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During the last 12 months have you been in @ Cinema?............cooooiiiiiiieie i .. 286

During the last 12 months have you borrowed any book from the library (local or school library)?... .. 287

During the last 12 months have you been in a museum? .........cccccocoiieieeennninnes .. 288

During the last 12 months have you been in at some art gallery or exhibition? ... ..289

During the last 12 months have you been in at some music event?.................... ...290
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During the last 12 months have you been in diSCOtNEQUE/ NIGNE CIUDT ... ... e i ettt oottt et e e e o ek ettt e e oo oo aa b ettt e oo 4o s s ke b et e e e 4o oa b h b et et e e 44 a s be st e e e e 44 aaRebe e e e e e e e s nbes e e e eeeeanbnbaeeeeeeaannne 292
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HOW TO READ TABLES

Title explains the variable whose relative frequencies are given in the table.
Total in the first column shows percentages for each category of the tabulated.

Each next column represents percentages of the given variable within some
subpopulation.

1 Row marked with N denotes size of the base, i.e., the size of (sub) sample on
which the percentages are calculated.

1 Row marked with sig, represents significance of Hi-square statistics of the
observed variable and variable from columns, if hi-square is significant,
significance is written in white letters.

The last row in the table 100% indicates that all values in columns are added
up to 100, that is, that column percentages are given.

Above average Average ‘ Below average

Mo oo (IR

Cells of the table are colored in blue, or red, if values they contain are considerably
above or below the average. Three shades of blue or red color are used for three
degrees of significance, the lightest shades for deviations significant on the level
0.10, medium shades for the level 0.05 and the darkest shades of blue and red for
the level 0.01.

Example of interpretation of data from the above table (structure of education):

1 Significance of hi-square (significance of both hi-squares of statistics is lesser
than 0.01) tells us that distribution of education by gender/ type of settlement
differs significantly.

1 Glimpse at the cells of the table shows that there are significantly more males
with three year vocational school on the level of significance 0.05 (total number
of respondents in the sample with this type of education is 11.8%, and among
males 15%). Similarly, there are significantly less females with this type of
education (on the level 0.05) 9%.

1 There are significantly more respondents with faculty, academy (level 0.01) in
urban settlements compared to entire population (12%), and significantly less
in other types of settlements (the same level of significance 0.01) that is, 4%.



RESEARCH ABOUT CHI

LDRENSOH

MEDI A CONSUAZBHSS ON

N MONTENEGRO

October 2018

Please assess general

situation in the country on
the scale 1t0 5

e

Lo o oo 2

Q

§

= (s
N 1013 500 | 513
sig 0.13
Grade 1 231 | 23 23
Grade 2 353 37 34
Sum - 58.4 59 57
Grade 3 351 35 36
Sum + 4.9 5 4
Grade 4 3.9 4 4
Grade 5 1.0 1 1
Refusal 0.5 1 0
Doesndt ki 1.0 0 2
Total 100%

= =4 -4 - -A

If tabulated variables represent the respondent's assessment on some scale 3 more rows are added.

Row marked with Sum - represents the sum of percentages on negative.

Row marked with Sum + represents the sum of percentages on positive grades.

Rows below grades contain other non-specific answers of the respondents.

Row marked with Mean represents arithmetic mean of the given grades.

Which brands do you know?

:

C —
< )
£ ES]
) (@)
N 502 | 302 200
Brand C 97.8 | 98 98
Brand A 93.2 | 95 91
Brand D 39.1 41 36
Brand B 223 | 26
Brand E 221 | 19 27
Other 20.9
I don't know any 0.2 0

In case of multiple response (the respondent can give several valid
answers, modalities) data in cells represent a percentage of (sub)
population which mentions, that is, answers positively to given
modality.

Please note that row 100% is missing 1 that is because percentages
do not add up to 100%.
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Is there any of the following devices at your home?

Base: Total target population

TV set 96%

Smartphones 93%

Less advanced mobile phones 37%

Tablet 36%

Computer or laptop 74%

Game player / console 18%

Radio receiver or any other device trough which you can

listen the radio program 42%

MP3 Player 14%

2]

Total = Child's age Stratum Type of household HH income per HH member

?
~ — = a4 x
2 T8 2 B, 36 2 2
g g 5 5§25 E 82 55 S o 2 98
°>'), > K] 8 Bwu @ = = O3 o< [<¢] 3] — — [
~ < c o 8 < Q £ = = © D 20 = o - \ _ o
2 T |8 5 E 525 |5 5 2| £ S|8 S®2s £ |2 . 8% &% g
s S| = & ® 98 |2 & &|5 & |0. 355t 6|5 & Smdm
N 655 | 331 324 | 326 329 76 92 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
TV set 960 | 96 96 | 96 96 95 95 98 96 93| 95 98| 96 95 92 100 | 99 97 93 96 96
Smartphones 931 | 92 94| 94 92 95 95 93 93 94| 93 93| 94 93 83 100| 90 94 95 93 93
Less advanced mobile phones 36.9| 35 39 | 37 37 36 39 29| 38 35| 3 48 33 41 31 37
Tablet 33| 38 34| 38 35 36 29 3 31 45| 36 36| 38 29 25 28 31| 39 40 43
Computer or laptop 737 | 73 75| 78 70 87 70 69 76 75| 76 70| 75 65 79 100 | 62 67 76 82 82
Game player / console 183 | 20 17 18 16 16 18 23 18 21 21 14 21 15 24 20
Radio receiver or any other device trough which
you can listen the radio program 420 | 40 44 | 45 39 46 42 40 40 50| 42 42| 42 38 50 50| 37 43| 44 48 40
MP3 Player 139 | 13 15| 14 14 20 17 13 14 15 B @ 15 13 4 9 12| 19 13 16
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Do you have access to any of such devices at your home?

Base: Total target population

Less advanced mobile phones - 25%

33%

Computer or laptop 68%

. -
Radio receiver or any other device trough which you _ 36%
can listen the radio program 0

Clilers Gender . SHEW ] Type Type of household HH income per HH member
- — = [id o
) 8 2 8. &5 R ]
2 g £ 555 § 2% 85 S b 8 8
[} > @ N 09 . = [T = @ N — < ©
> ~ [ c IR < Q S < = @ o< 206 % o — ' L @
- — Q £ £ «— O Q2 = € 5 g © [72] 225 9c g = ' © X ok 2
in N [} ) £ 050 S o} S) 2 S kel ST c= £ o - &2 >0 ©
o — = iy 0] ona P4 (@] n ) 14 O- =206 mn=2 O =) 0 AW Ow
N 649 | 328 321 | 325 324 76 91 213 303 133 | 406 243 | 523 100 24 2 | 135 116 133 104 161
TV set 924 | 91 94| 92 93 92 95 96 93 86| 91 95| 93 92 83 100| 99 94 89 88 91
Smartphones 852 | 78 92| 86 84 92 93 88 8 81| 84 8 | 8 8 79 100| 8 91 83 86 82
Less advanced mobile phones 253 | 23 27| 25 25 25 30 26 25| 24 32 17 28 19 27
Tablet 330 | 34 32| 37 29 34 27 35 28 41| 33 32| 35 24 25 25 28| 38 33 40
Computer or laptop 68.4 66 71 73 64 82 68 68 71 63 69 67 70 59 75 100 61 65 71 73 72
Game player / console 145 | 15 14 14 14 14 15 15 EEEEN 14 15 17 13 17 12 16 15
Radio receiver or any other device trough which 359 | 32 40| 37 35 39 38 3 33 42| 35 37| 36 34 38 50| 33 38 40 34 35
you can listen the radio program
MP3 Player 11.1 9 13| 12 10 18 16 1 12 10 1 1 4 7 9 10 12
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Radio receiver or any other device trough which you

Do you have your own (personal)?

Base: Total target population

-

TV set(in your own room)

Mobile phone

Computer or laptop

Game player / console

can listen the radio program

MP3 Player

Tablet

.

12%

12%

28%

Clllrs Gender SHEW ] Type of household HH income per HH member
- = = o o
o =R 2 8. 3§ 2 2
¢ 5 = 2B : tEEr (g ko8 3
o > @ N 09 . = [T I @ N — = ©
> N~ o] c 99 i Q = = — (] D= D = o — ' — %]
— — K} IS € 2 0L re ] = o IS I} Eg o 2 2 \ ok Trx 2
I & [ o £ o509 <] 3] e) £ 5| e S8 £x £ o - === 1]
o — = i 0] ona P4 (@] n =] x O—- =06 m:=: O =) © —“w Oow x
N 655 76 92 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
TV set(in your own room) 20.9 32 24 15 20 25 21 18 29 50 EM 17 22 21
Mobile phone 77.3 96 97 79 75 80 79 75 77 80 79 50 | 78 82 78 82 70
Tablet 15.7 22 20 18 16 16 | 16 16 17 14 17 | 18 19 12
Computer or laptop 275 42 35 22 29 33 | 28 | 26 | 28 25 33 50| 20 26 25 26
Game player / console 11.9 13 11 10 11 17 14 8 12 12 13 10 13 13 18 8
Radio receiver or any other device trough which you -
can listen the radio program 115 18 22 8 7 15 12 12 8 7 12 14 14 10
MP3 Player 6.4 14 15 5 6 9 4 6 8 4 5 4 7 9 7
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Do you have your own (personal) TV set - Which type

Base: Population children with own TV set

Less advanced

80%

Total Child's ag seconda Stratum Type of household HH income per HH member
- = = x 14
n < Q8 > T SS ) =)
& 8 5 5§55 E 52 3 5 u w g 0
< ko) = L& 0 Iof CE a= o n €] [ce] ]
) > @ o LT . - O 3 = © ~ - -t ]
> ~ [ c o299 < Q < = — [0} D 90 = o | \ — 0
2 3ls 5| & 582 | 5 2 E TE Sz e Zlf . g% Esos
& g | = & 5} a3s z O ®» |5 &|0. 56§ ®mE 6|5 % 9Sm dm
N 137 59 78 71 66 24 22 32 61 44 103 34 111 18 7 1 13 20 29 41 34
sig 0.98 0.52 0.55 0.90 0.98 0.41 0.40
Smart TV 20.4 20 21 18 23 25 9 22 21 18 20 21 25 23 10 14 20 32
Less advanced 79.6 80 79 82 77 75 91 78 79 82 80 79 75 100 100 | 100 77 90 86 80 68
Total

100%
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Do you have your own (personal) Mobile phone - Which type

Base: Population of children with own mobile phone

Less advanced
43%

Smartphone
57%

Total Child's ag i seconda Stratum e of household HH income per HH member
- = = x 14
] =R >  © ) > >
0 8 E 555 E 2% §s S w 8 8
o > @ N 7R = = o5 oF @ N — S E
> ~ ] P IR = Q < = —= ) D= Q6 = o — . - 1]
— L @ £ £ = 0 Q2 = e 5 g © 7] 25 o 2 = \ ok Tx 2
N N < [ = Q 'S o o Q o = > o S ¢ £E = Q — ND 2D 5]
o — = iy O] o oo 4 (@) (%] D 14 O—- =206 mn=2 O =) © —“w OoOw
N 506 210 296 | 262 244 73 89 170 230 106 | 324 182 | 405 81 19 1 107 96 104 85 114
sig 0.44 0.68 0.56 0.45 0.67
Smartphone 57.5 50 63 59 56 67 64 55 60 57 61 51 59 51 68 56 60 58 62 53
Less advanced 42.5 50 37 41 44 33 36 45 40 43 39 49 41 49 32 100 44 40 42 38 47

Total 100%
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How often you are using... in a typical week, during the school year? - TV set
Base: Children 12 - 17 years old

Only during working days I 2%
Only during weekend days . 6%
Most days in week (5-6 days a week) - 8%
Several times a week (3-4) 11%
Once a week I 1%

Not at all I 2%

Donodt IrB%W

School Stratum Type of household | HH income per HH member

B — = o [0

» < ¢ > B, 5¢ =) S
§ 5 5 EoeigEs | D03 o
S 9 < 65 o B ¢ 5 b i o< © N — b <
~ ] o £ 84 < Q = = — © od 97 = o S ; . b
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
s S| 3 & |ugo afg2 &8 8|5 E|o-3t56:6| 5 & Smpdm e
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73

sig 1.00 0.93 0.94 0.13 0.88 1.00 1.00

Every day 67.3 67 65 70 | 71 63 65| 70 69 58 | 65 71 | 69 60 57 69 74 | 65 71 59
Only during working days 2.2 2 3 1 2 1 3 1 1 6 3 1 9 1 2 5 2 1
Only during weekend days 5.6 6 7 4 6 3 7 8 3 6 6 4 5 6 14 7 4 6 9 3
Most days in week (5-6 days a week) | 8.3 8 9 7 8 7 10 4 7 7 1 8 9 7 7 9 8 4 | 14
Several times a week (3-4) 10.8 11 10 12 9 8 | 10 13 6 | 12 9 10 13 14 8 11 12 11 12
Once a week 1.2 1 2 1 4 2 1 1 2 1 2 3 2 1
Not at all 2.2 2 1 3 3 3 1 2 3 2 3 1 2 7 2 8
Dondt know 25 2 3 2 1 5 2 3 3 2 3 2 3 2 4 2 3 2 1

(Total o 100%
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How often you are using... in a typical week, during the school year? - Cable TV
Base: Children 12 - 17 years old

Only during working days
Only during weekend days
9%

Most days in week (5-6 days a week)

Several times a week (3-4) 10%

Once a week l 3%

Donodt .04%

Not at all

School Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
9] > K] c _ N N Y o w— [) < @ N — [
> < s | €5 & 93¢ & < c - © of ¢ = | 5 o ; b @
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
o 9|32 2|lwgo a92 8 8|5 &|c-3¢6:i8|35 & Smdm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.48 0.32 0.75 1.00 1.00
Every day 53.7 54 52 56 60 50 47 54 58 43 53 54 55 | 49 50 51 63 48 55 52
Only during working days 4.6 5 6 3 6 4 3 3 6 5 6 3 5 4 1 7 3 4 8
Only during weekend days 3.4 3 4 3 4 1 4 7 2 2 4 3 3 4 7 4 4 3 5 1
Most days in week (5-6 days a week) | 9.0 9 | 12 6 9 9 9 7 8 11 8 11 14 8 9 8 7 12
Several times a week (3-4) 10.2 10 9 11 8 7 | 10 10 9| 10 10 10 9 14 10 9 12 11 10
Once a week 2.8 3 3 3 1 3 5 5 1 5 2 3 2 4 7 4 2 3 4 1
Not at all 12.0 12 10 14 9 9 EH 18 8 11| 12 13 13 11 7 17 7 14 9 12
Dondt know 4.3 4 4 5 3 5 5 2 7 2 5 3 4 9 4 9 5 3
Total 100%
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How often you are using... in a typical week, during the school year? - Satellite TV
Base: Children 12 - 17 years old

Every day _ 20%
Only during working days I 1%
Only during weekend days I 2%
Most days in week (5-6 days a week) 2%

Several times a week (3-4) 4%

Once a week | 0%

Donodt -V\B%

School Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
a>,)‘ > K] 5 - g . = Qi o< © N — — @
~ ] o £ 84 < Q = = — © od 97 = o o ; . 3
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
s S| 3 & |ugo afg2 &8 8|5 E|o-3t56:6| 5 & Smpdm e
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.81 0.79 0.95 0.81 1.00 1.00
Every day 20.4 20 | 22 18 18 16 28 | 25 18 17| 21 20 | 22 | 15 7 29 21 | 20 20 12
Only during working days 1.2 1 1 1 3 2 1 2 1 1 2 4 2 1
Only during weekend days 1.9 2 2 1 2 1 2 1 1 5 2 2 1 6 1 6 2
Most days in week (5-6 days a week) 2.2 2 2 2 1 1 4 2 2 3 3 1 2 4 1 2 2 2 4
Several times a week (3-4) 4.3 4 6 3 3 8 4 1 6 6 6 2 4 2 14 1 2 5 11 4
Once a week 0.3 0 1 1 1 0 0 2
Not at all 61.7 62 57 67 | 63 68 54| 63 60 63 | 59 67 | 63 53 64 58 68 | 55 59 68
Dondt know 8.0 8 8 8 11 5 5 6 11 5 8 8 6 19 14 8 4 11 7 10

Total 100% |
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How often you are using... in a typical week, during the school year? - Internet TV
Base: Children 12 - 17 years old

Every day - 12%
Only during working days | 0%
Only during weekend days I 3%
Most days in week (5-6 days a week) I 3%

Several times a week (3-4) 5%

Once a week I 3%

Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
o > K] S| N g . — @ g < © N — — @
> ~ o] o 2 84 < 7] < = — [0} Ds O7C = o b , = %]
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
s Y2 & lugoc 92 8 &5 &|06-3tw6:i8|5 & SDdn &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.84 0.96 0.92 0.06 1.00 1.00
Every day 11.7 12 [ 13 10 | 14 BN 14| 11 14 8| 15 6 | 12 | 13 14 5 9 13 16
Only during working days 0.3 0 1 1 2 0 2 2
Only during weekend days 2.8 3 2 4 3 3 2 2 3 5 3 3 2 9 4 2 5 4
Most days in week (5-6 days a week) 3.1 3 5 1 2 3 5 7 1 2 3 3 3 7 9 3 4 1
Several times a week (3-4) 4.9 5 5 5 6 7 2 5 2 12 2 BEl 5 6 7 3 7 6 7 3
Once a week 25 2 2 3 3 3 2 1 3 5 3 2 2 4 | 14 1 4 3 4 1
Not at all 69.4 69 66 73 69 75 66 | 72 73 57 | 67 73 71 62 64 76 74 62 63 71
Dondt know 5.2 5 6 4 4 7 7 3 5 11 6 4 5 4 7 1 11 7 7

(Total o 100%



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUACBHSSON I N MONTENEGRO October 2018

How often you are using... in a typical week, during the school year? - Mobile TV
Base: Children 12 - 17 years old

Every day - 8%
Only during working days I 1%
Only during weekend days . 3%
Most days in week (5-6 days a week) 2%

Several times a week (3-4) 4%

Once a week I 3%

Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
a>,)‘ > K] 5 - g . = Qi o< © N — — @
~ [} o £ 84 < Q < = — © o O7 = o o ; . 3
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
o 9|32 2|lwgo a92 8 8|5 &|c-3¢6:i8|35 & Smdm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.79 1.00 1.00 0.32 1.00 1.00
Every day 8.0 8 | 10 6 9 5 9| 8 9 6/ 11 9 4 7 4 6 9 14
Only during working days 0.9 1 1 1 1 1 1 1 3 1 1 1 2 2 1
Only during weekend days 3.4 3 3 4 4 1 3 4 3 5 4 3 2 9 7 4 8 4 1
Most days in week (5-6 days a week) 2.2 2 3 1 1 3 3 2 1 5 2 3 2 4 1 4 3 4
Several times a week (3-4) 3.7 4 2 5 2 8 3 5 3 5 2 6 3 2 29 6 4 2 5 3
Once a week 2.8 3 3 3 2 5 2 2 1 8 2 3 3 4 7 6 2
Not at all 75.9 76 | 74 78 | 78 76 73| 75 80 66| 74 79 | 78 70 64 76 81 71 73 78
Dondt know 3.1 3 4 3 3 5 5 2 3 3 3 3 6 6 2 3 2 3

Total 100% |
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How often you are using... in a typical week, during the school year? - TV in general
Base: Children 12 - 17 years old

Only during working days I 1%
Only during weekend days . 4%
Most days in week (5-6 days a week) 8%

Several times a week (3-4) 11%

Once a week I 1%

Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
g > K] 5 - g . = Qi o< © N — — @
~ ] o g 84 < o] = c — © od 97 = o S . . b
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
o 9|32 2|lwgo a92 8 8|5 &|c-3¢6:i8|35 & Smdm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 [ 208 116 | 263 47 14 0 72 57 66 56 73
sig 1.00 0.82 0.45 0.13 0.68 1.00 0.95
Every day 56.2 56 52 61 57 51 59 57 61 43 53 61 57 57 43 60 67 55 50 51
Only during working days 0.9 1 2 1 1 2 1 1 2 2 1
Only during weekend days 3.7 4 5 3 3 4 5 6 1 6 4 3 4 2 3 2 8 5 1
Most days in week (5-6 days a week) | 8.3 8 9 7 8 8 9 4 7 7 1 9 6 7 6 11 8 4 | 14
Several times a week (3-4) 10.8 1 | 11 11 8 8| 12 10 11 | 12 9 8 19 36 8 11 | 15 13 8
Once a week 1.2 1 2 1 1 3 1 1 2 1 1 2 3 3
Not at all 14.2 14 | 14 14 | 18 9 12|13 14 15| 16 11 | 15 11 14 10 9 9 19
Dondt know 4.6 5 6 3 5 5 3 8 3 3 5 4 5 4 11 2 4 5

Total 100%
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How often you are using... in a typical week, during the school year? - Radio in the car
Base: Children 12 - 17 years old

Every day - 8%
Only during working days I 1%
Only during weekend days I 2%
Most days in week (5-6 days a week) I 3%

Several times a week (3-4) 7%

Once a week I 2%

Donodt .10%

School Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
S 9 < 65 o B ¢ 5 b i o< © N — b <
~ [} o & 89 Q < c — © o O7 = ° o ; ! 3
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
s Y2 & lugoc 92 8 &5 &|06-3tw6:i8|5 & SDdn &
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 1.00 0.71 0.97 0.70 1.00 0.59
Every day 8.3 8 8 810 5 8| 4 10 11| 10 5 9 6 7 4 5 5 7
Only during working days 0.9 1 1 1 1 1 1 2 1 1 4 1
Only during weekend days 1.9 2 2 1 1 3 2 2 1 3 2 1 2 2 1 5 2 1
Most days in week (5-6 days a week) 2.8 3 3 3 3 3 3 3 2 5 3 2 3 4 3 5 7
Several times a week (3-4) 7.4 7 8 7 7 5 10 8 8 6 6 10 7 6 14 10 7 9 13 I
Once a week 1.9 2 2 2 1 1 3 4 1 2 1 3 2 2 3 2 2 3
Not at all 67.3 67 | 65 70 | 64 68 72| 73 67 60| 66 70 | 68 62 71 68 79 | 67 64 60
Dondt know 9.6 10 | 11 8 | 12 13 8 10 12 | 10 9 8 17 7 11 7 9 4 15

(Total o 100%
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How often you are using... in a typical week, during the school year? - Radio through an MP3 device
Base: Children Children 12 - 17 years old

Every day I 3%

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

2%

Once a week I 2%

Donodt .15%v

Not at all

School Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
S 9 < 65 o B ¢ 5 b i o< © N — b <
~ ] o £ 84 < Q = = — © od 97 = o o ; . 3
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
o 9|32 2|lwgo a92 8 8|5 &|c-3¢6:i8|35 & Smdm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.90 1.00 1.00 1.00 1.00 1.00
Every day 3.4 3 2 5 2 5 4 2 3 8 4 2 4 2 1 2 5 4 5
Only during working days 0.6 1 1 1 1 1 1 1 1 3
Only during weekend days 2.2 2 2 3 3 2 2 6 3 1 6 7 6 4 1
Most days in week (5-6 days a week) 15 2 1 2 7 2 3 1 2 2 1 5 2
Several times a week (3-4) 2.2 2 2 2 1 3 3 3 2 2 2 3 2 2 4 4 2 2
Once a week 15 2 2 1 1 4 1 2 1 3 1 2 2 7 1 2 5
Not at all 83.6 84 | 82 85 | 87 80 82 | 87 86 74 | 82 87 | 84 | 83 86 86 89 77 79 86
Dondt know 4.9 5 6 3 6 1 7 6 5 5 5 5 5 6 6 5 5 5 4

(Total o 100%



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUACBHSSON I N MONTENEGRO October 2018

How often you are using... in a typical week, during the school year? - Radio on the cell phone
Base: Children 12 - 17 years old

Every day - 14%
Only during working days I 2%
Only during weekend days 2%
Most days in week (5-6 days a week) I 2%

Several times a week (3-4) 6%

Once a week I 3%

Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
g > K] 5 - g . = Qi o< © N — — @
~ ] o £ 84 < Q = = — © od 97 = o o ; . 3
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
s S| 3 & |ugo afg2 &8 8|5 E|o-3t56:6| 5 & Smpdm e
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O |72 57 66 56 73
sig 1.00 0.57 1.00 0.47 0.90 1.00 1.00
Every day 14.2 14 | 13 16 | 14 13 15 [N 20 15| 15 12 | 16 6 14 8 7 15 14
Only during working days 15 2 2 1 1 3 2 2 3 1 2 2 2 2
Only during weekend days 1.9 2 2 1 1 3 3 2 2 2 2 1 2 2 1 4 3 1
Most days in week (5-6 days a week) 1.9 2 2 1 2 3 1 1 3 2 2 1 1 6 7 1 2 4 3
Several times a week (3-4) 5.9 6 6 6 4 8 8 8 3 9 5 7 6 9 7 11 6 4 3
Once a week 3.1 3 4 3 2 7 2 2 3 6 3 3 2 2 21 3 5 5 3
Not at all 65.1 65 | 62 69 | 69 59 64| 75 61 57| 63 70 | 65 70 57 71 67 65 64 59
Dondt know 6.5 6 9 3 8 5 4 7 7 6 8 4 7 4 8 9 5 4 7

Total 100% |



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUACBHSSON I N MONTENEGRO October 2018

How often you are using... in a typical week, during the school year? - Online radio (through PC or Laptop)
Base: Children 12 - 17 years old

Every day l 4%
Only during working days 1%
Only during weekend days 1%
Most days in week (5-6 days a week) l 5%
Several times a week (3-4) l 4%
Once a week I 3%

Not at all 76%

Donodt k n 5%v

School Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
S 9 < 65 o B ¢ 5 b i o< © N — b <
~ [} o £ 89 Q < = — © o O7 = o o ; ! 3
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
o 9|32 2|lwgo a92 8 8|5 &|c-3¢6:i8|35 & Smdm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 (263 47 14 0 | 72 57 66 56 73
sig 1.00 0.99 0.98 0.60 1.00 1.00
Every day 4.3 4 4 5 4 8 1 3 4 8 4 5 5 4 6 2 3 4 7
Only during working days 0.9 1 1 1 1 1 1 2 1 1 7 2 2 2
Only during weekend days 1.2 1 1 1 2 1 1 1 2 1 1 1 4 2 3 2
Most days in week (5-6 days a week) 4.6 5 8 1 3 5 7 4 5 6 6 2 5 4 3 9 3 7 3
Several times a week (3-4) 4.3 4 4 5 4 7 3 3 6 3 5 3 4 6 7 6 4 3 5 4
Once a week 34 3 1 6 2 8 2 2 1 1 3 3 3 4 3 2 5 9
Not at all 76.2 76 75 78 76 68 83 | 84 76 63 | 73 82 77 | 70 @ 86 78 75 79 70 78
Dondt know 4.9 5 6 3 7 3 3 4 5 6 6 3 5 6 6 5 3 2 8

(Total o 100%



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUACBHSSON I N MONTENEGRO October 2018

How often you are using... in a typical week, during the school year? - Radio in general
Base: Children 12 - 17 years old

Every day 15%

Only during working days 1%

Only during weekend days

Several times a week (3-4)

Once a week

2%
Most days in week (5-6 days a week) - 5%

Donodt know 11%

Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
g > K] 5 - X g . = Qi o< © N — — @
~ ] o £ 84 < o] = = — © od 97 = o S ; . b
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
s S| 3 & |ugo afg2 &8 8|5 E|o-3t56:6| 5 & Smpdm e
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.22 0.98 0.63 0.21 0.86 0.89
Every day 14.8 15 11 19 15 12 | 16 9 19 14 15 14 16 11 7 10 9 18 21 16
Only during working days 0.9 1 2 1 2 1 3 1 1 2 2 2 1
Only during weekend days 15 2 2 1 1 4 1 6 2 1 2 2 1 3 4
Most days in week (5-6 days a week) 5.2 5 8 2 2 8 9 4 8 2 6 3 6 2 7 4 7 5 5 5
Several times a week (3-4) 9.3 9 9 10 8 11 10 8 9 11 | 10 9 9 | 13 10 16 6 11 5
Once a week 5.2 5 5 5 6 5 3| 5 3 12| 3 EM 6 2 7 7 4 2 7 7
Not at all 52.2 52 53 52 56 47 50 | 60 50 45 | 50 56 52 43 79 57 56 52 50 47
Dondt know 10.8 11 | 11 11 | 112 (12 10| 12 11 8| 13 8 9 11 7 14 18

Total 100% |



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUACBHSSON I N MONTENEGRO October 2018

How often you are using... in a typical week, during the school year? - Dailies printed version
Base: Children 12 - 17 years old

Every day I 2%

Only during working days | 1%

Only during weekend days I 1%

Most days in week (5-6 days a week) | 1%

Several times a week (3-4) 2%

Once a week I 3%

Donodt .cS%

School Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
S 9 < 65 o B ¢ 5 b i o< © N — b <
~ [} o £ 84 < Q = = — © o O7 = o o ; . 3
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
o 9|32 2|lwgo a92 8 8|5 &|c-3¢6:i8|35 & Smdm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 (263 47 14 0 | 72 57 66 56 73
sig 1.00 1.00 1.00 1.00 0.93 1.00 1.00
Every day 15 2 2 1 3 1 1 1 3 2 1 2 1 3 2 1
Only during working days 0.6 1 1 1 1 1 1 2 1 0 2 3
Only during weekend days 1.2 1 2 1 1 3 1 1 3 1 1 1 2 1 2 2 1
Most days in week (5-6 days a week) 0.6 1 1 1 1 1 1 2 1 0 7 2 1
Several times a week (3-4) 1.9 2 2 1 3 3 1 8 2 1 2 2 3 5 1
Once a week 25 2 3 2 3 4 1 3 1 5 2 3 3 2 1 4 2 4 3
Not at all 85.8 86 84 88 85 83 90 | 92 87 74 | 83 91 86 83 093 86 91 85 88 81
Dondt know 5.9 6 6 5 6 7 5 4 8 5 7 3 6 9 10 4 2 2 11

(Total o 100%



RESEARCH

ABOUT CHI L CRESUBRBTIONENIMONTENEGRO - ACCESS

October 2018

How often you are using... in a typical week, during the school year? - Dailies online version
Base: Children 12 - 17 years old

Every day . 5%

Only during working days 2%

Only during weekend days | 1%

Most days in week (5-6 days a week) I 3%

Several times a week (3-4) . 4%

Once a week . 5%

Not at all

74%

Stratum Type of household | HH income per HH member
B — = o [0
n < ¢ > T S ¢ )

£ 8 g 5 52 T 52 o oz o, .
e N B d © Cf a= o Yo} [ee] o0 —
e 2 T 288 &8 8¢ . & <£| & =@ SHfef T & G = 7
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
s Y2 & lugoc 92 8 &5 &|06-3tw6:i8|5 & SDdn &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73

sig 1.00 1.00 1.00 0.47 0.29 1.00 1.00

Every day 4.9 5 6 4 7 3 3 7 8 7 2 6 2 1 6 7 10
Only during working days 2.2 2 4 1 1 4 2 1 2 5 3 1 2 4 2 3 4 3
Only during weekend days 0.6 1 1 1 3 1 2 0 1 1 2 1
Most days in week (5-6 days a week) 2.8 3 2 3 2 3 4 1 4 3 3 2 3 14 7 3 2 3
Several times a week (3-4) 4.0 4 4 4 4 5 3 4 5 3 3 5 4 6 4 5 5 4 3
Once a week 5.2 5 5 5 5 7 4 9 3 5 4 7 5 6 10 5 5 5 1
Not at all 73.8 74 72 76 75 66 78 | 81 73 65| 71 79 74 68 86 78 77 | 73 77 66
Dondt know 6.5 6 6 7 6 11 4 3 7 11 8 3 6 13 7 4 5 2 14

(Total o 100%



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUACBHSSON I N MONTENEGRO October 2018

How often you are using... in a typical week, during the school year? - Dailies in general
Base: Children 12 - 17 years old
Every day I 4%

Only during weekend days 2%

Most days in week (5-6

days a week) 1%

Several times a week (3-4) 4%

Once a week . 5%

Donot k n o #%

School Stratum Type of household | HH income per HH member
B — = o [0
” T g > ®B.5¢ o
£ 8 g 5 5: E 27 g% o o B 9
3 < o | E_ N @1 . & Ft oF & & 3 8 B
> < s | €5 & 93¢ & < c - © of ¢ = | 5 o ; b @
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
s Y2 & lugoc 92 8 &5 &|06-3tw6:i8|5 & SDdn &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 1.00 1.00 0.63 0.80 1.00 1.00
Every day 4.0 4 4 4 5 4 2 6 6 5 2 5 5 5 10
Only during weekend days 1.9 2 3 1 1 4 2 1 1 6 2 1 2 2 5 2 3
Most days in week (5-6 days a week) 1.2 1 1 1 2 1 1 3 1 2 1 2 2 4 1
Several times a week (3-4) 3.7 4 4 3 3 3 5 5 3 5 3 4 3 4 14 3 4 5 4 4
Once a week 4.6 5 5 4 4 7 4 9 3 2 5 3 5 4 7 7 3 5 1
Not at all 77.5 77 75 80 78 74 79 83 7 69 75 83 78 72 86 82 84 79 77 67
Dondt know 7.1 7 7 7 7 8 7 PN 10 9 8 5 6 15 8 5 3 4

Total 100% |



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUACBHSSON I N MONTENEGRO October 2018

How often you are using... in a typical week, during the school year? - News online portals/websites
Base: Children 12 - 17 years old

Every day - 11%
Only during working days | 0%
Only during weekend days I 3%
Most days in week (5-6 days a week) I 3%

