Very rarely
8%

From time to 
time
25%

Quite often
30%

Regularly/Constantly
25%
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Have you ever been given any information or advice from your parents about the risks of being exposed to inappropriate 
contents for your age? ï On Radio 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.67 0.70 0.00 0.20 0.94 0.08 

No, never 35.8  36 36 36 38 37 32 34 37 37 37 34 37 30 36  32 28 39 43 37 

Very rarely 12.7  13 12 14 13 13 11 08 10 25 10 17 12 13 29  10 16 18 13 08 

From time to time 16.0  16 19 13 12 21 18 16 16 17 15 17 16 15 21  10 16 23 16 16 

Quite often 15.7  16 16 16 15 13 18 25 12 11 15 17 17 11 14  28 14 05 14 16 

Regularly/Constantly 19.8  20 18 22 21 16 21 17 25 11 23 15 19 32   21 26 15 14 22 

Total 100% 

 

No, never
36%

Very 
rarely
12%

From time to time
16%

Quite often
16%

Regularly/Constantly
20%
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Have you ever been given any information or advice from your parents about the risks of being exposed to inappropriate 
contents for your ageé? - In magazines / newspapers 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r

s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.58 0.60 0.00 0.25 1.00 0.02 

No, never 34.9  35 36 33 37 37 30 32 35 38 36 33 35 32 36  32 19 39 45 38 

Very rarely 10.5  10 11 10 09 13 11 09 08 18 11 10 11 11 07  08 18 17 07 04 

From time to time 17.3  17 19 15 15 14 24 15 20 15 18 16 17 15 29  13 16 21 20 18 

Quite often 17.0  17 15 20 19 17 13 25 10 20 13 23 17 15 21  28 19 06 13 18 

Regularly/Constantly 20.4  20 19 22 21 18 22 19 27 08 22 17 20 28 07  19 28 17 16 22 

Total 100% 

 

No, never
35%

Very rarely
11%From time to time

17%

Quite often
17%

Regularly/Constantly
20%
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Have you ever been given any information or advice from your parents about the risks of being exposed to inappropriate 
contents for your ageé? - Online 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.08 0.97 0.00 0.17 0.99 0.01 

No, never 11.7  12 12 12 12 13 11 08 10 23 14 08 11 17   07 05 18 25 05 

Very rarely 10.2  10 08 12 11 11 09 12 07 15 10 11 10 11 07  11 12 09 09 10 

From time to time 19.4  19 24 14 20 16 22 17 21 20 20 18 18 19 50  13 21 18 21 25 

Quite often 25.9  26 28 24 28 24 25 35 20 25 22 33 27 17 36  42 21 23 13 27 

Regularly/Constantly 32.7  33 28 38 30 37 34 28 42 17 34 30 33 36 07  28 40 32 32 33 

Total 100% 

 

No, 
never
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Very rarely
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From time to 
time
19%

Quite often
26%
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33%
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 Have you ever been given any information or advice from your parents about the risks of being exposed to inappropriate 
contents for your ageé - Table of freqency 

 

N
 

N
o

, 
n

e
v
e
r 

V
e
ry

 r
a
re

ly
 

F
ro

m
 t

im
e
 t

o
 

ti
m

e
 

Q
u

it
e
 o

ft
e
n

 

R
e
g

u
la

rl
y
/C

o

n
s

ta
n

tl
y
 

T
o

ta
l 

On TV 324 11.4 08.3 24.7 30.2 25.3 

100% 
On Radio 324 35.8 12.7 16.0 15.7 19.8 

In magazines / newspapers 324 34.9 10.5 17.3 17.0 20.4 

Online 324 11.7 10.2 19.4 25.9 32.7 
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 When you watch TV, read magazines or listen to radio, if you saw/heard something that you found worrying or nasty in 
some way that you didnôt like, would you tell someone about it? - % Yes 

Base: Children 12 - 17 years old 
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Childôs  
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School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Online 62.3  62 58 67 61 59 67 60 65 60 58 71 62 68 57  69 72 64 52 55 

Content on TV 58.0  58 51 65 58 55 60 56 63 51 54 66 59 55 57  69 65 56 48 51 

Content in magazines 52.2  52 49 56 49 50 60 48 56 51 47 61 53 47 57  63 61 48 39 48 

Content on radio 48.8  49 45 53 49 49 49 44 54 45 46 53 50 47 36  54 58 48 36 47 

 
 
 

62%

58%

52%

49%

Online

Content on TV

Content in magazines

Content on radio
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Would you tell someone about it? ANY MEDIA 

Base: Children 12 to 17 years 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.07 0.24 0.83 0.06 0.73 0.06 

Yes 67.6  68 63 73 63 72 66 69 66 64 74 66 74 71  79 72 67 57 62 

No 32.4  32 37 27 37 28 34 31 34 36 26 34 26 29  21 28 33 43 38 

Total 100% 

 

Yes
68%

No
32%
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Who would you tell first? 

Base: Children 12 ï 17 years old who would tell someone about if they saw/heard something that they found worrying  

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 219 0 219 108 111 48 66 70 106 43 133 86 174 35 10 0 57 41 44 32 45 

sig  1.00 0.98 1.00 1.00 0.98 1.00 1.00 

Parents 77.6  78 79 77 69 85 84 77 67 74 83 78 74 80  89 83 73 59 76 

Friend 09.6  10 12 07 13 09 07 10 12 09 10 10 09   04 10 14 19 07 

Teacher 01.4  01 02 01 04   01 05 02 01 01  20     06 02 

Police 01.8  02 02 02 02 02 01 01 05 02 01 02 03     02 06 02 

School pedagogue/psychologist 01.8  02 01 03 02 02  02 05 03  02 03     07 03  

Editors (of TV channel, or magazine, or on/line) 00.5  00  01  02  01   01 01    02     

Brother/sister 04.6  05 03 06 04 02 04 05 05 07 01 04 09   04 02 05 06 07 

Unsure who she/he would tell 01.8  02  04 04  03 02  02 02 02 03   02 05   02 

Not answered 00.9  01 02  02   01 02 02  01        04 

Total 100% 
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Parents

Friend
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Police

School pedagogue/psychologist

Editors (of TV channel, or magazine, or on/line)
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Not answered



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - EXPERIENCES AND RISKY BEHAVIOUR - [Self-administered] October 2018 

 During the past year, have you seen any media contents inappropriate for children and disturbing? Examples of these 
sorts of things might be nasty or hateful comments, obscene images, posts, articles, scenes of violence, drug abuse, etc. - 

Table of frequency 
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Y
e
s
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D
o
n
ô
t
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T
o
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On TV 655 17.7 71.6 10.7 

100% On internet 655 24.7 64.9 10.4 

In magazines 655 13.3 76.9 09.8 

 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - EXPERIENCES AND RISKY BEHAVIOUR - [Self-administered] October 2018 

During the past year, have you seen any media contents inappropriate for children and disturbing?  - On TV 

Base: Population ... (Total target population) 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.54 0.02 0.32 0.00 0.02 0.87 0.01 

Yes 017.7 019 016 020 015 022 016 019 012 029 021 012 017 023 013  022 014 011 013 025 

No 071.6 070 073 072 071 063 074 074 074 062 069 077 072 065 079 100 065 077 080 080 062 

Donôt know 010.7 010 011 008 014 014 010 007 014 010 010 011 011 012 008  013 009 009 007 013 

Total 100% 

 

Yes
18%

No
71%

Don’t 
know
11%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - EXPERIENCES AND RISKY BEHAVIOUR - [Self-administered] October 2018 

During the past year, have you seen any media contents inappropriate for children and disturbing? - On internet 

Base: Population ... (Total target population) 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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sig  0.05 0.35 0.10 0.09 0.09 0.41 0.07 

Yes 024.7 026 023 026 023 026 022 024 021 033 027 020 023 034 021  027 029 019 019 028 

No 064.9 066 063 065 065 054 068 065 067 060 062 070 067 054 067 100 058 066 071 072 060 

Donôt know 010.4 008 013 009 012 020 010 011 012 007 011 009 010 012 013  015 005 010 009 012 

Total 100% 

 

Yes
25%

No
65%

Don’t 
know
10%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - EXPERIENCES AND RISKY BEHAVIOUR - [Self-administered] October 2018 

During the past year, have you seen any media contents inappropriate for children and disturbing? - In magazines 

Base: Population ... (Total target population) 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.91 0.91 0.65 0.00 0.40 0.91 0.04 

Yes 013.3 013 013 014 013 017 014 008 009 031 015 011 013 013 017  009 013 013 015 016 

No 076.9 076 077 077 077 071 077 081 081 062 076 078 077 073 079 100 077 079 080 082 070 

Donôt know 009.8 010 009 010 010 012 009 011 010 008 009 011 009 014 004  014 009 007 003 014 

Total 100% 

 
 

Yes
13%

No
77%

Don’t 
know
10%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - EXPERIENCES AND RISKY BEHAVIOUR - [Self-administered] October 2018 

What if anything did you do after you saw the most recent example of something disturbing in media? 

Base: Children who have seen any media contents inappropriate for children and disturbing  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household 
HH income per HH 

member 
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N 205 109 96 106 99 153 29 23 69 73 63 142 63 159 39 7 0 48 37 34 29 57 

sig  0.22 0.59 1.00 0.71 0.48 1.00 1.00 

Ignored it, didnôt do anything 41.0 41 41 46 35 41 34 48 55 36 32 37 51 42 33 57  48 38 44 41 35 

Told my parents 36.6 43 29 31 42 39 31 30 28 47 35 39 30 36 41 14  33 38 32 31 44 

Blocked the person who published the disturbing content on social media 08.8 05 14 07 11 08 10 09 10 08 08 10 06 07 13 29  10 11 09 07 07 

Commented/shared it with friends to say it was wrong 05.9 07 04 07 05 06 10  03  16 04 11 06 05   02 05 09 17 02 

Told my brother/sister 03.9 02 06 05 03 03 03 13 01 05 05 05 02 05    02 05 03  07 

Reported it to the editors 02.9 01 05 05 01 02 10  03 03 03 04  03 05   04  03 03 04 

Responded with a ódislikeô to the social media post containing the disturbing content 01.0 01 01  02 01    01 02 01  01 03    03   02 

Total 100% 

 

41%

37%

9%

6%

4%

3%

1%

Ignored it, didnôt do anything

Told my parents

Blocked the person who published the disturbing content on social
media

Commented/shared it with friends to say it was wrong

Told my brother/sister

Reported it to the editors

Responded with a ódislikeô to the social media post containing the 
disturbing content



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - EXPERIENCES AND RISKY BEHAVIOUR - [Self-administered] October 2018 