Several times a week (3-4) 8%

Once a week . 4%

Donodt - 10%

School Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 Eooigs | D03 o
S 9 < 65 o B ¢ 5 b i o< © N — b <
~ ] o £ 84 < o] = = — © od 97 = o S ; . b
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
s S| 3 & |ugo afg2 &8 8|5 E|o-3t56:6| 5 & Smpdm e
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.79 0.11 0.40 0.24 1.00 0.99
Every day 10.5 10 11 10 11 7 13 7 14 8 12 8 11 9 7 7 4 14 16 12
Only during working days 0.3 0 1 1 2 0 2 2
Only during weekend days 2.8 3 4 1 4 3 1 1 4 3 3 2 3 2 3 5 5
Most days in week (5-6 days a week) 3.1 3 4 2 1 3 7 2 4 3 4 2 3 2 3 5 2 4 3
Several times a week (3-4) 7.7 8 7 8 4 7| 8 6 11| 7 9 7 9 14 11 | 12 5 4 7
Once a week 4.3 4 6 3 4 3 7| 9 5| 5 3 5 4 11 2 5 4
Not at all 61.4 61 57 66 70 53 54 | 67 60 55 | 56 71 61 57 79 57 63 64 64 60
Dondt know 9.9 10 | 11 9 6 11| 6 11 14| 12 6 | 10 | 15 1 14 8 4 12

(Total o 100%



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUACBHSSON I N MONTENEGRO October 2018

How often you are using... in a typical week, during the school year? - Weeklies
Base: Children 12 - 17 years old

Every day I 1%

Only during working days | 1%

Only during weekend days 1%

Most days in week (5-6 days a week) I 1%

Several times a week (3-4) 1%

Once a week I 2%

Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
9] > K] c _ N N Y = = [) < [<5] 3] = [
> < s | €5 & 93¢ & < c - © of ¢ = | 5 o ; b @
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
s S| 2 2 ugo 92 &8 8|5 £ |0-3¢56:6|35 & Sndm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 (263 47 14 0 | 72 57 66 56 73
sig 1.00 1.00 0.99 0.91 0.93 1.00 1.00
Every day 1.2 1 1 2 1 1 1 2 2 1 1 1 2 3 2 1
Only during working days 0.6 1 1 1 1 1 3 1 0 2 2 2
Only during weekend days 1.2 1 2 1 1 1 1 1 1 2 1 1 2 2 2 3
Most days in week (5-6 days a week) 1.2 1 2 1 3 1 1 5 2 1 4 2 3 2
Several times a week (3-4) 0.9 1 2 1 1 1 3 1 1 7 1 2 1
Once a week 2.2 2 2 3 3 3 4 2 3 3 4 2 2 2 1
Not at all 84.3 84 84 84 | 81 83 91| 92 83 74 | 80 92 84 81 093 88 89 83 84 78
8 12 7 10 8 5

Dondt know 8.3 9 8 4 BEN 10 | 12 6 11 7 7 7 IR
Total 100% |



RESEARCH

ABOUT CHI LDRENSS®

ME DI

A CONSUACEBHSS ON

I' N MONTENEGRO

October 2018

How often you are using... in a typical week, during the school year? - Monthlies
Base: Children 12 - 17 years old

Every day

Only during weekend days

Most days in week (5-6
days a week)

Several times a week (3-4)

Once a week

Not at all

Donot

I2%

1%

2%

I 2%
e

k n o wo%

School Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EooigEs | D03 o
9] > K] c _ N N Y o w— [) < @ N — [
> < s | €5 & 93¢ & < c - © of ¢ = | 5 o ; b @
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
o 9|32 2|lwgo a92 8 8|5 &|c-3¢6:i8|35 & Smdm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 1.00 1.00 0.43 0.83 1.00 1.00
Every day 15 2 2 1 2 1 1 3 2 2 1 2 2 4 3
Only during weekend days 1.2 1 1 1 1 3 1 1 1 2 2 2 2 2 3
Most days in week (5-6 days a week) 2.2 2 3 1 1 5 1 1 8 3 1 2 4 7 4 5 4
Several times a week (3-4) 1.9 2 1 3 2 1 2 3 2 2 1 1 6 2 3 4
Once a week 25 2 2 3 3 3 1 3 1 5 2 3 3 2 4 2 3 2 1
Not at all 81.8 82 83 80 81 79 86| 94 77 72 | 78 89 83 77 86 90 81 82 82 74
Dondt know 9.0 9 8 10 | 10 8 8 13 11| 11 6 9 11 | 7 6 12 5 7 15
Total 100% |



RESEARCH ABOUT CHI LDRENSG6 MEDI A CONSUACBHSSON

I' N MONTENEGRO

October 2018

How often you are using... in a typical week, during the school year? - Books - print version

Base: Children 12 - 17 years old

Every day

Only during working days

Only during weekend days

Most days in week (5-6 days a week)

Several times a week (3-4)

Once a week

Not at all

o

6%

6%

16%

11%

Stratum Type of household | HH income per HH member
B — = o [0
» < ¢ > B, 5¢ =) S
§ 5 5 EoeigEs | D03 o
9] > K] c_ N N Y = = [) < [<5] 3] = [
> < s | €5 & 93¢ 8 < | s - | o of ¢ = | 5 o ! b @
4 |8 §5|52E 5§ 5§ 3| & £)8 512z L 9% ex g
s S| 2 2 ugo 92 &8 8|5 £ |0-3¢56:6|35 & Sndm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 (263 47 14 0 | 72 57 66 56 73
sig 1.00 0.61 0.79 0.73 0.32 1.00 0.72
Every day 16.0 16 13 19 21 13 | 11 12 18 17 16 16 16 21 7 14 14 12 13 26 \
Only during working days 2.8 3 3 3 3 3 3 3 3 2 4 1 2 6 3 4 7
Only during weekend days 5.6 6 6 5 4 7 7 6 6 5 6 5 4 15 6 4 11 2 5
Most days in week (5-6 days a week) 5.9 6 7 5 4 7 8 5 6 8 6 6 6 6 4 7 3 9 7
Several times a week (3-4) 10.5 10 8 13 12 13 7 8 13 9| 12 9 11 6 14 11 11 | 14 7 10
Once a week 15.7 16 16 16 16 12 | 18 14 17 15 14 19 15 17 | 29 11 21 21 18 10
Not at all 24.7 25 27 22 22 25 28| 33 18 28 | 21 31 25 19 36 31 14 20 32 26
Dondt know 18.8 19 19 18 18 21 18 | 20 19 17 | 22 14 | 21 9 14 21 26 20 20 10

Total

100%




RESEARCH ABOUT CHI

LDRENSOH

ME DI

A CONSUACEBHSS ON

I' N MONTENEGRO

October 2018

How often you are using... in a typical week, during the school year? - E - book
Base: Children 12 - 17 years old

Every day

Only during weekend days

Most days in week (5-6
days a week)

Several times a week (3-4)

Once a week

Not at all

Donodt

6%

3%

3%

E

School Stratum Type of household | HH income per HH member
B — = o [0
” T g > ®B.5¢ o
g 5 &8 EogiEl |5 & o8 o
o > @ S—= X 7 . = O ¢ g'_E <} Y — S ©
~ ] o £ 84 < o] = = — © od 97 = o S ; . b
4 |8 5|52 E 5§ 5§ 3| & £)8 S:PsL£| 2 L o%ex g
o 9|32 2|lwgo a92 8 8|5 &|c-3¢6:i8|35 & Smdm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 [ 208 116 | 263 47 14 0 72 57 66 56 73
sig 1.00 0.40 0.96 0.43 0.31 1.00 1.00
Every day 5.9 6 4 8 7 7 3 9 6| 8 3 7 2 4 5 3 9 8
Only during weekend days 3.4 3 2 5 2 7 3 1 4 6 4 2 2 | 13 3 2 6 4 3
Most days in week (5-6 days a week) 25 2 3 2 3 3 1 2 8 4 2 4 7 5 4 4
Several times a week (3-4) 3.4 3 5 2 4 4 1 4 3 3 3 3 3 4 6 4 2 5
Once a week 4.0 4 5 3 4 5 2 6 4 2 4 4 5 2 7 4 5 2 3
Not at all 73.1 73 75 71 71 67 83 83 71 63 69 81 75 64 79 75 7 64 80 1
Dondt know 7.7 8 6 9 8 8 7 6 7 12 8 7 7 11 | 14 6 ‘N 17 B¢ 5
Total 100%



RESEARCH ABOUTCHIL DRENS 6 MEDI

A CONSUMPTI

ON-ACGESSIONTENEGRO

October 2018

How often you are using... in a typical week, during the school year? - Table of frequency

TV set

Cable TV
Satellite TV
Internet TV
Mobile TV

TV in general
Radio in the car

Radio through an MP3 device

Radio on the cell phone

On - line radio (through PC or Lap - top)

Radio in general
Dailies printed version
Dailies online version
Dailies in general

News online portals/websites

WWEEIES

Monthlies

Books - print version
E - book

o o £ 3 3

% E E he] 2“? 2 g = -

S SO S & © 0 T © - [ ©

> N E ce ° ~ T 0 © T c

¢ £5 £8 8% z& 2 5 o
z | @ O3 0=z =z w= O z a
324 2.2 G 10.8 [d
324 46 3.4 ;
324 1.2 19 22 43 KW 617 80
324 03 28 31 49 25 VN 5.2
324 09 34 22 37 28 KCHBER
324 09 37 HEENECEN T RN 46
324 09 19 28 74 19 673 96
324 06 22 15 E¥E 15 [FEA 49
324 15 19 19 59 31 651 65
324 09 12 46 43 34 BOFE 49
324 09 15 52 52 522 [FOE
324 06 1.2 IANEEE 25 EEEE 5.0
324 2.2 28 40 52 6.5
324 1.9 37 46 Wl 71
324 03 28 31 77 43 614 99
324 06 12 22 8.3
324 . 1.2 . 2.5 9.0
BRI EN 56 | 59| 105 | 157 | 24.7 | 1838
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5
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RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUACBHSSON I N MONTENEGRO October 2018

Which of the following, if any, did you use during the last week to become informed about the things you are interested in?

Multiple answers; Base: Children 12 - 17 years old

Google or a similar browser | . 429
Facebook [ 39w

Instagram 35%
Tvnews [ 3%
You-tube 30%

News online portalsiwebsites || N N I 19%
In newspapers (online edition) [ NG 14%

Apps on the smartphone 10%
Magazines [l 3%

Blogs or online forums 3%

Dailies print version . 2%

School Stratum Type of household | HH income per HH member
B — = o [ad
» < ¢ > B, 5¢ =) =)
g 5 s e 2iEf |3 2 g o8
S 2 < 65 o B ¢ 5 b Qi o< © N — b <
~ ] o £ 84 < Q = c — © od 97 = o S ; . 3
4 |8 5|52 E 5§ § 3| £ £ 8 512z L oF% g% g
o 9|32 2 uwgo ag2 8 &|5 &|c.-.3:t6:i8|35 & SDdm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
Google or a similar browser 42.0 42 37 48 | 46 43 35| 40 43 43 | 39 47 | 45 28 36 29 53 | 50 57 27
Facebook 39.2 39 | 42 37 | 30 46 49 | 40 42 31 | 42 34 | 38 45 36 40 37 | 38 50 33
Instagram 34.6 35 | 30 39 | 28 33 35 37 28| 33 38 |3 32 36 40 32 | 38 38 26
TV news 33.6 34 | 36 31 | 3 25 38| 25 40 32| 32 36 | 34 36 21 31 33 | 33 34 37
You-tube 30.2 30 | 30 31 | 31 32 27|34 30 25| 28 34 |30 30 36 29 44 | 38 25 18
News online portals/websites 19.4 19 20 19 13 28 23| 20 18 22|18 22 | 20 15 29 21 11 | 18 21 25
In newspapers (online edition) | 14.2 14 13 15 14 14 14 | 21 9 15| 15 13 13 19 22 22 11 15 11 @ 11
Apps on the smartphone 9.6 10 8 12 11 | 16 8 7 17 8 13 9 11 14 8 7 14 7 11
Magazines 3.1 3 2 5 1 5 4 1 3 6 4 1 2 9 8 2 5
Blogs or online forums 25 2 2 3 2 1 4 4 3 1 4 3 7 5 9
Dailies print version 1.9 2 3 1 3 3 2 5 2 1 2 2 7 2 3 4 1
Weeklies 15 2 2 1 1 4 1 1 6 2 1 2 2 3 5
Radio news 1.2 1 2 1 1 1 1 3 2 1 2 2 2 3
Twitter 0.6 1 1 1 1 1 1 1 0 7 4




RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUACBHSSON I N MONTENEGRO October 2018

How many paper books have you read in the last 12 months?

Base: Total target population

Stratum Type of household HH income per HH member
4 = = x i
) T ¢ > B. 6§ 2> >
2| g § 5 5 E ZEEX |5 w8 3
o > ) S_ N ©UJ . 8 @ % 23 @ q 3 S ®
> ~ < 25 @ - o] < c — %) D O C = o | \ — »
— — k) £ £ 0 € 24 B b= 5 g © %] Eg O g = ' ok o 2
F,' ~ [ [0) Q 'S = =4 f o O] o = =] o Sc £%X = o — N 2D 5}
o — = i wa O og Z (@] (9] D o O- =Z06 ms=: O D © —w ouw
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.95 0.07 0.32 0.19 0.31
1-2 28.4 29 28 30 26 27 26 39 | 25 31 27 31 25 28 29 33 50| 28 37 29 32 20 \
3-5 27.2 27 27 26 28 28 21 27 | 30 25 28 25 32 25 37 25 50 | 24 29 32 20 29
6 and more | 22.0 21 23 18 26 22 32 14 | 23 23 17 22 22 23 19 8 20 25 15 13 32 \
None 224 | 22 | 23 | 25 19 | 23 21 20| 21 21 28 | 23 22 | 23 16 33 27 IEM 25 18




RESEARCH ABOUT CHI LDRENSO® MEDI| ATENESRSG UACBHSSON | N MO October 2018

How many e-books have you read in the last 12 months?

Base: Total target population

3-5

5%

6 and more
2%

None
82%

School Stratum Type Type of household HH income per HH member

~ = = x 2

= O = cC c

o 8 2 E £¢ £ £> 0956 oo
s 0 £ 2 25 5 cE 83 9 v & B -
o > Q S| & 29 ._ = O g = © [N — P @
> ~ T o g DY < 7] < c — ) D+ LG = o — . _ %)
— — k) IS £ 0o = 2 0| © b= 5 g © %] 25 Oc g = ' ok o 2
N ~ [ [} i 'S = =4 5 o O] o = > o Sc £¥E¥ = o — N 2D 5}
o — = i wa O oo =2 (@] ] D 14 O- =6 m=2 O =) © W ow
N 655 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 | 117 133 104 164

sig 0.10 0.67 1.00 0.81

1-2 11.3 9 13 14 9 11 14 8 8 11 17 13 8 11 13 4 13 7 12 11 13
3-5 4.9 4 6 4 11 5 3 6 7 6 3 4 7 8 4 6 3 4 7
6 and more 2.3 2 3 3 2 2 4 1 0 3 3 3 1 2 3 5 3 1 1 2
None 81.5 85 78 81 82 82 71 86 88 81 73 78 88 82 77 88 100 78 85 84 85 78

Total 100%
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Magazines, monthlies, weeklies

When | think about media, the greatest influenceon ME h a s é

Base: Children 12 - 17 years old

1%

| 2

| %

Books 5%

Dailies

Radio

| 0%

.

know 5%

Something else
Nothing

Dondt

Stratum Type of household | HHincome per HH member
B — = o [ad
» < ¢ > B, 5¢ =) S
g 5 s : giEr |3 2 g o8
o > @ S= & g = - S o< © ~ - -t ]
~ [} o £ 89 Q < = — © o O7 = ° S ; ! 3
4 |8 §5|52E 5§ 5§ 3| & £18 5122 L 9% g% 2
o 9|32 2|wgo ag2 8 8|5 &|c-3¢6:i8|35 & SDdm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.81 0.86 0.93 0.92 1.00 1.00
Internet in general 44.4 44 46 43 43 | 46 46 | 49 42 | 42 | 41 50 44 40 57 51 35 50 50 @36
Social media 23.5 23 23 24 17 30 28 28 22 20 23 24 23 26 29 25 26 23 23 21
TV 14.2 14 17 11 17 8 15| 15 16 8 | 16 11 13 21 7 17 14 15 11 14
Books 4.9 5 4 7 4 8 3 2 7 5 6 3 6 4 5 15
Magazines, monthlies, weeklies 0.9 1 1 1 1 3 5 1 1 1 2 2 4
Dailies 0.9 1 2 1 1 1 3 1 1 2 2 2 1
Radio 0.6 1 1 1 1 2 1 0 2 2 2
Something else 0.3 0 1 1 2 1 0 1
Nothing 5.6 6 4 7 7 3 5 4 7 5 6 4 6 6 4 12 3 2 7
Dond6t know 4.6 5 5 4 8 3 1 2 4 11 4 5 5 7 3 9 5 2 5
Cinema 0 |
Theatre 0 |
Total 100%




RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUACBHSSON I N MONTENEGRO October 2018

When | think about media, the greatest influence on MY FRIENDS (PEERS)h a s é
Base: Children 12 - 17 years old

T ——
v - o

Theatre I 1%

Social media

Books = 0%
Cinema I 0%
Radio | 0%
Dailies | 0%
Nothing . 2%

k n o wvi%

Dondt

School Stratum Type of household | HH income per HH member
N — = @ [a
) =B > B. 5§ > >
§ 5 &: EogiEl |E B o8 o3
g > o |5 ] B o £ g OF ® & = 3 =
™~ [ 8 ¢ wf £ 2 £ S = @ ow LC o o) — ' - 4
4 7|8 £|52E &€ 5§ 3| & £|8 5328 Z . 9% 8% 2
s 812 ¢ lugo &g92 8 8/ 5 & | o-3tp:i8|5 & YSmdo <
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.99 0.93 0.99 0.53 1.00 1.00
Internet in general | 51.5 52 50 54 51 57 49 | 55 48 | 54 | 48 58 52 45 57 56 47 52 45 56
Social media 32.1 32 33 31 28 37 36| 39 32 22| 33 30 32 30 36 38 30 30 36 @27
TV 8.3 8 10 7 10 4 10 6 11 6 | 11 3 7 17 4 11 14 9 5
Theatre 0.6 1 1 1 1 2 1 0 2 2 1
Books 0.3 0 1 1 1 0 0 1
Cinema 0.3 0 1 1 1 0 0 2
Radio 0.3 0 1 1 2 0 0 2
Dailies 0.3 0 1 1 2 0 0 2
Nothing 2.2 2 2 2 2 4 3 3 2 2 2 4 5 4 3
Dondt kno|l 4.0 4 4 s BEN 1 1 3 11 2 7 4 2 7 3 7 5 5

Total 100%
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When [ think about social institutions and prominent individuals, the greatest influence on ME has...
Base: Children 12 - 17 years old

Family | 65%
P 15%
I s%
5%
3%
I 1%
| 1%
| 1%
1%
0%
0%

Friends

Bloggers, vloggers, you-tube personalities
School

Athletes

Artists

Successful businessmen

Journalists

Intellectuals

Politicians

Show business, reality, TV or entertainment personalities |

School Stratum Type of household = HHincome per HH member
N — = @ [a
) T 9 % T J c c =) =)
¢ 3 g 5 s e ogisf |§ R s og
e | 2 o 55 B 24 . & & Sz g ¥ 2 8 3
~ [ 8 ¢ w2 £ g £ S = Q o L o) I ' - @
9 7|8 e£|52E 5§ 5§ 5|8 £lg8 E32:2| 2 . ok 2
s Y| 32 2|lugo &£92 8§ 8|5 &|o-3f6:6|5 & Smdo &
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 1.00 1.00 0.82 0.82 1.00 1.00
Family 65.1 65 65 65 67 58 68| 77 64 48 | 61 72 66 66 50 7% 74 61 50 64
Friends 15.4 15 | 14 17 | 112 20 20 WM 18 25| 16 | 15 | 15 15 21 8 12 | 23 16 18
Bloggers, vloggers, you-tube personalities 4.6 5 5 4 6 5 1 2 5 9 7 1 5 2 2 3 20 1
School 4.6 5 4 5 5 5 3 6 5 2 4 6 4 6 7 8 4 3 2 5
Athletes 3.4 3 5 2 4 1 4 2 6 4 2 3 2 14 3 4 2 2 7
Artists 12 1 1 2 2 1 2 1 2 2 2 3 2 1
Successful businessmen 0.6 1 1 3 1 2 1 1 1 2
Journalists 0.6 1 1 1 1 3 1 0 2 2 2
Intellectuals 0.6 1 1 1 3 1 2 0 1 0 7 4
Politicians 0.3 0 1 1 1 0 0 2
Show business, reality, TV or entertainment personalities 0.3 0 1 1 2 0 2 2
Something else 0.3 0 1 1 1 1 0 2
Nothing 0.9 1 1 1 1 1 5 1 1 1 2 2 1
Dondt know 1.9 2 2 1 2 1 2 3 1 3 2 2 2 4 1 5 2 1

Total 100%
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When | think about social institutions and prominent individuals, the greatest influence on MY FREIENDS (PEERS) h a s é
Base: Children 12 - 17 years old

Family [— 19%

Friends [N 20%

Bloggers, vloggers, you-tube personaliies [ 7%

Show business, reality, TV or entertainment personalities 5%

School 5%
Intellectuals [l 2%
Journalists | 1%

Athletes | 1%

Politicians 0%

Successful businessmen 0%

Something else | 0%

School Stratum Type of household = HHincome per HH member
- — = @ [a
) T 9 % T J c c =) =)
¢ 3 g 5 s e ogisf |3 R osog
e | 2 o 55 B 24 . & & Sz g ¥ 2 8 3
~ © Q9 c o ¢ < Q = = = Q 2+ 2 = ) - \ — 1%}
9 7]/ € E B2 E si&E T 3|8 £ 8 59282 . % gk 2
\ o~ [} L5 = 249 O Q o) = o c £ B o — ~ >D O
o — = [ wa O od Z2 O (%} D 14 O =Z¢ »m: 0O D © — ouw
N 324 0O 324 | 171 153 | 156 76 92 | 106 153 65 | 208 116 | 26 0 72 56 73
sig 1.00 0.79 0.98 0.47 0.96
Family 48.8 49 | 53 44 | 46 47 54| 55 52 48 50 | 48 43 44
Friends 20.1 20 | 16 25 | 16 26 22 24 26| 22 | 16 | 20 23 | 30
Bloggers, vloggers, you-tube personalities 7.4 7 6 8 10 9 2 6 7 12 8 6 8 18 3
Show business, reality, TV or entertainment personalities 4.9 5 5 5 6 4 4 8 4 3 5 5 6 2 4
School 4.9 5 6 3 6 4 3PEM 3 3| 4 7 4 5 4
Intellectuals 15 2 2 1 1 3 1 1 6 2 1 4
Journalists 0.6 1 1 1 1 2 1 1
Athletes 0.6 1 1 1 1 1 1 0 3
Politicians 0.3 0 1 1 2 1 0
Successful businessmen 0.3 0 1 1 1 1 0
Something else 0.3 0 1 1 1 1 0
Nothing 0.3 0 1 1 2 0 0 2
Dondt know 9.9 10 8 12 12 5 11 8 8 15 8 13 11 4 12

Total 100%
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How much time you are spending on a typical school/working day? i Average (min)

Playing games on games players/ consoles or other devices

Average values; Base: Children 12 - 17 years old

Watching TV

Reading newspapers, magazines or comics

Listening to the radio program

Reading books

Using your mobile phone

Using laptop or computer

Using tablet

Listening to music on MP3 player

23

School

Stratum

Type

210

Type of household

HH income per HH member

-3 - = e % @

o g & E £S5 E Bz g¢ ooo@

5 8 I 2 o=& S cE 835 o 0 ® 0 —

(3] > K] S| B v . = O g = (e} N — — @

> ~ < oo g 89 <« 7] < c — ) Dw 9O°C = o — . _ %)

- — K] £ £ 0 € 290 € b= 5 8 © %) 25 Oc g = ' X ok 2

i N < ) 205 £ °§5 o 3] S) 2 S kel S8 = S o - 8D >0 ©

o — = i wa O ool 2 O (%} =] 14 O- =Z06 mn=2 O o) © —“w OoOw
N 324 0 324 | 171 153 | 156 76 92 47 14 0 72 57 66 56 73
Watching TV 115.2 115 | 120 110 | 114 115 117 111 | 120 111 | 114 | 112
Playing games on games players/ consoles or other devices | 44.1 44 18 | 57 ER 37 34 46 33 | 42
Reading newspapers, magazines or comics 17.2 17 19 15 16 24 13 16 14 12 12 23 24 16
Reading books 68.1 68| 67 69| 71 75 58 67 44 75 66 BEEN 74 76
Using laptop or computer 88.1 88 78 80 67 109 78 81 80 87
Listening to the radio program 36.8 37| 32 42| 33 47 35 39 30 32 27 39 29
Using your mobile phone 210.0 210 | 205 216 | 189 236 224 165 235 185 194 @ 210 176
Using tablet 23.0 23 26 20 23 33 14 18 45 19 34 30 25 10
Listening to music on MP3 player 18.6 19| 13 25 BEN 31 26 37 30 8 4 20 22
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How much time you are spending on a typical Weekend day? i Average (min)

Average values; Base: Children 12 - 17 years old

Playing games on games players/ consoles or other devices - 49

Reading newspapers, magazines or comics . 20

Reading books _ 67
Using laptop or computer 103
Listening to the radio program - 42
Using your mobile phone _ 239
Using tablet - 29

Listening to music on MP3 player . 20

School Stratum Type Type of household HH income per HH member

-3 - = e DDC x

o & 2 E £8 T Sz ¢¢ T o
®© () E = o ac c £ gg o 7o) 8 g _
S z e s o 32 o) S 8 o5 @ N — - <
~ ] o c o 9 - [ = o —_ 5] DO+ QLo = o — ' - %]
- — K] £ £ 0 € 290 € b= 5 _8 © %) 25 Oc g = ' X ok 2
i N < ) 205 £ °§5 o 3] S) 2 S kel S8 = S o - 8D >0 ©
o | = i e O oo =2 (@] n ) 14 O- =Z06 mn=2 O =) © W Ow
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
Watching TV 140.2 140 | 139 142 | 137 132 152 | 152 156 | 134 152 | 137 150 163 141 139 | 142 149 133
Playing games on games players/ consoles or other devices | 49.2 49 57 49 | 37 50 38 36 44 36 58 66 44
Reading newspapers, magazines or comics 20.0 20| 20 20| 19 26 17| 11 20 13 14 11 22 22 30

Reading books 67.3 67| 60 75| 66 79 60 73 76 72 69 52 55

Using laptop or computer 102.5 103 110 | 102 97 8 91 107 121 110
Listening to the radio program 41.6 42 | 36 48 52 41| 31 38 51 51 30 31 N 4 38
Using your mobile phone 239.4 239 | 234 | 246 246 224 306 213 | 233 | 269 203
Using tablet 28.9 29 | 30 27 40 26| 29 29 27 55 26 47| 30 28 18
Listening to music on MP3 player 19.6 20| 18 22 27 26| 11 28 38 16 7| 16 35 24
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How often do you watch following TV programs in an average week - Movies

Base: Children 12 - 17 years old

17%

Never 6%

Rarely 28%
From time to time 44%
Often

5%

Regularly

Donodt Irl%w

Chil d

gender School Stratum Type of household = HH income per HH member
N — = o o
» © g > ®. $¢ > )
g 8 g 5 52 E 2% &% = S
s < o | E_ N @d - & ot =3 s & 3 8 =
> < s | €3 & 927 & < c - | od 9¢ = | o | o : - ]
4 /8 5|52 E 5§ 5 3| & £|18 S1ps2|z L ef 8% s
s Y/ 2 2 ugo x¢92 8 8|5 &|0-3¢v6:i8|5 2 Sndom &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 [ 72 57 66 56 73
sig 1.00 0.68 0.69 0.12 1.00 0.95
Never 5.9 6 6 5 0 1 2 5 7 5 8 2 6 2 7 6 2 3 16 4
Rarely 275 27 26 29 35 20 22| 26 26 32| 25 33 26 26 57 17 33 30 29 30
From time to time | 43.5 44 42 46 38 54 45 39 46 45 | 45 41 45 40 29 43 44 50 36 44
Often 17.3 17 20 14 12 20 24 25 14 12 17 17 17 23 7 25 21 11 13 16
Regularly 4.9 5 5 5 3 5 8 6 5 5 4 7 5 6 8 5 5 5
Dondét knd 09 1 1 1 2 1 2 1 1 2 1 2 2

Total 100%
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How often do you watch following TV programs in an average week - Political news
Base: Children 12 - 17 years old

Rarely
11%

From time to time
3%
Often
2% Dondét know
2%

el:mlle: e School Stratum Type Type of household = HH income per HH member
— = o o
n T ¢ > < S ¢ D =)
= > g = = Qg
£ g § 5 83 E gigE: | D03 o oo _
] > K] S—- 8 2 . = [} < s} S\ — ~ ©
> ~ < oo g $d < [} < c - ® Dw Q¢ = o — \ — 4]
— — @ IS € 0o € =4 B b= =] © © %) = D 2 = \ X o >
i N [} ) o5 = o4 © 3] 5] £ S kel S¢ £ £ a - 85 > 15
o — = i e O o p=4 O (%} =} 14 O = n: O D © —w O x
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
Never 82.4 82 78 88 85 82 79 | 88 82 75| 80 87 81 85 093 80 89 80 75 78
Rarely 10.5 10 13 8 8 11 15 8 13 9| 11 9 13 2 7 9 5 14 18
From time to time 3.4 3 5 2 4 1 4 3 3 5 4 3 3 6 7 3 6 7 1
Often 1.9 2 2 1 1 4 1 1 1 6 2 1 2 2 1 2 3 4
Dondt kng 19 2 2 1 3 3 1 1 5 3 2 4 6 3
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How often do you watch following TV programs in an average week - Sports & Sports news
Base: Children 12 - 17 years old

Never 29%

Rarely 16%

From time to time 22%

Often 16%

Regularly 17%

Chil d

gender School Stratum Type of household = HH income per HH member
N — = o o
» © g > ®. $¢ > )
g 8 g 5 52 E 2% &% = S
s < o | E_ N @d - & ot =3 s & 3 8 =
> < s | €3 & 927 & < c - | od 9¢ = | o | o : - ]
4 /8 5|52 E 5§ 5 3| & £|18 S1ps2|z L ef 8% s
s Y/ 2 2 ugo x¢92 8 8|5 &|0-3¢v6:i8|5 2 Sndom &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.38 0.56 0.96 1.00 0.79
Never 28.7 29 48 31 37 34 27 23| 30 27 30 26 21 17 33 33 30 32
Rarely 15.7 16 8 17 13 16 | 10 19 17 | 14 18 14 21 21 18 18 20 9 14
From time to time | 22.2 22 27 17 21 20 26 | 23 20 26 | 22 23 23 15 29 26 18 18 25 23
Often 16.0 16 6 16 13 18 19 13 18 16 16 16 19 14 22 16 17 11 14
Regularly 16.7 17 13 17 22 | 14 20 14 | 17 16 16 19 14 17 16 12 23 16
Dondét knd 0.6 1 1 1 1 1 2 1 1 2 1

Total 100%
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How often do you watch following TV programs in an average week - Ne w s

Never

Rarely

From time to time

Often

Regularly

3%

Chil d

Base: Children 12 - 17 years old

12%

20%

24%

on

39%

c el

ebri

t

Total 100%

gender School Stratum Type of household = HH income per HH member
N — = o o
» © g > ®. $¢ > )
g 8 g 5 5@ E  5Zgd o B 8 8
s < o | E_ N @d - & ot =3 s & 3 8 =
> < s | €3 & 927 & < c - © od 9¢ = | o | o : - ]
4 |8 5|52 E 56 5 3| & £|8 S1Ps|z . ef 8% g
s Y2 f|lugo 92 8 &8|5 2 |0-3¢6:86|5 & S@mdam &
N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.57 0.82 0.89 1.00 0.06
Never 20.1 20 | 20 20 | 26 16 14| 17 21 23| 22 17 | 21 | 19 14 13 11 | 15 BEEW 26
Rarely 23.8 24 24 25 22| 21 23 31| 22 27 | 24 19 36 17 | 26 27 25 25
From time to time | 39.2 39 | 34 45 | 34 39 48| 44 40 29| 38 41 | 38 47 36 43 49 | 42 25 36
Often 11.7 12 7 17 | 10 14 12| 14 11 9| 12 12 | 13 4 14 14 8 7 8
Regularly 3.1 3 4 3 3 3 3| 3 3 5| 3 3 3 6 6 5 4 1
Dondt knd 22 2 4 1 3 3 1 1 3 3| 3 2 4 1 3 2 4

es

(film
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How often do you watch following TV programs in an average week - Music program
Base: Children 12 - 17 years old

Never 8%

Rarely 17%

From time to time 42%

Often 22%

Regularly 9%

Chil d

gender School Stratum Type of household = HH income per HH member
N — = o o
» © g > ®. $¢ > )
g 8 g 5 52 E 2% &% = S
s < o | E_ N @d - & ot =3 s & 3 8 =
> < s | €3 & 927 & < c - © od 9¢ = | o | o : - ]
4 |8 5|52 E 56 5 3| & £|8 S1Ps|z . ef 8% g
s Y/ 2 2 ugo x¢92 8 8|5 &|0-3¢v6:i8|5 2 Sndom &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.07 0.47 0.86 0.32 1.00 0.96
Never 8.0 8 9 7 9 7 8 7 9 8 10 4 7 13 7 4 2 9 14 11
Rarely 17.3 17 22 12 22 12 13| 22 16 14 | 18 16 16 19 29 18 23 18 18 11
From time to time | 41.7 42 40 43 36 46 48 37 46 40 | 41 43 42 43 | 36 42 49 39 34 44
Often 21.9 22 20 24 21 22 23| 25 18 26 | 19 27 23 17 14 29 19 20 20 21
Regularly 9.0 9 6 12 7 13 9 9 8 9 8 10 10 6 7 7 7 11 13 8
Dondt kng 22 2 3 1 4 1 3 3 3 2 2 7 3 2 5