Have you ever noticed sings, symbols or warnings on some TV channels or TV shows/ movies / series which indicates 
below which age these TV channels or TV shows / movies / series are inappropriate to watch? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.50 0.91 0.12 0.00 0.00 0.23 0.00 

Yes 070.1 069 071 069 071 068 082 074 080 064 068 067 076 071 059 088 100 082 072 065 059 070 

No 019.2 019 020 020 019 021 013 017 015 020 023 020 018 018 029 008  013 019 021 031 016 

Donôt know 010.7 012 009 011 010 012 005 009 005 016 009 014 006 011 012 004  005 009 014 011 014 

Total 100% 

 

Yes
70%

No
19%

Donôt 
know
11%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - EXPERIENCES AND RISKY BEHAVIOUR - [Self-administered] October 2018 

Have you ever been informed about the meaning of these sings, symbols or warnings on some TV channels or TV shows/ 
movies / series 

Total target population 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r
s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 655 331 324 326 329 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.49 0.99 0.44 0.03 0.07 0.16 0.10 

Yes 062.3 062 063 062 063 071 065 070 056 064 059 068 064 050 071 100 072 067 058 050 062 

No 035.6 037 035 036 035 024 034 029 040 035 039 030 034 049 025  026 032 040 045 037 

Donôt know 002.1 002 003 002 002 005 001 001 004 001 002 002 002 002 004  002 002 002 005 001 

Total 100% 

 

Yes
62%

No
36%

Don’t know
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RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - EXPERIENCES AND RISKY BEHAVIOUR - [Self-administered] October 2018 

Have you ever watched TV channels or TV shows/ movies / series which have been signed as inappropriate for your age? 

Total target population 

 
 

 Total Child's age Gender If itôs secondary, which type? Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.62 0.42 0.00 0.03 0.31 0.00 

Yes 31.1 25 37 29 33 45 35 35 24 41 27 37 32 25 46 50 36 32 35 28 26 

No 57.3 59 55 58 56 47 55 51 64 51 60 52 56 67 46 50 45 56 58 67 61 

Donôt know 11.6 16 07 12 11 08 10 14 12 08 12 11 13 08 08  19 11 08 05 13 

Total 100% 

 
 

Yes
31%

No
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Don’t 
know
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RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - PARENTAL CONTROLE OF MEDIA USAGE - [Self-administered] October 2018 

PARENTAL CONTROLE OF MEDIA USAGE - [SELF-ADMINISTERED] 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - PARENTAL CONTROLE OF MEDIA USAGE - [Self-administered] October 2018 

Do your parents do any of the following? - Watching TV 

Multiple answers; Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Restricting your time spent 27.2  27 30 24 33 14 27 32 26 22 23 34 26 23 57  32 25 21 27 30 

Restricting contents/programs you can be exposed while 21.6  22 23 20 24 24 15 17 24 25 20 25 22 23 07  28 04 15 27 32 

Asking about what you have been reading/watching/listening 17.3  17 15 20 17 17 17 10 20 23 15 22 15 26 36  08 19 32 18 11 

Restricting day part when you can 09.3  09 07 12 10 09 09 03 12 12 08 11 11 04   08 09 06 16 08 

Being nearby and regularly checking what you are following while 07.4  07 07 08 08 08 07 10 06 06 08 06 08 04 07  13 02 08 14 01 

Sitting beside you and watching you while you are 05.6  06 06 05 07 05 03 06 04 09 06 04 05 06 14  03 11 02 16  

Nothing 36.7  37 36 37 33 39 41 36 39 32 39 33 40 26 07  32 40 38 32 41 

 

27%

22%

17%

9%

7%

6%

37%

Restricting your time spent

Restricting contents/programs you can be exposed while

Asking about what you have been reading/watching/listening

Restricting day part when you can

Being nearby and regularly checking what you are following
while

Sitting beside you and watching you while you are

Nothing
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Do your parents do any of the following? - Being online 

Multiple answers; Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Restricting your time spent 28.7  29 27 30 36 18 25 34 27 25 25 35 29 19 50  33 28 27 25 29 

Restricting contents/programs you can be exposed while 23.5  23 23 24 26 28 16 20 25 25 22 26 25 21 07  33 05 14 29 33 

Asking about what you have been reading/watching/listening 16.0  16 16 16 17 14 15 11 18 20 13 22 16 15 29  10 23 20 21 10 

Restricting day part when you can 10.8  11 11 10 11 08 13 08 13 11 08 16 11 06 14  11 09 11 14 10 

Being nearby and regularly checking what you are following while 06.8  07 06 08 10 05 03 05 08 06 09 03 06 11 14  07 02 06 16 04 

Sitting beside you and watching you while you are 05.9  06 05 07 04 04 11 05 04 12 06 05 05 13   04 07 09 07 03 

Nothing 34.6  35 36 33 31 37 39 33 37 31 35 34 37 28 14  31 35 32 38 38 

 

29%

24%

16%

11%

7%

6%

35%

Restricting your time spent

Restricting contents/programs you can be exposed while

Asking about what you have been reading/watching/listening

Restricting day part when you can

Being nearby and regularly checking what you are following while

Sitting beside you and watching you while you are

Nothing



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - PARENTAL CONTROLE OF MEDIA USAGE - [Self-administered] October 2018 

Do your parents do any of the following? - Reading newspapers 

Multiple answers; Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Restricting contents/programs you can be exposed while 12.3  12 13 12 13 17 07 05 16 15 13 12 13 11 07  11 05 06 18 21 

Restricting your time spent 12.3  12 12 12 15 08 12 12 13 11 13 11 13 11 07  10 12 08 14 18 

Asking about what you have been reading/watching/listening 11.1  11 13 09 13 09 10 04 14 15 10 13 11 09 21  04 11 15 18 10 

Restricting day part when you can 06.8  07 06 07 09 07 03 03 08 09 07 06 08 02   08 05 09 09 03 

Being nearby and regularly checking what you are following while 05.6  06 06 05 06 04 05 04 05 11 08 02 05 13   06 02 09 11 01 

Sitting beside you and watching you while you are 02.5  02 01 04 04 01 01 01 03 03 01 04 02 02 07   02 06 02 03 

Nothing 63.0  63 62 64 58 66 68 73 63 48 62 66 63 64 57  69 67 62 57 59 

 

12%

12%

11%

7%

6%

3%

63%

Restricting contents/programs you can be exposed while

Restricting your time spent

Asking about what you have been reading/watching/listening

Restricting day part when you can

Being nearby and regularly checking what you are following while

Sitting beside you and watching you while you are

Nothing



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - PARENTAL CONTROLE OF MEDIA USAGE - [Self-administered] October 2018 

Do your parents do any of the following? - Listening to radio 

Multiple answers; Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Restricting contents/programs you can be exposed while 11.7  12 11 13 13 14 08 07 16 11 13 09 13 09   13 07 05 13 21 

Restricting your time spent 11.4  11 11 12 14 04 13 12 11 11 11 13 12 09 14  10 14 08 09 16 

Asking about what you have been reading/watching/listening 09.6  10 11 08 11 11 07 01 12 18 07 14 08 15 14   09 20 14 07 

Restricting day part when you can 06.2  06 06 07 08 05 04 03 09 05 07 05 07 02   08 05 05 11 03 

Being nearby and regularly checking what you are following while 04.9  05 05 05 08 01 03 05 06 03 06 03 06 02   06 02 05 11 03 

Sitting beside you and watching you while you are 04.0  04 05 03 04 05 02 02 05 05 04 03 03 06 14  03 04 06 04 04 

Nothing 64.2  64 63 65 59 67 71 72 62 57 63 66 64 66 57  69 63 65 61 62 

 

12%

11%

10%

6%

5%

4%

64%

Restricting contents/programs you can be exposed while

Restricting your time spent

Asking about what you have been reading/watching/listening

Restricting day part when you can

Being nearby and regularly checking what you are following while

Sitting beside you and watching you while you are

Nothing



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - PARENTAL CONTROLE OF MEDIA USAGE - [Self-administered] October 2018 

Do your parents do any of the following? - Using mobile 

Multiple answers; Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Restricting your time spent 26.2  26 25 27 30 17 27 35 24 17 23 32 27 21 36  35 25 23 23 25 

Restricting contents/programs you can be exposed while 21.6  22 22 21 24 24 15 20 22 23 19 26 22 21 14  32 07 14 27 26 

Asking about what you have been reading/watching/listening 13.6  14 13 14 13 16 13 09 14 18 10 20 13 11 29  08 16 20 18 08 

Restricting day part when you can 13.0  13 12 14 13 08 16 08 16 12 13 14 14 09   15 12 11 16 11 

Being nearby and regularly checking what you are following while 07.4  07 08 07 08 04 09 07 08 08 09 04 07 11 07  10 02 08 13 05 

Sitting beside you and watching you while you are 06.5  06 08 05 08 05 04 04 05 14 07 06 07 06   04 04 09 11 05 

Nothing 39.2  39 40 38 35 42 43 36 44 34 42 34 41 34 21  33 42 35 41 45 

 

26%

22%

14%

13%

7%

7%

39%

Restricting your time spent

Restricting contents/programs you can be exposed while

Asking about what you have been reading/watching/listening

Restricting day part when you can

Being nearby and regularly checking what you are following while

Sitting beside you and watching you while you are

Nothing



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - PARENTAL CONTROLE OF MEDIA USAGE - [Self-administered] October 2018 

Do your parents do any of the following? - Reading magazines 

Multiple answers; Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Restricting contents/programs you can be exposed while 13.3  13 11 16 15 17 07 08 16 15 13 14 14 13 07  13 05 08 20 21 

Restricting your time spent 10.8  11 09 13 13 04 13 13 11 06 09 14 11 06 14  10 12 09 11 12 

Asking about what you have been reading/watching/listening 09.3  09 08 10 10 12 07 03 12 12 08 11 08 11 21  01 09 17 13 08 

Restricting day part when you can 06.8  07 06 08 08 07 04 02 10 06 07 06 08 02 07  07 05 06 13 04 

Being nearby and regularly checking what you are following while 05.6  06 08 03 07 04 04 05 06 06 06 04 06 04   08 02 06 11 01 

Sitting beside you and watching you while you are 03.4  03 04 03 05 03 01 01 03 09 03 04 02 09 07   04 06 05 03 

Nothing 63.6  64 66 61 58 63 73 70 64 52 65 61 65 62 50  68 68 61 59 62 

 

13%

11%

9%

7%

6%

3%

64%

Restricting contents/programs you can be exposed while

Restricting your time spent

Asking about what you have been reading/watching/listening

Restricting day part when you can

Being nearby and regularly checking what you are following while

Sitting beside you and watching you while you are

Nothing



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - PARENTAL CONTROLE OF MEDIA USAGE - [Self-administered] October 2018 

For how long they are restricting your time viewing TV per day? 

Base: Children 12 ï 17 years old who have time restrictions  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 88 0 88 51 37 52 11 25 34 40 14 48 40 69 11 8 0 23 14 14 15 22 

sig  1.00 0.98 1.00 1.00 0.82 1.00 1.00 

Up to half an hour  02.3  02 04  02  04 03 03  02 03 03    04 07    

Between half an hour and hour 18.2  18 18 19 21 18 12 24 15 14 21 15 17 09 38  22 14 21 27 09 

Between one hour and hour and the half 23.9  24 24 24 25 18 24 21 30 14 29 18 20 55 13  26 36 14  36 

Between hour and the half and two hours 26.1  26 24 30 29 36 16 24 23 43 21 33 26 27 25  26 07 21 13 50 

Between two hours and two hours and the half 06.8  07 06 08 10  04 09 05 07 08 05 09    04 14 14 07  

Between two hours and the half and three hours 18.2  18 22 14 12 27 28 15 20 21 17 20 20 09 13  09 21 29 40 05 

More than three hours 04.5  05 04 05 02  12 06 05  02 08 04  13  09   13  

Total 100% 

 

2%

18%

24%

26%

7%

18%

5%

Up to half an hour

Between half an hour and
hour

Between one hour and
hour and the half

Between hour and the half
and two hours

Between two hours and
two hours and the half

Between two hours and
the half and three hours

More than three hours



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - PARENTAL CONTROLE OF MEDIA USAGE - [Self-administered] October 2018 

Which TV contents you are not allowed to watch? 

Multiple answers; Base: Children 12 ï 17 years old who have content restrictions  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 65 0 65 36 29 34 17 14 18 33 14 37 28 56 9 0 0 19 2 9 14 21 

Reality programs 40.0  40 39 41 35 71 14 17 45 57 49 29 43 22   42  22 43 48 

Scenes of violence 36.9  37 44 28 38 18 57 67 30 14 22 57 38 33   53 50 22 57 14 

Scene of sex 16.9  17 17 17 15 18 21 17 21 07 19 14 16 22    50 22 36 14 

No special restrictions 12.3  12 08 17 12 12 14 06 09 29 11 14 14    05  33 07 14 

Horror movies 12.3  12 14 10 06 18 21 28 09  11 14 09 33   16  11  19 

Politics 10.8  11 11 10 09 06 21 06 18  16 04 07 33   05  33 07 10 

Everything that is not appropriate for the child's age 09.2  09 08 10 12  14 06 12 07 11 07 09 11   05    24 

Movies and series 07.7  08 06 10 03 12 14  15  14  04 33     33 14  

Other 03.1  03 06  06    03 07 03 04 04    05   07  

Crime 03.1  03  07  12   06  05  04        10 

 

40%

37%

17%

12%

12%

11%

9%

8%

3%

3%

Reality programs

Scenes of violence

Scene of sex

No special restrictions

Horror movies

Politics

Everything that is not appropriate for the child's age

Movies and series

Other

Crime
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What kind of TV contents you are allowed to watch? 

Multiple answers; Base: Children 12 ï 17 years old who have content restrictions  

 

 

 Total Total 
Childôs  

age 
Childôs  
gender 

Stratum Type Type of household HH income per HH member 
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N 67 0 67 38 29 36 17 14 18 33 16 38 29 56 10 1 0 19 2 10 15 21 

Everything is appropriate for the child's age 035.8  036 026 048 044 029 021 011 036 063 042 028 038 020 100  021 050 050 027 048 

Sport 025.4  025 039 007 022 029 029 028 027 019 026 024 025 030   021  030 027 029 

Movies, series 019.4  019 021 017 019 024 014 017 027 006 018 021 021 010   005  020 033 024 

Music shows 017.9  018 013 024 008 024 036 011 024 013 024 010 018 020   016  030 013 019 

Educational, school, educational programs 010.4  010 008 014 008 018 007 022 003 013 005 017 011 010   026   013  

Entertainment shows, comedy 010.4  010 013 007 006 012 021 028 006  008 014 009 020   016 100 010 007  

Cartoons 010.4  010 013 007 019   011 012 006 005 017 009 020   011  010 013 010 

Documentary shows (nature, animals...) 009.0  009 013 003 008 012 007 017 009  008 010 007 020   011  020 007 005 

Quizzes and competitions for children 006.0  006 008 003 006 006 007 006 009  008 003 005 010   005  010 013  

Shows, music and movies for children 004.5  004 005 003  006 014 011  006 003 007 004 010   011    005 

Fashion shows 001.5  001  003   007  003  003   010     010   

Other 006.0  006 011  006  014 006 006 006 005 007 005 010   005   020  

No answer 003.0  003 003 003  006 007  006  003 003 004        010 

 

36%

25%

19%

18%

10%

10%

10%

9%

6%

5%

2%

Everything is appropriate for the child's age

Sport

Movies, series

Music shows

Educational, school, educational programs

Entertainment shows, comedy

Cartoons

Documentary shows (nature, animals...)

Quizzes and competitions for children

Shows, music and movies for children

Fashion shows
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 Do your parents, have any of these rules about? - % Yes 

Base: Total target population 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

Which internet contents you can consume 59.4 69 49 60 59 66 41 41 65 56 57 60 59 59 61 58 50 70 54 58 48 63 

Which websites you can visit 56.3 65 47 56 57 61 42 43 64 52 56 55 59 56 57 54 50 69 50 50 45 62 

Which TV channels you can watch 55.6 67 44 56 55 62 30 41 66 50 52 52 61 55 63 46 50 72 49 49 45 59 

Which TV programs/shows/movies/series you can watch 54.2 64 44 53 55 61 33 36 62 50 51 52 58 53 62 50 50 69 49 50 39 59 

Which video or online games you can play 50.4 60 40 52 49 56 33 33 60 45 47 49 53 51 51 38  64 50 41 34 57 

Which kind of magazines/newspapers you can read 35.7 43 28 34 37 40 20 26 40 33 35 31 43 36 33 38 50 47 34 26 21 45 

Which kind of radio programs you can listen to 30.7 38 23 31 31 34 16 25 33 31 28 30 32 31 34 17  42 30 17 19 40 

Which radio stations you can listen to 29.5 36 23 28 31 33 18 20 29 30 29 29 30 30 28 17  36 32 17 20 38 

Which kind of music you can listen to on the radio 28.1 34 22 28 28 31 16 22 29 29 26 27 30 29 28 21  38 29 16 17 36 

 

59%

56%

56%

54%

50%

36%

31%

30%

28%

Which internet contents you can consume

Which websites you can visit

Which TV channels you can watch

Which TV programs/shows/movies/series you can watch

Which video or online games you can play

Which kind of magazines/newspapers you can read

Which kind of radio programs you can listen to

Which radio stations you can listen to

Which kind of music you can listen to on the radio
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Have your parents talked with you abouté? - Inappropriate contents on TV for your age 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.01 0.96 0.07 0.00 0.48 0.64 0.00 

Never 08.4 08 09 09 08 08 09 08 08 05 17 08 09 08 11   09 03 09 20 04 

Rarely 13.9 12 16 13 15 14 18 11 10 13 22 12 16 14 15 08  10 18 17 13 13 

From time to time 34.4 31 38 35 34 31 38 47 38 32 34 35 34 34 28 58 50 31 35 35 31 39 

Regularly 43.4 50 37 44 43 46 34 35 43 50 28 45 41 43 47 33 50 50 44 40 37 45 

Total 100% 

 

Never
9%

Rarely
14%

From time to 
time
34%

Regularly
43%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - PARENTAL CONTROLE OF MEDIA USAGE - [Self-administered] October 2018 

Have your parents talked with you abouté? - Inappropriate contents in magazines/newspapers for your age 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.30 0.48 0.12 0.00 1.00 0.96 0.02 

Never 30.1 29 31 32 28 31 32 25 26 29 39 30 30 30 31 29  29 24 32 36 30 

Rarely 15.9 16 16 14 18 15 21 17 14 15 22 16 16 15 19 29  10 16 23 22 10 

From time to time 22.3 20 25 21 23 20 26 29 29 20 16 22 22 23 20 25 50 23 23 18 18 27 

Regularly 31.8 35 29 32 31 34 21 28 32 35 23 32 32 33 31 17 50 37 37 26 24 33 

Total 100% 

 

Never
30%

Rarely
16%

From time to 
time
22%

Regularly
32%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - PARENTAL CONTROLE OF MEDIA USAGE - [Self-administered] October 2018 

Have your parents talked with you abouté? - Inappropriate contents on the radio for your age 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.15 0.09 0.59 0.00 0.60 0.75 0.02 

Never 34.2 32 36 37 32 34 39 30 30 34 42 35 33 34 34 50  31 27 37 45 32 

Rarely 14.7 13 16 12 18 14 17 17 14 13 20 14 16 14 15 17 50 10 14 20 18 12 

From time to time 22.3 22 23 21 24 22 24 22 28 19 22 21 24 22 24 25 50 25 23 22 14 25 

Regularly 28.9 33 25 31 27 30 20 30 29 34 17 30 27 30 28 08  34 36 21 22 30 

Total 100% 

 

Never
34%

Rarely
15%

From time to 
time
22%

Regularly
29%
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Have your parents talked with you abouté? - Inappropriate video or online games for your age 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r
s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.11 0.16 0.00 0.97 0.81 0.02 

Never 017.1 013 022 016 019 017 020 017 014 015 027 017 018 017 016 029  017 009 021 027 014 

Rarely 013.4 010 017 011 016 012 022 015 014 012 017 014 013 012 019 013 100 009 017 012 016 014 

From time to time 031.0 032 030 032 030 031 028 034 033 029 034 031 031 032 026 033  030 030 032 025 035 

Regularly 038.5 045 031 041 036 041 030 034 040 044 023 039 038 039 040 025  045 044 035 032 037 

Total 100% 

 

Never
17%

Rarely
13%

From time to time
31%

Regularly
39%
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Have your parents talked with you abouté? - Inappropriate contents on the internet for your age 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.01 0.12 0.60 0.00 0.35 0.74 0.00 

Never 09.5 08 11 11 08 09 09 10 07 08 17 09 10 09 16   10 05 08 24 04 

Rarely 12.1 09 15 10 14 11 18 11 12 09 20 11 14 12 09 21 50 12 11 15 13 10 

From time to time 29.5 27 31 31 28 29 32 32 32 29 27 31 26 29 31 29  28 30 26 26 35 

Regularly 49.0 55 43 48 50 51 41 48 49 54 37 49 49 50 45 50 50 50 54 51 38 51 

Total 100% 

 