Total 100%
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How often do you watch following TV programs in an average week - TV series
Base: Children 12 - 17 years old

Never 28%

Rarely 19%

From time to time 32%

Often 12%

Regularly 7%

Chil d

gender School Stratum Type of household = HH income per HH member
3 = | = r |
n < ¢ > ®. ¢ ) =)
o 5 5 5 52 E gigi [T om o,
o [ = S 5 5] cg &% (=) Te) © 8 —
o > Q S— 8 o4 ._ = O g x © [N — — @©
> ~ T o 2 $d < 7] < c — ) D+ O = o — . _ %]
5 38 5|82E 268 5 2| € 5|8 StiPsila . g% 8% g
o S| = f|lugo £§2 O A|>5 & |0- 3tH:i6|5 ® Ymdbm
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.29 0.60 0.09 1.00 0.06
Never 28.4 28 BEEMIEEA 33 20 28| 30 30 22| 34 19 | 29 23 29 25 28 29 16
Rarely 18.5 19 B 21 14 18| 18 16 25| 16 23 | 18 19 21 9 19 15 9 27
From time to time | 32.4 32 72 I 30 34 35| 29 35 31|30 37 | 32 34 36 31 | 42 | 32 20 37
Often 12.0 12 9 16 | 10 18 11| 16 8 15| 11 14 | 12 | 13 | 14 17 | 5 18 11 8
Regularly 7.1 7 4 11 4 12 8| 7 8 6| 7 7 8 6 8 5 6 13 4
Dondét knd 15 2 2 1 3 1 3 2 2 1 4 7

Total 100%
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How often do you watch following TV programs in an average week - Music contests
Base: Children 12 - 17 years old

From time to time

Never

Rarely

Often

Regularly

Chil d

3%

11%

20%

25%

39%

Total 100%

gender School Stratum Type of household = HH income per HH member
N — = o o
» © g > ®. $¢ > )
g 8 g 5 52 E 2% &% = S
s < o | E_ N @d - & ot =3 s & 3 8 =
> < s | €3 & 927 & < c - | od 9¢ = | o | o : - ]
4 /8 5|52 E 5§ 5 3| & £|18 S1ps2|z L ef 8% s
s Y/ 2 2 ugo x¢92 8 8|5 &|0-3¢v6:i8|5 2 Sndom &
N 324 0 324|171 153 | 156 76 92 [ 106 153 65 | 208 116 | 263 47 14 0 72 57 66 56 73
sig 1.00 0.89 0.84 1.00 0.36
Never 19.8 20 22 17 19 20 22 18 22 17 21 17 21 15 14 15 11 17 30 26
Rarely 25.3 25 29 21 27 28 21| 28 19 35| 25 27 25 23 29 29 28 32 23 15
From time to time | 38.9 39 39 39 38 33 46 | 30 45 38 | 37 43 38 45 43 38 44 32 38 44
Often 11.1 11 PN 12 13 9 8 6| 11 11 | 11 11 14 17 | 12 | 14 10
Regularly 34 3 1 6 2 7 3 4 4 2 4 2 4 2 1 5 5 5 1
Dondt kng 15 2 2 1 3 1 2 2 2 1 4 2 2 4
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Never

Rarely

From time to time

Often

Regularly

5%

Chil d

geographye)
Base: Children 12 - 17 years old

15%

21%

25%

32%

Total 100%

qender School Stratum Type of household = HH income per HH member
N — = ad o
» © g > ®. $¢ > )
g 8 g 5 5@ E  5Zgd o B 8 8
s < o | E_ N @d - & ot =3 s & 3 8 =
> ~ < 25 @ - 9] < c — © odf O¢ - o — \ < 1]
4 |8 5|52 E 56 5 3| & £|8 S1Ps|z . ef 8% g
s Y| 2 f|lugo 92 8 &8|5 2 |0-3¢6:86|5 & S@mdam &
N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.61 0.62 0.07 0.20 1.00
Never 21.3 210 | 20 23 | 22 20 21| 15 21 32| 25 16 | 21 | 17 36 18 | 12 | 27 30 19
Rarely 25.3 25 | 23 28 | 22 | 20 210 29 25| 27 22 | 24 30 29 15 29 BEN 23
From time to time | 32.4 32 | 36 29 | 33 37 27| 42 29 23|29 38 | 32 36 36 28 24 25 36
Often 14.8 15 | 15 15 | 13 17 15| 19 12 15| 13 19 | 16 11 19 12 | 20 | 18
Regularly 4.6 5 6 3 6 7 1| 3 7 2| 4 5 5 4 1 4 6 13 1
Donot knd 15 2 1 2 3 2 3 2 2 2 2 4 3

How often do you watch following TV programs in an average week - Documentaries (science, nature, animals,
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How often do you watch following TV programs in an average week - Reality shows
Base: Children 12 - 17 years old

Rarely 11%
From time to time 9%
Often I 3%
Regularly | 0%
Donét l 8%
Child .
gender School Stratum Type of household = HH income per HH member
4 = = x @
g ER: > 8.5 S 5

2 g § 5 s E gigi |o I w9

o > @ S~ N @4 . - @5 2% <} N — ] ©

> ~ T oo £ $d < 7] < c — ) D+ O = o — . _ %]

4 7|/ ¢ |52 E 548 5 3|8 £|8 E32:8| 2 . eXsgsx 2

o S| = f|lugo £§2 O A|>5 & |0- 3tH:i6|5 ® Ymdbm
N 324 0 324|171 153 | 156 76 92 [ 106 153 65 | 208 116 | 263 47 14 0 72 57 66 56 73
sig 1.00 0.94 0.66 0.91 0.63 1.00 0.95
Never 72.5 73 74 71 75 75 66 75 75 65 70 78 73 68 71 79 65 67 7 74
Rarely 11.4 11 10 13 10 7 17 8 12 14 13 9 11 13 7 7 19 14 5 12
From time to time 9.3 9 9 10 8 11 10 8 8 12 | 10 9 10 9 7 11 9 6 14 7
Often 3.4 3 3 4 1 4 7 8 1 2 3 4 3 4 7 1 7 6 2 1
Regularly 0.3 0 1 1 2 0 0 2
Dondét knd 31 3 4 3 4 4 1 3 6 5 2 6 7 1 6 2 5

Total 100%
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How often do you watch following TV programs in an average week - Talk shows
Base: Children 12 - 17 years old

From time to time 9%

Often . 5%

Regularly =~ 0%

Donodt Inz%w

er;mclle: e School Stratum Type of household = HH income per HH member
N — = o o
) T ¢ > B, 5¢ =) =)
§ 5 5 e eigE: | 20D oaon
] > K] c _ N [’ — = (7] < [<5] 3] — [
> < s | €3 & 927 & < c - © od 9¢ = | o | o : - ]
4 /8 5|52 E 5§ 5 3| & £|18 S1ps2|z L ef 8% s
s Y/ 2 2 ugo x¢92 8 8|5 &|0-3¢v6:i8|5 2 Sndom &
N 324 0 324|171 153 | 156 76 92 [ 106 153 65 | 208 116 | 263 47 14 0 72 57 66 56 73
sig 1.00 1.00 0.64 0.91 0.71 1.00 1.00
Never 69.1 69 68 70 73 68 63 | 75 69 62 | 69 70 71 62 64 75 54 70 66 77
Rarely 14.5 15 15 14 13 13 18 | 13 13 20 | 14 16 13 23 14 17 21 12 13 11
From time to time 8.6 9 9 8 8 7 11 8 10 6 | 10 7 8 9 14 8 | 14 6 9 7
Often 5.2 5 5 6 1 8| 3 6 8| 4 8 6 2 7 11 9 9
Regularly 0.3 0 1 1 1 0 0 2
Dondt kng 22 2 3 1 4 1 1 2 5 3 2 4 3 2 5

Total 100%
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How often do you watch following TV programs in an average week - Morning program
Base: Children 12 - 17 years old

2%

Never 65%

Rarely 19%
From time to time 10%
Often
2%

Regularly

Donodt In%w

Chil d

gender School Stratum Type of household = HH income per HH member
N — = o o
» © g > ®. $¢ > )
g 8 g 5 52 E 2% &% = S
s < o | E_ N @d - & ot =3 s & 3 8 =
> < s | €3 & 927 & < c - | od 9¢ = | o | o : - ]
4 /8 5|52 E 5§ 5 3| & £|18 S1ps2|z L ef 8% s
s Y/ 2 2 ugo x¢92 8 8|5 &|0-3¢v6:i8|5 2 Sndom &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.94 0.66 0.08 0.64 1.00 0.92
Never 65.1 65 64 67 59 66 75 | 66 74 X 67 62 66 60 71 63 58 65 73 67
Rarely 19.4 19 18 21 24 16 15| 21 15 28 | 18 22 20 17 14 24 | 26 18 21
From time to time | 10.2 10 12 8 10 14 7 12 6 17 8 14 10 11 14 13 16 8 11 5
Often 2.2 2 3 1 2 3 2 3 5 2 2 2 2 1 3 4 3
Regularly 19 2 2 2 3 1 1 1 8 3 1 6 5 5
Dondét knd 12 1 2 1 3 1 2 2 1 4 2 4

Total 100%
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How often do you watch following TV programs in an averageweek-Local chi l drendsd6 pr o

Base: Children 12 - 17 years old

Never 44%

Rarely 24%

From time to time 23%

Often 5%
Regularly 3%
Donoét Inl%w

Chil d

gender School Stratum Type of household = HH income per HH member
N — = o o
» © g > ®. $¢ > )
g 8 g 5 52 E 2% &% = S
s < o | E_ N @d - & ot =3 s & 3 8 =
> < s | €3 & 927 & < c - | od 9¢ = | o | o : - ]
4 /8 5|52 E 5§ 5 3| & £|18 S1ps2|z L ef 8% s
s Y/ 2 2 ugo x¢92 8 8|5 &|0-3¢v6:i8|5 2 Sndom &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.99 0.81 0.99 0.99
Never 44.4 44 46 42 55 57 9 39 34 | 41 50 45 43 | 36 49 35 38 54 47
Rarely 23.8 24 | 23 24 26 26 17 | 20 23 32| 25 22 25 13 29 25 25 27 16 25
From time to time | 23.1 23 22 24 | 30 21 30 23| 25 20 22 30 29 21 30 27 20 19
Often 4.9 5 5 5 6 3 4 4 5 6 5 5 4 11 7 1 9 5 9 3
Regularly 25 2 1 4 3 3 1 4 2 2 2 3 3 2 4 2 2 2 3
Dondét knd 12 1 2 1 2 1 1 3 2 1 2 2 4

Total 100%
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How often do you watch following TV programs in an average week-For ei gn chi |l drend6sd p

Base: Children 12 - 17 years old

Never 37%

Rarely 17%

From time to time 29%

Often 10%

Regularly 5%

Chil d

gender School Stratum Type of household = HH income per HH member
N — = o o
» © g > ®. $¢ > )
£ 8 g 5 52 E 2% &% = S
s < o | E_ N @d - & ot =3 s & 3 8 =
> < s | €3 & 927 & < c - | od 9¢ = | o | o : - ]
4 /8 5|52 E 5§ 5 3| & £|18 S1ps2|z L ef 8% s
s Y/ 2 2 ugo x¢92 8 8|5 &|0-3¢v6:i8|5 2 Sndom &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.57 0.70 0.97 0.26
Never 37.3 37 38 37 47 30 31| 36 40 39 30 36 46 26 26 48 40
Rarely 17.0 17 17 17 16 20 16 | 16 16 22 | 17 16 18 9 21 19 23 14 11 18
From time to time | 29.3 29 | 32 26 | 37 25 21 6 29 | 31 27 | 27 43 21 28 | 40 33 25 | 22
Often 10.2 10 9 12 7 11 8 12| 11 9 |10 11 14 6 5 7 | 14
Regularly 5.2 5 4 7 8 1 3 4 6 6 4 8 5 4 7 1 5 8 9 4
Dondt kng 09 1 1 1 2 1 1 1 0 4 2 3

Total 100%
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How often do you watch following TV programs in an average week - Prize contests and Quizzes
Base: Children 12 - 17 years old

Never 23%

Rarely 24%

From time to time 32%

Often 16%

Regularly 5%

Chil d

gender School Stratum Type of household = HH income per HH member
N — = o o
» © g > ®. $¢ > )
g 8 g 5 5@ E 5% g: o B 8 8
s < o | E_ N @d - & ot =3 s & 3 8 =
> < s | €3 & 927 & < c - | od 9¢ = | o | o : - ]
4 /8 5|52 E 5§ 5 3| & £|18 S1ps2|z L ef 8% s
s Y2 f|lugo 92 8 &8|5 2 |0-3¢6:86|5 & S@mdam &
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0O | 72 57 66 56 73
sig 1.00 0.08 0.54 0.56 0.85 1.00 0.83
Never 225 23 | 24 21 | 26 18 21| 25 19 26| 22 24 | 23 19 21 24 14 21 29 25
Rarely 235 23 | 25 22 | 18 25 32| 22 25 23| 25 22 |24 21 29 19 | 28 32 16 22
From time to time | 31.8 32 |30 34 |3 3 30|25 36 32|32 31|31 34 36 29 37 32 34 | 29
Often 15.7 16 | 18 13 | 16 16 15| 22 14 9| 14 18 | 16 17 14 1 | 12 13 | 16
Regularly 4.9 5 2 q 8 4 1| 4 5 8 6 3 5 4 11 3 7 5
Dondét knd 15 2 2 1 2 1 1 2 1 2 1 2 1 4 3 2 3

Total 100%
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How often do you watch following TV programs in an average week - Funny videos
Base: Children 12 - 17 years old

Rarely 12%
From time to time 33%

Often 29%

Regularly 15%

Chil d

gender School Stratum Type of household = HH income per HH member
N — = o o
» © g > ®. $¢ > )
g 8 § 5 s E 5% g: = I
s < o | E_ N @d - & ot =3 & 3 8 =
> < < 29 8 99 3] = c — o od 07 o ° = \ < )
4 |8 5|52 E 56 5 3| & £|8 S1Ps|z . ef 8% g
s S| 2 2lugs x£92 8 &85 & |o.3¢6:8|5 & Smdc &
N 324 | 0 324171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.41 0.46 0.23 0.94
Never 12.0 12 | 10 | 14 | 11 12 14| 10 14 11| 11 14 | 14 2 | 7 11 8 18
Rarely 11.7 2 [ 112 13|10 17 10| 11 10 17 | 11 | 13 | 11 17 14 17 11 | 15
From time to time | 32.7 33 [ 33 33| 32 26 39 41 32| 38 24 | 31 40 36 25 32 39 23
Often 28.7 29 | 29 29 | 29 36 23 26 | 25 34 | 28 23 57 21 29 23
Regularly 14.5 15 | 18 10 | 17 9 14| 12 16 14| 14 15 | 15 17 10 14 | 15 14 19
Dondét knd 03 0 1 1 1 0 0 1

Total 100%
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How often do you watch following TV programs in an average week? - Table of frequency

From time to
gularly

&l time

z

Movies E. 59 | 27.5

Political news 82.4 | 105 |

& Re
[{e)

17.3
1.9 |

I
w|w
I

Sports & Sports news EI 28.7 IENEWYYaE 160 | 16.7

News on celebrities (fil mEZE 201 [238] 39.2 [AEER
Music program 8.0 NN 41.7 | 21.9 9.0

TV series Ziss 18.5 BEyAIS 12.0 7.1

Music contests E. 19.8 | 25.3 | 38.9 NI 3.4

Document aries (science, n gEerZ 21.3 | 25.3 | 32.4 X 4.6
Reality shows N 725 | 114 9.3 3.4 0.3
Talk shows FEH 145 BENEERAE
Morning program 65.1 iRy 10.2 2.2 1.9

44.4 | 23.8 XNN 4.9 25
Foreign childr 0 37.3 17.0 29.3 10.2 5.2
Prize contests and Quizzes Rl 235 31.8 4.9
Funny videos 12.0 | 11.7 | 82.7 | 28.7 | 145
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Documentaries (science, na

What are your three most favorite TV program you are watching?

Multiple answers; Base: Children 12 - 17 years old

Movies 49%

Sports & Sports news 38%

Music program 36%
Funny videos 24%

TV series 21%

W®wl s, geographyé)

0686r a ms

Foreign childr

News on celebrities (f sli% , reality starsé)

Music contests 11%
Prize contests and Quizzes 9%
Local <childr e-ss% progr ams
Reality shows . 3%
Talk shows I 1%
Political news = 1%

Morning program 0%

Donoét lu@%v
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What are your three most favorite TV program you are watching?

Multiple answers; Base: Children 12 - 17 years old

School Stratum Type of household | HHincome per HH member
~ — = o e
» < > . 5¢ =) =)
g ¢ g2 = e ogief |3 R og oo
9] > o S| N a4y . - Q g < © N — - ©
> ~ IS o £ 849 < Q < c — ) D+ L°C = o — ) — %]
9 7|8 e|52E s§& £ B| 8 £lg E32s8| 2 o ok gx 2
s 8|2 €lugo &92 8 8§/ 5 &|o-3t6:8|S5 & S@do &
N 324 0O 324 | 171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
Movies 48.5 48 55 41 41 50 60 | 56 50 34 | 45 55 49 | 53 29 51 | 38 36 48
Sports & Sports news 37.7 38 38 37 40 36 46 40 35 30 36
Music program 35.5 32 42 36 28 57 40 39 39 29 30
Funny videos 24.1 23 27 24 30 14 28 26 | 17 30 21
TV series 21.3 20 24 22 21 14 24 25 21 23 15
Document aries (science, ng 17.0 14 22 18 15 14 9 | 17 23 22
Foreign childrenbésd6 progr g 157 15 16 16 17 | 14 8 21 18 16 16
News on celebrities (fil m, 139 13 15 13 13 | 29 15 14 20 11 10
Music contests 10.8 10 13 9 |17 29 14 11 14 4 11
Prize contests and Quizzes 9.0 10 7 10 6 7 7 12 8 9 10
Local childrenb6s6 programg 46 4 5 4 4 14 4 2 5 11 3
Reality shows 2.8 2 4 3 2 1 5 5 3
Talk shows 1.2 1 1 1 2 7 2 2 2 1
Political news 0.6 1 1 2 2
Morning program 0.3 1 0 2
Dondt know 2.8 4 1 3 2 2 3 4 5
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Where can you find more of your favorite TV programs? - Movies
Multiple answers; Base: Children 12 - 17 years with MOVIES as favorite TV program

At local, Montenegro TV
channels

4%

At International TV

channels 60%

Both, the same 36%

Child's age School Stratum Type of household HH income per HH member
o e T > 8. 55 £ <
(%) K c 9 é 5 _E i L w
g £ o | 3 B3 . g gE& &% g w 8 8
> K | & 89 & 5|5 m|9 2f2cy5| o = T_ T 9
- — Q@ = e £ £© 5 < o @ 245 o 2 = ! ok s 2
i & S o | £ 956 © o8 5|2 Sf £ = o 4 &3 235 ©
o — = I O od 2 O (%} D 14 O._- =Z¢ mn: O D © —w Oow
N 157 0 157 | 94 63 [ 38 55 |59 76 22 93 64 128 25 4 0 48 29 25 20 35
At local, Montenegro TV channels 3.8 4 4 3 4 3 4 3 3 8 2 16 3
At International TV channels 59.9 60 62 57 |71 58 |59 54 82 |5 66|59 64 75 60 41 52 85 66
Both, the same 36.3 36 [ 34 40 |29 38|37 41 18 |40 31| 38 28 25 38 32 15 31
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Where can you find more of your favorite TV programs? - Sports & Sports news
Multiple answers; Base: Children 12 - 17 years with SPORTS & SPORTS NEWS as favorite TV program

At local, Montenegro

TV channels 15%

At International TV
v)
channels 53%

Both, the same 33%

Child's age | Gender Stratum household HHincome per HH member
~ — = o o
%) ® g > B. 5§ D >
) 3 IS c 9 = =z 24 i )
g ¢ o | ¥ 8% . § 218 |g o 8 8
> ~ o o = [T c = o od 9T - o — \ - %}
- o k) £ L4 = = =] © © 7] =<5 O 9 = \ xr gx 2
o ) s 5| E ©45 3| € 5|8 Sicfis|a 4 &35 25 %
o — = iy 0] og 2 (@] n ) o O. =Z¢ mn: O =) © W OoOw
N 122 0 122 | 108 14 | 25 45 | 43 58 21 |78 44 |98 19 5 0 33 23 23 17 26
At local, Montenegro TV channels | 14.8 15 16 7112 22|23 10 10|15 14 |14 16 20 21 13 4 6 23
At International TV channels 52.5 52 54 43 | 64 38 |47 53 62 |47 61|51 53 80 58 39 57 76 38
Both, the same 32.8 33 31 50 |24 40 |30 36 29 (37 25|35 32 21 48 39 18 38
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Where can you find more of your favorite TV programs? -Ne w's

At local, Montenegro

TV channels

At International TV

channels

Both, the same

13%

29%

on

58%

c el

ebr

Multiple answers; Base: Children 12 - 17 years with NEWS ON CELEBRITIES as favorite TV program

t

es

Total | Child's age | Gender School Stratum Type of household | HHincome per HH member
n g ¢ > B e % %
) = E c¢ T 52 £4¢ o m
g 2 AR5 R g 5% |g g & 8 <
> ~ IS o = L £ S = o O9¥ 27 o o — ' - 4}
— — Q e £ = g B c 5 < © @ 25 D¢ o by ' © X o 2
i N < o | E °g o @ o | 2 5| e S{ £ 5 2 4 &2 20 o
o — = [ O] ad 2 (@] (%] D o O. =Z¢ mn: O ) © —“w Ow
N 45 0 45 | 15 30 |13 10 | 11 23 11 | 28 17 | 35 6 4 0 11 8 13 6 7
At local, Montenegro TV channels 13.3 13 7 17 8 10 | 27 4 18 | 11 18 | 11 50 27 23
At International TV channels 57.8 58 47 63 |8 50|45 57 73|57 59|60 67 25 27 75 54 83 71
Both, the same 28.9 29 | 47 20 8 40 | 27 39 9|32 24|29 33 25 45 25 23 | 17 29

(fil m,

m
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Where can you find more of your favorite TV programs? - Music program
Multiple answers; Base: Children 12 - 17 years with MUSIC PROGRAM as favorite TV program

At local, Montenegro TV

0,
channels 7%

At International TV
0,
channels 57%

Both, the same 36%

per HH member

Total | Child's ag School Stratum f household HHincome

N = = o o

» T ¢ > B. 5S¢ S | 35

) 5 1S c ¢ = 5= &4 w w
g | g AR s §E83 |8 g 8 8 4
> ~ © e = ¢ < c | = o od 27 = o — \ b 4}
— ~ 2 £ E i E 5 o S|l o E45 O 2 = ' ok o 2
- & S o | £ 2946 o o|£€ 5|8 3Sficzxs|l2 o &1 25 0
o — = i (O] odg 2 (@] ] D o O.-. =Z¢ s O =) © —“w ow x
N 115 0 115 | 39 76 |30 34 |39 46 30 |66 49 | 94 13 8 0 29 22 26 16 22
At local, Montenegro TV channels 7.0 7 10 7 12 | 10 4 7|11 2 6 8 13 7 9 4 6 9
At International TV channels 57.4 57 56 58 | 67 56 |56 50 70|48 69 |55 69 63 55 50 69 50 59
Both, the same 35.7 36 33 37 |27 32|33 46 23 |41 29 |38 23 25 38 41 27 44 32
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Where can you find more of your favorite TV programs? - TV series

Multiple answers; Base: Children 12 - 17 years with TV SERIES as favorite TV program

At local, Montenegro

TV channels

At International TV
channels

Both, the same

10%

39%

51%

Total | Child's ag School Stratum f household HH income per HH member
» T g > §. 5c¢ g 5
2 5 E 5: E s g§: | T T
g = o | § §3 = s gf oz 8 8 % 8 3
> ™~ < g Y < TR = S | = o | O+ 27 = o — \ 4}
- g L £l €8 & 5|8 €| 9 E5 o0 2| = ' oX X 2
i & < o | £ °g o o} 5 | B 5| ° S{ £ 5 o - LD 205 o
o — = i O od 2 (S} 0 o) o O. =Z¢ »nsz O =) © W ow
N 69 0 69 |19 50 | 23 24 |17 36 16 |41 28 |57 10 2 0 |17 14 14 13 11
At local, Montenegro TV channels | 10.1 10 14 | 13 8 | 24 8 12 7 9 10 50 24 14 7
At International TV channels 50.7 51 |68 44 |57 54 |35 47 75|44 61 |54 40 29 21 50 77 91
Both, the same 39.1 39 [ 32 42 |30 38|41 44 25|44 32|37 50 50 47 64 43 | 23 9
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Where can you find more of your favorite TV programs? - Music contests
Multiple answers; Base: Children 12 - 17 years with MUSIC CONTESTS as favorite TV program

At local, Montenegro TV

channels 20%

At International TV

0,
channels 49%

Both, the same 31%

Total Child's ag Stratum Type of household HH income per HH member
~ = = x 2
) =T 9 > = c c =) =)
2 ° S & g £ g = % g w w ) )
c ko) S o a cCE o= o n © [e¢] —
9] > @ N R . - [T = 0 N — - <
> ~ [ c bS8 < 9] £ c = @ o+ L0 % o) — . ,_ @
5 38 ElE 28 § 3|8 T|E SmesEl i oL gmoExog
i g s 2 |lo €8 =2 O H| 5 & |0. =255m06|5 & Sm bm o
N 35 0 35 9 26 10 8 17 11 7 20 15 23 8 4 0 10 6 9 2 8
At local, Montenegro TV channels 20.0 20 22 19 30 13 29 9 14 30 7 17 38 30 33 11 13
At International TV channels 48.6 49 33 54 40 75 47 64 29 45 53 52 38 50 40 50 22 100 75
Both, the same 31.4 31 44 27 30 13 24 27 57 25 40 30 25 50 30 17 67 13
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Where can you find more of your favorite TV programs? -Document ari es

(science,

Multiple answers; Base: Children 12 - 17 years with DOCUMENTARIES as favorite TV program

At local, Montenegro

TV channels

At International TV
channels

Both, the same

6%

29%

66%

Total | Child's ag School Stratum f household HH income per HH member
n < E: > B X % %

2 g E 5: E s g§: |T T
g | 2 o|§ 73 _ s g3 |18 B § 8 5
> ™~ [ g Y < TR = S | = o | O+ 27 = o — . 4}
— — <Q e £ = g B c 5 < © @ 25 D¢ o by ' © [0 6 x 2
i & S | £ 2995 © o€ 5| 3S¢cxs o 4 &3 220 ©
o — = i (O] og 2 (@] (9] D o O.-. =Z¢ s O =) © —“uw ow
N 55 0 55 |30 25 |16 14 |18 23 14 | 29 26 48 7 0 0 10 5 11 13 16
At local, Montenegro TV channels 5.5 5 3 8 6 7 4 14 | 10 4 14 9 8 6
At International TV channels 65.5 65 77 52 |69 50 |5 78 57 |69 62|65 71 80 40 73 77 50
Both, the same 29.1 29 |20 40 | 25 43 |44 17 29 |21 38 |31 14 20 60 18 15 44

natur e
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drendso
PROGRAMS

Where can you find more of your favorite TV programs?-For ei gn c¢chi |
th FOREI GN CHI LDRENO®GSS®S

prog

Multiple answers; Base: Children12-17 year s wi as favor

At local, Montenegro TV

channels 2%

At International TV

channels 78%

20%

Both, the same

Total Child's ag Stratum Type of household HH income per HH member
— = = @ @
%) =R > IS 55 > >
£ 55 E 22 E5 |2 B o
g > 21 3 g2 = £ 55 2% 8 8 ¥ @ =
~ [ c 08 £ e £ S = @ o 20 o o) — ' - 4
4 T8 5| E 882t 5 3|& £|8 ZvPg |z 4 9f &% 2
) S s &6 £ 2 & & |5 &|0. 355065 & Yo dm o
N 51 0 51 26 25 6 5 11 35 5 32 19 41 8 2 0 6 12 12 9 12
At local, Montenegro TV channels 2.0 2 4 3 3 2 11
At International TV channels 78.4 78 73 84 | 100 40 73 77 100 81 74 80 63 100 83 58 92 67 92
Both, the same 19.6 20 23 16 60 27 20 16 26 17 38 17 42 8 22 8
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Where can you find more of your favorite TV programs? - Funny videos
Multiple answers; Base: Children 12 - 17 years with FUNNY VIDEOS as favorite TV program

At local, Montenegro

TV channels 4%

At International TV

0,
channels 67%

Both, the same 30%

Total Child's age | Gender School Stratum Type of household HH income per HH member
~ = = x 2
n < 2 > T SS =) =)
» e 1S c = s> L9 w
2 g 5 52 E g% 83 s o 8 8 _
4} > i P o0 ._ = [ = © [N — — ©
> ~ < c s 9 < Q < =t = © D« 006 = o — . = a
— — Q IS IS <= O B c 5 © © 7] Eg5 oc 2 = ' X Tx 2
i N < o £ 25 o @ o £ 5 o SE £S5 £ o - &> >0 ©
o — = i O oo =2 O 0 =} 14 O- =206 mn= O D © W ow
At local, Montenegro TV channels 3.8 4 4 3 6 7 3 4 3 5 12 7
At International TV channels 66.7 67 73 55 71 59 69 62 73 70 61 66 64 100 75 47 55 71 80
Both, the same 29.5 29 22 41 24 41 24 35 27 26 35 29 36 25 53 45 18 13
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Now, think about different things you could do trough different devices. Through which device doyoumo st o0%-t en é
Watch Movies

Base: Children 12 - 17 years old

Not consuming
7%

Smartphone
3%

Tablet
4%

Stratum Type Type of household | HHincome per HH member

-~ — = @ [a

0 T > B. 5S¢ S 35
AEAR ot % onosog .
q>)\ > K] % _ E % 4 . w— O q o < [¢3) N — — ©
N~ © o = o 9 < Q o c — [0} Ds Q°C = o — \ _ %)
4 7 /8 e|52E 5§ 5§ 3|8 g£|g E32:8| 2 . oFogx 2
o Y= ¢ |lug o 92 8§ 85 &|o-.3tpis6| S & Ymdo
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 [ 72 57 66 56 73

sig 1.00 0.83 0.13 0.97 0.99

TV set 67.9 68 | 68 67 | 70 57 74| 75 68 57| 63 77 | 66 79 64 67 82 68 52 70
Tablet 3.7 4 3 5 5 3 2 1 3 9| 5 1 3 6 7 2 6 7 4
Computer, Laptop | 18.5 19 | 20 17 16| 18 16 26| 19 18 | 21 9 14 24 12 18 18 | 19
Smartphone 3.1 3 3 3 3 5| 5 2 3| 3 3 3 2 7 8 2 2 2 1
Not consuming 6.8 7 6 8 | 10 5 2 2 5| 10 7 4 7 1 2 6 21 5

Total 100%



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUMRTENTSN | N MONTENEGRO October 2018

Now, think about different things you could do trough different devices. Through which device doyoumo st o0%-t en é

Follow political news
Base: Children 12 - 17 years old

TV set - 12%

Radio I 1%

Tablet 2%
Computer, Laptop I 2%
Smartphone 3%

Not consuming

Stratum Type of household | HHincome per HH member
- — = o [ad
0 g ¢ > 8. 56 ) )
£ 3 g 5 s: E 5% §: S o 8 2
3 < o | E_ N @i . & Ft oz & & 3 8 B
> < s | €3 & 97 & < c - © od ¢ = | 5 o : b @
4 |8 5|52 E 5§ § 2| £ £18 S:P2sL£| 2 L oF g% g
s 8|2 2 ugo &£¢92 & 8|5 £ |0-3i56:6|35 & Sndm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.71 1.00 0.85 1.00 1.00 1.00
TV set 11.7 12 15 8 13 8 13 9 11 17 12 12 11 13 14 8 12 9
Radio 1.2 1 1 2 1 2 7 5
Tablet 1.5 2 1 1 4 4 7 3
Computer, Laptop 2.2 2 2 3 4 3 4 2 5
Smartphone 2.8 3 4 3 3 4 2 5
Not consuming 80.6 81 84 79 @ 82 82 74 71 92 86 74

Total
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Follow sport events (games, championships, contests)
Base: Children 12 - 17 years old

TV set

Radio

Tablet

Computer, Laptop

Smartphone

1%

2%

7%

8%

51%

Now, think about different things you could do trough different devices. Through which device do youmo s t

Chilc¢c Child .
Total a0e gender School Stratum Type Type of household | HHincome per HH member
N = = x o
n © ¢ > T S ¢ ) )
n b= > 1S c 9 = = 04 w
g ¢ g 3 g § 2% & s o 8 8
a>,)‘ > K] g - u . = = D q < © N — — ©
~ T c & 29 < 9] < c — ) D+ Q¢ = o — R = %]
— — o IS € 0o £ 24 B = E = © %) E5 O 2 2 \ oX Tx 2
< N < ) o5 £ o4 o o 2 S kel S{ £ £ o - QD >DO o
o — = i waeo O a4d Z O 0 o) 14 O- =Zc¢c mn: O D © —“w oOow
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.99 0.15 1.00 0.96
TV set 50.6 51 6 51 36 63 51 50 51 46 59 50 53 50 57 54 47 46 48
Radio 0.9 1 1 1 1 3 1 2 0 2 1 2 2 1
Tablet 19 2 2 1 2 3 1 2 1 5 2 2 1 6 1 3 4 1
Computer, Laptop 7.4 7 9 6 8 12 2 8 7 8 | 10 3 7 11 7 11 9 5 4 8
Smartphone 8.3 8 11 5 7 5 13 6 10 8 9 8 8 4 21 11 11 8 9 4
Not consuming 30.9 31 31 42 21|33 31 28|34 26|32 26 21 19 26 36 36 37
Total 100%

of-t ené
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Now, think about different things you could do trough different devices. Through which device doyoumo st o0%-t en é
Follow sport news

Base: Children 12 - 17 years old

Radio I 2%

Tablet 2%
Computer, Laptop - 8%
Smartphone 13%
School Stratum Type of household | HHincome per HH member
n = = r o
5 R = S5 5
2 g g 5 s E sigs T oD o, o,
5] > © c_ N 0 g = & & f o3 2 g ] X T
> < T | 2 & 29 3 |l g =] 2ot | o5 S . - [
5|8 5|52E sS85 § 28 T |E siEefls L 8585
s S| = f2|lugo £§2 O A| 5 & |0- 3tH:i6|5 ® YSméom
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.07 0.80 0.10 1.00 0.72
TV set 40.1 40 42 50 | 42 40 38 | 36 48 | 40 @ 43 43 47 44 | 38 25 44
Radio 1.9 2 2 1 1 1 3| 2 1 5| 2 2 2 | 2 2 5 2
Tablet 2.2 2 2 2 3 3 1| 1 1 8| 3 1 1 6 7 5 5 1
Computer, Laptop | 8.3 8 | 11 6 7 4| 11 6 9| 11 4 9 9 10 12 8 5 7
Smartphone 12.7 13 | 16 8 |12 14 13| 8 16 12| 11 16 | 13 9 21 17 14 9 20 5
Not consuming 34.9 35 35 42 28| 36 37 28| 3 29 | 3 32 29 26 28 36 43 41

Total 100% |
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Now, think about different things you could do trough different devices. Through which device doyoumo st o0%-t en é

Watch TV series
Base: Children 12 - 17 years old

Smartphone
4%
Computer, Laptop
9%
Tablet
5%

SHEW ] Type of household | HHincome per HH member
-~ — = @ [a
0 T > B.5¢ S 35
§ 5 5 EogiEl |5 b oz o
o = o | 5§ ©9d o £ g OF ® & &4 3 =T
N~ © o = o 9 < Q - c — [0} Ds Q°C = o — \ _ %)
4 7 /8 e|52E 5§ 5§ 3|8 g£|g E32:8| 2 . oFogx 2
s Y32 2|lugso a£92 8 &|5 & |o. ftni6|S5 & Sndm
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 [ 72 57 66 56 73
sig 1.00 0.31 1.00 0.64
TV set 51.9 52 9 | 6 54 49 51| 55 52 48| 47 61 | 52 55 43 56 60 52 34 56
Tablet 4.6 5 5 4 3 7 5| 4 3 9| 5 4 4 9 7 1 5 6 5 5
Computer, Laptop | 9.0 9 8 10 10 8 6 8 11 | 10 6 7 8 4 9 11 12
Smartphone 4.3 4 4 5 3 5 5| 4 5 3| 5 3 4 21 4 5 3 5 4
Not consuming 30.2 30 37 20 28| 29 34 23| 36 31 30 21 31 26 30 45 22

Total

100%
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Now, think about different things you could do trough different devices. Through which device doyoumo st o0%-t en é
Watch cartoons

Base: Children 12 - 17 years old

Not consuming
46%

Tablet
3%

Smartphone Computer, Laptop
7%

7%

Stratum Type Type of household | HHincome per HH member
-~ — = @ [a
) T ¢ > B. 5§ > >
§ 5 5 EogiEl |5 b oz o
g > o | 5§ ©9d o £ g OF ® & &4 3 =T
N~ © o = o 9 < Q - c — [0} Ds Q°C = o — \ _ %)
4 7 /8 e|52E 5§ 5§ 3|8 g£|g E32:8| 2 . oFogx 2
s 8|2 ¢ lugo &g¢92 8 8/ 5 & | o-3ft6:8|5 & Smdo <
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.59 0.16 0.96 0.29
TV set 37.3 37 | 34 41 26 [l el 37 | 38 35 | 35 49 50 26 44 48 32 37
Tablet 3.1 3 5 1 4 1 2 4 2 5 3 3 3 4 7 5 5 2 4
Computer, Laptop 7.1 7 7 7 | 10 3 5 3 7 15 5 10 7 9 6 5 8 9 8
Smartphone 7.1 7 8 7 9 7 4 4 9 8 9 3 8 4 7 3 11 8 7 8
Not consuming 45.4 45 | 47 | 44 2B 35 | 44 48 | 48 34 | 36 35 32 50 42

| Total 100%
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Now, think about different things you could do trough different devices. Through which devicedoyoumo st o0%-t en é
Watch chil dr endsmovi¥s/sgngsogr am/ mi ni

Base: Children 12 - 17 years old

Tablet
2%

Smartphone
6%  Computer, Laptop
5%

School Stratum Type of household | HHincome per HH member
. = | = ¥ o
5 R = S5 5
- g 5 s E gig: |20 o o
9] > @ c_ N 7 . - o5 2% <} N — < ©
> ~ T o 2 29 < 9] < c — ) D+ Q¢ = o — R = %]
— — o IS E o £ Ld = £ = ] © 7] - o 2 2 \ oX Tx 2
I & ] s | @5 £ 294 © o | £ 5 | © S €z & o 4 &3 >> ©
o — = i wa O od =2 (@] ] D 14 O—- =Z¢ m: O =) © W ow x
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.98 0.11 0.49 0.84 1.00
TV set 42.0 42 | 43 41 B AS 29 | 36 47 40| 42 42 | 39 | 55 50 43 | 47 41 30 47
Tablet 2.2 2 2 2 3 31 1 8 2 3 1 6 7 4 2 7
Computer, Laptop 5.2 5 6 5 6 3 7 4 6 6 6 3 5 6 6 5 9 4 3
Smartphone 5.9 6 6 8 4 4 2 8 8 7 3 6 2 7 4 7 6 4 8
Not consuming 448 45 46 BIEBIEAEEETM 38 38| 43 48 | 48 30 36 47 37 42 55 42

Total
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Now, think about different things you could do trough different devices. Through which device doyoumo st o0%-t en é
Watch TV documentaries (science, natur e, a
Base: Children 12 - 17 years old
Not consuming
36%
Smartphone

3%

Computer, Laptop

6%  Tablet
3%

School Stratum Type Type of household | HHincome per HH member
- — = ad [ad
» < ¢ > B. ¢ =) S
g ¢ g8 = £ ZEEL |2 0D g g
9] > K] c _ N a ¢ = = [) < [¢5] 3] — [
> < 25 & 297 3 < c - © ofd @2¢ = | 5 = : b )
4 |8 5|52 E 5§ § 2| £ £18 S:P2sL£| 2 L oF g% g
s Y2 & |lugoc 92 8 &85 &|06-3¢t56:8|5 & Sndm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.39 1.00 0.61 0.95 1.00
TV set 52.2 52 52 52 51 58 50 58 54 | 37 46 64 54 49 21 56 58 47 48 52
Tablet 25 2 3 2 3 3 1 2 3 3 3 2 2 4 3 6 3
Computer, Laptop 5.6 6 7 4 5 7 5 5 4 11 7 3 5 9 14 7 2 6 9 4
Smartphone 34 3 5 2 3 1 5 3 3 6 4 3 3 2 7 3 4 3 9
Not consuming 36.4 36 33 | 40 38 32 38| 32 37 43| 41 28 35 36 57 32 37 38 34 4

Total
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Now, think about different things you could do trough different devices. Through which device do youmo s t

Watch TV reality shows

Base: Children 12 - 17 years old

Tablet
1%

Smartphone 1%
3%

Computer, Laptop

Total

School Stratum Type of household | HH income per HH member
- — = ad [ad
0 g ¢ > 8. 56 ) )
£ 3 g 5 5 E 5% §: = S
g < @ | E_ N @ . & 5 2z e & 3 3 =z
> ~ T o 2 29 < [0} < c — ) D+ O7¢ = o — \ — 1%}
4 |8 5|52 E 5§ § 2| £ £18 S:P2sL£| 2 L oF g% g
s Y2 & |lugoc 92 8 &85 &|06-3¢t56:8|5 & Sndm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.42 0.59 1.00 0.94 1.00 1.00
TV set 16.7 17 13 21 14 12 25 17 18 12 16 17 17 15 7 13 23 17 14 18
Tablet 0.9 1 2 1 1 1 3 1 1 0 4 2 2 2
Computer, Laptop 15 2 1 2 1 3 1 1 1 5 2 1 1 6 2 3 2 1
Smartphone 25 2 2 3 3 3 2 3 6 3 1 2 14 4 2 7 1
Not consuming 78.4 78 82 74 | 81 83 71| 81 78 74| 77 80 79 74 79 88 70 77 75 79

of-t ené
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Now, think about different things you could do trough different devices. Through which device doyoumo st o0%-t en é
Watch Talk show

Base: Children 12 - 17 years old

Tablet
3%
Computer, Laptop
2%
Smartphone
4%

School Stratum Type of household | HH income per HH member
- — = ad [ad
» < ¢ > B. ¢ =) S
e g § 5 5: Eoeigs | DD op o
o > K] S| N u . . = D q < © N — — ©
> ~ T o 2 29 < [0} < c — ) D+ O7¢ = o — \ — 1%}
4 |8 5|52 E 5§ § 2| £ £18 S:P2sL£| 2 L oF g% g
s Y2 & |lugoc 92 8 &85 &|06-3¢t56:8|5 & Sndm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.84 1.00 0.31 0.99 1.00 0.97
TV set 21.3 21 19 24 | 21 20 24| 15 28 15| 21 22 22 17 14 17 32 20 23 18
Tablet 34 3 4 3 3 3 4 4 2 6 3 4 3 9 3 4 3 5 3
Computer, Laptop 1.9 2 2 1 1 3 2 1 2 3 2 1 1 4 7 2 5 3
Smartphone 3.7 4 4 4 4 5 1 2 3 9 4 3 4 2 7 4 8 9
Not consuming 69.8 70 72 67 71 70 68 | 78 65 66 | 70 69 70 68 71 81 60 65 63 77

Total 100% |
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Now, think about different things you could do trough different devices. Through which device do youmo s t

TV set

Radio

Tablet

Computer, Laptop

Smartphone

Not consuming

1%

Listen to music

Base: Children 12 - 17 years old

21%

9%

15%

49%

School Stratum Type of household | HHincome per HH member
- — = ad [ad
» T ¢ > B. ¢ =) S
§ 5 5: Eoeigs | DD op o
] > K] c _ N a ¢ = = [) < [¢5] 3] — [
> < < 29 8 D9 a < c - ) od 97 - ° - \ b o
4 |8 5|52 E 5§ § 2| £ £18 S:P2sL£| 2 L oF g% g
s Y2 & |lugoc 92 8 &85 &|06-3¢t56:8|5 & Sndm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.09 0.56 0.93 0.16 0.80 0.47
TV set 21.3 21 22 21 21 13 28| 26 18 20 | 18 28 19 34 14 22 30 29 13 14
Radio 9.0 9 11 7 10 9 7| 10 8 8 9 9 9 13 8 11 8 16 4
Tablet 1.2 1 1 1 1 3 1 2 3 1 1 1 2 7 1 2 2 2
Computer, Laptop | 14.5 15 18 11 14 17 | 13 | 13 16 14 | 13 16 14 19 7 11 12 14 11
Smartphone 48.5 48 | 42 56 | 46 54 48 | 43 50 52 | 54 39 51 30 71 53 40 45 52 51
Not consuming 5.6 6 8 3 8 4 3 5 7 3 5 7 6 2 4 5 3 7 8
Total 100%

of-t ené
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Now, think about different things you could do trough different devices. Through which device doyoumo st o0%-t en é
Engage on social media (Facebook, Instagram, Twitter, Tumbler, Pinterest)

Base: Children 12 - 17 years old

Tablet Computer, Laptop
Not consuming 2% / 7%
12%

School Stratum Type of household | HHincome per HH member
m i — r
» T ¢ > ®. Sc¢ S 5
@ >  E g = . 04
o & § 5 5:& E 2% gz S o 8 8 _
9] > Q S| o a4 . = g < © [N — P ©
> ~ T o 2 29 < 9] < c — ) D+ Q¢ = o — R = %]
— — o IS £ 0 = 24 B = E = © %) E5 O 2 2 \ oX Tx 2
< N < ) o5 £ 248 o o o 2 kel S{ £ £ o - QD >0 o
o — = i wae O agdg =2 (@] (] D o O—- =Z¢ ns: O D 0 W ow @
N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.37 0.81 0.44 1.00 0.47
Tablet 2.2 2 2 3 4 1 4 2| 3 2 2 3 3 2 3
Computer, Laptop | 7.1 7 9 5 8 5 8 7 9 3 9 4 6 11 7 3 5 6 7
Smartphone 78.7 79 | 76 82 | 69 88 87| 81 77 78| 77 82 | 79 77 86 81 82 80 86 67
Not consuming 12.0 12 | 13 11 5 5|12 10 17| 11 14 | 13 11 7 14 12 11 5 16

Total 100%
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Chil c

Chil d

Read blogs or blogging

Base: Children 12 - 17 years old

Tablet Computer, Laptop

1%

3%

Now, think about different things you could do trough different devices. Through which device do youmo s t

School Stratum Type of household | HHincome per HH member
N = = o 2
%) © g > T S ¢ D )
n b= > 1S c 9 = = 04 w
5 8 § 3 o3 § g% &8: S w 8 8
a>,)‘ > K] 5 - u . = = D q < © N — — ©
~ ] 9 c v ¢ < Q < c - © D« OC = o - ) — 1)
2 3|8 5|582:2 848 5 S| & S8 Si2Zli L g5E% S
s S| = f|lugo £§2 O A| 5 & |0- 3tH:i6|5 ® YSméom
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.45 0.54 0.99 0.44 1.00 0.99
Tablet 1.2 1 1 1 2 1 3 2 2 2 3 1
Computer, Laptop 3.1 3 4 3 3 5 1 1 6 5 3 6 1 4 3 2 5
Smartphone 30.2 30 26 35 24 37 35| 30 30 31| 28 34 30 23 50 33 25 32 38 25
Not consuming 65.4 65 69 61 71 57 64 | 69 61 69 | 65 66 65 70 50 65 70 62 61 68

Total

100%

of-t ené
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Now, think about different things you could do trough different devices. Through which device doyoumo st o0%-t en é
Watch vlogs or viogging

Base: Children 12 - 17 years old

Talglet Computer, Laptop
1% 4%

Not consuming
67%

School Stratum Type of household | HHincome per HH member

N = = o o

5 R = S5 5
5] > © c_ N 0 g = & & f o3 @ Q093 X T
> < T | 208 & 89 3 < c - @ od ¢ = | 5 = : _ @
d I |8 £E| 52 E sf&E 5 3| & £]18 5322 2 . of gz 2
s S| = f|lugo £§2 O A| 5 & |0- 3tH:i6|5 ® YSméom
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 72 57 66 56 73

sig 1.00 0.95 0.89 0.97 0.38 0.99 0.99

Tablet 1.2 1 1 1 1 1 1 1 2 2 1 2 4 2 1
Computer, Laptop 4.3 4 4 5 5 5 2 3 6 3 6 2 3 13 1 4 6 4 7
Smartphone 27.5 27 26 29 24 32 30| 26 27 31 | 27 28 27 | 23 43 31 19 32 30 25
Not consuming 67.0 67 68 65 70 62 66 | 70 65 66 | 65 70 68 62 57 68 74 61 66 67

Total 100% |
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Now, think about different things you could do trough different devices. Through which device doyoumo st o0%-t en é

Send messages (FB messenger, Viber, Snapchat, WhatsApp)
Base: Children 12 - 17 years old

Tablet

1%

Not consuming
11%

Computer, Laptop
4%

School Stratum Type of household | HHincome per HH member
m i — r o
5 R = S5 5
2 g g 5 s E sigi (T om oo 9
3 < o | E_ N wd . & 5 2z e & 3 3 =z
> < ) o5 S $¢ 3 < c = ® od Q¢ = | o A . _ @
d I |8 £E| 52 E sf&E 5 3| & £]18 5322 2 . of gz 2
s S| = 2|l o £9=2z O H| 5 & |0-. ZE6:i6| 5 & Smdom o
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.97 0.79 0.70 1.00 0.95
Tablet 0.9 1 1 1 1 1 1 2 1 1 1 3 1
Computer, Laptop | 4.3 4 5 4 4 3 7| 3 5 6| 5 3 4 6 7 1 2 9 4 5
Smartphone 83.6 84 | 84 83 | 77 92 83| 83 86 78| 83 84 | 84 83 86 83 91 79 89 78
Not consuming 11.1 11 | 11 12 4 51| 14 8 14|11 12 |11 11 7 15 7 9 7 15

Total
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Now, think about different things you could do trough different devices. Through which device doyoumo st o0%-t en é
Send and receive e - mails

Base: Children 12 - 17 years old

Tablet  computer, Laptop

1% 4%
Smartphone
Not consuming 35%

60%

School Stratum Type of household | HHincome per HH member
4 = = 14 @
» B ¢ > 8. ¢ ) )
n = P IS c ¢ = S 0 w
£ g 8§ 3 &3 E 2% gz S o 8 08 _
g 9 s &5 o 3 < o “ d ¢ < © N — — <
~ © o £ o ¢ < [ ] N c — ) Ds O = o - , — »
538 F|BSE SiE § 28 T|E SyEiPlf oL gyoEss
e S| = f|lmgo ajz & &5 2|0 txid|5 & Smbom o
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 72 57 66 56 73
sig 1.00 0.39 0.11 0.12 1.00 0.49
Tablet 0.9 1 1 1 1 1 1 1 1 1 1 1 3
Computer, Laptop 4.6 5 6 3 5 5 3 8 5 7 1 4 9 3 2 5 4 10
Smartphone 34.9 3 | 33 37 | 26 34| 30 33 48| 3 35 | 35 34 36 Fl 42 | 39 38 38
Not consuming 59.6 60 | 60 59 | 68 63| 69 58 48| 58 63 | 60 57 64 76 56 56 59 49

Total 100% |
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Now, think about different things you could do trough different devices. Through which device do youmo s t

Watch YouTube video clips and other YouTube video materials
Base: Children 12 - 17 years old

~ Tablet
Not consuming 49

11%

Computer, Laptop
16%

V

Total

School Stratum Type of household | HHincome per HH member
m i — r
» T ¢ > ®. Sc¢ S 5
@ > | E g = . &4
o & § 5 5:& E 2% gz S o 8 8 _
9] > Q S| o a4 . = g < © [N — P ©
> ~ T o 2 29 < 9] < c — ) D+ Q¢ = o — R = %]
5 308 Fls2¢g s8% 5 3| S|E syl on ogsiEss
s S| = 2|l o £9=2z O H| 5 & |0-. ZE6:i6| 5 & Smdom o
N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.15 0.06 0.12 0.99 0.26
Tablet 4.0 4 4 5 6 1 3| 4 4 5| 4 3 3 9 1 7 3 5 4
Computer, Laptop | 15.4 15 | 19 12 | 13 24 13| 11 22 8| 20 15 19 14 15 11 18 13 | 19
Smartphone 69.1 69 | 64 75 | 65 68 76| 75 63 72| 65 76 | 69 66 79 76 77 71 63 59
Not consuming 11.4 1 | 13 9|16 7 8| 9 11 15|10 14 | 13 6 7 7 5 8 20 18

100% |

of-t ené
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Now, think about different things you could do trough different devices. Through which device do youmo s t
Watch video tutorials (fashion, beauty, health, etc.)

Base: Children 12 - 17 years old

Tablet

1% [

Computer, Laptop
9%

Total

100%

School Stratum Type of household | HH income per HH member
n i — r o
» T > ®. Sc¢ S 5
n b= > IS c 9 = = 04 w
£ g 8§ 3 &3 E 2% gz S o 8 08 _
S 9 < 65 o B ¢ 5 b d ¢ < @ N — = <
~ © o £ o ¢ < [ ] N c — ) Ds O = o - , — »
20308 582 ¢48 5 |8 S B SiEelllon gsEzg
s S| = 2|l o £9=2z O H| 5 & |0-. ZE6:i6| 5 & Smdom o
N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.18 0.97 0.13 1.00 0.96
Tablet 1.2 1 1 2 2 1 1 2 2 1 2 4 2 1
Computer, Laptop | 9.3 9 8 10 | 11 12 4| 8 10 8| 12 4 9 15 11 7 1 4 12
Smartphone 40.7 41 BB 35 50 43| 41 39 46| 39 43 | 42 32 50 44 | 37 41 43 38
Not consuming 48.8 49 EE 53 38 51| 50 49 46 | 47 53 | 48 51 50 44 53 47 54 | 48

of-t ené
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Now, think about different things you could do trough different devices. Through which device do youmo s t
games

Base: Children 12 - 17 years old

TV set Tablet
2% 2%
Compulter,
Laptop
23%

School Stratum Type of household | HH income per HH member
- — = ad [ad
» < ¢ > B. ¢ =) S
§ 5 5: Eoeigs | DD op o
o > K] S| N u . . = D q < © N — — ©
> ~ T o 2 29 < [0} < c — ) D+ O7¢ = o — \ — 1%}
4 |8 5|52 E 5§ § 2| £ £18 S:P2sL£| 2 L oF g% g
s Y| =2 ¢ |lugso 92 8 &8|5 &|0o.3¢6:6 5 & Smdam &
N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.18 0.55 0.17 1.00 1.00
TV set 2.2 2 2 3 3 1 2 1 4 3 3 3 2 2 3
Tablet 2.2 2 2 2 3 1 1| 2 1 5 1 3 2 2 1 2 5 4
Computer, Laptop | 23.5 23 25 20 24| 21 25 25| 27 16 | 22 26 36 22 19 26 23 26
Smartphone 37.7 38 | 40 35 | 44 30 34| 32 42 37| 37 39 | 37 40 36 39 42 38 41 30
Not consuming 35 26 | 47 44 28 34| 31 41 | 35 32 29 35 35 30 30 41
Total 100%

o7T-Playn é
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(Video calls) Talk via Skype, Viber, WhatsApp
Base: Children 12 - 17 years old

Tablet
1%

Computer, Laptop
6%

Now, think about different things you could do trough different devices. Through which device do youmo s t

School Stratum Type of household | HHincome per HH member
N = = o o
5 R = S5 5
2 g g 5 5 E gig: (& D op oo
o > @ c _ N n g . - o5 2% <} N — < ©
> < 25 @ 89 < 9] = c — © od ©7 o o — ! ~ 0
d I |8 £E| 52 E sf&E 5 3| & £]18 5322 2 . of gz 2
s S| = f|lugo £§2 O A| 5 & |0- 3tH:i6|5 ® YSméom
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.53 0.27 0.87 0.24 1.00 0.58
Tablet 0.6 1 1 1 1 1 1 1 2 1
Computer, Laptop 5.9 6 7 5 5 8 5 6 7 3 8 3 6 6 6 5 8 4 7
Smartphone 735 73 70 77 68 82 76| 70 74 78 | 73 74 | 72 77 93 69 86 77 73 64
Not consuming 20.1 20 22 18 26 11 18 | 25 18 18 | 18 23 21 17 7 25 9 14 23 27

Total

100%

of-t ené
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Now, think about different things you could do trough different devices. Through which device doyoumo st o0%-t en é

Watch other online TV programs
Base: Children 12 - 17 years old

Tablet
1% Computer, Laptop

16%

Not consuming
29%

School Stratum Type of household | HH income per HH member
- — = ad [ad
» < ¢ > B. ¢ =) S
e g § 5 5: Eoedigs | DD op
S 9 < 65 o B ¢ 5 b d ¢ < @ N — = <
~ [} o & 89 < Q < c — © od ©7 o ° S ; . 3
4 |8 5|52 E 5§ § 2| £ £18 S:P2sL£| 2 L oF g% g
s 8|2 & |lugso 92 8 &85 &|6-3¢6:8|5 & SDdm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.30 0.83 0.68 0.91 0.99 0.48
Tablet 1.2 1 1 2 3 1 2 2 1 2 2 3 1
Computer, Laptop | 16.4 16 19 14 18 14 | 15 | 17 17 14 | 16 17 16 21 14 15 11 21 16 18
Smartphone 53.7 54 49 59 49 62 54 50 58 51 55 52 53 55 57 56 67 56 48 44
Not consuming 28.7 29 32 25 30 24 30| 32 24 35 | 27 31 30 21 29 29 21 20 36 37
Total 100%
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Now, think about different things you could do trou-gh
Table of frequency
-
- £, § E
B TUER
z | P & 3% & 3 |

Watch Movies 324 A 37| 185| 31| 68
Follow political news 324 1.2 15 2.2 2.8 | 80.6
Follow sport events (games, championships, contests 324 0.6 0.9 1.9 7.4 8.3 | 30.9
Follow sport news 324 1.9 2.2 8.3 VA 34.9
Watch TV series 324 9 9.0 4.3 | 30.2
Watch cartoons 324 3.1 7.1 45.4
Watch chil dr endsmovids/sgngsogr am/ mi ni 324 VA0 2.2 5.2 44.8
Watch TV documentaries (science, nature,ani mal s é) 324 2.5 5.6 <N 36.4
Watch TV reality shows 324 | 16.7 0.9 15 25 | 784
Watch Talk show 324 | 21.3 P8 19| 37| 698
Listen to music 324 9.0 1.2 .5 | 485 5.6
Engage on social media (Facebook, Instagram, Twitter, Tumbler, Pinterest [eyZ] 2.2 (& 757 | 120
Read blogs or blogging 324 1.2 R 30.2 N
Watch vlogs or vlogging 324 1.2 27.5
Send messages (FB messenger, Viber, Snapchat, WhatsApp) 324 0.9 4.3 | 83.6 | 11.1
Send and receive e - mails 324 46 EEIRE 59.6
Watch YouTube video clips and other YouTube video materials 324 | 154 | 69.1 | 11.4
Waitch video tutorials (fashion, beauty, health, etc.) 324 RN 40.7 | 488
Play games 324 235 | 37.7
(Video calls) Talk via Skype, Viber, WhatsApp 324 73.5 | 201

Watch other on - line TV programs

324

16.4 | 53.7 | 28.7

di
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About TV channels that you watch regularly on TV, which three of them do you consider to be your most favorite ones?

Multiple answers; Base: Children 12 - 17 years old

Arena 5 [ 2

ArenaSport 1 HD
NICKELODEON
PINK

PrvA I, 16%

FOX LIFE
DISCOVERY
MTV

Arena 1

Arena 3

Arena 2

Arena 4

FOX MOVIES
PINK M

FOX CRIME
Cinemax
NATIONAL GEOGRAPHIC
HBO
EUROSPORT 1
ArenaSport 2 HD
ANIMAL PLANET
CINEMANIA
RTCG 1

TV Vijesti

20%
19%

T 1%

T 240
12%
11%
. 11%
I, 119
Y 10%
10%

9%
I 0%
I, 9%
s

9%
8%
I 8o
I 5%
s
7%
7%

I 79
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About TV channels that you watch regularly on TV, which three of them do you consider to be your most favorite ones?

Multiple answers; Base: Children 12 - 17 years old

Stratum Type of household = HH income per HH member

~ — = o [nd
%) < 9 > . 5¢ =) S

¢ g ARt = oiEr (5% og g
g > 9 % s B < 5 o Qd o< o 3\ = e [
~ ] o £ o9 < Q < c — () O+ Q7¢C = o — . — %]
4 7| ¢ E| 52 E 5§48 5 2|8 £|8 537282 . oF g 2
s S| @ ug o a92 & 3|5 2 |0.3t6i8|5 & YSmdom o
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
Arena 5 26.9 27 22 34 28| 26 27 28| 29 23| 28 19 29 31 18 27 29 29
ArenaSport 1 HD 19.8 20 18 20 23| 12 22 26| 23 15 | 18 26 29 11 30 26 14 | 19
NICKELODEON 18.8 19 | 17 21 1| 14 22 18| 17 22 | 17 26 21 13 25 21 13 | 23
PINK 18.2 18 | 12 25 | 13 22 23 BEEHIEM 12 19 19 7 21 12 7 16
PRVA 15.7 16 | 12 20 | 12 17 22 BEPZM 11 14| 12 22 | 17 11| 7 gl 11 12 13 11
FOX LIFE 13.6 14 9 19 | 12 13 16 [E 14|15 11 | 13 21 7 15 9 12
DISCOVERY 12.3 12 | 13 11 | 13 8 14|16 12 6| 10 17 | 13 13 17 11 5 16 14
MTV 11.4 11 8 15 8 10| 10 14 8| 13 8 |12 11 7 1 14 8 9 | 15
Arena 1 10.5 10 BB 8 7 9 10 12 9 14 | 10 13 14 11 9 6 14 12
Arena 3 10.5 10 G 10 9 13 8 10 14| 10 12 | 10 15 13 7 8 14 11
Arena 2 10.2 10 G 10 8 12| 8 11 (12| 9 13|10 13 7 8 7 11 11 | 14
Arena 4 9.9 10 G 10 7 12 8 10 12 8 13 | 10 11 8 9 9 13 11
FOX MOVIES 9.3 9 9 9|12 5 9 5| 11 6 | 10 9 4 9 13 5
PINK M 9.3 9 6 12 7 7 15| 14 7 6| 8 11 8 11 | 29 el 14 3 4| 7
FOX CRIME 9.0 9 8 10 9 8 10| 4 5| 11 5 8 17 1 | 14 3
Cinemax 9.0 9 9 8 9 11 8| 4 12 9] 10 8 | 10 6 7 5 11 13 10
NATIONAL GEOGRAPHIC 8.6 9 | 10 7 8 7 11/ 10 8 6| 7 12|10 2 10 4 16 | 12
HBO 8.3 8 6 11 6 12 10| 6 12 5| 9 7 9 4 7 7 14 3 7 1
EUROSPORT 1 8.0 8 9 8 7| 7 8 9| 7 10 8 13 11 5 6 9 8
ArenaSport 2 HD 7.7 I 12 8 8 7 3 11 8 9 5 6 13 14 1 9 12 1 7
ANIMAL PLANET 7.4 7 7 8 8 5 8| 10 6 6| 8 7 7 9 7 10 5 8 7 7
CINEMANIA 7.4 7 6 8 8 8 7| 4 3| 8 7 7 11 7 9 5 7 10
RTCG 1 7.1 7 7 7 7 3 11 8 6 8 4 6 13 7 8 11 8 9 1
TV Vijesti 7.1 7 5 9 9 4 7| 9 4 11| 4 R 6 9 14 8 11 6 5 5
PINK COMEDY 6.5 6 7 6 5 8 8 3 2 7 5 7 6 1 12 8 11 3
MTV Adria 5.9 6 5 7 4 7 8| 3 8 6| 6 5 6 4 4 7 5 7 7
FOX CRIME HD 5.9 6 5 7 8 3 5 P s 8 3 5 11 14 9 7 1
DISNEY 5.9 6 5 7 6 4 7| 2 8 6| 6 6 5 9 7 79 2 4 8
EUROSPORT 2 5.9 6 B - 4 5| 5 6 8| 4 9 6 9 10 7 2 5 5
Pink Music 5.6 6 4 5 9 8 5 2 7 3 5 9 7 7 1 3 2 5
ArenaSport 4 SD 5.6 6 5 4 8| 3 7 6| 6 4 5 13 1 11 8 5 4
ArenaSport 5 HD 5.6 6 B 5 4 s 3 7 6 6 5 5 9 3 1 6 5 4

RTS 1 5.6 6 6 5 5 1 10| 7 5 6| 3 9 5 9 14 8 11 5 5
NICKELODEON HD 5.6 6 6 5 8 4 3P 7 11| 6 5 6 6 4 11 6 2 5
ArenaSport 3 SD 5.2 5 I 5 7 3 7 6 6 4 5 9 1 9 6 5 5
EUROSPORT 1 HD 4.9 5 7 1 4| 3 5 8| 3 9 5 9 7 4 3 5 5
FOX LIFE HD 4.9 5 4 6 6 7 F 6 3 4 11 3 14 5 4 1
COMEDY CENTRAL EXTRA 4.6 5 6 3 5 5 3| 3 5 6| 5 4 5 2| 7 6 9 2 4 4
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Type

Stratum
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slewsa4
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171

sieak T-2T
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324

0

324

2.8
2.8
2.8
2.5
2.5
2.5
2.5
2.5
2.5
2.5
2.2
2.2
2.2
2.2
2.2
2.2
2.2
2.2
2.2
2.2
2.2
2.2
1.9
1.9
1.9
1.9
1.9
1.9
1.9
1.9
1.9
1.9
1.9
1.9
1.9
15
15
15
15
15
15
15

Pink Kids
Pink Action

CINEMAX 2 HD
PRVA PLUS

Pink Horror

BOOMERANG

Nick Jr.