Never
10%

Rarely
12%

From time to 
time
29%

Regularly
49%
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 Have your parents talked with you abouté? - Table of frequency 
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l 

Inappropriate contents on TV for your age 655 08.4 13.9 34.4 43.4 

100% 

Inappropriate contents in magazines/newspapers for your age 655 30.1 15.9 22.3 31.8 

Inappropriate contents on the radio for your age 655 34.2 14.7 22.3 28.9 

Inappropriate video or online games for your age 655 17.1 13.4 31.0 38.5 

Inappropriate contents on the internet for your age 655 09.5 12.1 29.5 49.0 
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Talking about different rules and restrictions your parents introduced regarding media usage, how do you feel about 
them? Asé 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.33 0.00 0.00 0.08 0.65 0.00 

Unfair 06.3 06 06 08 05 06 05 08 06 08 02 06 07 06 07 08  07 07 06 10 04 

Nor fair or unfair 27.9 32 23 29 26 30 28 20 21 25 47 29 26 27 31 38  19 26 36 31 29 

Fair 45.3 48 42 44 47 48 29 45 58 44 29 42 51 45 50 33 50 63 52 39 29 41 

There are no rules 20.5 13 28 19 22 16 38 28 14 23 23 23 16 22 12 21 50 12 15 19 31 26 

Total 100% 

 

Unfair
6%

Nor fair or 
unfair
28%

Fair
45%

There 
are no 
rules
21%
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Talking about different rules and restrictions your parents introduced, regarding media usage, how would you describe 
them? Asé 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.25 0.00 0.01 0.05 0.23 0.00 

Necessary 53.4 59 48 53 53 57 36 50 57 56 44 50 59 53 60 38  69 55 47 40 52 

Unnecessary 23.2 24 23 25 21 23 25 21 25 19 32 24 21 22 25 38 50 15 29 31 22 20 

There are no rules 23.4 17 30 21 26 20 39 29 19 26 25 26 19 25 15 25 50 15 16 22 38 27 

Total 100% 

 

Necessary
54%

Unnecessary
23%

There are no 
rules
23%
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Which of the rules or restrictions your parents introduced you consider very hard to stick to? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.25 0.00 0.79 0.82 1.00 1.00 

Adheres to almost all rules 010.7  022 011 011 007 017 026 012 010 009 011 010 010 014 013  010 016 012 009 007 

Using Internet 004.7  010 004 005 004 007 008 006 005 004 005 004 004 005 017  007 003 005 001 005 

Restrictions about usage of mobile phone  003.5  007 005 002 003 003 009 003 005 001 003 005 003 004 008  004 004 002 004 004 

Time restrictions 002.4  005 004 001 002 004 003 002 003 002 003 002 002 003   002 003 003 002 002 

How long can they watch TV and what channels 002.0  004 002 002 001 004 004 003 002  001 003 002 002   004 001 002 002 001 

Prohibitions to play games 001.5  003 003  001 004 003 002 001 002 001 002 002 002   004  002 001 001 

What content on the TV should watch 001.4  003 001 002 001  003 002 001 001 001 002 002 001   002 001 001 003 001 

No rule is easy to accept 000.2  000 000    001  000   000 000       001  

Other 000.6  001 001 001 000  002 001  001 001  001 001   001 001 001 001  

There are no rules and restrictions  066.0 100 031 063 069 076 042 030 064 068 065 067 064 067 061 054 100 061 065 064 069 071 

Don't know 003.2  006 004 003 002 007 004 003 001 008 002 005 003 003   004 003 005 002 002 

No answer 003.8  008 004 004 002 013 005 001 004 008 004 003 004 004 008  002 002 003 006 006 

Total 100% 

 

11%

5%

4%

2%

2%

2%

1%

0%

1%

66%

3%

Adheres to almost all rules

Using Internet

Restrictions about usage of mobile phone

Time restrictions

How long can they watch TV and what channels

Prohibitions to play games

What content on the TV should watch

No rule is easy to accept

Other

There are no rules and restrictions

Don't know
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Which of the rules or restrictions your parents introduced you consider very easy to stick to? 

Base: Total target population 
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Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.95 0.96 1.00 0.78 1.00 1.00 

There are mainly no rules which are hard to accept  002.1  004 002 002 002 004 002 001 003 003 002 002 002  008  001 002 003 004 002 

Restrictions connected with time and contents on TV  001.8  004 002 002 001 003 003 002 001 003 002 002 002 001   001 001 004 003 001 

Time restrictions  000.8  002 000 001 000 003 002 000 001 001 001 001 001 001    001 002 002  

Restrictions about usage of mobile phone  000.5  001 001 000 000  001 001    001 000 002   001 001    

Mainly has difficulties to accept rules  000.2  000 000  000    000   000 000      001   

Prohibitions to play games 000.2  000  000   001 000   000  000    001     

Other 000.5  001 000 001 000 001  001 000  000 000 000  004   001 001  001 

There are no rules and restrictions  089.0 100 078 087 091 093 078 078 091 090 084 088 091 089 090 083 100 090 091 083 088 091 

Don't know 002.1  004 003 002 001 005 004 001 002 003 003 001 002 002   003 003 003  002 

No answer 002.9  006 004 002 001 007 008 001 003 006 004 001 003 004 004  003 001 004 003 004 

Total 100% 
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2%

1%

1%

0%

0%

1%

89%

2%

3%

There are mainly no rules which are hard to accept

Restrictions connected with time and contents on TV

Time restrictions

Restrictions about usage of mobile phone

Mainly has difficulties to accept rules

Prohibitions to play games

Other

There are no rules and restrictions

Don't know

No answer
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Talking about different rules and restrictions your parents introduced regarding media usage, would you say that they are 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.52 0.00 0.01 0.80 0.56 0.18 

Set to be followed without any discussions 12.4 15 10 13 11 14 07 10 19 10 08 12 12 13 13 08  18 09 11 09 13 

Set to be followed but can be discussed / negotiated  61.2 67 56 62 61 65 49 53 56 63 67 60 63 60 69 58 50 58 66 66 57 60 

There are no rules 26.4 19 34 25 28 22 45 37 26 28 25 27 25 28 18 33 50 24 25 23 35 27 

Total 100% 

 

Set to be followed 
without any 
discussions

13%

Set to be followed 
but can be 
discussed / 
negotiated 

61%

There are no 
rules
26%
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Do you ever negotiate with your parents about any of your rules or restrictions regarding your media consumption? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.54 0.19 0.01 0.05 0.31 0.63 

Never 09.3  09 10 08 10 09 08 14 07 08 09 09 10 11   11 11 09 07 08 

Sometimes 42.3  42 40 44 42 38 46 52 35 45 37 52 40 49 64  51 46 39 34 40 

Frequently 23.5  23 26 20 28 18 20 19 27 23 25 21 22 32 21  22 21 27 23 23 

Donôt have such kind of rules (restrictions) 25.0  25 23 27 19 34 27 15 32 25 29 18 29 09 14  15 23 24 36 29 

Total 100% 

 

Never
9%

Sometimes
42%

Frequently
24%

Donôt have such 
kind of rules 
(restrictions)

25%
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Do you ever negotiate with your parents about rules or restrictions regarding your time spend with media? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.34 0.21 0.02 0.01 0.16 0.17 

Never 09.9  10 11 08 10 09 10 13 08 08 09 11 11 09   14 12 15 02 05 

Sometimes 39.2  39 36 43 40 34 42 50 31 40 34 49 36 55 50  43 40 29 39 44 

Frequently 25.9  26 29 22 31 22 21 22 28 28 27 23 25 30 36  25 28 30 25 22 

Donôt have such kind of rules (restrictions) 25.0  25 24 26 19 34 27 15 32 25 30 16 29 06 14  18 19 26 34 29 

Total 100% 

 

Never
10%

Sometimes
39%

Frequently
26%

Donôt have such 
kind of rules 
(restrictions)

25%
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Do you ever negotiate with your child rules or restrictions regarding media contents you can consume? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.08 0.15 0.00 0.06 0.32 0.85 

Never 09.9  10 11 08 11 09 09 11 10 06 09 12 10 09 21  13 12 11 07 07 

Sometimes 40.1  40 36 45 42 34 42 56 29 40 36 47 38 47 50  46 37 39 38 40 

Frequently 24.7  25 30 19 29 21 21 18 27 29 26 22 23 36 14  24 28 26 21 25 

Donôt have such kind of rules (restrictions) 25.3  25 23 27 19 36 28 15 33 25 29 18 29 09 14  18 23 24 34 29 

Total 100% 

 

Never
10%

Sometimes
40%

Frequently
25%

Donôt have such 
kind of rules 
(restrictions)

25%
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What is the situation in your householdé? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.00 0.00 0.01 0.01 0.73 0.00 

Rules and restrictions about media and devicesô usage for 
boys are more strict and tight 

08.5 10 07 13 05 10 04 05 07 10 08 11 05 09 09 08  05 09 11 12 07 

Rules and restrictions about media and devicesô usage for girls 
are more strict and tight 

10.7 13 08 06 16 12 09 07 07 10 18 10 11 10 14 08  07 09 16 13 10 

Rules and restrictions about media and devicesô usage for 
boys and girls are the same 

54.2 58 51 58 51 56 43 52 63 51 48 50 61 54 59 46 50 68 60 47 37 55 

There are no rules and restriction about media and devices 
usage regardless of the gender of the child 

26.6 20 34 24 29 22 43 36 23 29 26 28 24 28 18 38 50 20 23 26 39 27 

Total 100% 

 

Rules and 
restrictions about 
media and devicesô 
usage for boys are 
more strict and tight

8%

Rules and 
restrictions about 
media and devicesô 
usage for girls are 

more strict and tight
11%

Rules and 
restrictions about 
media and devicesô 
usage for boys and 
girls are the same

54%

There are no rules 
and restriction about 
media and devices 
usage regardless of 

the gender of the 
child
27%
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Regarding the situation in your household, who is responsible? - For setting the media consumption rules and restrictions 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.50 0.01 0.01 0.00 0.01 0.03 

Father 06.0 06 06 06 06 06 07 04 06 06 07 06 07 06 05 04 50 05 09 07 05 05 

Mother 16.9 19 15 15 19 18 11 18 16 15 22 18 16 13 20 83  12 23 18 15 17 

Both parents 60.3 65 56 62 58 62 53 55 68 59 50 55 68 63 64   71 56 59 52 60 

No one 16.8 10 23 17 17 14 30 22 10 19 22 21 09 18 11 13 50 12 12 16 28 18 

Total 100% 

 

Father
6%

Mother
17%

Both parents
60%

No one
17%
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Regarding the situation in your household, who is responsible? - For controlling the respect of media consumption rules 
and restrictions 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r
s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.35 0.00 0.01 0.00 0.04 0.10 

Father 04.4 03 06 03 06 04 05 04 03 04 08 05 04 04 05 08  04 04 06 04 04 

Mother 16.6 19 14 16 17 18 09 16 19 15 17 17 17 14 15 79  14 23 15 15 16 

Both parents 61.1 66 56 62 60 63 50 58 68 60 53 56 69 63 67 04 50 70 59 61 52 61 

No one 17.9 11 24 19 17 14 36 22 10 21 23 22 11 19 13 08 50 12 14 18 29 18 

Total 100% 

 

Father
4%

Mother
17%

Both parents
61%

No one
18%
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Regarding the situation in your household, who is responsible? - For negotiating about media consumption restrictions 
and rules 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r
s
/f
o
s
te

r 

p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti

o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.34 0.00 0.01 0.00 0.01 0.01 

Father 05.3 05 06 05 05 05 08 04 05 04 08 06 05 05 04 13  05 03 05 07 06 

Mother 18.3 19 18 16 21 19 14 20 16 19 22 19 17 15 21 79  12 25 21 18 17 

Both parents 61.1 66 56 63 59 64 46 55 69 60 50 56 70 63 67  50 72 62 60 49 59 

No one 15.3 10 21 16 14 12 32 21 10 17 20 19 09 17 08 08 50 11 09 14 26 18 

Total 100% 

 

Father
5%

Mother
19%

Both parents
61%

No one
15%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - PARENTAL CONTROLE OF MEDIA USAGE - [Self-administered] October 2018 

To what extent are you following restrictions and rules regarding media consumption (time and content restrictions) your 
parents introduced to you? 

Base: Total target population 

 
 

 Total 
Childôs  
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Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.38 0.00 0.00 0.14 0.88 0.02 

Not at all 02.0 02 02 03 01 02 03 01 01 01 05 02 02 02 04   01  03 05 01 

Mostly not 04.0 04 04 04 04 03 08 05 02 03 10 04 04 04 06 04  02 04 05 08 02 

To some extent 31.0 33 29 33 29 33 22 27 27 32 34 32 29 31 33 25  26 35 30 30 34 

Completely  41.1 47 35 40 42 45 25 34 54 39 26 37 48 41 44 33  54 45 41 26 37 

Have no rules or restrictions 18.9 11 27 17 20 14 38 30 13 22 21 21 15 20 09 25 50 12 13 17 31 24 

Refuse 03.1 03 03 03 03 03 04 02 03 03 05 03 03 02 05 13 50 04 03 04 01 03 

Total 100% 

 

2%

4%

31%

41%

19%

3%

Not at all

Mostly not

To some extent

Completely

Have no rules or
restrictions

Refuse



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - PARENTAL CONTROLE OF MEDIA USAGE - [Self-administered] October 2018 

Last time when your parents restricted you to consume some media content, how did they do that? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household 
HH income per HH 

member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.25 0.10 0.00 0.02 0.96 0.00 

Simply forbid media content consumption without explanation 07.4  07 08 07 08 04 09 11 05 08 09 05 07 13   04 11 09 05 08 

Forbid media content consumption with an explanation about the 
reasons for doing so 

21.3  21 25 17 26 18 16 31 13 25 19 25 21 21 36  42 11 15 16 19 

Forbid media content consumption with an explanation about the 
reasons for doing so and offered an alternative content or activity 

22.8  23 22 24 26 17 23 08 32 25 27 15 22 30 07  08 28 26 29 26 

There was no restriction lately 48.5  48 44 53 40 61 52 49 50 43 45 55 50 36 57  46 51 50 50 47 

Total 100% 

 

Simply forbid media 
content consumption 
without explanation

7%

Forbid media 
content consumption 
with an explanation 
about the reasons 

for doing so
21%

Forbid media 
content consumption 
with an explanation 
about the reasons 
for doing so and 

offered an 
alternative content 

or activity
23%

There was no 
restriction lately

49%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - SHARING MEDIA EXPERIENCE  - [Self-administered] October 2018 

SHARING MEDIA EXPERIENCE  - [SELF-ADMINISTERED] 



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - SHARING MEDIA EXPERIENCE  - [Self-administered] October 2018 

Some children share with their parents information about what they learn/follow in media and others donôt. Also, some 
parents share with their children information about what they learn/follow in media and others donôt. How often does it 

happen - That you watch some TV show or content along with your parents 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.61 0.05 0.03 0.53 0.98 0.03 

Never  07.7  08 09 07 10 09 03 01 10 14 09 05 10    03 07 03 25 04 

Rarely  24.4  24 24 25 24 16 33 30 22 22 24 25 22 34 36  31 18 38 05 26 

From time to time  37.3  37 35 41 38 38 35 35 39 37 38 35 37 40 43  33 51 38 34 33 

Often 24.7  25 27 22 26 29 20 24 25 26 24 27 26 21 14  26 19 17 32 29 

Regularly 05.9  06 05 07 03 08 10 10 05 02 05 08 06 04 07  07 05 05 04 08 

Total 100% 

 

Never 
8%

Rarely 
24%

From time to time 
37%

Often
25%

Regularly
6%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - SHARING MEDIA EXPERIENCE  - [Self-administered] October 2018 

Some children share with their parents information about what they learn/follow in media and others donôt. Also, some 
parents share with their children information about what they learn/follow in media and others donôt. How often does it 

happen - That you talk to your parents about some TV show or content that you saw 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.99 0.51 0.03 0.81 0.98 0.07 

Never  08.6  09 09 08 12 08 04 02 10 17 10 07 10 04   01 05 09 23 07 

Rarely  23.5  23 23 24 22 18 29 25 25 17 24 23 21 32 36  31 21 29 05 27 

From time to time  40.7  41 41 41 40 43 39 43 40 38 39 44 41 38 43  42 56 36 45 29 

Often 21.0  21 21 21 19 25 22 19 22 23 22 19 22 15 14  21 16 20 18 29 

Regularly 06.2  06 06 07 07 05 05 10 04 05 06 07 05 11 07  06 02 06 09 08 

Total 100% 

 

Never 
9%

Rarely 
24%

From time to time 
41%

Often
21%

Regularly
6%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - SHARING MEDIA EXPERIENCE  - [Self-administered] October 2018 

Some children share with their parents information about what they learn/follow in media and others donôt. Also, some 
parents share with their children information about what they learn/follow in media and others donôt. How often does it 

happen -That your parents recommend to you some TV show or content that could be of your interest 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.93 0.46 0.18 0.97 1.00 0.13 

Never  13.6  14 13 14 17 14 08 09 14 20 13 15 13 15 14  13 11 14 27 07 

Rarely  26.9  27 26 28 24 22 35 35 24 20 27 27 27 30 21  32 33 32 09 26 

From time to time  35.8  36 36 35 37 36 35 29 38 42 37 34 36 36 36  32 39 36 36 37 

Often 19.4  19 21 18 19 24 17 19 22 15 20 19 20 13 29  19 16 14 23 25 

Regularly 04.3  04 04 05 04 04 05 08 03 03 04 05 04 06   04 02 05 05 05 

Total 100% 

 

Never 
14%

Rarely 
27%From time to 

time 
36%

Often
19%

Regularly
4%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - SHARING MEDIA EXPERIENCE  - [Self-administered] October 2018 

Some children share with their parents information about what they learn/follow in media and others donôt. Also, some 
parents share with their children information about what they learn/follow in media and others donôt. How often does it 

happen - That you discuss with your parents about something you both saw on TV 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.49 0.47 0.14 0.50 1.00 0.00 

Never  10.8  11 11 10 11 13 09 06 11 18 13 08 12 09   06 09 09 27 07 

Rarely  26.9  27 28 25 24 22 35 30 27 20 25 31 26 26 50  35 25 29 11 32 

From time to time  37.0  37 35 40 38 38 35 36 35 43 38 35 37 43 29  28 49 45 36 30 

Often 20.4  20 23 18 22 25 13 20 22 17 21 20 21 17 14  28 14 11 21 26 

Regularly 04.9  05 04 07 04 01 09 08 04 02 04 06 05 06 07  04 04 06 05 05 

Total 100% 

 

Never 
11%

Rarely 
27%

From time to 
time 
37%

Often
20%

Regularly
5%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - SHARING MEDIA EXPERIENCE  - [Self-administered] October 2018 

Some children share with their parents information about what they learn/follow in media and others donôt. Also, some 
parents share with their children information about what they learn/follow in media and others donôt. How often does it 

happen - That you talk to your parents about some interesting content you found out at any media 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.23 0.96 0.36 0.83 1.00 0.00 

Never  10.8  11 11 11 12 13 08 08 11 15 11 10 12 06   10 07 08 25 07 

Rarely  28.7  29 26 31 31 25 28 32 25 31 29 28 28 34 29  31 23 41 16 30 

From time to time  37.0  37 36 38 35 39 39 39 36 37 36 39 37 36 50  33 56 36 36 27 

Often 20.1  20 25 15 20 21 20 14 25 17 22 17 21 19 14  24 12 12 18 32 

Regularly 03.4  03 02 05 03 01 05 08 02  02 05 03 04 07  03 02 03 05 04 

Total 100% 

 

Never 
11%

Rarely 
29%

From time to 
time 
37%

Often
20%

Regularly
3%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - SHARING MEDIA EXPERIENCE  - [Self-administered] October 2018 

Some children share with their parents information about what they learn/follow in media and others donôt. Also, some 
parents share with their children information about what they learn/follow in media and others donôt. How often does it 

happen - That your parents search for news updates at any media with you regarding things which interest you 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.76 0.98 0.17 0.42 1.00 0.02 

Never  17.3  17 17 18 18 16 17 16 17 20 18 16 18 17 07  15 14 15 30 14 

Rarely  28.7  29 26 31 27 32 29 33 29 22 31 24 28 28 43  33 25 42 07 32 

From time to time  32.4  32 34 31 32 32 34 33 29 40 31 35 32 36 36  28 40 29 39 29 

Often 17.0  17 19 15 18 20 13 10 23 14 17 17 17 15 14  21 18 06 18 22 

Regularly 04.6  05 04 05 05 01 07 08 03 05 03 07 05 04   03 04 08 05 04 

Total 100% 

 

Never 
17%

Rarely 
29%

From time to 
time 
32%

Often
17%

Regularly
5%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - SHARING MEDIA EXPERIENCE  - [Self-administered] October 2018 

Some children share with their parents information about what they learn/follow in media and others donôt. Also, some 
parents share with their children information about what they learn/follow in media and others donôt. How often does it 

happen - That your parents recommend to you to listen to some music which you could like 