History Channel

DISCOVERY HD SHOWCASE
DISCOVERY SCIENCE HD
EXTREME SPORTS

SK5

Fashion TV

SK 4

MTV LIVE HD

IDJTV HD
Pink Hits

CINEMAX HD

Cinestar TV Action

Boomerang

CINESTAR TV ACTION&THRILLER

Comedy Central Extra

CARTOON NETWORK
CCTV 4 Europe
HBO 3 HD

Pink Romance

PRVA WORLD

HRT 1

Eurosport HD
France 2 HD

TLC Discovery
Pink Classic
TV1000

Pink Hits 2

Filmbox Extra HD
PINK REALITY

Nova HD

PIKABOO HD
Pink Folk 1

Pink HA HA

CINESTAR TV FANTASY

BN SAT HD
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Stratum Type of household = HH income per HH member
~ — = o [nd
%) T g > B, 55 > S
£ 5 § 5 5 E 9% & S o 8 2
o > [ c_ N @4 . - o5 2% © & S 3 o
> ~ I o £ $d < Q < c — ) D+ Q¢ = o — \ L 4]
9 7|8 e|52e s§d £ S| 8 £|g E328| 2 o ok gx 2
s 9|32 £ |ugo a§2 8 8|5 & |0.-3t6:6| 5 & S@da &
N 324 0O 324 | 171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
Pink 3 1.5 2 2 1 1 4 1 3 1 2 2 2 3 4 1
PINK BH 1.5 2 1 2 1 3 3 2 1 2 2 1 7
CNN 15 2 2 1 2 2 3 2 1 2 2 4 3 1
Pink sci&fantasy 15 2 1 2 1 4 3 1 3 2 2 3 2 2 2
ANIMAL PLANET HD 15 2 2 1 3 1 1 5 1 2 2 2 2 5
DOM KINO 1.5 2 2 1 3 1 1 2 2 2 1 2 2 2 4
Super Kids 15 2 2 1 2 2 2 2 1 2 2 2 3 4 1
77TV 15 2 1 2 2 1 1 1 5 1 3 1 4 5 3
BN TV 1.5 2 1 2 2 1 1 2 3 1 2 2 2 4 5
SK 6 15 2 3 2 2 1 3 1 3 2 2 1 2 3 2
HBO HD 1.5 2 2 1 2 1 1 3 2 1 3 2 2 2 3 3
Pink LOL 15 2 1 3 2 2 1 3 1 2 2 2 1 5 2
PRVA KICK 1.2 1 1 1 1 3 2 2 1 1 2 2 2 2 1
BBC EARTH HD 1.2 1 2 2 1 1 1 3 1 2 2 3 3
AXN SPIN 1.2 1 1 1 1 2 2 2 2 0 6 4 2 2
TNT COMEDY 1.2 1 2 2 1 3 1 1 1 2 7 1 2 3
Pink Thriller 1.2 1 1 1 1 3 3 1 1 1 2 1 2 2 1
Bloomberg 1.2 1 1 2 1 1 1 1 3 0 3 2 1 2 2 2
FIGHT CHANNEL 1.2 1 2 1 1 2 2 1 2 1 2 2 4 3
Bravo Music 1.2 1 1 2 1 2 1 2 2 1 4 5 1
Kitchen TV 1.2 1 1 2 2 1 2 1 2 1 2 1 2 1 4 1
France 24 - fra 1.2 1 2 1 1 2 3 1 1 1 2 1 2 3
LOV | RIBOLOV 1.2 1 2 1 2 1 1 3 2 2 1 2 3
DIVA 1.2 1 1 2 1 2 3 1 1 1 2 4 2 1
E! ENTERTAINMENT 1.2 1 1 1 1 1 1 2 2 1 2 2 2 2 3
Filmbox Arthouse 1.2 1 1 1 1 2 3 2 2 7
Dom Kino 1.2 1 2 1 2 1 2 2 2 1 2 2 3 1
Pink Koncert 1.2 1 1 2 4 3 1 1 1 2 1 4 2
CRIME & INVESTIGATION 1.2 1 1 2 1 2 3 1 1 1 2 1 4 2
MTV ROCKS 1.2 1 3 2 1 2 2 1 1 1 4 2 3 1
Pink Family 1.2 1 1 2 4 3 1 2 1 2 1 4 2
Pink & Roll 1.2 1 2 1 1 2 3 2 1 2 1 2 4
MINIMAX 1.2 1 1 2 3 2 1 1 2 1 2 3 3
02 1.2 1 1 2 2 1 3 2 2 1 4 2
National Geographic WILD 1.2 1 1 1 1 2 2 2 1 2 2 2 5
City Play 1.2 1 1 1 4 1 1 5| 2 2 3 4
NOVA TV 1.2 1 1 2 1 3 1 1 5 1 2 2 2 2 2 1
VH-1 1.2 1 3 1 3 1 1 3 1 2 1 2 7 2 5
Other, <1% 23.8 24 | 22 25 | 20 21 33 26 35| 23 26 | 22 30 29 15 27 29 14
None 9.9 10 9 10 | 14 9 12 10 9 | 11 14 e o X 16 |
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When thinking about specific TV programs/TV shows you are watching regularly on TV stations you mentioned, which
three do you consider to be your most preferred ones?

Multiple answers; Base: Total target population

Cartoons - |, 219
Sports competitions, games and sports shows [ 20%
Music shows IR 11%

Series 9%
Children's shows, films, series 9%
Movies [N s
Documentary, educational, scientific [N 5%
Music Competitions _ 5%

Nature, animals 4%
Quizzes 3%
Entertainment shows - 3%
Comedy, funny video clips - 2%
Fashion/ celebrities - 2%
Zvezde Granda 1%
Reality show 1%
TV Slagalica, quiz | 1%
Magazin In . 1%
Vece sa lvanom lvanovicem . 1%
Ami G show 1%
Prakticna zena 1%

News/ informative/ political talk show | 0%

Other [N 3%
No favourite TV program/ TV show, none _ 12%
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When thinking about specific TV programs/TV shows you are watching regularly on TV stations you mentioned, which
three do you consider to be your most preferred ones?

Multiple answers; Base: Total target population

School

Stratum Type Type of household HH income per HH member

o > g > B 55 5 5

g ¢ g2 E gZEs |3 D o g

> < g3 & 9 - 9] < c S - 58 05 o ® 8 - 3

9| 7 §2 £ 52 & ¢ 3|8 £ g 25 2s &2 . ok sx 2

& 9 ug o ag 2 8 8|5 &|oc. 3565 3|5 & 9S@ dm &
N 655 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
Cartoons 20.6 26 21 19 23| 20 23 25 23 17 21| 22 20
Sports competitions, games and sports shows 19.7 19 22 15 18 22 20 23 13 22 19 19 25 16
Music shows 10.5 5 9 11 12| 11 9 9 13 29 7 8 13 9
Series 8.7 11 6 12 6 7 11 9 10 4 9 6 10 5
Children's shows, films, series 8.5 8 9 8 2 6 8 12 4 i 9 8 4 5
Movies 8.4 4 0 7 7 12 5 8 9 6 9 8 7 4 6 8 13 N
Documentary, educational, scientific 5.0 4 6 4 6 4 7 9 7 4 5 4 7 5 5 6 3 7 5 5
Music Competitions 4.6 6 3 2000 s 5 2 4 6 2 5 4 5 4 4 6 8 5 2
Nature, animals 3.8 5 2 4 4 4 3 2 2 5 5 3 5 4 2 4 2 3 6 7 2
Quizzes 3.1 3 3 3 3 3 4 3 5 2 2 3 3 3 3 4 3 4 2 5 2
Entertainment shows 2.9 2 4 2 4 2 8 1 3 3 3 3 3 3 1 4 2 3 3 3 3
Comedy, funny video clips 2.4 2 3 3 2 3 1 1 4 2 1 2 3 2 4 4 4 3 2 2 2
Fashion/ celebrities 15 1 2 1 5 2 2 2 2 1 1 4 2 3 2 1
Zvezde Granda 0.9 1 1 2 0 3 2 2 1 1 1 1 1 4
Reality show 0.8 1 1 1 1 0 1 2 1 0 2 1 1 1 1 1 2 1 1
TV Slagalica, quiz 0.8 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
Magazin In 0.8 0 1 0 1 0 3 2 0 0 2 1 1 4 1 2
Vece sa Ivanom lvanovicem 0.6 1 1 0 0 1 2 1 1 0 1 0 2 1 1 1 1
Ami G show 0.5 0 1 1 0 1 0 1 0 0 0 1 2
Prakticna zena 0.5 1 0 1 1 0 1 0 0 0 1 1 1 1
News/ informative/ political talk show 0.2 0 0 0 1 0 0 1
Other 3.4 4 3 3 4 4 1 2 5 3 2 3 3 4 1 4 3 3 3 3 4
No favourite TV program/ TV show, none 11.8 11 12| 11 16 14| 12 11 14| 14 8| 13 7 17 7 9 15 12 16
Don't know 4.3 4 5 5 4 4 7 5 1 3 3 6 5 2 100 4 5 6 3 3
No answer 102 | 11 10| 10 10| 11 9 8 1 W 10 13 4 5 9 8 13
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How do you usually choose TV programs/shows that you are going to watch?

Base: Total target population

You know in
advance which TV
programs/stations/s
hows you will watch
(you prefer)
39%

You randomly
change TV
programs/stations
until you find
something which
interests you
61%

School Stratum Type of household HH income per HH member
~ = P o o
o ERs 2 8. %06 2 >
213 § 5 53 - s 5 8 8
S = o | E_ N 23 . 8 o5 2F ®  «  a | 8 T
> ~ [ g ¢ 838l < Q £ S = [ o= L0 & o — . 4
— — @ £ € o S <= O © e = @ © 7] Eg o9c 2 = , r sgsx 2
o & [ s | @5 £ o5l o 3] ) £ 5 | © S8 €5 £ o - 95 35 @
o — = L we O oo =2 O (%} D 14 O._- =206 n=z2 O D © —w ow
N 655 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.19 0.15 0.34 0.05 0.30 0.46
You randomly change TV programs/stations until you find -
something which interests you 608 | 58 63| 63 58| 60 68 59| 56 60 69| 62 58| 63 4 75 100 | 61 64 65 57 57
You know in advance which TV programs/stations/shows so2| a2| 37| 37| a2 | 40| 32| 21| aa| 20| 31| 38| 42| 37 o5 39| 36| 35| 43| 43
you will watch (you prefer)

Total 100% |
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When thinking about specific TV programs/TV shows, which of them did you watch together with your parents during the
last week?

Multiple answers; Base: Total target population

Sports competitions, games and sports shows
Series

Movies

Cartoons

Music shows

Documentary, educational, scientific
Nature, animals

Quizzes

TV Slagalica, quiz

Music Competitions

Entertainment shows

Children's shows, films, series
Zvezde Granda

Comedy, funny video clips

Reality show

Ami G show

Fashion/ celebrities

Vece sa lvanom lvanovicem

Prakticna zena
Magazin In 0%

News/ informative/ political talk show . 0%

other | NG 2%
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When thinking about specific TV programs/TV shows, which of them did you watch together with your parents during the
last week?

Multiple answers; Base: Total target population

School Stratum Type Type of household HH income per HH member
~ — = [ x
0 < 9 > I SS > S
£ 8 g 5 55 E 22 §3 o o 8 B
s > 2 | 5 R 922 - £ og OF s & 3 3 =
> ~ © 29 £ 0 8| < Q £ = —= @ D« 930 = o — \ ~ 0
S |8 5|52 E 5835 5 2|& S8 SzpPs £z . g% &% g
: N ) =G = =G o = S = c £EE =B =3 — N2 2D @
o — = i we O oo Z2 o (%} =} 14 O- =206 = O =) © —“w ow
N 655 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
Sports competitions, games and sports shows 9.0 9 9 9 11 9 6 11 10 8 11| 10 6 4 4 9 10 5
Series 6.3 5 8 4 9 6 4 F 6 6 4 5 5 3 5
Movies 5.8 4 8 5 6 5 8 10 7 6 7 4 5 9 4 9 3 5 3 7
Cartoons Rl s | 1 4 6 6 4 2 4 5 4 4 4 4 9 3 3 2
Music shows 2.3 3 2 1 3 2 3 1 1 2 5 2 2 2 4 1 1 4 1 4
Documentary, educational, scientific 2.1 2 2 2 2 2 1 3 1 2 3 2 3 2 1 4 1 6 1 2
Nature, animals 2.0 3 1 2 2 3 1 2 3 1 3 2 2 3 3 5 1
Quizzes 1.7 2 2 2 2 2 4 3 1 1 2 1 2 1 4 2 3 1
TV Slagalica, quiz 1.5 2 2 2 2 2 2 2 1 1 1 2 2 1 4 1 1 1 1
Music Competitions 1.4 2 1 1 2 2 1 3 1 1 1 2 1 4 1 2 1
Entertainment shows 1.2 1 1 0 2 1 1 2 3 1 0 2 1 4 1 3 2 1
Children's shows, films, series 1.2 2 1 2 1 2 2 1 0 3 1 1 3 1 1 1
Zvezde Granda 0.9 1 1 1 1 1 3 2 1 0 2 1 1 3 1 1
Comedy, funny video clips 0.6 1 0 1 1 1 1 1 0 0 1 4 2 2
Reality show 0.5 1 0 1 3 1 0 0 1 1 2
Ami G show 0.5 1 0 1 1 2 1 1 0 4 1 1
Fashion/ celebrities 0.5 0 1 1 0 3 0 1 1 0 1 1 1 1
Vece sa Ivanom lvanovicem 0.5 1 1 0 1 2 1 1 1 3
Prakticna zena 0.3 1 0 0 0 1 0 2 1 1
Magazin In 0.3 0 0 1 0 1 1 1 0 4 1 1
News/ informative/ political talk show 0.2 0 0 0 0 0 0 1
Other 2.3 4 1 2 2 3 1 3 3 2 2 3 4 3 2 3 1
No favourite TV program/ TV show, none 626 | 60 66| 63 62| 62 67 63 F 64 q 65 58| 61 67 75 100 | 54 62 62 65 69
Don't know 1.7 2 1 2 2 2 1 1 2 2 2 1 2 1 2 3 1 2 1




RESEARCH A

BOUT CHI LDRENSO®G MEDI A CONSUMMRTENTSN | N MONTENEGRO

October 2018

How often do you watch different kinds of video materials on YouTube? - Music video clips

Base: Total target population

Never 10%

Rarely 17%

39%

From time to time

Often 23%

11%

Regularly

Donot }

0% w

Total

School Stratum Type of household HH income per HH member

. — = 2 a4

» T ¢ > B S ¢ S5 35
§ 5 s E ¥R |5 3 g g _
g > K] CIC) _ g 04y = = [T o < (<] N I — ]
™~ ) 8 ¢ w§f <= ] £ S = @ o 27 o — ' - %)
4 7|8 E|52E ss§t & T8 £|8 5528 2 o o 3X 2
s Y| = ¢ |lugo €92 8 &8 5 &Z|o. 335365 & Y@ dm ¢&
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164

sig 0.46 0.55 0.47

Never 9.9 10 10 | 12 / 9 5 8 13 | 10 12 4 8 6 6 14
Rarely 171 | 22 13 | 19 15 | 19 13 11| 20 14 20 | 17 18 | 16 @ 24 | 17 13 15 23 19 15
From timetotime | 38.9 | 40 | 38 | 41 37 | 40 37 36 4 40 | 40 36 | 40 38 29 50| 29 48 41 38 40
Often 226 | 19 26 | 20 25 | 21 25 30| 27 19 24 | 23 21 | 22 @22 50 | 26 24 20 18 24
Regularly 11.1 Fﬂq 10 12 Fﬂ W 14 9 11 | 11 11 | 13 5 4 14 7 1 7
Dondt knd 03 1 0 0 0 1 1 0 0 0 1 1

100%




RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUMRTENTSN | N MONTENEGRO October 2018

How often do you watch different kinds of video materials on YouTube? - Vloggers or YouTube personalities

Base: Total target population

Never 33%

Rarely 15%

From time to time 24%

Often 15%

Regularly 10%

Donoét .\B%

School Stratum Type Type of household HH income per HH member
— — = [24 @
5 g8 z £, 585 =R
5 g § 5 53 E 52 g5 o s 8 g
> = o | E_ N @8 - £ o5 2% © 0§ = 3 T
> ~ [ g ¢ 08 s o £ S = [ o= 206 = o — . = 4]
- — @ £ € o S <= 9 © b 5 ] [¢] 7] Eg o 2 = ' ok o 2
i & < o 205 £ 25 o @ 5] £ 5 o S8 = £ o - &2 >0 ©
o — = L we O ool Z O (%} D o O._- =206 nz2 O D © —“w Oouw
N 655 | 331 324 [ 326 329|487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.38 0.11 0.88 0.36
Never 33.1 & 32 35| 35 28 27| 34 33 31| 30 39| 33 35 21 100| 37 38 33 24 32
Rarely 153 | 14 17| 14 16| 15 22 12| 14 13 15 16| 14 17 33 14 19| 15 13| 15
Fromtimetotime | 241 | 22 26| 21 | 27| 23 24 28| 19 29 21| 27 20| 25 19 21 22 19| 22 27 30
Often 147 | 12 17| 17 12| 14 18 16| 18 14 11| 15 15| 13 22 17 16 15 15 14 | 13
Regularly 102 | 10 11| 12 9| 11 5 10| 12 8 14| 12 8| 11 8 8 7 9| 13 7
Donét knd 26 2 4 4 1 2 3 7 3 3 2 3 2 3 4 1 2 3 2

Total 100%



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUMRTENTSN | N MONTENEGRO October 2018

How often do you watch different kinds of video materials on YouTube? -6 Ho-wo & vi deos or tutorii
sports/ things your child interested in

Base: Total target population

Never 31%

Rarely 15%

From time to time 25%

Often 20%

Regularly 7%

Stratum Type Type of household HH income per HH member
— — = [o4 o
) < 3 > ®. 36 =
5 g § 5 52 E 52 g5 o w8
> = o | E_ N @8 - £ o5 2% © 0§ = 3 T
> ~ [ g ¢ 08 s o £ S = [ o= 206 = o — . = 4]
! — @ I € o = <2 0| B £ E © ] 7] Eg o 2 = , ok Tx 2
I & < o 205 £ 25 o 9] 5 2 5 o S8 = £ o - 835 >0 ©
o — = L we O ool Z O (%} D o O._- =206 nz2 O D © —“w oOouw
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 [ 528 101 24 2 | 137 117 133 104 164
sig 0.91 0.87 0.06 0.10 0.64 0.57
Never 31.0| 32 30| 29 33| 30 32 34| 28 36 24| 31 30| 29 21 32 29 26 35 33
Rarely 150 | 15 15| 16 14| 15 13 15| 16 12 21| 14 17| 15 14 21 15 15 14 | 10
Fromtimetotime | 247 | 25 24| 21 28| 26 26 18| 25 21 32| 25 25| 26 17 25 100 | 28 23 26 21 24
Often 203| 20 20| 23 18| 20 24 20| 21 22 15| 23 16| 20 19 25 17 24 15 22 24
Regularly 7.0 6 8 8 6 7 5 11 8 7 5 5 10 8 3 8 7 9 9 5 5
Donét knd 20 2 2 3 1 2 2 1 2 3 2 1 2 4 1 1 1 3 4

Total 100%
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A CONSUMPT-ICONTENT® MONTENEGRO

October 2018

From time to time

Never

Rarely

Often

Regularly

people playing games

Base: Total target population

9%

16%

15%

21%

37%

How often do you watch different kinds of video materials on YouTube? - Game tutorials/ walk - throughs/ watching

Stratum Type of household HH income per HH member

N — = 2 [

%) ® ¢ > © o S > >
q; > K] CIC) _ PD! 04y = = [T %'_E (<] N I °F°| ©
™~ < 8 € w§ s ] £ S = @ o= 27 o — ' - %)
4 |8 £|52 £ 56 5 3 8 £|18 SsP2£&| 2 . 9% g% 2
s S| = ¢ |luwgo &¢2 8 85 &|o-356:i6|5 & Smdn &
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164

sig 0.80 0.77 0.06 0.64 1.00 0.34

Never 374 | 37 38 8 4 36 43 42 | 36 41 31 | 35 41 | 36 43 38 50| 38 32 38 45 36
Rarely 16.2 | 15 18 15 18 16 17 16 | 17 14 20 16 16 17 11 25 19 15 17 13 16
Fromtimetotime | 205 [ 21 = 20 [ 21 20 | 21 22 17 | 18 19 20 20 | 20 22 29 22 18 24 18 20
Often 153 | 17 14 17 11 12 | 18 15 13 17 13 16 16 4 50 | 15 18 11 12 19
Regularly 8.7 9 9 9 5 11 9 10 4 9 7 9 7 4 4 9 10 6
Dondét kng 20 2 2 2 2 2 1 1 2 1 4 2 2 2 2 1 1 2 2 4

Total

100%




RESEARCH

ABOUT CHI LDRENSS6 MEDI A CONSUGMRTENTSN | N MONTENEGRO

October 2018

How often do you watch different kinds of video materials on YouTube? - Cartoons

Base: Total target population

Never 27%

Rarely 17%

From time to time 27%

Often 16%

Regularly 12%

Donoét I71>%N

Child Child

School Stratum Type of household HH income per HH member

. — = 2 a4

» ¢ > IS S g > o)
q; > K] GC) _ PD! 04y = = [T %'_E (<] N I °F°| ©
™~ < 8 € w§ s ] £ S = @ o 27 o — ' - %)
4 7| e e|52E sf& & B |8 £|g8 55 2:2| 2 1 ok gz 2
s S| =2 & uwgo a&92 8§ 8|5 22|o. 35665 & Yo dom &
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164

sig 0.85 0.48 1.00 0.09

Never 27.3 44 29 26 6 9| 6 9 22 20 26 30 28 23 25 4 21 20 34 23
Rarely 16.6 14 20 18 16 17 18 11 16 16 20 16 18 16 19 17 11 20 23 14 16
From time to time | 27.0 | 30 24 25 29 30 20 17 8 31 32 28 25 27 32 17 | 50 | 22 28 31 25 29
Often 16.3 15 17 13 16 23 18 14 16 17 25 50 | 13 20 14 17 18
Regularly 11.8 12 11 ] 12 14 q 11 13 | 12 9 17 10 12 12 10 14
Dondt kng 09 0 2 1 1 1 3 2 1 1 1 1 1 3 1

Total 100% |



RESEARCH

ABOUT CHI

LDRENSO MEDI A CONSUMRTENTSN | N MONTENEGRO

October 2018

How often do you watch different kinds of video materials on YouTube? - TV shows

Base: Total target population

Never 42%

Rarely 25%

From time to time 22%

Regularly 2%

Donoét IQ%/

Often

Total 100%

School Stratum Type Type of household HH income per HH member
- — e o4 o
5 g8 z £, 585 =R
2|3 § 5 823 E 52 g5 S w 8 8
> = o | E_ N @8 - £ o5 2% © 0§ = 3 T
> ~ [ g ¢ 08 s o £ S = [ o= 206 = o — . = 4]
— — K] £ € o S <= 9 © b 5 @ [¢] %] g Oc ] = ' ok o 2
i & < o 205 £ 25 o @ 5] £ 5 o S8 = £ o - &2 >0 ©
o — = i e O Qo Z (&} (%} =) 14 O- =206 mn=z O =) © —Suw ouw
N 655 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.94 0.35 0.81 0.18 0.89 0.89 0.55
Never 424 | 43 42| 44 41| 43 41 42| 50 39 38| 41 45| 42 43 54 100 | 47 31 40 51 43
Rarely 250 | 26 24| 26 24| 26 25 17| 20 27 29| 26 24| 27 18 13 21 27 29 20 27
Fromtimetotime | 220 | 21 23| 20 24| 20 25 28| 18 26 20| 23 21| 22 25 17 21 30 22 19 19
Often 6.6 6 7 5 8 6 7 9 7 6 7 7 7 6 10 13 7 10 7 7 4
Regularly 2.3 2 2 3 2 2 1 2 3 1 3 2 3 2 1 4 2 2 2 2 3
Doné6t kng 17 2 2 2 2 2 1 1 1 1 3 2 1 1 4 1 1 1 4




RESEARCH

ABOUT CHI

L DR E NBBTION ENOMONTEREIRS - CONTENTS

October 2018

How often do you watch different kinds of video materials on YouTube? - TV series

Base: Total target population

Never

Rarely

From time to time

Often

Regularly

3%

7%

21%

21%

46%

Total 100%

School Stratum Type Type of household HH income per HH member
— — - 14 @
) R % E c c =) S
° g 5 5 52 E o2 58 Doomy
@ o 8 = o @ cCE o= Q [Tel -] [<e] =
a>)~ > L qC) > % hL2 = = [ = @ N — e ]
~ [ 8 <c 08 =< Q £ S = @ D+« L0 = o — , = 4}
- — @ £ € o S <= 9 © b 5 ] [¢] 7] Eg o 2 = ' ok o 2
i & < o 205 £ 25 o @ 5] £ 5 o S8 = £ o - &2 >0 ©
o — = i wae O o e =2 (@] (%] =] 04 O._- =206 nz2 O D © —w oOw x
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 [ 528 101 24 2 | 137 117 133 104 164
sig 0.91 1.00
Never 460 | 50 42| 52 40| 49 36 37| 55 42 41| 45 48| 45 46 54 100 | 56 44 59 40
Rarely 214 | 24 19| 20 22| 23 21 14| 16 24 23| 22 20| 22 21| 17 25 26 13
Fromtimetotime | 20.8 | 18 23| 17 24| 19 20 15 25 21| 21 20| 21 22 17 20 28 20 19 18
Often 6.7 4 5 8 12 8 6 8 6 7 7 4 13 7 9 7 5 6
Regularly 3.4 2 4 2 5 2 8 4 5 2 4 3 4 3 4 4 3 3 3 3
Dondét knd 1.8 2 2 2 1 2 1 1 1 4 2 1 2 4 2 2 2 3




RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUMRTENTSN | N MONTENEGRO October 2018

How often do you watch different kinds of video materials on YouTube? - Movies

Base: Total target population

Rarely 18%

From time to time 30%

Regularly - 5%
Dondt I v

School Stratum Type Type of household HH income per HH member
— — - 14 o
0 T 3 N S5 > S
2 g g 5 55 E ©Z 55 o w8
o = o | E_ N @8 - £ o5 2% © 0§ = 3 T
> ~ [ g ¢ 338 < o £ S = [ o= 206 = o — . = 4]
- — @ c € o S <= 9 © b= 5 @ © 7] Eg o 2 = ) X gx 2
I & [ o | 9§ £ S5 o @ ) £ 5 | © S8 S5 S o - == 1)
o — = i wae O o e =2 (@] (%] =] 04 O._- =206 nz2 O =) © —w oOw x
N 655 | 331 324 [ 326 329|487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.14 1.00 0.40
Never 32.8 9 33 33 9 39 32 25| 29 39| 32 34 46 100| 36 26 30 41 31
Rarely 183 | 19 18| 15 21| 18 17 18| 17 16 16 22| 19 16 21 12 21 16 16
From timetotime | 295 | 30 29| 29 30| 28 29 37 W 35 32 29 33 21 26 32 31 25 32
Often 13.0 16 10| 10 17| 16 12 10| 14 12| 14 10 8 18 15 9 11 12
Regularly 5.3 3 7 6 4 3 11 11 6 5 7 6 5 5 6 4 6 5 4 6 6
Donét knd 1.1 1 1 1 1 1 1 1 1 1 1 2 1 2 2 1 2

Total 100%



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUMRTENTSN | N MONTENEGRO October 2018

How often do you watch different kinds of video materials on YouTube? - Sports clips or videos

Base: Total target population

Never 37%

Rarely 17%

From time to time 19%

Regularly 11%

Donoét l‘wl%/v

Often 15%

School Stratum Type of household HH income per HH member

. — = 2 a4

» T ¢ > B S ¢ S 5
§ 5 s E ¥R |5 03 g g _
q; > K] qC)_ g 04y = = [T o < (<] N I — ]
™~ ) 8 € @0§ s ] £ S = @ o 27 o — ' - %)
4 7| e £|52Ef sf&t & B |8 £|g8 55 22| 2 1 ok gz 2
s Y| = ¢ |lugo €92 8 8|5 &|o-356:6|5 & Y@ dm &
N 655 | 331 324 [ 326 329 | 487 76 92 | 214 308 133 | 411 244 [ 528 101 24 2 | 137 117 133 104 164

sig 0.19 0.46 1.00

Never 371 | 41 @ 33 38 39 28 BEM 33 34 | 42 | 37 38 42 50| 43 38 41 37
Rarely 169 | 17 17 | 14 20 | 18 17 13 17 17 17 | 18 15 4 11 24 12 15
Fromtimetotime | 18.9 | 21 | 17 | 21 16 | 20 13 18 21 26 | 20 17 | 19 15 25 50| 13 20 @21 18 @22
Often 148 | 12 17 14 14 | 21| 14 15 14 | 16 12 | 14 19 21 20 20 12 16
Regularly 11.1 8 15 9 16 17 | 11 @ 13 7 |12 11|11 13 8 11 11 | 10 16 9
Dondt knd 1.1 1 2 1 1 1 2| 1 1 2 1 1 1 1 2 1 2

Total 100% |
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Never

Rarely

From time to time

Often

Regularly

Donot loZ%

problem solving)

Base: Total target population

7%

17%

19%

25%

31%

SHEW ] Type of household HH income per HH member
N — = 2 [
0 T S > B 5 ¢ S S
AEAR EEE S ko8 s -
q; > K] qC) _ g 04y = = [T o < (<] N I — ]
™~ ) 8 € @0§ s ] £ S = @ o= 27 o — ' - %)
4 7|8 £|52Ef sf& & B |8 £|g8 55 2:2| 2 o ok gz 2
s S| =2 & uwgo a&92 8§ 8|5 22|o. 35665 & Yo dom &
N 655 | 331 324 [ 326 329 | 487 76 92 | 214 308 133 | 411 244 [ 528 101 24 2 | 137 117 133 104 164
sig 0.37 0.43 0.44 0.81 0.99
Never 308 | 35 27 | 33 28 | 33 3333 32 26 |3 32|30 33 29 50|28 30 28 41 29
Rarely 191 | 18 20 | 19 | 19 | 18 22 20 22 25 | 21 16 | 18 23 33 50| 13 15 19 17
Fromtimetotime | 247 | 23 27 | 23 27 | 24 32 25| 21 25 30 | 24 27 | 26 23 13 25 24 23 25 27
Often 169 | 16 18 | 15 19 | 17 21 14 14 11 | 17 17 | 18 13 | 17 21 | 12 BEM 17
Regularly 6.6 7 6 7 6 6 9 7 9 6 5 6 7 7 6 4 7 9 6 5 6
Donét knd 1.8 2 2 2 1 2 2| 1 1 4 2 2 2 3 4 3 1 1 4
Total 100%

How often do you watch different kinds of video materials on YouTube? - Tutorials regarding school issues (lessons,



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUMRTENTSN | N MONTENEGRO October 2018

How often do you watch different kinds of video materials on YouTube? - Table of frequency

From time to
Regularly

=z

Music video clips 655 m B 389 | 226 | 1
| Vloggers or YouTube personalities 655 24.1 | 147

[N

A1

6Howod videos or tutorials about hob BEES 24.7 7.0 2.0

| Game tutorials/ walk - throughs/ watching people playing games 655 15.3 8.7 2.0
Cartoons 655 27.0  16.3 0.9

| TV shows 6.6 | 2.3 K
TV series .E 20.8 6.7 3.4 1.8
| Movies 655 Zisl 13.0 5.3 1.1
Sports clips or videos 655 18.9 X 11.1 1.1

| Tutorials regarding school issues (lessons, problem solving) 655 24.7 | 16.9 6.6 1.8




RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUMRTENTSN | N MONTENEGRO October 2018

And which of them are your most favorite ones?

Base: Total target population

Sports clips or videos 16%
O0Hotwo 6 videos or tutorials _s]m%rts/ things vy
Vloggers or YouTube personalities 10%

Game tutorials/ walk-throughs/ watching people playing games _ 8%
vovies N o

Tutorials regarding school issues (lessons, problem solving) 4%
TV series _ 4%
TV shows 1%

ponot [KGHINNNNN o

SHEN] Type Type of household HH income per HH member
N = = o [0
) EE: 2 ®. g¢ 2 >

£ 3 § 5 s E 2E s |5 5 o8 8
g = o | 5§ 94 - £ o5 2% © 0« a5 T
~ © o £ o4 < Q o c — [O) D 97 = o — . = %)
- — K] IS £ O S <= 4 B b 5 © © 1%} Eg o 2 = \ ok o 2
L & 5] 5 o5 £ 28 © ) 2 S o S8 =z £ o “ D >0 o
o — = i wa O od =2 (@] (] =)} o O.- =06 m: O =) © —“w Oow x
N 655 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164

sig 1.00

Cartoons 19.4 4 15 23 18 21 17 18 21 19 20 21 50 17 16 23 22 20
Music video clips 16.0 0 14 21 | 14 14 15 17 | 16 13 | 25 13 15 | 18
Sports clips or videos 15.7 0 9 13 | 17 15 18 12 | 15 18 | 15 21 | 13 15 17 14 13 18
6Hetwo &6 videos or tutorials ab 9.6 11 8 7 12 11 7 7 11 9 9 11 7 11 6 4 12 15 5 7 10
Vloggers or YouTube personalities 9.6 9 10 | 10 9|10 7 9/ 14 7 10 | 11 7 9 11 | 13 10 5 13 5
Game tutorials/ walk-throughs/ watching people playing games | 8.4 | 10 6 / 10 3 5 8 | 11 8 10 8 4 7 12 5
Movies 6.4 5 8 W 17 6 8 2 7 6 7 7 10 4 5
Tutorials regarding school issues (lessons, problem solving) 4.4 4 5 2 7 4 7 3 7 2 5 3 7 5 5 5 5 3 7
TV series 35 | 6 | 6 2 9 5 4 2 5 3 4 4 2 8 4 2 3 5 4

TV shows 1.4 1 2 2 1 1 3 1 1 1 3 1 2 1 8 4 1 3
Dondt know 55 5 6 5 6 6 3 4 5 6 5 5 7 5 6 50 8 2 6 3 7

Total 100%
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Do you prefer to watch YouTube videos or TV programs on a TV set, or you like them both the same?