Base: Children 12 - 17 years old 
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Childôs  
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Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.19 0.46 0.58 0.85 0.99 0.52 

Never  25.3  25 26 24 26 25 25 32 21 25 25 27 27 21 14  31 26 23 27 21 

Rarely  28.4  28 23 34 28 28 30 25 28 34 28 29 25 36 57  28 23 39 18 32 

From time to time  28.1  28 33 23 29 22 30 24 32 26 28 28 29 28 14  24 39 24 32 25 

Often 15.7  16 16 16 15 25 10 13 18 15 17 13 17 11 14  17 11 11 20 21 

Regularly 02.5  02 02 03 03  04 06 01  02 03 02 04   01 02 03 04 03 

Total 100% 

 

Never 
25%

Rarely 
28%

From time to 
time 
28%

Often
16%

Regularly
4%
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Some children share with their parents information about what they learn/follow in media and others donôt. Also, some 
parents share with their children information about what they learn/follow in media and others donôt. How often does it 

happen - That parents talk to you about some music that they do not think is appropriate for you 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.18 0.43 0.25 0.24 1.00 0.08 

Never  26.2  26 28 24 26 28 26 31 21 31 23 33 27 26 14  36 18 26 29 22 

Rarely  29.9  30 27 33 27 28 37 35 28 26 32 26 29 34 36  29 33 35 21 30 

From time to time  27.8  28 28 27 31 24 26 22 32 28 28 28 27 30 29  18 42 32 25 25 

Often 12.7  13 15 10 13 18 07 08 16 14 14 09 14 06 07  17 05 05 16 19 

Regularly 03.4  03 02 05 03 03 04 05 03 02 03 04 03 04 14   02 03 09 04 

Total 100% 

 

Never 
26%

Rarely 
30%

From time to 
time 
28%

Often
13%

Regularly
3%
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 Some children share their experiences and activities on media or devices with their parents, but others donôt. On the 
other hand, some parents share their experiences and activities on media or devices with their children, but others donôt. 

How often does it happené? - Table of frequency 
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O
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T
o
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That you watch some TV show or content along with your parents 324 07.7 24.4 37.3 24.7 05.9 

100% 

That you talk to your parents about some TV show or content that you saw 324 08.6 23.5 40.7 21.0 06.2 

That your parents recommend to you some TV show or content that could be of your interest 324 13.6 26.9 35.8 19.4 04.3 

That you discuss with your parents about something you both saw on TV 324 10.8 26.9 37.0 20.4 04.9 

That you talk to your parents about some interesting content you found out at any media 324 10.8 28.7 37.0 20.1 03.4 

That your parents search for news updates at any media with you regarding things which interest you 324 17.3 28.7 32.4 17.0 04.6 

That your parents recommend to you to listen to some music which you could like 324 25.3 28.4 28.1 15.7 02.5 

That parents talk to you about some music that they do not think is appropriate for you 324 26.2 29.9 27.8 12.7 03.4 
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Have you lately watched any content on You Tube together with your parents? If yes, name them  

Multiple answers; Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

Movies/ series 04.9  05 04 06 04 05 07 06 05 03 07 01 05 06   06 07 02 05 05 

Funny video clips 04.0  04 05 03 06 01 03 05 05 02 04 03 03 09 07  04 05 02 07 03 

Sport 03.1  03 06  03 04 02 02 05 02 03 03 04     02 05 09 01 

Music videos and music competitions 02.5  02 01 05 01 01 05 05 01 02 03 02 03  07  03 04 03  03 

Documentary/ educational/ school program 01.2  01 01 02 01  02 02 01  01 01 01  07  01 04   01 

'How-to' videos or tutorials about hobbies 00.9  01 01 01 01 01    05 00 02 01      02 02 01 

Cartoons 00.3  00 01  01    01  00   02   01     

Other 03.1  03 04 02 03 03 04 03 03 03 04 02 04    01 02  04 08 

None 81.5  81 81 82 79 86 82 78 82 85 78 88 81 85 86  81 81 86 82 78 

I don't remember 01.2  01 01 01 03   02 01 02 01 02 02    03  03   

 

5%

4%

3%

3%

1%

1%

0%

3%

82%

1%

Movies/ series

Funny video clips

Sport

Music videos and music competitions

Documentary/ educational/ school program

'How-to' videos or tutorials about hobbies

Cartoons

Other

None

I don't remember
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When the whole family is watching TV together, who has the remote controlleré 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.01 0.25 0.48 0.00 0.00 0.03 0.00 

Father 45.3 41 49 49 42 43 50 52 60 42 30 39 56 46 51 04 50 65 43 34 34 48 

Mother 33.9 40 28 31 37 36 29 28 17 42 43 38 27 34 25 58 50 18 39 45 38 32 

Child 10.2 09 12 10 11 10 13 11 14 05 17 09 12 09 10 33  12 08 12 07 12 

Someone else 10.5 10 11 10 11 11 08 09 09 12 10 14 05 10 14 04  06 10 09 21 09 

Total 100% 

 

Father
45%

Mother
34%

Child
10%

Someone else
11%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - MEDIA ATTITUDES October 2018 

MEDIA ATTITUDES 
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 Do you agree with the following statements? - % Yes 

Base: Total target population 

 
 

82%

77%

77%

74%

72%

59%

55%

47%

36%

23%

Media are not bad or good for children of my age. Their influence
depends on how they are used

Best way to protect children of my age from bad media influence is to
talk to them about inappropriate media contents

To protect children from bad media influence, children should be
taught how to choose good media contents and how to evaluate

them

Parents and children can influence the quality of media contents by
not consuming the bad ones, which will eventually decrease their
media auditorium and make them irrelevant for media toé

Parents are most responsible for protecting children from bad media
influence

Media in general have good influence on children of my age

To protect children of my age from bad media influence, all children’'s
media consumption should be strictly controlled

Protection of children from bad media influence is mostly the
responsibility of media because they produce these contents

Media have generally bad influence on children of my age

To protect children from bad influence, internet and video games
should be forbidden to them
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Do you agree with the following statements? - % Yes 

Base: Total target population 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

Media are not bad or good for children of my age. Their 
influence depends on how they are used 

081.7 082 082 082 082 082 079 080 081 086 074 082 081 082 079 079 100 087 078 080 076 085 

Best way to protect children of my age from bad media 
influence is to talk to them about inappropriate media 
contents 

077.4 080 075 076 079 078 080 072 077 081 070 077 079 078 076 075 100 088 079 070 067 080 

To protect children from bad media influence, children 
should be taught how to choose good media contents and 
how to evaluate them 

076.9 076 078 076 078 075 083 083 074 081 071 077 077 075 084 088 100 084 073 068 070 086 

Parents and children can influence the quality of media 
contents by not consuming the bad ones, which will 
eventually decrease their media auditorium and make 
them irrelevant for media to disseminate anymore 

073.6 075 072 073 074 074 072 072 066 079 074 073 074 074 071 075 050 074 069 068 072 081 

Parents are most responsible for protecting children from 
bad media influence 

071.8 073 070 073 071 072 070 071 071 073 071 071 073 073 065 083 050 081 068 068 058 078 

Media in general have good influence on children of my 
age 

059.2 061 057 060 058 061 054 055 064 061 048 061 057 059 060 058  064 059 059 057 057 

To protect children of my age from bad media influence, 
all childrenôs media consumption should be strictly 
controlled 

054.8 057 053 050 059 057 047 050 064 052 047 051 061 054 062 050 050 072 047 047 044 059 

Protection of children from bad media influence is mostly 
the responsibility of media because they produce these 
contents 

047.0 047 047 044 050 048 045 041 050 046 046 045 050 047 050 042 050 059 033 046 041 051 

Media have generally bad influence on children of my age 035.6 033 038 032 039 035 038 038 038 033 036 036 035 036 037 025  044 026 035 025 043 

To protect children from bad influence, internet and video 
games should be forbidden to them 

023.4 024 023 020 027 024 024 022 029 021 019 023 025 024 024 013  034 014 020 024 024 
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Have you heard of media literacy? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.52 0.00 0.05 0.00 0.98 0.08 

Yes 20.2 15 26 21 19 17 33 27 21 17 26 16 27 20 19 25 50 24 12 20 18 24 

No 79.8 85 74 79 81 83 67 73 79 83 74 84 73 80 81 75 50 76 88 80 82 76 

Total 100% 

 

Yes
20%

No
80%
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Which of the following is media literacy? 

Multiple answers; Base: Children who have heard about media literacy  

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 

 

 9
-1

1
 y

e
a
rs

 

1
2
-1

7
 y

e
a
rs

 

M
a

le
 

F
e

m
a
le

 

E
le

m
e

n
ta

ry
 

s
c
h
o
o
l 

G
im

n
a
z
iu

m
 

P
ro

fe
s
s
io

n
a
l 

s
c
h
o
o
ls

/t
y
p
e
/

p
ro

fe
s
s
io

n
 

N
o
rt

h
 

C
e
n
te

r 

S
o
u
th

 

U
rb

a
n

 

R
u
ra

l 

C
lo

s
e
 f

a
m

ily
 

ï
 

p
a
re

n
ts

/c
a
re

r

s
/f
o
s
te

r 
p
a
re

n
ts

 w
h
o
 

liv
e
 w

it
h
 t
 

M
u

lt
ig

e
n
e
ra

ti
o
n
a
l 
fa

m
ily

 

S
in

g
le

 p
a
re

n
t 

w
it
h
 c

h
ild

re
n

 

O
th

e
r 

U
p
 t

o
 8

0
 E

U
R

 

8
1
 -

 1
2
5
 E

U
R

 

1
2
6
 -

 1
8
5
 

E
U

R
 

O
v
e
r 

1
8
5
 

E
U

R
 

R
e
fu

s
a
l 

N 132 48 84 69 63 82 25 25 46 51 35 65 67 106 19 6 1 33 14 26 19 40 

Ability to use different media contents 025.8 021 029 023 029 027 016 032 043 018 014 029 022 027 026   030 043 031 037 008 

Ability to evaluate different media contents 018.2 013 021 014 022 017 012 028 011 025 017 020 016 019 011 017 100 006 029 023 032 015 

Ability to find different media contents 014.4 019 012 010 019 016 016 008 011 014 020 014 015 016 005 017  012 014 012 032 010 

Ability to produce/create different media contents 012.1 013 012 013 011 015 008 008 007 014 017 008 016 012 011  100 012 014 015 016 008 

Ability to share different media contents 007.6 006 008 004 011 005 016 008 002 016 003 006 009 008 005   006 007 004 016 008 

All the above 054.5 054 055 058 051 050 060 064 046 055 066 045 064 052 068 067  058 036 054 042 065 

 

26%

18%

14%

12%

8%

55%

Ability to use different
media contents

Ability to evaluate different
media contents

Ability to find different
media contents

Ability to produce/create
different media contents

Ability to share different
media contents

All the above
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EVALUATION & CREATIVITY (ACTIVISM) 
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Would you say that there are enough contents which are appropriate for children of your age? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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At local, Montenegro TV channels 26.5  27 27 26 24 32 27 28 28 20 28 24 27 23 36  25 32 27 21 27 

At international TV channels 61.1  61 60 62 60 61 63 68 59 55 57 69 61 57 79  69 67 53 52 63 

On the radio 13.9  14 12 16 10 18 16 15 12 17 16 10 14 15 14  18 14 17 13 08 

In magazines 15.4  15 12 20 15 21 12 20 12 15 13 19 16 15 14  17 18 12 18 14 

In dailies 07.4  07 07 08 04 16 05 10 03 12 06 10 07 04 21  08 07 06 05 10 

On the internet 71.3  71 71 72 68 80 70 77 71 63 70 73 72 68 64  81 74 67 68 67 

 

27%
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15%

7%

71%

At local, Montenegro TV
channels

At international TV
channels

On the radio

In magazines

In dailies

On the internet
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Would you say that there are enough contents which are interesting for children of your age? 