Base: Total target population

Donoét
3%

know

Prefer to watch
YouTube videos

36%

Prefer to watch TV
programs on TV set
18%

Total

School Stratum Type of household HH income per HH member
- — - 2 x
2 T 3 2 8 3o 2 2
2 g § 5 55 E 2% 83 5 = 8 B
S = @ | E_. N 28 . £ o5 2F ®  « a 9% T
> ~ < 29 ¢ 08 = L £ S = @ o L0 % o — . = 4]
— — K] IS [Se] £ <= O © k= 5 © © 1%} Eg o9c 2 = ' ok ok 2
i & < o o5 £ 25 o @ 5] 2 5 =) S8 c=5 £ o - &3 >5 ©
o — = [y wao O O o =2 (@] (%] =) o O =206 n=z2 O =) © AW oOow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 [ 528 101 24 2 | 137 117 133 104 164
sig 0.12 0.07 0.14 0.10 0.14 0.57 0.69
Prefer to watch YouTube videos 36| 32 39| 38 33| 33 45 42| 37 32 40| 33 40| 36 31 50 32 42 38 34 34
Prefer to watch TV programson TVset | 180 | 21 15| 14 22| 20 18 10| 20 17 17| 18 18| 17 8 21 14| 13 23 20
Like both the same 434 | 44 43| 45 42| 44 37 46| 42 46 39| 45 40| 44 39 38 100 | 45 40 47 40 43
Dondt know 3.1 3 3 2 4 4 2 N s 4 4 2 3 4 4 2 4 2 3 4
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There are many reasons for choosing to watch something on TV or online. Please select 1 and max 3 most important
reasons for you to decide to watch some video content?

Base: Children 12 - 17 years old

Makes you laugh / entertains him/her

Relaxes or helps you to rest

Helps you to learn about or find out new things

Gives you something to talk about with friends

Inspires you to try something new or different

Makes you think

Gives yoy something to talk about with family members

18%

14%

32%

24%

Stratum Type Type of household = HHincome per HH member

< = = @ [a

) T 9 % T \ c ¢ =) =)
g 5 s e ogisf (5 R osow |
0>)~ > 2 % re) % % < by o D q o < © N — — [}
~ [ 8 ¢ 20§ £ 2 £ S = Q o L o o) i ' - @
4 3702 e|§2E 5§ § 3|8 £|g E32:8|Z2 o oXgX 2
e S| = ¢ wgo a2 8 3|5 £ |o-3%¢t6:i8|5 & Sndm &
N 324 0 324|171 153 | 156 76 92 [ 106 153 65 | 208 116 | 263 47 14 O 72 Br 66 56 73

sig 1.00 0.99 0.89 0.92 1.00 0.53

Makes you laugh / entertains him/her 32.1 32 | 30 34 | 34 24 36| 33 | 40 35 | 28 | 31 38 29 35 24 | 38 21
Relaxes or helps you to rest 24.4 24 23 25 21 33 24| 20 24 34 | 24 26 25 23 | 21 18 25 21 25 33
Helps you to learn about or find out new things 17.6 18 | 19 16 | 17 21 15 11 18| 17 | 18 | 19 11 7 18 | 15 11 14
Gives you something to talk about with friends 13.6 14 14 13 15 16 10 | 12 14 15 | 12 16 13 11 29 11 521 14 15
Inspires you to try something new or different 3.7 4 4 4 4 1 5 3 5 2 4 3 3 9 4 5 2 7
Makes you think 3.7 4 4 3 4 3 3| 4 11 4 3 3 9 7 3 9 5 1
Gives yoy something to talk about with family members 2.8 3 2 3 3 3 3 1 4 3 3 3 3 5 2 4 4
Dondt know 2.2 2 3 1 3 3 1 2 5 1 3 2 7 3 2 5

Total 100%



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUMRTENTSN | N MONTENEGRO October 2018

How i mportant for you i1 s FF%Impostanwat ch t hings tF
Base: Children 12 - 17 years old

37%

Children doing the same sort of things that you are doing

Children of your age 34%

Children who live in the same country or part of the country as _ 28%
you

Children doing different sort of things from what you are doing 27%

Children who are different from you in any way (physical or
psychological characteristics, knowledge, skills, attitudes)

Children who do not look like you (other gender, nationalities, 20%
children with disabilities, etc.) °

Chil d

26%

HH income per HH
member

School SHEN] ‘ Type of household

4 = = o o
o =R 2 8. 33§ 2 3
§ 5 & E iz g w8 8
0>)~ > L CIC) B :é % < by ha [ < © N — — [
~ o] o £ o ¢ <= Q < c — [ ) D+ 9°7¢C = o — ' — %]
o @ g ES £ 59 = € 5| 8 [ 1) E5 o 2| = ' o T 2
i N < (3] o5 £ °g o @ o 2 5 o S¢ £ S 2 4 &= > ©
o — = [ wa O od 2 O 0 D 14 O—- =Z¢ mn: O D © —“0L oL
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O |72 57 66 56 73
Children doing the same sort of things that you are doing 37.0 37 36 39 38 39 33| 44 35 31| 38 34 37 32 50 46 26 | 39 | 30 40
Children of your age 33.6 34 | 33 35 | 40 21 33| 43 31 23|33 35 |33 34 43 42 32 27 25 40
Children who live in the same country or part of the country as you 27.8 28 29 27 31 20 28| 34 25 25| 29 26 27 30 29 35 25 23 25 30
Children doing different sort of things from what you are doing 27.2 27 25 30 31 22 24| 26 26 31| 29 24 26 30 36 29 |21 27 | 23 33
Children V\(hq are different from_ you in any way (physical or psychological 26.2 26 27 25 31 18 25 | 29 23 29 | 26 26 25 28 43 32 26 23 16 32
characteristics, knowledge, skills, attitudes)
Children who look like you 225 23 | 21 24 | 27 16 21| 27 20 22| 20 28 | 21 26 43 28 19 18 13 32
Children who do not look like you (other gender, nationalities, 20.1 20| 19 21 | 24 11 22|25 20 12| 21 19 | 19 23 21 26 16 14 13 29
children with disabilities, etc.)
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How i mportant for you 1 s I Tablaobfrequantych t hi ngs t ha

< c
< Il .
o £ [
s .8 £
z E 2E 2
Children of your age 324 43.8 22.5
Children who look like you 324 | 225 56.5  21.0
Children who do not look like you (other gender, nationalities, children with disabilities, etc. 324 58.0 21.9
Children doing the same sort of things that you are doing 324 44.4 | 18.5
Children who are different from you in any way (physical or psychological characteristics, knowledge, skills, attitudes) |25 WA VARV A- TP ]
Children who live in the same country or part of the country as you 324 | 27.8 | 50.6 | 21.6
Children doing different sort of things from what you are doing 324 | 27.2 50.3 225
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How important for you is it to watch things that include - Children of your age
Base: Population Children 12 - 17 years old

Neither
22%

Important
34%

Total = Child's ag iedod ich : Stratum Type of household  HH income per HH member
~ = = o [ad
" 14 £ = g c = T. &% 2 2
= © = e o= T n
g 2 o 3 R ; £ §5is: |3 g &8 8 o
" ~ ] c 288 < 2 £ = = @ o¢ Q¢ = | o | A \ _ ]
3 3|8 5 E 528 |58 & 2| £ S8 StE£2| 2 . g% 8% %
s 9 | = & o E8s Z O ®|5 & | 0. 2f{p:0| > & dmoD x
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 | 56 73
sig 1.00 0.80 0.21 0.88 1.00 0.15
Important 33.6 34 33 35 21 33 43 31 23|33 35 | 33 34 43 42 | 32 21 25 40
Not important | 43.8 44 43 44 51 40 42 42 51 | 44 43 44 | 40 50 43 | 40 47 57 34
Neither 22.5 23 24 | 21 28 27 14 | 27 26| 23 22 | 23 26 7 15 28 26 18 @ 26

Total \ 100% |
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How important for you is it to watch things that include - Children who look like you
Base: Children 12 - 17 years old

Important
22%

Not important

57%

Total = Child's ag i dypeP a Stratum Type of household  HH income per HH member
~ = = o
. 2 c 33 > F.5s =R
5 5 S S 2 1S = @< 1)
§ & © 5 259 _ s gi 8% 8 g 8 8 3
~ o] c 99 = Q c = — [} D+ Q77¢ = o) — \ = %]
3 d]E s £ 528 |8 5 2|£ S|& St1Ps2l =2 ., %85 %
s 9 | = & 5} E8s Z O ®|5 & | 0. 2f{p:0| > & dmoD x
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 | 56 73
sig 1.00 0.48 0.69 0.18 0.25 0.99
Important 22,5 23 21 | 24 16 21 27 20 22| 20 28 | 21 |26 43 28 19 18 | 13 32
Not important | 56.5 56 60 53 59 58 58 54 58 | 59 52 57 55 50 58 54 56 75 42
Neither 21.0 21 19 23 25 22 14 | 26 20| 21 21 |22 19 7 14 26 26 13 26

Total \ 100% |



RESEARCH ABOUT CHI LDRENSO® MEDI A CONSUMRTENTSN | N MONTENEGRO October 2018

How important for you is it to watch things that include - Children who do not look like you (other gender, nationalities,
children with disabilities, etc.)

Base: Children 12 - 17 years old

Important
20%

Not important
58%

Total Child's ag i onda Stratum Type of household ' HHincome per HH member
~ = = o x
& gg 2 B, 5 S5
£ g 5 5§25 E 278X |9 o 2 8
9] > @ N 7R . - O ¢ < e} ~ — 3 <
> ~ ] c 029 = ] £ c — ) D D¢ = o — \ _ 1)
3 %3 E| ¢ £8¢ |5 § 58 T|E SyEePlz L ogsEss
o g = s O Qa®s z O o | S5  |O0_ S¢nid0| D> ® ST 61
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.53 0.13 0.60 0.99
Important 20.1 20 19 21 11 22 25 20 12 | 21 19 19 |23 21 26 16 14 13 29
Not important | 58.0 58 61 55 63 52 61 54 62 59 56 58 57 64 63 51 59 75 45
Neither 21.9 22 20 24 26 26 13 26 26 | 20 25 23 19 14 11 33 27 13 26

Total 100%
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How important for you is it to watch things that include - Children doing the same sort of things that you are doing
Base: Children 12 - 17 years old)

Important
37%

Not important
44%

Total Child's ag i nda Stratum Type of household HH income per HH member
- — = a4 x
" 14 £ = g c = T. &% 2 2
&a ] 5 > £ 0= @< [T}
g 2 o 5 R ; £ §5is: |3 g &8 8 o
> ~ S P $oa - [} = c - o od 07 = P — \ _ 4]
3 I |2 5 E 528 |5 5 2|8 S8 St2sf|lz . 85 8% 3
p S s @ o 38 Z O @#|>5 & |0- 5¢th:6|5 ¥ YSm du o
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.51 0.51 0.68 0.97
Important 37.0 37 | 36 39 39 33 44 35 31|38 34 | 37 32 50 46 26 39 | 30 40
Not important | 44.4 44 | a7 4 45 46 45 41 51 | 44 | 45 | 44 | 49 43 40 44 41 | 61 40
Neither 18.5 19 | 17 20 16 22 10 24 18| 17 21 | 19 (19 7 14 20 9 21

Total 100% |
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How important for you is it to watch things that include - Children who are different from you in any way (physical or
psychological characteristics, knowledge, skills, attitudes)

Base: Children 12 - 17 years old

Neither
21% Important
26%

Not important
53%

Total Child's ag itds seconda Stratum Type of household ' HHincome per HH member
~ = = o x
o R 2 8. 5§ 22
g g 5 5§25 E ©3% g: =S B
3 g o N 235 - S §E oF ® & 3 8 B
> ~ ] c 029 = ] £ c — ) D D¢ = o — \ _ 1)
5 33 §| & 582 | 5 28 TE gSyEeflf . gyEss
& 9 s & o a3s zZ O @a|>5 & |0 5th:i6|5 ¥ Sm dm o
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.21 0.39 0.27 0.81 0.97 0.11
Important 26.2 26 27 25 18 25 29 23 29 | 26 26 25 28 43 32 26 23 16 32
Not important | 52.5 52 56 49 59 49 56 51 51 53 51 54 49 36 49 46 55 71 45
Neither 21.3 21 18 25 22 26 15 26 20 | 20 23 21 23 21 19 28 23 13 23

Total \ 100% |
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How important for you is it to watch things that include - Children who live in the same country or part of the country as
you
Base: Children 12 - 17 years old

Neither

22%

Total Child's ag i seconda Stratum Type of household HH income per HH member
- = | = ¥ o
& gg 2 B, 5 S5
g g 5 5§55 E 2% g: o o 8
9] > @ N 7R . = O ¢ < e} ~ — ] s
> ~ @ = v 29 < Q < = — [0} D« 07 = o - \ — n
5 33 §| & 582 | 5 28 TE gSyEeflf . gyEss
Y g = s O a3s b O o | S5 |0 2S¢ 086| 5 & Yo dm o
N 324 0 324 [ 171 153 76 92 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.85 0.42 0.05 0.38 1.00 0.44
Important 27.8 28 | 29 @ 27 20 28 34 25 25| 29 26 | 27 30 29 3 | 25 23 25 30
Not important | 50.6 51 | 49 52 58 50 54 48 52 | 52 48 | 51 49 @ 43 49 49 53 | 61 44
Neither 21.6 2 | 22 2 22 22 27 23|19 26 | 21 21 29 17 | 26 24 14 26

Total 100%
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How important for you is it to watch things that include - Children doing different sort of things from what you are doing
Base: Population ... Children 12 - 17 years old

Neither
23% Important
27%

Not important

50%

Total Child's ag i nda Stratum Type of household HH income per HH member
- — = a4
. 2 c 33 > F.5s =R
= © = = IS o= 3= T} 0
g ¢ p 5 954 . s gfsi |8 8§ 8 & 4
~ [ c o 92 = Q < c — ) D+ Q¢ = o) — \ = 4]
3 3 |E 5 E 228 |5 5§ 2| £ S8 SiZrf|a . g% 85 ¢
p S s @ o 38 Z O @#|>5 & |0- 5¢th:6|5 ¥ YSm du o
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.21 0.97 0.17 0.47 1.00 0.08
Important 27.2 27 | 25 | 30 22 24 26 26 31| 29 24| 26 30 36 29 21 27 23 33
Not important | 50.3 50 | 55 @ 45 54 52 58 46 49 | 50 50 | 51 | 51 @ 43 54 | 44 50 64 41
Neither 225 23 | 20 25 24 24 16 28 20| 21 26 | 23 |19 21 17 23 13 26

Total 100% |
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Where can you watch more progr amsTabdesoffvequeéreyo s/ vi deo n

7]
)

F St

Qo

c c 3

z O (O]

324 | 11.1  88.9

Children who look like you 324 | 12.0  88.0
Children who do not look like you (other gender, nationalities, children with disabilities, etc. 324 | 13.3 | 86.7

Children doing the same sort of things that you are doing 324 | 12.3 | 87.7
Children who are different from you in any way (physical or psychological characteristics, knowledge, skills, attitudes) B2 I PARE:1X:]

Children who live in the same country or part of the country as you 324 | 17.0 83.0
Children doing different sort of things from what you are doing 324 | 139 § 86.1

Children of your age
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Where can you watch more progr amsChimrenofyowlaye s/ vi deo m
Base: Children 12 - 17 years old

On the internet
89%

Total Child's ag i seconda Stratum Type of household ' HHincome per HH member
- = = o

. 2 c T _ > F.5s =R

o It 5 > £ 0= @< ITy)

s| 2 o 5 250 _ s gf&: g w9 8 & 4

> ~ © c IR = Q £ = —= [ D+ Q¢ = o — ' — ]

3 3|8 5 E 528 |5 5 2|/ & §|8 StPs2|Z . g% 8% 3

o S = & o a3s zZ O ®|5 & |0_ 3¢%:6|5 = d9Smom o
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.29 0.67 0.46 0.97 0.80 0.58
OonTV 11.1 11 13 9 12 10 9 10 15| 11 11 10 | 13 29 10 9 14 16 8
On the internet | 88.9 89 87 91 88 90 91 90 85 | 89 89 90 87 71 90 91 86 84 92

Total 100%
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watch more pr ogr amsChilmnenwho labklikesybuv i de o ma

Base: Children 12 - 17 years old

Where can you

On the internet
88%

Total Child's ag h Stratum Type of household ' HHincome per HH member
— — - o o
= > 2 QI dB< 0 1o
§ 2 ° S 258 N & gt 8z 8 8§ 2 8 3
> ~ S p 809 = [} = c - o od 97 = P — \ 1)
S I/ T 5 E 528 |5 5 2 & £|8 Sz2s£g| 2 ., g% gL 2
o S = & O a3s zZ O ®|5 & |0_ 3¢%:6|5 = d9Smom o
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.22 0.65 0.07 0.28 0.63 0.09
OonTV 12.0 12 10 14 13 11 8 11 20| 11 15 11 17 21 10 18 17 14 4
On the internet | 88.0 88 90 86 87 89 92 89 80 | 89 85 890 83 79 90 82 83 86 96

Total 100%
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Where can you watch more pr ogr a msChimren who db roblsok like ydue(aherrgentiee r i a
nationalities, children with disabilities, etc.)
Base: Children 12 to 17 years

On the internet
87%

Total Child's ag i seconda Stratum Type of household ' HHincome per HH member
-~ — = a4 [0
) T 9 > B . 5¢ =) S
& < g S % 5 IS o = % -g w w 1o} 0
< ) =2 2 & 0 < St a= Q Te} @© © =
(3] > K] & T - = D g < © N — — ©
> ~ © c o 29 < Q £ = — [0} D« 97 = o - \ — 0
= 38 B & S8t | E 5 2 f DE gSiEellf L gyEss
& 9 s & o a3a zZ O ®| 5 & |0_ 353th:6|5 ® Smdom o
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.67 0.98 0.09 0.25 0.57 0.63
onTV 13.3 13 14 12 13 13 11 11 22 | 15 10 12 19 21 17 14 15 13 8
On the internet | 86.7 87 86 88 87 87 89 89 78 | 85 20 88 81 79 83 86 85 83 92

Total 100%
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Where can you watch more pr ogr a msChimren deingdhe same sort oflteirgs tmagybue r 1 a
are doing

Base: Children 12 to 17 years

| Total Child's age Gender Type of household =~ HH income per HH member
n c © g 2> B % % %
o & SSc T 32 g o
8 2 [} E '% %% % % £ S 2 Te] % 2 —
S = o R 5 ° ) N = o
~ [ c o83 < g < S = Q o+ 2 5 ) i , ,_ ]
S 3 |l= & E 528 |t 5 3| & S|8 ESxeEsf| g . €% g% 2
o S = £ o a3a Z O »|5 & |0. 3tn:id| > ¥ Smodm x
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 0 (72 57 66 56 73
onTV 12.3 12 13 12 13 12 7 15 15| 13 11 1 21 7 10 11 11 | 13 18
On the internet | 87.7 . 88 | 87 @ 88 | 87 | 88 | 93 8 8 | 87 89 | 89 | 79 \ 93 | 9 89 89 88 | 82

Total I
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Wher e ¢

an

y 0 u

wat ch

mor e

pr ogr amsChimnen who adealiffeseht\yrondyeuan anyavaye r i a

(physical or psychological characteristics, knowledge, skills, attitudes)
Base: Children 12 to 17 years

Total | Child's age Gender itds seconda Stratum Type of household ' HHincome per HH member
0 = > B_5s 5 5
= e = = 24
2 g E 5§25 E 2% 5 o o B8 2
o > K5 N (7R . = O ¢ < @ ~ — S ©
> ~ IS e 899 < Q < c — ) D+ Q¢ o o — , - [%)
= 33 §| & S8t | E 5 2 f DE gSiEellf L gyEss
& 9 s & 5} a3a zZ O ®| 5 & |0_ 353th:6|5 ® Smdom o
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.68 0.34 0.40 0.95 0.70
OonTV 14.2 14 13 15 17 12 10 11 13 16 14 | 17 14 14 12 15 20 11
On the internet | 85.8 86 87 85 83 88 90 89 72 | 87 84 86 83 86 86 88 85 80 89
Total 100%
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Where can you watch more pr ogr amsChinen who lideandlse same cbenty onpartoé r i a
the country as you

Base: Children 12 to 17 years

Total Child's ag Gender i seconda Stratum Type of household HH income per HH member
%) c © g e B g g % %
4 @ §25 E T: gt woow
§ £ o 5 2545 _ £ §5i3: |3 g & 8 5
> [ < c 99 < L £ = —= © o+ Q¢ = o — \ ~ ]
3 03|z § E 525 |8 § 2|/ & S|& S22 ., 585 g
s S | = & o i3s Z O |5 & |0-3tn:0|>5 % &SDom
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.56 0.45 0.09 0.83 0.87 0.70
OnTV 17.0 17 18 | 16 18 14 14 15 26| 17 16 | 16 21 14 13 | 21 15 20 18
On the internet | 83.0 83 | 82 84 82 86 86 8 74| 83 84 | 84 79 86 88 79 85 80 @ 82
Total 100%
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pr ogr a msChimren deingdliffecent Sovt of thimgs framawvhag r | a
you are doing

Where can you watch mor e

Base: Children 12 to 17 years

Total Child's ag seconda Stratum Type of household | HHincome per HH member
-~ = = o [a'g
%) < 8 > k5 S ¢ o] )
= £ =8 = = Q4
o & 5 5§25 E 2% g2 S o 8 8 _
) > o N T . - O g c © N - -t ]
> ~ © c o 29 < Q £ = — [0} D« 97 = o - } — 0
= 33 §| & S8t | E 5 2 f DE gSiEellf L gyEss
& 9 s & o a3a zZ O ®| 5 & |0_ 353th:6|5 ® Smdom o
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.94 0.24 0.11 0.77 0.93 0.77
OonTV 13.9 14 14 14 18 12 10 13 22 | 13 15 14 | 17 7 13 12 18 11 15
On the internet | 86.1 86 86 86 82 88 90 87 78 | 87 85 86 83 093 88 88 82 89 85

Total

100%
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Now thinking about all things, you are doing regularly. Which one of them you would you miss the most if it got taken
away?

Base: Total target population
Using your mobile phone _ 43%
Watching TV 29%
Using lap-top or computer 13%

Playing games on games players/ consoles or other devices - 10%

Reading newspapers, magazines or comics I 2%
Using tablet I 2%

Listening to the radio program 1%

Listening to music on MP3 player « 1%

Type of household HH income per HH member

n g ¢ > B X % %
= > IS g = = Qg
2 g § 5 5: E 228 |5 & o8 g _
5} > o S| N 24 . = O g < @ 3N — — ©
> ~ < oo & 84 9] < c — ) D L7 = o — R = [%]
- — o £ £ 0 = 24 B b= 5 _8 © %) 25 O g = ' X o 2
< N < ) 205 £ °g4 o o} S) 2 S kel S8 cx £ o - &2 >0 ©
o — = L e O od 2 (S} (%} =)} 14 O- =0 = O D © —w ow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.34 0.15 1.00 0.99
Using your mobile phone 43.4 43 40 42 45 44 39 46 50 | 50 40 42 46 40
Watching TV 28.7 31 29 27 32 29 30 25 50 | 28 26 29 22 35
Using lap-top or computer 13.0 11 13 13 12 13 12 8 8 16 14 14 13
Playing games on games players/ consoles or other devices | 9.9 13 7 | 13 9 12 17 1 14 6 9 10
Reading newspapers, magazines or comics 1.8 0 7 2 2 2 4 1 1 5 3 1
Using tablet 1.7 1 1 1 2 2 2 2 3 2 1 1
Listening to the radio program 1.1 0 5 1 0 1 1 4 1 2 3
Listening to music on MP3 player 0.5 1 0 0 0 1 2 1

Total 100% |
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Now, think about di f f er ewWhich anéof thegrsvould gou missehe masttif & goetakeneaway? n
Base: Children 12 - 17 years old

Engaging on social networks (Facebook, Instagram, Twitter, Tumbler, Pinterest) _ 25%
watching wovies | 1
Messaging (FB messenger, Viber, Snapchat, WhatsApp) _ 8%

Listening to music %

Watching sport news 7%
. o
I o
T s

Talking with other people via telephone line 5%

Playing games
Watching TV series

Watching YouTube video clips and other YouTube video materia

Watching sport events (games, championships, contests) 4%

-e%ce, nature, ani mal ssé)
Exchanging SMS or MMS with other people - 2%

Watching TV Documentaries

Watching TV reality shows - 2%
(Video calls) Talking via Skype, Viber, WhatsApp 1%
Reading books, magazines, comics etc 1%
Listening to radio I 1%
Watching vlogs or vlogging I 1%
Watching video tutorials (fashion, beauty, health, etc.) I 1%
Watching music contests 1%
Watching other on-line TV programs 0%

Watching political news I 0%
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Now, think aboutd i f f er ent

t

hi

ngs

youor e
most if it got taken away?
Base: Children 12 - 17 years old

i nter es

Stratum

HH income per HH

Type of household

member
~ — = a @
» © ¢ > R S S

£ g 5 5: E 2% &% o o 9 =

s < o | E_ N @i - 8 ot =3 s & & 3 B

> C o s & 97 9] < c — @ od 07 = o — ' - 4]

5 38 5|82 E e85 2 /£ S8 SiPrf|la . g5 8% g

s S /= f ugo 92 S 4|5 &|0. 3tx6:06|5 8 Smoéo
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 [ 72 57 66 56 73
sig 1.00 0.71 1.00 0.96 1.00 1.00
Eﬂrgnalg)?lerll',g Iglrl’]ltZ?gIS?; networks (FacebOOk’ InStagram’ ™w 25.0 25 22 29 17 33 32 28 25 20 24 27 25 17 43 26 19 27 25 26
Watching Movies 16.0 16 13 19 13 13 23 16 20 n 15 18 15 21 14 25 19 14 11 11
Messaging (FB messenger, Viber, Snapchat, WhatsApp) 8.3 8 6 10 6 5 5 8 14| 11 4 9 4 7 1 12 13 7
Listening to music 6.8 7 6 7 6 7 9 7 6 9 6 8 8 2 7 7 7 6 7 7
Watching sport news 6.8 7 12 6 8 7 7 8 3 6 8 6 | 15 7 9 3 4 | 11
Playing games 5.6 6 10 6 4 7 7 4 8 7 3 6 4 7 7 7 7
Watching TV series 5.6 6 2 7 8 1 8 5 5 5 6 5 9 7 7 5 3 2 10
Watching YouTube video clips and other YouTube video materia 5.2 5 5 5 1 7 4 6 6 4 6 4 4 4 8 7 4
Talking with other people via telephone line 5.2 5 4 7 1 2 2 6 9 4 8 5 4 7 4 5 9 4 4
Watching sport events (games, championships, contests) 4.3 4 IEN 3 3 8 5 5 2| 4 5 5 4 7 4 5 5 1
Watching TV Documentaries (sciel 28 3 4 1 4 1 2 4 1 5 2 3 3 2 7 3 2 7 3
Exchanging SMS or MMS with other people 15 2 2 1 2 2 2 2 2 1 1 4 1 4 2 1
Watching TV reality shows 15 2 1 3 2 1 1 1 6 2 1 4 7 5 2 1
(Video calls) Talking via Skype, Viber, WhatsApp 1.2 1 2 2 1 2 2 1 1 2 2 2 4
Reading books, magazines, comics etc 0.9 1 2 1 3 2 1 0 2 1 2 4 1
Listening to radio 0.6 1 1 1 1 1 2 1 1 3
Watching vlogs or viogging 0.6 1 1 1 1 1 2 0 1 0 2 2 1
Watching video tutorials (fashion, beauty, health, etc.) 0.6 1 1 1 1 1 1 0 1 1 2 1
Watching music contests 0.6 1 1 1 1 3 0 1 1 2 1
Watching other on-line TV programs 0.3 0 1 1 1 0 0 1
Watching political news 0.3 0 1 1 1 0 0 2
Total 100%
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When it comes to TV movies and TV series you watch regularly, what are your favorite ones? (Max. 3)

Multiple answers; Base: Total target population

comecy | 5
Action / Thriller 25%
Love and Romance _ 14%
Crime 12%
Fantasy / Mystery / Adventure _ 12%

Science fiction 6%
Historical / Biographical - 5%
Horror 4%
Western - 3%
Child hool o hol .

S Schoo Stratum Type of household HH income per HH member

. = = x o

0 T g > B S ¢ S o)

2 > E g = & o4

¢ g § 5 5 E fEEr g 5 8 8
q>)~ > L qC) > % a < = - [T < @ N — e ]
~ < 8 < 0 ¢ < Q < S = [ D+ L7 = o — ' = 4}
9 7|8 |52 E 55 § 3|8 £]18 =252 % . o 8X 2
o S| = 2|8 oc 2§z O @|>5 & |0. 3530|555 = Yo dm
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
Comedy 485 | 47 50 | 43 54 | 49 42 49| 44 50 51 | 48 49 | 48 50 50 50| 44 50 50 54 46
Animation 28.7 32 28 30 | 28 34 |25 50| 32 25 27 24 33
Action / Thriller 25.0 23 26 | 24 26 | 26 23 8 31 | 32 23 25 18
Love and Romance 14.0 14 14 | 15 12 | 14 14 13 11 15 14 11
Crime 11.9 14 17 | 13 11 | 12 | 12 | 17 9 17 15 13 7
Fantasy / Mystery / Adventure | 11.5 5 13 15 12 11 12 11 8 50 | 13 15 11 9 10
Drama 6.6 13 5 5 9 6 7 8 5 3 8 10 7
Science fiction 6.4 4 6 8 6 7 6 3 |17 50 5 6 5 9 7
Historical / Biographical 4.6 5 4 4 6 5 5 4 2 2 BEN s 5
Horror 4.4 4 3 7 5 4 4 6 4 5 3 5 10 1
Western 2.7 2 1 3 2 2 6 3 5 2 1 2
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Do you agree or disagree thaté ? - You find it hard to control your screen time

Base: Total target population

School Stratum Type of household HH income per HH member
< = = o o
n © ¢ > T S ¢ =) )
= Peal £ € = = Qg
2 g § 5 s E 228 |5 & 8 g
5} > o S| ¥ a2y . = O g < @ [N — — ©
> ~ ] oo & 89 < 9] < c — ) D L7 = o — R = %]
- — K] IS £ 0 £ 244 B b= 5 _‘3 © %] 25 O g = ' ok ok 2
N N < o 205 £ S8 S o o 2 S kel SE £Sx S o - == )
o — = i e O a¢ 2 (S} (%} =} 04 O- =06 »m=: O D © —“w ow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.22 0.05 0.19 0.91 0.58 0.48
Agree 243 [ 23 1 25 | 29 20 [ 25 25 18 | 29 22 23 | 24 25 | 23 29 33 29 29 22 25 18
Disagree | 656 | 65 @ 67 60 71 64 74 70| 60 68 71 | 65 @66 | 67 57 67 50| 60 62 68 66 @71
Neither 101 | 12 8 | 11 9 | 11 12 | 12 | 10 7 | 10 9 | 10 14 50 | 11 9 1 9 10
Total 100% |
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Do you agree or disagree thaté ? - You have a good balance between screen time and doing other things

Base: Total target population

Neither
10%

Total

100%

School Stratum Type of household HH income per HH member
< = = o o
n © ¢ > T S ¢ =) )
= > € I¢ = = Qg
5 8 & 5 Sa E 2% st o o 2 8 _
5} > o S| ¥ a2y . = O g < @ [N — — ©
> ~ ] oo & 89 < 9] < c — ) D L7 = o — R = %]
— I o = [<} £ 244 B = = s © %) Eg o 2 °] \ ok Tx 2
i N < o 205 £ S8 S o} S) 2 S kel SE £Sx S o - &2 >0 ©
o — = i e O og 2 (S} (%} =} 04 O- =06 »m=: O =) © —“w ow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.43 0.31 0.14 0.99 0.99 0.56
Agree 69.9 68 72 67 73 68 80 74 | 64 72 74 70 70 70 67 |75 50 | 68 66 74 74 68
Disagree | 20.5 22 19 22 19 22 14 15| 26 17 20 20 20 20 21 | 25 23 21 19 20 20
Neither 9.6 11 9 10 9 10 5 11 | 10 11 5 10 9 9 12 50 9 13 7 6 12
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Do you think that there is

Base: Total target population

Much more TV
programs/contents/s
hows specially

produced for boys
8% Much more TV

programs/contents/s
hows specially
produced for girls
8%

Equal amount of TV
programs/contents/s
hows produced for
boys and girls
84%

School Stratum Type of household HH income per HH member

~ = = ad 2

= O = c o

0 g > £ S g é g = Lo a a
© [J] S = o & @ c g gg o 7o) g g _
S 2 s 65 © ? 8 o) b U8 o5 @ N — b <
~ ] o c o 9 <« [ = c —_ () D+ Do = o — ' - %]
— — k) IS £ 0o = 2 0| © b= 5 _rg © %] 25 Oc _g = ' ok o 2
F,' ~ [ [} i 'S = = ﬁ o O] o = S o Sc £¥E¥ = o — ~ND 2D 5}
o — = L we O oo Z2 O (%] D 14 O.- 20 =2 O D © S ow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164

sig 0.18 0.06 0.41 0.77 0.55 0.09

Much more TV programs/contents/shows specially produced for boys 7.8 9 6 6 10 8 9 7 10 8 7 9 7 11 4 4 9 8 9 10
Much more TV programs/contents/shows specially produced for girls 8.4 9 7 10 7 8 13 5 5 9 12 9 8 8 13 4 4 12 11 11 5
Equal amount of TV programs/contents/shows produced for boys and girls 83.8 81 86 84 84 84 78 88 85 82 85 84 84 85 76 92 | 100 92 79 80 81 85

Total 100%
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When thinking about what you usually watch on TV, read in magazines or newspapers, listen to on the radio or look up

What your parents
are interested in

16%

Base: Children 12 - 17 years old

What your brother or
sister are interested

What your
schoolmates are

intere

sted in

32%

Chil o

Chil d

in

7%

45%

What your peers
from the
neighborhood are
interested in

online, is your impression that these are mostly things about

Total

qender School Stratum Type of household = HH income per HH member
N = = o x
n T g > T S g > )
= P £ g = = 24
5 g g 2 84 E fiEf |g o 8 8
o > o S| B 24 ._ = O g < @ N — — ©
> ~ < o 2 Y < 7] < c — ) D+ O = o — . _ %]
9 T |2 e |52 58 E Z| 8 L8 S92 2 o oXEZX 2
o 9 = lug o &322 8§ &5 £ | 0. 3¢5:86 |5 & Ymdo
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 72 57 66 56 73
sig 1.00 0.86 0.45 0.10 0.35 1.00 0.25
What your peers from the neighborhood are interested in | 44.8 45 43 46 42 41 52 | 56 44 29 | 43 47 45 43 43 49 54 39 | 39 42
What your schoolmates are interested in 324 32 | 35 30 |3 3 26| 25 3 38|32 33|32 32 36 31 32 34 45
What your parents are interested in 16.0 16 16 16 16 20 13 | 14 16 20 | 16 16 17 | 15 7 17 16 23 18 8
What your brother or sister are interested in 6.8 7 6 7 7 4 9 5 6 | 12 9 3 6 11 14 4 12 6 9 4
100% |
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When you think about your experience, behavior and situat
In my house, TV is often turned on even when nobody is watching something in particular, so it is present as a sound in
the background

Base: Total target population

Stratum Type of household HH income per HH member
. = - r | o
) T ¢ > B, ¢ > >
£ 3 § 5 5 : EEEI |5 w8 3
o > © c_ N @ J = £ g E o3 @ & 3 * o
>~ |28 & Y9 & £| 5 =S |lo 28 27| 5 oS T T o
- — k) c €0 € 24 € = = © [ ] Eg @ 2 = \ ok Tx 2
i & < o o5 £ o4 © @ o 2 5 o SE cx £ o - &3 >5 ©
o — = i we O od 2 O 0 D 14 O._- =26 m: O D © —“w Oouw
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 [ 137 117 133 104 164
sig 0.76 0.22 0.90 0.21 0.90
True 415 | 43 40 | 45 38 | 41 43 40| 38 47 33 | 44 37 | 41 44 38 50| 34 41 37 | 42
Truetosomeextent | 40.0 | 39 41 | 38 42 | 40 41 38| 37 36 38 44 | 41 35 50 50| 41 32 45 49 35
False 185 | 18 19 | 17 20 | 18 | 16 22 16 14 | 18 19 | 18 22 | 13 26 13 14 14 @ 23

Total 100%
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Wh e n

you t hi

n k

about

your

exper.i

ence

behavi

or

and

S i

t-uat

It happens that my parents are busy doing something in the house or outside the house and in order to have me and/or
my younger brothers/sisters not disturb them, they turn on the TV or videos/cartoons on You - tube so we can then watch
whatever we want.