Base: Children 12 - 17 years old 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

At local, Montenegro TV channels 23.8  24 26 22 24 22 24 28 26 11 23 25 25 15 29  24 28 26 14 26 

At international TV channels 59.6  60 60 59 60 61 58 64 58 55 54 69 60 60 57  64 60 58 48 66 

On the radio 12.3  12 13 12 10 17 13 14 10 15 12 14 14 06 07  14 11 14 11 12 

In magazines 14.5  15 11 18 12 22 12 22 09 15 13 17 15 11 14  19 16 09 13 15 

In dailies 09.0  09 08 10 11 11 04 10 06 14 09 09 09 06 14  08 12 08 05 11 

On the internet 71.3  71 70 73 69 79 68 78 70 63 70 74 72 64 79  76 74 68 68 70 
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60%

12%

15%

9%

71%

At local, Montenegro TV
channels

At international TV
channels

On the radio

In magazines

In dailies

On the internet
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Would you say that there are enough contents which are useful for children of your age? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

At local, Montenegro TV channels 26.5  27 30 23 26 28 26 30 27 20 29 22 27 26 14  28 28 29 20 27 

At international TV channels 56.5  56 58 55 56 55 58 61 56 51 51 66 58 51 50  58 56 53 45 67 

On the radio 11.7  12 09 14 10 14 12 14 08 15 13 10 11 13 14  13 12 18 05 10 

In magazines 13.0  13 11 15 12 17 12 14 12 14 13 14 13 13 14  14 16 18 07 10 

In dailies 08.3  08 07 10 06 14 07 10 05 14 08 09 08 09 07  11 11 11 02 07 

On the internet 69.1  69 68 70 68 76 65 77 65 65 66 74 70 62 79  74 72 70 64 66 

 

27%

57%

12%

13%

8%

69%

At local, Montenegro TV
channels

At international TV
channels

On the radio

In magazines

In dailies

On the internet
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Would you say that there are enough contents which are easy to understand for children of your age? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

At local. Montenegro TV channels 40.7  41 42 39 38 43 42 50 37 35 38 45 44 23 43  50 40 41 36 36 

At international TV channels 60.2  60 61 59 61 62 58 63 58 60 56 67 61 51 71  63 61 55 57 64 

On the radio 18.5  19 15 22 16 21 21 19 14 29 15 24 20 13 07  18 14 21 23 16 

In magazines 20.4  20 18 23 14 30 23 22 18 23 17 26 22 11 21  18 26 18 21 19 

In dailies 14.8  15 13 16 12 21 14 18 09 23 14 16 16 06 14  14 14 17 14 15 

On the internet 68.2  68 69 67 65 78 66 75 63 68 66 72 69 64 71  75 68 67 66 64 

 

41%

60%

19%

20%

15%

68%

At local. Montenegro TV
channels

At international TV
channels

On the radio

In magazines

In dailies

On the internet
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Would you say that there are enough contents which are inspiring for children of your age? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

At local, Montenegro TV channels 25.0  25 26 24 27 22 24 29 27 14 26 23 25 21 36  29 25 23 20 27 

At international TV channels 54.3  54 57 52 58 50 52 57 54 52 49 64 55 51 57  61 51 48 48 60 

On the radio 08.6  09 08 10 06 11 12 10 07 11 09 09 10 04   08 12 09 05 08 

In magazines 13.0  13 13 12 10 18 14 14 10 18 11 16 13 11 14  14 12 15 18 07 

In dailies 06.5  06 05 08 06 09 04 07 05 09 06 07 07 04 07  06 09 08 02 08 

On the internet 66.0  66 68 63 65 74 62 74 63 62 64 69 68 60 57  74 72 62 64 59 

 

25%

54%

9%

13%

7%

66%

At local, Montenegro TV
channels

At international TV
channels

On the radio

In magazines

In dailies

On the internet
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Would you say that there are enough contents which are engaging/stimulating for children of your age? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

At local, Montenegro TV channels 23.1  23 26 20 21 22 27 30 24 11 23 23 24 15 29  29 26 21 13 25 

At international TV channels 52.5  52 57 48 54 49 53 57 50 52 46 64 53 47 64  60 49 44 48 59 

On the radio 09.6  10 12 07 06 11 14 15 05 11 11 08 11 06   14 11 08 04 11 

In magazines 13.0  13 12 14 12 18 11 19 07 17 11 16 13 11 21  19 19 12 05 08 

In dailies 08.3  08 09 08 08 13 05 10 04 15 07 10 09 04 07  11 05 09 04 11 

On the internet 65.4  65 69 61 65 72 61 72 62 63 63 69 65 64 71  72 68 56 68 63 

 

23%

53%

10%

13%

8%

65%

At local, Montenegro TV
channels

At international TV
channels

On the radio

In magazines

In dailies

On the internet
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Would you say that there are enough contents which are amusing for children of your age? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

At local, Montenegro TV channels 25.9  26 26 25 26 24 27 35 24 17 26 26 27 23 21  33 26 23 21 25 

At international TV channels 65.7  66 67 65 65 72 62 71 62 66 61 74 67 62 64  69 61 70 61 66 

On the radio 15.1  15 15 16 14 16 16 14 12 25 14 17 15 13 21  15 11 20 16 14 

In magazines 13.9  14 11 17 14 18 10 20 08 17 13 16 14 13 07  15 21 14 09 11 

In dailies 07.7  08 07 08 07 12 05 08 04 15 07 09 07 09 14  07 07 08 05 11 

On the internet 73.1  73 74 73 72 80 68 80 69 71 72 76 74 70 71  85 72 71 71 66 
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66%

15%

14%

8%

73%

At local, Montenegro TV
channels

At international TV
channels

On the radio

In magazines

In dailies

On the internet
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Would you say that there are enough contents which are educative for children of your age? 

Base: Children 12 - 17 years old 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

At local, Montenegro TV channels 32.4  32 35 30 29 37 35 41 31 23 33 31 34 23 36  35 28 32 30 36 

At international TV channels 56.5  56 58 55 56 58 55 58 55 58 53 63 57 53 57  60 53 56 54 59 

On the radio 08.6  09 09 08 06 14 08 11 05 12 09 09 09 09   10 09 15 02 07 

In magazines 14.8  15 14 16 13 20 13 21 12 12 13 17 16 11 07  15 18 18 14 10 

In dailies 10.5  10 11 10 08 17 09 13 06 17 09 14 11 06 21  11 09 14 07 11 

On the internet 67.9  68 70 66 65 76 66 76 66 58 66 71 69 64 57  74 74 71 68 55 

 

32%

57%

9%

15%

11%

68%

At local, Montenegro TV
channels

At international TV
channels

On the radio

In magazines

In dailies

On the internet
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Here is the list of possible TV programs/contents which could be specially produced for children. Which 5 of them, if any, 
you would choose as favorite ones? 

Multiple answers; Base: Total target population 

 
 

44%

38%

33%

32%

26%

24%

24%

21%

18%

18%

18%

16%

14%

11%

11%

8%

4%

1%

About animals / wild life

About music

About movies/ series

About sports

About gaming

About adventures

About children of your age around the world

About science

About healthy life

About beauty

About celebrities

About geography

About children of your age in your country

ñHow to doò contents

About history

About world happenings

About food

Something else
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Here is the list of possible TV programs/contents which could be specially produced for children. Which 5 of them, if any, 
you would choose as favorite ones 

Multiple answers; Base: Total target population 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

About animals / wild life 43.8 51 36 43 45 48 26 37 55 40 35 36 58 43 52 29  61 37 38 37 44 

About music 38.2 33 44 26 50 36 45 42 38 37 41 34 46 38 34 54 50 43 32 43 38 35 

About movies/ series 32.8 27 39 29 36 29 45 45 33 36 26 34 32 34 31 29  33 32 22 34 41 

About sports 31.6 29 34 53 10 30 30 41 30 33 29 29 35 32 33 25  36 32 29 28 32 

About gaming 25.8 34 17 37 15 30 12 14 26 29 18 28 23 27 21 21 50 23 32 29 26 21 

About adventures 24.1 26 23 25 23 25 14 26 21 29 18 24 24 26 20 13  18 24 28 26 26 

About children of your age around the world 24.1 31 17 19 29 28 07 18 33 24 10 20 30 23 30 25 50 32 28 23 17 20 

About science 21.2 19 24 27 16 20 24 27 17 24 22 19 25 22 21 17  22 15 22 26 22 

About healthy life 18.3 14 23 10 27 16 24 28 16 19 20 15 25 16 26 33  23 14 20 15 18 

About beauty 18.3 14 23 05 32 15 32 27 18 20 16 18 19 18 22 17 50 23 19 17 17 16 

About celebrities 17.9 17 19 11 25 17 21 20 18 19 15 18 18 16 28 17  23 25 17 14 12 

About geography 15.7 17 15 15 16 16 11 16 19 12 20 09 27 16 17 17  22 09 16 18 13 

About children of your age in your country 13.9 18 10 11 17 16 05 11 21 13 05 13 16 13 19 08  18 16 14 10 12 

ñHow to doò contents 11.1 11 11 10 12 12 07 12 07 14 11 09 14 13 05 04 50 09 13 13 12 10 

About history 10.7 11 11 09 12 11 12 08 14 06 16 06 18 10 16 13  15 05 14 13 07 

About world happenings 07.8 04 11 09 06 06 14 14 07 09 07 08 07 08 08 04  10 11 08 09 02 

About food 04.3 04 05 02 06 04 04 05 03 05 05 04 05 04 07 08  04 04 04 05 04 

Something else 00.9 01 01 02 00 01  01 01 01  01  01 01   01 02 01  01 
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If you were offered to participate in production (making) of a TV program for children, would you be willing to take part in 
it? 