Base: Total target population

False
48%

True to some
extent
31%

SHEN] Type of household HH income per HH member
. = - r | o
0 T ¢ > B S ¢ S 5
P > | E ¢ = s o g
2 g § 5 5@ E 22 5: |5 B og o w _
) > K] c _ N [ — w— [ < [<¢] N — — [
> ~ 4 e 8 89 3] = c — o of o7 o o - \ 4}
— — Q@ = ES £ s5¢ € = 5 < © @ Eg @ 2 = , ok Tx 3
i & < o o5 £ o4 © @ o 2 5 o SE cx £ o - &3 >5 ©
o — = i we O od 2 O 0 D 14 O._- =26 m: O D © —“w Oouw
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.24 0.53 0.59 0.13
True 215 24 19 | 24 14 14| 20 19 20 24 | 20 28 21 50| 24 28 17 13 | 24
Truetosomeextent | 30.7 | 34 27 | 29 32 | 34 25 20| 31 28 37 (32 29 |32 26 21 50| 28 28 35 38 27
False 47.8 46 | 49 | 42 61 M 49 @54 48 | 47 | 48 47 | 58 48 | 44 | 48 49 | 49
Total 100%
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When you think about your experience, behavior and situation in your home, are the following statements trueorfal s e é
It has happened to me that after playing a video game for a long time, | cannot fall asleep easily and | see the scenes from
the video game when | close my eyes.

Base: Total target population

False
61%

Stratum Type Type of household HH income per HH member

~ — = 2 x
” < 9 > 2 c c S =)
e g © = N 0 B < S E a= o o o] ® —
2 = oS © 0 = = = O T oS °9) N — — [
~ < 8 c 08 = Q < S = @ O+ L0 o — ' = 0
— — Q@ IS E9 g < o © ] = < © %) Eg ©oc Q2 = . ok Tx 32
i N < ) o5 £ 25 o o} o 2 5 o° S8 c5 £ o - g5 55 ©
o — = i wao O oo 2 (S} n =) 14 O- =26 =2 O =) © S ouw
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.22 0.48 0.15 0.43 0.45
True 13.7 15 12 17 11 15 11 10 13 13 17 15 12 14 11 25 14 20 8 13 14
True to some extent 25.0 28 22 26 24 26 24 20 22 26 27 27 22 24 34 13 26 26 28 23 23
False 61.2 56 66 57 66 59 66 71 64 61 56 58 66 62 55 63 100 61 55 64 63 63

Total 100%
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Wh e n

y ou

t hi

n k

about
It has happened to me to watch a horror movie and to be afraid of specific things | saw in it for days after watching it.

your

exper.i

Base: Total target population

True
14%

True to some
extent
26%

ence

behavi

or

and

Stratum Type of household HH income per HH member
4 = = x i
n T g > T S ¢ > )
0 5 5 5 5:& E 5% & oo
B 8 8 2 9o«< 3 c g 82 =] w | @ & =
9] > Q S— 8 24 ._ = O 3 x © [N — — @
> ~ T o 2 Y < 7] < c — ) D D¢ = o — . _ %)
— — o IS £ 0 € 24 B = E = © %) Eg D 2 2 \ ok TIx 2
F,' ~ [ [} i 'S = = f o O] o = > o Sc £%* = o — ~ND 2D 5}
o — = L wa O og Z (@] (9] D o O- =06 m: O D © —w ouw
N 655 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.13 0.77 0.14 0.29 0.22 0.31
True 140 | 16 12 | 15 13 | 15 11 11 R 9 16 | 16 | 11 | 12 21 15 17 12 13 | 14
True to some extent | 25.8 23 29 25 26 24 | 37 24 | 25 23 32 25 28 27 23 | 21 50| 34 21 25 22 25
False 60.2 61 59 60 61 60 53 65 | 55 68 52 60 61 61 54 | 58 50 | 51 62 63 65 61

Total 100%

S

t-uat
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Wh e n

y ou

t hi

nk about

your

exper.i

ence,

behavi

or

and situat

After seeing a movie where people are fighting 1 like movies with martial arts, | like to imitate them and fight in the similar

extent
27%

True to some

way with my siblings/friends.

Base: Total target population

Stratum Type of household HH income per HH member
< — - 04 x
® ER: 2 8. 8¢ 2 2
e | g § 5 5. : 2E S g o 8 38
g < o | E_ N @l - 8 5§ oz e & 3 % =
> ~ < 25 © 89 < o] < c — ) ov O = o | \ — »
— — K] IS ISJs} = 2¢ B =] = = © 7] Eg D 2 2 \ o TIx 2
i N < ) o5 £ o ) o 2 S kel SE £S* S o - 8D >0 o
o — = i wao O ad =2 (@] 9] D 14 O- =206 mn: O D © —w ouw
N 655 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.48 0.31 0.97 0.27
True 14.2 15 14 9 16 9 10 18 8 22 13 16 14 17 17 14 13 14 13 16
True to some extent | 26.4 28 25 33 20 29 24 16 | 22 27 32 28 23 27 24 | 21 50 | 30 24 27 17 30
False 59.4 57 62 48 71 55 67 60 65 46 59 61 59 59 63 50 56 63 59 70 53

Total

100%
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When you think about your experience, behavior and situation in your home, are the following statements trueorfal s e é
| have asked my parents to buy something | saw advertised on TV.

Base: Total target population

School Stratum Type of household HH income per HH member
4 = = x o
n < ¢ > T S ¢ ) =)
= > 1S ¢ = = S
2 g § 5 5: E 228 |5 & o8 g
o > Q S— 8 24 ._ = O 3 x © [N — — @
> ~ T oo £ Y < 7] < c — ) Dw D¢ = o — . _ %)
— - K] £ £ 0 £ 2d = = i g © 1%} Eg O g = | ok o 2
F,' ~ [ [} i 'S = = { o O] o = > o Sc £%* = o — N2 2D 5}
o — = L wae O og Z (@] (9] D o O- =06 m: O D © —w ouw
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.69 0.32 0.91 0.71
True 334 38 29 35 32 36 24 27 / 39 36 36 30 33 35 42 50 | 28 38 36 35 32
True to some extent | 28.9 28 30 29 29 29 | 36 23| 30 26 34 27 31 30 28 17 50 | 31 28 30 23 30
False 37.7 34 42 37 39 35 41 50 BWIE 35 30 37 39 38 38 42 40 34 34 42 38

Total 100%
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Wh e n

y ou

t hi

n k

about

your

False
35%

exper.i

True
36%

ence

behavi
| have asked my parents to buy something | saw advertised on the internet.

Base: Total target population

or

and s

School Stratum Type Type of household HH income per HH member

- — = 14 o2

— = =

o | B > £ E£& £ E5r o8 I 3
g g § 3 &2 § 2% g3 S v ¥ 8
S 2 s 65 © 28 b b L3 o5 LY N — b [
~ o] o c o 9 < Q £ =1 — 0] D+« 20 = o — ' - (2]
— I Q IS £ 9 = 2 0| © = E = © 7] Eg oc 2 °] \ o Tx 2
N ~ [ [} i 'S = =4 'S o Q o = > o Sc £ = (=X — ~ND 2D )
o — = i wa O oa =2 (@] ] D 14 O- =26 m=2 O =) © —“w OoOw x
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164

sig 0.25 0.51 0.32 0.34 0.35 0.33

True 36.2 39 33 38 34 38 30 29 29 41 36 38 33 35 38 58 100 29 40 36 38 38
True to some extent 28.9 27 31 28 30 29 30 29 29 26 35 28 30 29 31 13 31 33 31 26 24
False 35.0 34 36 34 36 33 39 41 43 32 29 33 38 36 32 29 40 26 33 36 38

Total

100%

t-uat
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When you think about your experience, behavior and situat
It has happened to me to do something | saw on TV i eat a specific food that | saw my favorite character eating, or do a
specific thing T engage in some sports, make the same hairstyle, wear similar clothes, etc

Base: Total target population

False
43%

Stratum Type of household HH income per HH member
4 = = x o
) ER: 2 8. ¢ 2 2
g 3 § 5 5- E 22 g |5 D oo o
g £ o | E_ N @l - 8 5§ oz e & 3 % =
> ~ < o5 O 89 o} = c — © of o o ° — ) _ I
— — k) £ £ O = 2¢ B = 5 _g © 1] Eg O g = ' ok o 2
i N < ) o5 £ °f © o 2 S kel SE £S* S o - 8D >0 o
o — = L e O ad 2 (&} 0 D x O- =206 mw: O D © —uw ouw
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.18 0.12 0.99 0.37
True 26.0 | 28 24 29 23 28 17 21 | 25 26 27 27 25 25 27 33 50 | 23 30 26 30 23
True to some extent | 30.7 | 32 29 33 29 32 32 23| 26 31 37 34 26 31 30 29 34 36 28 24 31
False 43.4 | 40 47 38 48 40 51 57 | 50 42 36 40 49 44 44 | 38 50 | 43 34 46 46 46

Total 100%
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When you think

0 0 ed o e obod 0
pp pa eb doing some g 0 0
0 e 0 deo 00 0 0 be so
appened to me er pla g deo ga 0 ong
appened to me to a horro 0 dtob do
A g 0 e people a g g 0
ed pare ob 0 g d do
ed D ob 0 g d do
appened to me to do so g 0 e P

about

your

exper.i
Table of frequency

ence, behavi

or

and si

t-uat

=
[J]
%
o o
= o )
s gt &
z [ [
655 K 40.0 8
655 | 21.5 30.7 47.8
655 0) 6
655 N0l 25.8 Ko
655 4 26.4 K
655 2 28.9 BEIN
655 JERA 258.9
655 | 26.0 30.7 434
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NEWS/ACTIVE ACCESS
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How interested are you in following news?
Base: Children 12 - 17 years old

Very interested
7%

Stratum Type of household = HH income per HH member

J = | = r x

g ER: > 8.5 S 5
o > © c_ N o d = & gt og @ 9 9 « T
> ~ = g5 & 89 = o) = c — 1) od 07 = o | \ — %)
4 7|/ ¢ |52 E 548 5§ 3|8 £|8 E32:8| 2 . eXsgsx 2
s Y= &l om0 2§22 O A|>5 &|0-. 56|55 & Smwéodom e
N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73

sig 1.00 0.19 0.39 0.23 1.00 0.32

Very interested 6.5 6 6 7 8 8 3 10 6 7 5 7 2 7 4 4 6 9 | 10
Quite interested 18.8 19 | 19 19 | 18 21 18| 24 16 18| 17 22 | 19 17 21 14 | 18 21 | 11
Not very interested | 45.4 45 | 50 40 | 40 49 51| 56 36 51| 43 50 | 46 47 36 49 | 53 | 42 36 47
Not interested at all | 29.3 29 | 25 35 | 34 |22 27| 20 25| 33 23 | 28 34 36 18 30 33 34 33
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Which type of news are you interested in?

Multiple answers; Base: Children 12 - 17 years old interested are you in reading, watching, listening to or following news

Music news / singers / musicians | 10
Sports / sport personalities [ 439

Celebrities / famous people / actors / reality stars 25%
Science and technology - | -/
Fashion or beauty 22%

Animals or the environment _ 18%
News about movies / TV series / TV shows _ 17%

Serious things going in the country / national news 10%

Serious things going in the World / international news _ 7%

Local news or events (your town or region) 6%
weather [l 3%

Stratum Type of household | HH income per HH member
N — = o [ad
0 g g > 8. 56 ) )

£ 3 § 5 5: E 2% &% o o B s
o > @ | §_ § 24 - £ e oF s & &8 3 =
~ [ o = o ¢ c Q < c — [} D% Q¢ = o — ; ~ )
9 7]/ € E E2E it 5 3| & £.8 E92sf| 2 o XX 2
s 9|2 & ugo ag2 &8 8|5 &|c.3:6:56|5 & Sodo &
N 229 0O 229 | 129 100 | 103 59 67 | 8 95 49 | 140 89 | 189 31 9 0 | 59 40 44 37 49
Music news / singers / musicians 45.9 41 49 | 53 40 45| 39 57 | 48 35 33 51 50 50 41 37
Sports / sport personalities 43.2 42 48 | 42 45 41 | 44 42 | 42 45 56 49 40 41 41 43
Celebrities / famous people / actors / reality stars 24.9 32 21|29 25 16| 24 |27 | 25 19 44 29 25 23 24 22
Science and technology 24.0 22 25|18 32 20| 23 26| 25 19 11 19 25 30 35 16
Fashion or beauty 21.8 29 22|21 23 20| 21 22| 21 23 33 22 28 | 23 22 16
Animals or the environment 17.5 14 13 |16 17 20| 16 20 | 17 23 17 15 16 11 27
News about movies / TV series / TV shows 17.0 19 18 | 20 19 8| 16 19| 17 16 22 24 25 7 16 12
Serious things going in the country / national news 10.0 8 12 5 11 18 | 14 4 7 23 22 7 8 | 14 16 8
Serious things going in the World / international news 7.4 10 12 6 6 12 9 4 6 10 22 5 10 9 14 2
Local news or events (your town or region) 5.7 7 9 4 6 8 6 6 4 6 33 2 8 9 8 4

Weather 3.1 4 1 3 6 4 1 2 6 22 3 3 7 3

Crime 2.6 5 1 4 4 4 3 3 7 5
Politics 17 2 2 4 2 1 2 3 7 2

News about reality shows 1.3 4 2 1 2 1 11 2 3 2
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Do you actively look for news?

Base: Children 12 - 17 years old interested are you in reading, watching, listening to or following news

No
43%

Stratum Type of household = HH income per HH member
4 = = x o
& ER 2 B, 8 S5 5
2 g § 5 5 E osigi [ToD oo,
3 < o | E_ N @l - & G oz e & 3 3 =
> < ) s 8 S99 o © < s | = | o od Q¢ = | o A . = @
S |8 5|58 ¢F 5§45 5 2| & S|8&8 S @sf|s . 8% E% g
s 9| ¢ | ugo a¢g2 & |5 E|0-3t3:06|5 & Swdoc
N 229 0 229|129 100|103 59 67 |8 95 49 |140 89 | 189 31 9 0 59 40 44 37 49
sig 1.00 0.38 0.30 0.06 0.32
Yes 56.8 57 54 60 56 64 51 |64 58 43| 51 65| 56 71 33 53 | 50 49 @ 49
No 43.2 43 46 40 44 36 49 | 36 42 57| 49 35| 44 29 67 / 48 | 50 51 | 51
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Thinking about all the different types of news you said you are interested in, how often do you look for information or get
the latest updates about any of these types of news?

Base: Children 12 - 17 years old interested are you in reading, watching, listening to or following news

Monthly
8%

Chil d

Less

frequently

22%

gender School Stratum Type of household = HH income per HH member
. — = a4 @
» © g > ®. $¢ > )
g 8 § 5 5 E 2% gd o o 8 g
s < o | E_ N @0 . 8 gt oFf e & 3 3 B
> < I 25 8 29 T < c — © od 07 o ° — ) < )
4 |8 5|52 E 56 5 | & £|8 StPsl| 2 . g% g% 2
> 3|2 2 ugoc 192 8 8|5 &|06-3¢6:6|35 & Sodom &
N 229 0 229|129 100 | 103 59 67 [ 8 95 49 | 140 89 | 189 31 9 0 59 40 44 37 49
sig 1.00 0.20 0.18 0.40 1.00 0.99
Every day 14.0 14 | 14 14 | 11 10| 7 19 16| 19 7| 15 13 19 8 11 16 14
Most days a week | 34.5 34 40 28 36 36 31|32 37 35| 31 40| 34 35 44 32 38 32 41 33
Weekly 21.4 21 16 28 20 25 19|25 19 20| 21 22| 22 23 20 20 23 19 24
Monthly 7.9 8 9 7 12 9 9 5 10 5 12 7 10 11 7 5 9 8 10
Less frequently 22.3 22 22 23 21 15 30 | 27 20 18 | 25 18 | 22 19 44 22 30 25 16 18
| Total 100%
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Which of these ways do you use?

Multiple answers; Base: Children 12 - 17 years old interested are you in reading, watching, listening to or following news

On social media (Facebook, Instagram, Snapchat, Twitter, etc.) 63%

Google 43%

TV 30%

Any other online sources of news whether a news website or any

other type of website/app 26%

Talking with friends and family 21%
Radio I 3%

Reading paper copies of magazines 1%

Reading paper copies of daily newspapers 1%

HH income per HH

School Stratum Type of household
member
‘ — = x '
) T ¢ 2 B. 5§ S5 S
2|3 § 5 &: E ogigf (5 D op oy
) > @ c_ N a4 s - o § =z e} N — b o
> < 239 ¢ 89 < 2 £ S = @ o+ L7 o o — ' = 4]
4 |8 |52 E sf&E 5 3/ 8 £1858 S5tPsfls o 9% ggo2
o S|= & w0 ajz 6 H&|5 &|0- 3tn:id6|> ¥ SmoL
N 229 0 229 | 129 100 | 103 59 67 | 85 95 49 | 140 89 | 189 31 9 0 | 59 40 44 37 49
On social media (Facebook, Instagram, Snapchat, Twitter, etc.) 63.3 63 60 68 56 66 72 |68 68 45| 64 63 | 63 65 56 71 63 55 70 57
Google 43.2 43 | 48 37 | 46 39 43 | 47 40 43 | 39 |51 | 43 48 33 44 30 50 49 43
TV 29.7 30 | 30 29 | 29 29 31|24 32 37|29 31|29 39 22 24 33 | 34 38 24
Any other online sources of news whether a news website or any -
other type of website/app 25.8 26 | 26 25 | MBS 37 34 |25 25 29| 21 33| 28 10 44 27 28 | 23 30 22
Talking with friends and family 21.4 21 | 23 19 | 24 15 22 |12 28 24| 23 19| 20 26 44 30 32 32 16
Radio 2.6 3 3 2 3 3 1 3 6 4 1 3 9 3 2
Reading paper copies of magazines 1.3 1 3 1 3 3 1 2 2 3 4
Reading paper copies of daily newspapers 0.9 1 2 1 2 1 2 1 1 2 2
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And which of these are the three you use the most to get updates on news stories?

Multiple answers; Base: Children 12 - 17 years old interested are you in reading, watching, listening to or following news

On social media (Facebook, Instagram, Snapchat, Twitter, etc.) _ 50%

Any other online sources of news whether a news website or any other type of _ 13%
website/app. 0
Talking with friends and family 12%
TV 11%
Radio I 0%

Reading paper copies of daily newspapers I 0%

Reading paper copies of magazines I 0%

HH income per HH

School Stratum Type of household
member
N = = o x
» ® ¢ > ®. o5 > >

° g § 5 5: E oigFi |D oD oo 9,

g 2 258 71 s 552 |8 g 8 8§

> [ g ¢ 8¢ < g £ S = | @ o L7 o o — . = 4]

— — K] IS € O S = ¢ v k= 5 © © 7] 5 o 2 = . o ok 2

N N < © Q05 £ o8 o © o 2 5| °© S £ £ o - Q2 2= ©

o — = (s e O ad Z (SRR} =) x| 0o- =¢mn: 0O =) © —“uwW ouw
N 229 0 229|129 100 | 103 59 67 | 8 95 49 | 140 89 | 189 31 9 0 | 59 40 44 37 49
On social media (Facebook, Instagram, Snapchat, Twitter, etc.) 50.2 50 44 58 43 51 61 | 53 59 0| 51 49 | 50 52 56 54 57 41 57 @ 43
Google 31.0 31 | 34 27 | 37 29 24 |32 25 41|30 33| 32 26 22 29 28 41 27 31
Any other on]lne sources of news whether a news website or any other 13.1 13 14 12 o 18114 12 14| 11 16 | 14 3 33 17 10 9 8 18
type of website/app.
Talking with friends and family 12.2 12 | 13 11 | 17 7 10| 6 15 18| 14 10| 12 16 11 20 8 10
TV 10.5 10 9 13 11 7 13 |11 9 12| 11 10 9 16 22 10 15 2 16 10
Radio 0.4 0 1 2 2 1 1 2
Reading paper copies of daily newspapers 0.4 0 1 2 1 1 1 2
Reading paper copies of magazines 0.4 0 1 1 1 1 1 2
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INTERNET
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Have you used I nternet i n the | ast 30 day

Multiple answers; Base: Children 12 - 17 years old

64%

Listening to the music

Finding information about a product, service or company _ 17%

Finding some place, street in the city 16%
On-line shopping 4%
Making a video call . 4%
Finding a job I 2%
Doing a bank transaction I 1%
Booking tickets, accommodation or similar 1%
Making a medical appointment 0%

Attending an online course | 0%

Chilcec Child

School Stratum Type of household = HH income per HH member
< — = a4 x
0 g ¢ > B. 5S¢ ) )
£ 8 § 5 52 E 2% g% o o B8 9
o > @ | 5§ 94 - S g OF s & & 3 =
[ © 8 c 0 ¢ < Q £ = —= © o+ Q¢ = o — \ ~ o
4 7| € e |52 E sit2 T 3| & £ 18 E5Ps8| 2 o XX 2
s 9|32 Q|luwgo a92 8 &5 &|0-3:t6:8|5 & SDdm &
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
Listening to the music 64.2 64 60 69 62 68 64 | 69 64 57 | 60 72 67 51 64 67 63 64 71 58
Watching a movie 37.7 38 | 37 38 | 33 47 37| 35 42 32| 40 34 39 32 36 47 37 29 36 38
Finding information about a product, service or company | 16.7 17 15 18 13 20 20 | 14 19 15| 13 22 17 11 21 13 18 20 | 21 14
Finding some place, street in the city 16.0 16 17 15 14 14 21| 14 19 12 | 18 13 16 19 14 15 23 15 21 8
On-line shopping 4.3 4 3 6 3 7 5 4 3 8 4 4 3 11 14 4 5 5 8
Making a video call 4.0 4 4 4 2 1 10 3 5 5 3 6 3 2 21 1 5 3 7 4
Finding a job 15 2 2 1 1 4 1 1 6 1 2 1 2 7 2 5 2
Doing a bank transaction 1.2 1 1 1 1 1 1 1 5 2 1 2 7 3 2 1
Booking tickets, accommodation or similar 1.2 1 3 1 1 1 1 3 1 1 1 2 3 4
Making a medical appointment 0.3 0 1 1 2 0 0 2
Attending an online course 0.3 0 1 1 1 0 0 2
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During the last 12 months, have you used any digital device which enables you to track your daily activities:step counter;
spending calories; tracking your sport activities?

Base: Children 12 - 17 years old

et:mlienl' ¢ School Stratum Type of household = HH income per HH member
N = = o o
n < ¢ > T S ¢ =) )
= 2 E g = = 24
21§ § 5 5: E 258 |o o 8 8
5} > o S| N a4y ._ = O g < @ I3 — — ©
> ~ < oo & 89 < 7] < c — ) D+ D¢ = o — . _ ]
4 7| ¢ e |52 E 54§48 5 3|8 E£|8 =328 2 . oXogx 2
o 3 = e luwg o &9 2 § 8|5 g |o. 2¢n:8|5 & Y@ dm ¢
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O [ 72 57 66 56 73
sig 1.00 0.47 0.11 0.06 0.86 0.46 0.46
Yes 14.2 14 13 16 11 21 14 13 11 23 14 15 13 21 21 13 12 21 14 11
No 85.8 86 87 84 89 79 86 | 87 89 77 | 86 85 87 79 79 88 88 79 86 89

Total 100%
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Do you think that digital devices can positively influence your health and life quality?
Base: Children 12 - 17 years old

School SHEN] Type of household | HHincome per HH member
< = = 2 o
n © ¢ > T S8 >
§ 5 £ el |2 % og g
g 2 2 | 55 & 84 = 8 Gt oz ® 8 ¥ ® 3
~ ] 8 ¢ 9§ < 2 £ S = @ o 27¢ o o — ' - %)
4 /82 e|B2E 5§ 5§ Z| 8 £lg E32:8| 2 . oXgx 2
s S| 2 ¢ luwgo ay2 8 3|5 & |o-3%tp:i8|5 & SDdm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.32 0.18 0.35 0.90 0.33
Not at all 25.3 25 28 22 28 17 | 28 | 30 29 23 29 27 21 14 28 25 21 30 23
Mostly not 11.4 1 | 12 10 | 14 12 7| 8 10 o 13 8 | 11 13 21 4 | 12 14 8
To some extent | 22.5 23 18 27 21 25 24| 21 24 22 | 23 22 23 21 21 24 23 20 25 22
Totally yes 14.8 15 16 14 12 14 21 | 14 16 12 | 13 17 13 26 21 14 16 21 11 12
Dondt kn 259 26 26 26 26 32 | 21| 26 21 37 | 27 23 27 19 21 31 25 18 20 34
Total 100%
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Dur

ng

the | ast 12 months, have you

Multiple answers; Base: Children 12 - 17 years old

Taxi services 26%

Online shopping 17%

Food delivery 16%

Booking of
accommodation 4%
(apartments, hotels)

Something else 42%

used

sery

ces

er:lclielr ¢ School SHEN] Type of household = HHincome per HH member

3 = = r o

) T ¢ > B. 3§ > >
2 g g 5 5 E 278 | o 5 B8 8 _
5} > o S B [ — u= Q g < @ [N — 3 ©
> [ g ¢ Y < o £ S = [ o L7 o o — ' 4
5 d |8 5|82 E 25 5 3|£ 508 SiPrsla 4 9385 %
e S| = f|lugo d£§2 O H|S5 &|0-3th:i6|5 ® YSmdom o
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
Taxi services 25.6 26 | 22 | 29 34 33| 21 31 22| 30 17 | 25 23 43 24 | 28 | 26 27 25
Online shopping 16.7 17 | 14 20 | 11 22 22| 11 19 20| 18 15 | 17 15 21 PENE 20 13 18
Food delivery 16.0 16 | 19 12 | 17 13 16| 9 16 19 11 | 15 21 21 7 12 16 | 19
Booking of accommodation (apartments, hotels) 3.7 4 4 4 4 7 1 3 11 5 1 3 4 7 2 2 16 1
Something else 42.0 42 | 45 39 | 51 | 32 36 34 | 34 43 45 21 30 36 36 40

of



RESEARCH ABOUT CHI LDRENS® MEDI A CONSUNM ERNEDN | N MONTENEGRO October 2018

Do you agree that companies which offer their servicesandpr oduct s t hr ou§ohvesi nt er net
Base: Children 12 - 17 years old

Have quality services 72%

Enforce competition on the market 71%
Create oportunities for innovations 70%

Spare a lot of money and time for customers 69%

Do not create new jobs 47%

Operate illegaly 33%
Exploit employees 32%

Chil d

gender School Stratum Type of household = HH income per HH member

< — = a4 @

» T ¢ > g, 5¢ =) S
g 5 5 Eoedigs (DD g op
S 9 e o5 o B < 5 b i o< LY N — b [
[ [ 8 c 0 ¢ < Q £ = —= © o+ Q¢ = o — \ ~ o
42 |8 5|52 E 56 § 3| & £|18 S1Pse|z L ef% 8% g
> S| 3 2| ugo afy2 & 8|5 E|o-3t6:56|35 & Sndd e
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
Have quality services 72.2 72 73 72 66 84 73| 64 80 68| 77 63 | 72 T4 64 64 84 74 77 66
Enforce competition on the market 71.0 71 70 73 62 87 73| 69 77 60 | 75 65 70 72 79 71 77 64 77 | 68
Create oportunities for innovations 70.4 70 70 71 65 78 74 | 68 73 68 | 73 66 70 77 64 74 74 70 70 66
Spare a lot of money and time for customers | 68.5 69 68 69 63 75 72| 63 75 63| 73 61 69 72 50 68 75 67 70 @ 64
Do not create new jobs 46.9 47 44 50 45 57 42 | 48 48 | 43 | 46 48 48 40 50 53 56 47 32 45
Avoid taxes 34.0 34 | 31 37 35 39 28|31 36 34 |3 32|35 30 29 39 33 36 25 34
Operate illegaly 33.0 33 /3 3 |33 37 29|33 32 32|33 33|33 3 21 36 28 33 30 36
Exploit employees 32.4 32 30 35 | 33 34 29|30 33 34|35 28 | 32 32 36 38 33 30 21 37
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Whi ch one of these types of information you wo u-ISdrious things
that are going on in the world or in the country
Base: Children 12 - 17 years old

TV 18%
Magazine 2%
Dailies I 2%
Radio Il%
None - 8%

School Stratum Type Type of household | HHincome per HH member
- — = ad [0
0 T ¢ > "B, 5S¢ ) )
£ 8 g 5 s5: E 27 g% o o B8 3
3 < o | E_ N @ . & 5t oF & & 3 8 B
> < 235 & 29 3 < c - © of 2¢ = | & A ; b )
4 |8 §5|52E 5§ 5§ 32| & £18 S:PsL£| 2 L 9% g% g
s Y2 & lugoc 92 8 &5 &|06-3t56:i8|5 & Sndm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.99 0.07 0.67 0.20 1.00 0.95
Internet 69.1 69 68 70 62 79 74 | 73 69 63 | 68 71 70 62 86 75 65 | 73 66 66
TV 17.9 18 17 19 19 12 22| 22 16 15| 15 22 17 28 17 28 17 14 15
Magazine 1.9 2 2 1 3 3 1 1 5 2 1 2 2 1 2 4 3
Dailies 15 2 1 2 3 1 1 2 2 1 2 2 2 1 2 3 2
Radio 1.2 1 2 1 1 3 1 1 5 1 1 1 2 7 2 4 1
9 7 3 3 9 4 5

t

0]
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Which one of these types of information you would

turn to first f or

hobbies and interests
Base: Children 12 - 17 years old

TV 12%

Internet

Magazine 3%

Dailies 1%

Radio

None

School Stratum Type of household | HHincome per HH member
- — = ad [0
0 T ¢ > "B, 5S¢ ) )
£ 8 g 5 s5: E 27 g% o o B8 9
3 L o | E_ N @ . & 5t oF & & 3 8 B
> < 235 & 29 3 < c - © of 2¢ = | & A ; b )
4 |8 §5|52E 5§ 5 32| & £18 S:PsL£| 2 L 9% g% g
s Y2 & lugoc 92 8 &5 &|06-3t56:i8|5 & Sndm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 1.00 0.91 0.98 0.76 1.00 1.00
Internet 79.9 80 | 80 80 76 86 82| 83 82 69 | 80 80 80 79 79 86 79 |79 73 81
TV 11.7 12 12 12 15 5 12 | 15 9 12| 10 15 11 15 7 11 18 14 11 7
Magazine 2.8 3 3 3 3 4 2 1 3 6 3 3 3 4 1 4 3 4 3
Dailies 0.6 1 1 1 1 1 1 1 2 1
Radio 0.6 1 1 1 1 1 3 1 0 2 3
None 4.3 4 4 5 5 4 3 1 5 9 5 3 5 14 1 2 11 8
Total 100%

a c ¢ u r aFurethingsnlike

t

r
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Whi ch one of these types of information you wo u-IlHdw td bwild,n
make or create things
Base: Children 12 - 17 years old
\Magazine