Base: Total target population 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.00 0.05 0.00 0.00 0.00 0.44 0.00 

Not for sure 12.1 08 16 15 09 09 13 25 08 15 11 12 11 13 09 17  07 09 11 17 16 

Probably no 08.9 10 08 10 08 09 11 04 04 08 18 08 10 09 09 08 50 05 05 15 09 10 

Not sure 32.2 27 37 33 31 30 42 34 22 38 35 36 25 34 22 46 50 26 31 34 39 32 

Probably yes 28.7 33 24 26 31 31 22 23 37 24 26 24 37 28 35 17  34 38 28 27 20 

Yes for sure 18.2 21 15 16 21 20 12 14 28 15 11 19 17 17 26 13  28 17 13 08 22 

Total 100% 

 

Not for 
sure
12%

Probably no
9%

Not sure
32%

Probably yes
29%

Yes for sure
18%
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 Have you ever tried or actually made some media content? - & Yes 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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Video content 42.1 44 40 44 40 43 39 39 40 41 49 44 40 44 35 33 50 35 54 41 36 45 

Audio content 33.3 35 31 33 33 35 26 28 31 29 47 34 32 35 29 21 50 32 38 32 24 38 

Article or a similar print content 32.4 34 31 29 35 33 34 27 32 28 44 32 34 33 32 21 50 33 38 27 22 38 

Music or music theme 25.8 25 27 24 28 26 22 25 34 21 25 27 25 27 23 21  28 28 17 20 33 

 

42%

33%

32%

26%

Video content

Audio content

Article or a similar print
content

Music or music theme
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CULTURAL EVENTS 
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During the last 12 months have you been in the theatre? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.06 0.12 0.14 0.16 0.04 0.77 0.00 

No 067.8 063 073 070 066 066 064 083 073 065 065 067 069 068 061 083 100 071 072 076 067 056 

Only once 014.0 017 011 015 013 015 014 007 011 016 016 013 016 015 012 004  009 016 016 019 012 

2 to 3 times 013.4 015 012 012 015 014 013 009 010 015 016 016 009 012 020 013  016 011 005 009 023 

More than 3 times 004.7 005 005 003 006 005 008 002 007 004 003 004 006 005 007   004 001 004 005 009 

Total 100% 

 

No
68%

Only once
14%

2 to 3 
times
13%

More than 3 times
5%



RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CULTURAL EVENTS October 2018 

During the last 12 months have you been in a cinema? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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sig  0.24 0.63 0.12 0.00 0.00 0.92 0.00 

No 059.7 059 060 058 061 061 049 060 071 052 061 054 069 060 056 067 100 067 064 065 056 048 

Only once 012.7 015 011 013 012 013 012 010 013 011 017 012 014 013 013 008  008 015 014 017 012 

2 to 3 times 015.4 016 015 017 014 015 022 013 010 019 017 019 009 016 013 017  016 013 010 012 024 

More than 3 times 012.2 010 014 012 013 010 017 017 007 019 006 014 009 011 018 008  009 009 011 015 016 

Total 100% 

 

No
60%Only once

13%

2 to 3 times
15%

More than 3 times
12%
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During the last 12 months have you borrowed any book from the library (local or school library)? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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sig  0.49 0.17 0.42 0.00 0.03 0.86 0.02 

No 41.7 42 41 45 38 42 33 47 28 52 41 43 40 42 37 50  35 45 43 48 40 

Only once 07.9 06 10 08 08 07 09 10 05 09 11 09 07 07 08 21 50 06 07 10 09 09 

2 to 3 times 18.9 20 18 16 22 18 26 16 21 16 23 21 15 19 21 17  18 12 26 20 18 

More than 3 times 31.5 32 31 31 32 32 32 27 47 23 26 27 38 32 35 13 50 41 36 21 23 34 

Total 100% 

 

No
42%

Only once
8%

2 to 3 times
19%

More than 3 
times
31%
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During the last 12 months have you been in a museum? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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sig  0.96 0.71 0.74 0.04 0.03 1.00 0.88 

No 074.2 074 074 075 073 073 076 080 081 074 064 073 076 074 072 083 100 074 074 074 078 072 

Only once 018.3 019 018 017 019 020 014 013 013 020 024 017 020 018 021 008  018 023 017 017 017 

2 to 3 times 005.2 005 006 005 006 005 007 005 004 005 008 007 002 005 006 008  006 003 008 005 004 

More than 3 times 002.3 002 002 003 002 002 003 001 002 002 004 003 002 003 001   001 001 001  007 

Total 100% 

 

No
74%

Only once
19%

2 to 3 times
5%

More than 3 times
2%
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During the last 12 months have you been in at some art gallery or exhibition? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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sig  0.50 0.71 0.75 0.05 0.03 1.00 0.92 

No 085.2 086 084 087 084 085 079 091 086 089 076 083 089 085 085 088 100 082 085 086 088 086 

Only once 009.8 010 010 009 011 010 013 005 010 006 017 010 009 010 012 004  013 014 008 009 007 

2 to 3 times 002.7 002 004 002 003 003 005 001 002 002 005 004 000 003 003 004  002 002 005 003 002 

More than 3 times 002.3 002 002 002 002 002 003 002 002 003 002 003 002 003  004  002  002 001 005 

Total 100% 

 

No
85%

Only once
10%

2 to 3 times
3%

More than 3 times
2%
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During the last 12 months have you been in at some music event? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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sig  0.00 0.68 0.00 0.00 0.28 0.99 0.35 

No 061.4 071 051 063 059 069 034 046 049 071 059 064 058 062 061 042 100 057 063 062 062 063 

Only once 016.6 016 017 016 017 016 024 016 018 014 020 015 020 016 019 017  015 017 018 019 015 

2 to 3 times 014.0 007 021 013 015 010 033 021 025 007 012 014 014 014 012 025  021 015 012 013 010 

More than 3 times 007.9 005 010 007 009 006 009 017 008 007 009 008 009 008 008 017  007 005 008 007 012 

Total 100% 

 

No
61%

Only once
17%

2 to 3 
times
14%

More than 3 times
8%
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What kind of music event? 

Multiple answers; Base: Children who have been at some music event (39% of target population) 
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Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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Pop music 50.6 41 56 45 55 43 56 68 54 54 39 44 60 51 49 50  44 44 55 50 58 

Childrenôs music 19.0 44 04 17 21 31  02 11 33 13 21 17 20 21 07  05 33 24 20 18 

Folk music 19.0 17 20 19 19 19 12 26 32 04 17 16 23 17 28 29  39 14 10 08 18 

Rock 15.0 09 18 18 12 13 26 10 07 16 30 14 17 14 15 21  07 07 20 25 18 

Folklore music 09.9 12 09 11 09 12 06 08 09 08 15 11 08 10 13   15 07 10 10 07 

Hip-Hop 08.3 02 12 09 07 05 16 10 02 10 19 09 07 08 08 14  05 05 14 13 07 

Electronic music 06.7 02 09 08 05 03 14 10 06 03 13 07 07 07 03 14  07 05 08 10 05 

Urban traditional music 04.7 03 06 05 04 05 04 04 06 01 07 05 04 05 08   08 02 08 03 02 

Classical music 04.0 02 05 03 05 05  06 05 03 02 03 05 04 05 07  08 02 04 03 02 

Turbo folk music 03.2  05 04 02 02 04 06 05 01 04 04 02 03 05   05  06  03 

Jazz 01.6 03 01 02 01 02 02  01  06 01 03 02 03    02 02 05  

Other kind of music 01.2  02 02 01 01  04 02 01  02  01  07  02    03 
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RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CULTURAL EVENTS October 2018 

During the last 12 months have you been in discotheque/ night club? 

Base: Children 12 - 17 years old 
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School Stratum Type Type of household HH income per HH member 
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N 324 0 324 171 153 156 76 92 106 153 65 208 116 263 47 14 0 72 57 66 56 73 

sig  1.00 0.67 0.00 0.01 0.76 1.00 0.71 

No 76.2  76 78 74 89 57 71 77 83 58 78 73 76 83 64  78 79 67 71 85 

Only once 08.6  09 07 10 07 12 09 08 07 12 08 10 09 09 07  10 05 14 09 05 

2 to 3 times 07.4  07 08 07 02 16 10 09 04 12 07 09 08 04 14  04 12 08 11 04 

More than 3 times 07.7  08 07 08 02 16 11 05 06 17 08 08 08 04 14  08 04 12 09 05 

Total 100% 
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RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CULTURAL EVENTS October 2018 

During the last 12 months have you been some sport event (game, championship, contest)? 

Base: Total target population 

 
 

 Total 
Childôs  

age 
Childôs  
gender 

School Stratum Type Type of household HH income per HH member 
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N 655 331 324 326 329 487 76 92 214 308 133 411 244 528 101 24 2 137 117 133 104 164 

sig  0.01 0.00 0.00 0.04 0.75 0.71 0.30 

No 050.5 054 047 036 065 053 038 048 051 052 046 049 053 051 050 042 100 050 046 049 059 051 

Only once 014.2 014 014 013 015 015 012 011 010 014 023 015 013 015 011 013  012 013 017 012 016 

2 to 3 times 015.0 017 013 017 013 014 026 009 015 014 017 015 014 013 022 025  019 021 015 009 011 

More than 3 times 020.3 015 026 034 007 017 024 033 023 020 015 021 019 021 017 021  019 020 019 021 023 

Total 100% 
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RESEARCH ABOUT CHILDRENSô MEDIA CONSUMPTION IN MONTENEGRO - CULTURAL EVENTS October 2018 

During the last 12 months have you been ï Table of frequencies 
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During the last 12 months have you been in the theatre? 655 67.8 14.0 13.4 04.7 

100% 

During the last 12 months have you been in a cinema?? 655 59.7 12.7 15.4 12.2 

During the last 12 months have you borrowed any book from the library (local or school? 655 41.7 07.9 18.9 31.5 

During the last 12 months have you been in a museum? 655 74.2 18.3 05.2 02.3 

During the last 12 months have you been in at some art gallery or exhibition? 655 85.2 09.8 02.7 02.3 

During the last 12 months have you been in at some music event? 655 61.4 16.6 14.0 07.9 

During the last 12 months have you been in discotheque/ night club? 324 76.2 08.6 07.4 07.7 

During the last 12 months have you been some sport event (game, championship, contest)? 655 50.5 14.2 15.0 20.3 

 