2% Radio
1%

Total

School Stratum Type of household | HHincome per HH member

- — = ad [0

» T ¢ > B, 5¢ =) S
§ 5 s5: EoeigEs | D03 o
9] > K] c_ N a Y - = ] < [<5] 3] = ]
> < 235 & 29 3 < c - o of 2¢ = | & A ; b )
4 |8 §5|52E 5§ 5§ 32| & £18 S:PsL£| 2 L 9% g% g
s Y2 & lugoc 92 8 &5 &|06-3t56:i8|5 & Sndm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73

sig 1.00 0.74 0.66 0.94 0.47 1.00 1.00

Internet 81.2 81 80 83 79 84 83| 86 82 71| 78 87 81 83 79 85 89 80 71 79
TV 7.4 7 9 5 8 3 10 7 7 9 9 4 7 11 7 5 11 11 4
Magazine 1.9 2 2 2 1 5 1 1 1 5 2 2 2 7 2 4 4
Radio 1.2 1 1 1 1 1 1 1 3 2 1 2 2 2 2 1
None 8.3 8 8 8 11 7 5 7 8 12 9 7 9 4 | 14 8 4 6 13 11

t

0
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Wh i

c h

one

of these you would turn to first f or?-8edausthings e

that are going on in the world or in the country
Base: Children 12 - 17 years old

Online news portals - 8%

YouTube 7%

Facebook - 6%

Instagram 6%

Wikipedia . 2%

Twitter I 1%

None

Stratum Type of household | HH income per HH member
N — = @ [a
0 T g > B.5¢ S 3
§ 5 5@ E 8ig: |Z D o 9o
g > o |5 ] ©d o £ g OF ® & &4 3 =T
N~ © o = o9 < Q - c — [0} Ds Q°C = o — \ _ %)
4 7 /8 e|52E 5§ 5§ 2|8 £|g E32:8| 2 . oFgx 2
s Y| 32 2|lugo a£92 8 8|5 &|o. 3ftni6|S5 & Sndm
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.94 0.48 0.17 1.00 0.89
Google 62.0 62 | 63 61 | 59 59 70| 68 58 62| 63 60 | 61 72 50 67 75 68 54 48
Online news portals | 8.0 8 8 8 5 13 9| 6 9 9| 5 13 9 2 14 4 4 6 11
YouTube 7.4 7 9 6 8 77 5 3 5 11 8 6 11 5 5 5 10
Facebook 5.9 6 5 7 5 7 7 1 9 6/ 8 3 5 9 7 5 11 9 5
Instagram 5.6 6 5 6 6 7 4 7 5 5 6 5 5 2 21 10 5 6 4 3
Wikipedia 2.2 2 2 2 3 2| 2 3 1 3 3 3 2 2 4
Twitter 0.9 1 1 1 1 1 5 1 1 2 5
None 8.0 8 7 9 | 12 7 4 10 11| 10 4 8 6 7 6 4 5 11

a
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Which one of these you would turnto firstforaccur at e and true i nf or mat?i-Bunthingsllke n e
hobbies and interests

Base: Children 12 - 17 years old

Google 40%

YouTube 36%

10%

Instagram

Facebook %

Online news portals 2%

Wikipedia I 1%

Twitter I 1%

None 5%

Stratum Type of household | HH income per HH member
N — = @ [a
) =B > B. 55 > >
§ 5 5@ E 8ig: |Z 3 o 9o
g > o |5 ] ©d o £ g OF ® & &4 3 =
N~ © o = o9 < Q - c — [0} Ds Q°C = o — \ _ %)
4 7 /8 e|52E 5§ 5§ 3|8 g£|g E32s8| 2 . ok gx 2
s Y| = ¢|lugoso 92 8 8|5 &|0o-.3f6:i6| 5 & Smdm e
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.91 0.78 1.00 0.54 1.00 1.00
Google 39.5 40 | 39 40 | 37 36 47| 44 38 35| 40 38 [ 37 49 50 42 39 36 41 40
YouTube 35.5 35 |39 32 |38 33 33|33 3B 38|32 41|38 30 14 35 33 42 32 34
Instagram 9.6 10 8 11 8 14 9 8 11 9 9 10 9 6 29 15 11 6 9 7
Facebook 7.4 7 8 7 6 12 5 6 8 8 9 4 7 9 7 3 12 11 7 5
Online news portals 15 2 2 1 1 1 3 4 1 1 2 2 1 2 2 3
Wikipedia 1.2 1 1 2 1 1 1 2 1 1 2 1 2 4 3
Twitter 0.6 1 1 1 1 2 1 1 1 2
None 4.6 5 4 6 7 3 2 1 6 8 6 3 5 4 3 2 3 7 8

Total 100%
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Whi ch one of these you would turn to first f or?-lHowtolbuildt e
make or create things

Base: Children 12 - 17 years old

Instagram - 5%
Facebook - 3%

Online news portals 1%

Wikipedia I 1%

School Stratum Type of household | HH income per HH member
B — = o [ad
0 g g > 8. 56 ) )
§ 5 58 E osigr 20D oo g
g < @ | E_ N @3 . & g 2z e & 3 3 =z
> ~ o] o 2 84 < 7] < c — ) Ds O7C = o — \ = %]
4 |8 §5|52E 5§ 5§ 3| £18 £:P2sL£| 2 L oF g% g
s 8|2 2 ugoc 192 & &|5 £ |0-3i56:6|35 & Sndm &
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.71 0.90 0.67 0.61 1.00 1.00
YouTube 47.5 48 50 45 49 47 45 52 50 34 | 45 52 50 38 29 43 51 50 50 45
Google 34.3 34 33 36 31 34 40| 39 30 37| 37 30 31 47 50 39 40 32 25 34
Instagram 4.9 5 5 5 3 8 5 4 5 8 4 7 5 6 7 8 5 3 4 4
Facebook 3.4 3 2 5 4 3 2 4 8 5 1 3 4 7 1 2 9 4 1
Online news portals 1.2 1 2 1 1 3 1 2 1 2 0 3 2 1 5
Wikipedia 0.6 1 1 1 1 1 1 0 1 1 3
None 8.0 8 9 7 11 5 5 4 9 12 9 7 9 4 7 7 2 6 13 12

Total 100%
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Chil d

your teachers or fellow students?

Base: Total target population

qender School Stratum Type of household HH income per HH member
m P — r
0 T ¢ > B, 5§ e R
2 g § E s: E 32 & oo,
) > ) S_| N &g . 8 9] % 27 @ q 3 S ©
> ~ © g5 O 8¢ < 9] < c - © D+ OC = o — \ — 1]
o< o | e E| EQ E 5§ £ 3 S Slg =g o 2| = D X X 2
N & < s | &5 £ 29 o @ /o) £ 5 | e S8 cx S o 4 &2 220 ®©
o — = i e O ad =2 (S} ] D o O- =206 mn=: O =) © —“w OoOw x
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.15 0.91 0.10
Yes | 47.0 | 43 51 | 44 50 | 43 53 BEEM 40 | 44 | 47 47 | 49 | 36 | 46 50 | 54 53 44 35 48
No 53.0 | 57 49 | 56 50 | 57 37 47 [LUPAN 60 56 | 53 53 | 51 64 54 50 | 46 @ 47 56 65 52
Total | 100%

Do you go online to visit website or apps for school work or homework, for instance Wikipedia or websites suggested by
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Do you believe that believe that the informatony ou see on t hese wWebsites or

Base: Children who go online to visit website or apps for school work or homework, for instance Wikipedia or websites suggested

All are true
15%

Some are true
33%

School Stratum Type Type of household HH income per HH member

~ = = x 2

= O = cC c

0 g > £ e % g g > Lo a a
2 g 8§ 3 &2 § 2% 83 9 v 8 8 @ -
] > o S| N (7] . = O g = © N — 3 ©
> ~ < g @ 89 o) < c — %) oD« 96 = o | \ — »
— — o £ £ 0 = 2 0| B b= 5 _8 © %] 25 Oc g = ' ok o 2
A N [} @) @ E = <t E o Q o = > o S £E = Q — N2 2D 5]
o — = i e O oo = (@] ] ) 14 O- =Z06 mn=2 O =) © —“w OoOw
N 308 | 142 166 | 144 164 | 211 48 49 | 125 124 59 | 194 114 [ 260 36 11 1 | 74 62 58 36 78

sig 0.31 0.67 0.98 0.50

All are true 149 | 18 12| 15 15| 16 13 12 10 7] 15 15| 14 22 18 23 13 16 6 13
Most are true 519 | 50 54| 61 44| 49 60 55| 46 64 41| 52 53| 53 56 18 42 | 61 53 72 44
Somearetrue | 331 | 32 34 41| 35 27 33| 31| 26 34 32| 33 22 64 /100| 35 26 31 22 44

CTotal o 100%
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Do you go online to use social media or apps like Facebook, Instagram, Snapchat, Twitter or YouTube to find some

No
51%

information which is important to you?

Base: Total target population

100%

School Stratum Type of household HH income per HH member
- = = o 2
o EE: Z B, 8§ 2 2
|3 § 5 5: E sZogi [T 0m oo
g <L o | E_ N B _ & g5 23 e & 3 8 9w
> ~ < g5 O 8¢ < 9] < c - © D+ OC = o — \ — 1]
- - K] e £ 0 £ 24q = = i _g © 1%} Eg O g = | ok o 2
N N [} [ @ 'S = <t 'E [=] [ o = =] o Sc £%* = [} — N2 22D <5}
o — = i wae O odg =2 (@] ] D o O- =06 m=: O =) © —“w OoOw x
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.61 0.41 0.11
Yes | 492 BEVIE 4 50 IOOREEEREEEYM -0 48 | 48 51 | 47 53 71 50 48 | 48 46 40
50.8 IEE 52 50 N 36 52 | 52 | 49 | 53 | 47 | 29 50 52 52 54 60
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Base: Children who go online to use social media or apps like Facebook, Instagram, Snapchat, Twitter or YouTube to find some information

Do you believe that information you see on social media is é ?

All are true
9%

Total

100%

School Stratum Type Type of household HH income per HH member

~ = = x 2

= O = cC c

o 8 2 E £¢ £ E> 2868 oo
© [J] E = o< a c £ gg o 7o) £ £ _
S 2 e 5 © 28 o) - O3 o5 © N — - <
~ ] o c o 9 - [ < = —_ () DO+ Do — o — ' — %]
— — Q £ € O = 2 0| B = E s © 1%} Eg oc 2 2 \ ok T 2
A N [} @) @ 5 = <t 5 o Q o = > o S £E = Q — N2 2D 5]
o — = i wae O oo = (@] ] =] 14 O- =Z06 mn=2 O =) © W ow
N 322 121 201 | 157 165 | 197 58 67 | 138 120 64 | 197 125 | 250 54 17 1 89 56 64 48 65

sig 0.47 0.09 0.82 0.28

All are true 9.0 14 6 7 11 12 7 3 11 7 9 9 9 10 7 8 9 11 8 9
Most are true 53.1 49 56 54 52 49 64 57 51 63 39 54 51 52 65 35 46 59 63 67 38
Some are true 37.9 37 38 39 37 40 29 40 38 31 52 37 40 38 28 65 100 46 32 27 25 52
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Base: Children 12 - 17 years old

world?

Clnt e e?](;e: ¢ School Stratum Type of household = HH income per HH member
m = | = r
4] T ¢ > ®B. 5§ R )
2 g g 5 s5:& E g2gf mom o,
o > © c_ N 0 g = & gt o3 8 g S * o
> ~ = 25 & 89 < o) < c — %) od 07 - o - \ b »
4 I |8 £§|52E s§ € 5 3| & £|8 537222 . of gx 2
o S| = L |lugo £§y2 O A| 5 & |0_ 566|535 ® Ymomw
N 324 | 0 324 | 171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.50 0.11 0.62 0.14
Yes | 34.6 35 | 36 | 33 | 29 41 | 39 Fﬂ 27 31| 29 44 | 37 30 14 47 | 30 30 34 30
No 65.4 65 | 64 | 67 | 71 59 61| 53 73 69| 71 56 | 63 | 70 86 53 | 70 | 70 66 70

Do you go online to visit some news websites or apps to look for news and information about what is going on in the
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Do you believe that information you see on these news websites or apps is € ?

Base: Children 12 - 17 years old who go online to visit some news websites or apps to look for news and information about what is going on in the world

Chil d

Some are true
30%

All are true
5%

Total . 100%

gender School Stratum Type Type of household HH income per HH member
~ = = x 2
= O = cC c
o & 2 E £¢ £ E> 2868 oo
5 S s 3 o2 s <cE 82 9 v 8 8
[} > o S| N (7 ._ = (TR = © [N — S @
> ~ < g @ 89 o) < c — %) oD« 90 = o | \ — »
— — Q £ € O = 2 0| B = E s © 1%} Eg5 oc 2 2 \ ok T 2
n N [} @) @ E = <t E o Q o = > o Sc £ = Q — N2 2D 5]
o — = i wae O oo = (@] ] =] 14 O- =206 =2 O =) © W ow
N 112 0 112 | 62 50 45 31 36 50 42 20 61 51 96 14 2 0 34 17 20 19 22
sig 1.00 0.71 0.59 0.63 0.98 1.00 0.58
All are true 4.5 4 3 6 4 6 3 4 15 5 4 5 6 10 5
Most are true 65.2 65 63 68 58 74 67 66 74 45 66 65 66 57 | 100 62 59 75 79 55
Some are true 30.4 30 34 26 38 19 31 30 26 40 30 31 29 43 32 41 15 16 45
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Do you believe that all of the information you can find out ... is true,...? - on TV
Base: Children 12 - 17 years old

Not consume

2% All are true

0,
Most is untrue 5%

7%

Chil d

gender School Stratum Type of household = HH income per HH member
B — = o [ad
» © g > 8. 55 > )
£ 8 § 5 s: E 2% &% = B
3 £ o | E_ N @i . & FE oF s & 3 8 =
> < s | €3 & 99 & | < c - | o od 9¢ = | o5 o : - ]
4 |8 §5|52E 5§ § 3| & £|18 SiPs|z L % 8% s
s 9|2 & |lugo 292 8 8|5 &2|o6.32¢6:68|5 & Smdm &
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.75 0.95 0.41 0.78 0.99 1.00
All are true 4.9 5 5 5 5 8 2 7 3 8 5 5 5 6 6 2 11 4 3
Most is true 46.9 a7 47 46 43 | 51 50 | 42 51 45 | 44 52 46 57 36 43 46 52 50 @45
Some are true | 39.5 40 40 39 41 | 34 41 | 38 41 | 38 | 42 35 41 | 30 43 43 44 27 39 44
Most is untrue 6.5 6 5 8 8 4 5| 11 5 3 6 7 6 6 21 7 7 8 2 8
Not consume 2.2 2 3 1 3 3 1 2 1 6 3 1 3 1 2 3 5

Total \ 100%
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Do you believe that all of the information you can find out ... is true,...? - on Radio
Base: Children 12 - 17 years old

All are true
3%

Most is true
26%

Some are true

Most is untrue 32%

6%

Chil d

gender School Stratum Type of household = HH income per HH member
B — = o [ad
0 T g > B. 56 ) )
£ 8 § 5 s: E 5% g: = B
g < o | E_ N @i . & FEt oF ®x & 3 8 =
> < < 25 8 99 [} = c — o od 07 o ° = \ < )
4 I|8 §5|52E 5§ § 3| £ £18 S:PsL£| 2 L o%Ex 2
s 9|2 & |lugsc 292 8 &85 &|06-32:¢6:i8|5 & Ymdm &
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.69 0.48 0.57 0.88 1.00 1.00
All are true 3.1 3 4 3 3 3 3 7 1 2 2 4 3 6 4 4 3 4 1
Most is true 25.6 26 28 23 21 28 32| 22 29 25| 25 28 26 26 14 26 25 30 23 23
Some are true | 32.4 32 30 35 32 28 37| 25 34 40 | 33 31 32 34 36 26 33 33 32 37
Most is untrue 5.6 6 5 7 6 5 4 6 5 6 6 4 4 6 29 1 7 8 7 5
Not consume 33.3 33 34 33 37 37 24| 41 31 28| 34 33 35 28 21 42 32 26 34 33

Total 100%
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Do you believe that all of the information you can find out ... is true,...? - in Magazines
Base: Children 12 - 17 years old

Chil d

Most is untrue
6%

All are true

Not consume
38%

2%

Some are true
35%

gender School Stratum Type of household = HH income per HH member
B — = o [ad
» © g > 8. 5¢ > )
£ 8 § 5 s: E 5% g: = B
g < o | E_ N @i . & FEt oF s & 3 8 =
> < < 25 8 99 [} = c — o od 07 o ° = \ < )
4 I|8 §5|52E 5§ § 3| £ £18 S:PsL£| 2 L o%Ex 2
s 9|2 & |lugo 292 8 8|5 &2|o6.32¢6:68|5 & Smdm &
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.97 0.68 0.21 0.38 1.00 0.51
All are true 1.9 2 2 2 3 1 3 2 2 2 2 2 3 3 4
Most is true 18.8 19 | 19 18 | 17 17 24| 15 22 18| 16 24 | 19 17 14 17 21 29 16 @ 12
Some are true | 34.9 35 | 34 36 | 31 37 39|28 39 3|37 32|34 38 36 28 32 32 30
Most is untrue 6.5 6 6 7 8 7 4 | 10 3 9 6 8 5 9 21 10 12 5 4 3
Not consume | 38.0 38 | 39 37 | 42 37 32| 43 35 37| 40 34 | 39 34 29 43 35 32 46 34

Total 100%
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Do you believe that all of the information you can find out ... is true,...? - on social media sites or apps
Base: Children 12 - 17 years old

Not All are true
ot consume 3%

10%

Most is untrue
9%

™~

Chil d

gender School Stratum Type of household = HH income per HH member
B — = o [ad
» © g > 8. 5¢ > )
£ 8 § 5 s: E 5% g: = B
3 £ o | E_ N @i . & FEt oF s & 3 8 =
> < s | €3 & 99 & | < c - | o od ¢ = | 5 o : - ]
4 |8 §5|52E 5§ § 3| & £|18 SiPs|z L % 8% s
s 9|2 & |lugo 292 8 8|5 &2|o6.32¢6:68|5 & Smdm &
N 324 0O 324|171 153 | 156 76 92 [ 106 153 65 | 208 116 | 263 47 14 0 72 57 66 56 73
sig 1.00 0.44 0.87 0.74 0.99 0.35
All are true 2.8 3 4 1 4 1 3 3 3 3 2 2 6 3 4 5 4
Most is true 32.7 33 35 30 33 26 38 | 36 33 26 | 31 36 32 43 21 33 37 39 41
Some are true | 44.8 45 42 48 37 53 51 42 44 49 45 45 46 36 50 42 39 36 41 63
Most is untrue 9.6 10 8 12 10 13 5| 11 9 8 | 10 9 8 11 29 13 11 9 5 10
Not consume | 10.2 10 | 12 8 5 4 8 10 14| 12 8 | 12 4 10 11 | 11 9 11

Total \ 100%
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Do you believe that all of the information you can find out ... is true,...? - In newspapers (print edition)
Base: Children 12 - 17 years old

All are true
5%

Not consume

42%
Some are true

29%

Most is untrue
5%

Chil d

gender School Stratum Type of household = HH income per HH member
B — = o [ad
» © g = 8. 5¢ > )
g8 g 5 s5:¢ E 5% gd = B
g < o | E_ N @i . & FE oF s & 3 8 =
> < < 25 8 99 [} = c — o od 07 o ° = \ < )
4 I|8 §5|52E 5§ § 3| £ £18 S:PsL£| 2 L o%Ex 2
s 9|2 & |lugo 292 8 8|5 &2|o6.32¢6:68|5 & Smdm &
N 324 | 0 324171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.34 0.58 0.99 0.27 0.97 0.65
All are true 4.9 5 7 3 4 5 7| 5 5 6| 5 5 4 9 7 4 5 9 5 1
Most is true 19.1 19 | 20 18 | 16 20 24| 19 19 20| 16 25 | 20 19 7 19 26 | 23 13 15
Some are true | 28.7 29 | 29 29 | 29 25 32| 26 29 31|30 27 |3 26 =21 25 | 26 26 23
Most is untrue 5.6 6 5 7 8 4 3 6 5 8 7 3 3 13 29 6 7 6 4 5
Not consume | 41.7 42 | 39 | 44 | 44 46 35| 44 42 | 35| 43 | 40 | 43 34 36 46 35 36 55 37

Total 100%
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Do you believe that all of the information you can find out ... is true,...? - In newspapers (online edition)
Base: Children 12 - 17 years old

All are true
3%

Most is true
25%

Some are true

M .
ost is untrue 350

7%

Stratum Type of household = HH income per HH member
B — = o [ad
%) < g > . 5¢ ) )
£ 8 § 5 s: E 2% §d = B
g < o | E_ N @i . & FEt oF ®x & 3 8 =
> < < 25 8 99 3 < c - @ of ¢ = | 5 A , < &
4 |8 5|52 E 5§ § 3| £ £8 532z L o%Ex 2
s S| 2 f&|lugoc a9g2 8 8|5 &|06-3t6:i8|5 & S@dom &
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.51 0.37 0.71 0.24 0.89 0.36
All are true 3.1 3 3 3 3 5 2 4 3 2 2 5 3 2 7 4 4 3 4 1
Most is true 25.0 25 27 23 19 33 28| 28 22 26 | 23 29 24 36 14 25 32 3 20 15
Some are true | 34.6 35 36 33 35 30 38| 33 35 35| 34 36 37 28 21 36 32 24 32 47
Most is untrue 7.4 7 5 10 10 5 5 9 5 11 8 6 5 13 29 7 11 12 2 5
Not consume 29.9 30 29 31 34 | 26 26 | 25 35 26| 34 23 32 21 29 28 23 | 26 43 | 32

Total 100%
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Do you believe that all of the information you can find out (MEDIUM/SOURCE) is true, most of it is true or just some of it is
true? - Table of frequency

onTV

On Radio

In Magazines

On social media sites or apps ey

In newspapers (print edition) E.

In newspapers (online edition)

consume

All are true
Most is true
Some are

Not

2.8 448 | 9.6 | 10.2
3.1 | 25.0 29.9
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It happens that people believe that some information from the media is true, but it turns out later that it was not. Has this
ever happened to you?

Base: Children 12 - 17 years old

e};clie: ¢ School Stratum Type of household = HH income per HH member
< = = o o
9] T ¢ 2 ®B. 5§ > 5
2 g § 5 5: E 2% 83 5 o B s
o > © c_ N 0 g = & cf o3 @ & 09 X o
> ~ = 25 & 89 < o) < c — %) od 07 - o - \ — »
4 I |8 £§|52E s§ € 5 3| & £|8 537222 . of gx 2
o S| = L |lugo £§y2 O A| 5 & |0_ 566|535 ® Ymomw
N 324 0 324 | 171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 72 57 66 56 73
sig 1.00 0.56 0.67 0.81 0.83 0.26
Yes 33.6 34 35 32 31 34 37 | 42 27 34 | 33 34 33 30 50 43 25 30 34 34
No 66.4 66 65 68 69 66 63 58 73 66 67 66 67 70 50 57 75 70 66 66

Total 100%
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How easy or difficult is it to tell whether a news story or information on ... is true? - on TV

Base: Total target population

Very easy
5%

Quite difficult
19%

Neither
44%

Stratum Type Type of household HH income per HH member
~ — = o [ad
= O =1 cC c
%) g > £ s g E‘ g = (<] a a
= 8 < = oL b cE 83 o 0 0 8 —
a>a‘ > K] 5 - o o0 . = O g = © N — — @
~ T c & 89 < 7] < c — ) D+ LG = o — . _ %)
— — k) IS £ 0o = 2 0| © b= 5 g © %] 25 Oc g = ' ok o 2
N ~ [ [} i 'S = =4 5 o O] o = > o Sc £¥E¥ = o — ~ND 2D 5}
o — = i wae O oo =2 (@) (%] D X O- =206 mn=2 O =) © —“w Ow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 @ 2 | 137 117 133 104 164
sig 0.35 0.54 0.31
Very difficult | 18.0 | 21 19 17| 18 18 17 8 17 17 23| 21 20 15 | 12
Quite difficult | 18.9 | 16 17 21| 17 26 22| 19 15 M 15 19 21 13 23 23 I
Neither 443 | 42 48 41| 45 37 48| 40 49 39 46 67 37 50 53
Quite easy 14.0 | 17 13 16| 15 13 9| 10 9| 16 13 21 16 8 19
Very easy 4.7 4 4 5 5 5 4 3 5 7 5 5 7 4 4 D)

Total

100%




RESEARCH ABOUT CHI LDRENS® MEDI A CONSUWERIA UNDERSTANDNNGNT ENEGRO October 2018

How easy or difficult is it to tell whether a news story or information on ... is true? - on Radio

Base: Total target population

Very easy
5%

Neither
47%

Stratum Type Type of household HH income per HH member
~ = = x 2
= O =1 cC c
%) g > £ e g E‘ g = Lo a a
< o £ 2 &£ 3 cE 83 o n | & Y —
a>a‘ > K] 5 - o o0 . = O g = © N — — @
~ T c & 89 < 7] < c — ) D+ LG = o — . _ %)
— — o IS £ 0 = 2 0| © = E = © %) g oc 2 2 \ ok TIx 2
A N < [ @ 'S = <t 5 o Q o = =] o S ¢ £E = Q — ND 2D 5]
o — = i wae O oo =2 (@) (%] D 14 O- =206 mn=2 O =) © —“w Ow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 @ 2 | 137 117 133 104 164
sig 0.75 0.45 0.98
Very difficult | 162 | 20 12 | 16 17 | 17 | 14 | 14 9 8 15 21 17 1| 16 13 | 12
Quite difficult | 157 | 14 18| 14 17| 14 21 18| 16 12 /M 13 20| 16 15 21 18 20 20 16
Neither 469 | 44 50| 49 | 44| 47 39 53| 42 51 45| 53 M 48 40 58 100 | 42 45 38 57 53
Quite easy 156 | 18 14| 15 16| 16 20 10 Fﬂ 20 15| 16 14| 16 19 P 21 21 10 18
Very easy 5.6 5 6 5 6 6 5 4 4 6 8 7 4 6 6 4 4 3 5 5

Total 100%



RESEARCH ABOUT CHI LDRENS® MEDI A CONSUWERIA UNDERSTANDNNGNT ENEGRO October 2018

How easy or difficult is it to tell whether a news story or information on ... is true? - in Magazines

Base: Total target population

Very easy
6%

Neither
47%

Stratum Type Type of household HH income per HH member
~ — = o [ad
4 RS 2 €. 36 2 2
2| § 5 5 52 E Sz 8¢ 2 o, .
3 g o c N i) IS SE a= o 0 ® 3 _
> < oG © S b} “ S o5 o N — — ©
~ < o c o 9 <« [ < c — () D+ Do = o — ' - %]
— — k) IS £ 0o = 2 0| © b= 5 g © %] 25 Oc g = ' ok o 2
N ~ [ [} i 'S = =4 5 o O] o = > o Sc £¥E¥ = o — ~ND 2D 5}
o — = i wae O oo =2 (@] ] D 14 O- =6 m=2 O =) © —“w Ow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 @ 2 | 137 117 133 104 164
sig 0.52 0.92
Very dificult | 15.0 | 19 11| 14 16| 16 11 12 11 9 15 17 17 11 15 13 11
Quite difficult | 16.2 | 13 20| 16 17 | 14 18 | 17 16 17| 15 22 17 20 20 23 16
Neither 473 | 46 49| 50 45| 49 34 50| 44 48 50| 51 41| 48 38 58 100 | 43 49 41 50 53
Quite easy 162 | 18 15| 16 16| 16 21 15 P 10| 17 15| 16 17 8 9 19 16 15 21
Very easy 5.3 5 6 4 7 6 5 4 3 6 7 6 4 5 7 3 2 5 6 I

Total 100%



RESEARCH ABOUT CHI LDRENS® MEDI A CONSUWERIA UNDERSTANDNNGNT ENEGRO October 2018

How easy or difficult is it to tell whether a news story or information on ... is true? - on social media sites or apps

Base: Total target population

Very easy
7%

Quite
difficult
13%

Neither
46%

Stratum Type of household HH income per HH member
~ — = o [ad
= O > = cC c

0 8 z £ £8 E 5z 28 I3

3 8 I 3 &2 5 cE 83 o n | @ 2 -

o > Q S| & 29 ._ = O g = © [N — P @

> ~ T o g 89 < 7] < c — ) D+ LG = o — . _ %)

- I Q IS E 9 = 2 0| © = E = © 7] g oc 2 2 \ ok TIx 2

N ~ [ [} i 'S = =4 5 o O] o = > o Sc £¥E¥ = o — ~ND 2D 5}

o — = i wae O oo =2 (@] (%] D 14 O- =206 mn=2 O =) © —“w Ow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 @ 2 | 137 117 133 104 164
sig 0.57 0.49 0.94
Very difficult | 16.3 16 | 17| 18 11 13 12 12 M 15 21 21 16 17 13 | 10
Quite difficult | 13.3 9 12 14| 12| 17 18| 14 11 17| 11 17| 13 16 13 18 17 14 14
Neither 458 | 45 47| 49 | 43| 46 45 46| 46 44 48| 49 40| 47 36 54 100 | 42 38 43 53 52
Quite easy 177 | 18 18| 17 18| 17 21 17 F] 15| 20 14| 18 20 13 P 17 16 | 21
Very easy 6.9 6 8 6 8 7 7 5 5 7 8 8 5 7 8 5 3 9 4 ER

Total 100%
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How easy or difficult is it to tell whether a news story or information on ... is true? - In newspapers (print edition)

Base: Total target population

Very easy
5%

Stratum Type Type of household HH income per HH member
~ — = o [ad
- = =
o | B > £ £§ £ Sx g8 I 3
< o £ 2 &£ 3 cE 83 o n | & Y —
o > Q S| & 29 ._ = O g = © [N — P @
> ~ T o g 89 < 7] < c — ) D+ LG = o — . _ %)
- I Q IS E 9 = 2 0| © = E = © 7] g oc 2 2 \ ok TIx 2
N ~ [ [} i 'S = =4 5 o O] o = > o Sc £¥E¥ = o — ~ND 2D 5}
o — = i wae O oo =2 (@) (%] D 14 O- =206 mn=2 O =) © —“w Ow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 @ 2 | 137 117 133 104 164
sig 0.09 0.47 0.99
very difficult | 16.2 [N 15 17 | 17 | 13 12 12 9 16 17 21 15 16 13
Quite difficult | 16.6 | 14 19| 16 17| 15 24 20| 15 14 M 16 18| 16 18 21 15 19 19 8
Neither 470 | 44 50| 52 42| 47 39 51| 45 49 44| 50 43| 48 41 54 | 100 | 45 45 54 56
Quite easy 150 | 17 13| 13 17| 15 18 13 P 19 14| 17 11| 15 20 4 9 19 20 10 16
Very easy 5.2 5 6 4 7 5 5 4 4 6 7 6 3 5 5 4 2 5 4 EN)

Total 100%
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How easy or difficult is it to tell whether a news story or information on ... is true? - In newspapers (online edition)

Base: Total target population

Very easy
6%

Quite easy
16%

Stratum Type Type of household HH income per HH member
~ = = x 2
—_ = c

¢ § 5 5 £ T fzgf 2oz,

= 8 < = oL S cg 82 o o @ 8 —

1] > K] S| N o0 . = O g = © N — — @

> ~ T Qo 2 89 < 7] < c — ) D+ LG = o — . _ %)

- I Q IS € 0 £ 2 0| © = E = © 7] g oc 2 2 \ ok TIx 2

N ~ [ [} i 'S = =4 '8 o O] o = > o Sc £¥E¥ = o — ~ND 2D 5}

o — = i wae O oo =2 (@) (%] D x O- =206 mn=2 O =) 0 —“w Ow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 @ 2 | 137 117 133 104 164
sig 0.34 0.28 0.95
very difficult | 17.3 [EZMEEN 16 19| 18 | 16 13 Tl 13 11 17 | 18 17 15 18 13
Quite difficult | 14.8 | 12 18| 14 16 | 13 17| 15 12 20| 13 18| 16 13 8 17 18 19 17 6
Neither 463 | 44 49| 50 42| 46 38 52| 43 47 48| 50 40| 47 41 58 100 | 41 41 40 54 55
Quite easy 60| 18 15| 15 17| 17 17 12 Fil 14| 18 13| 15 23 13 P 19 12 | 16
Very easy 5.6 5 6 5 6 6 5 5 4 6 7 6 5 6 6 4 4 2 5 4 Y

Total 100%
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How easy or difficult is it to tell whether a news story or information on (MEDIUM/SOURCE) is true? - Table of frequency

=
>

2 23 £ g 3

= & 35 ¢ 3 ¢
655 | 18.0 18.9 443 140 47
On Radio 655 | 16.2 15.7 46.9 156 5.6
In Magazines 655 | 15.0 16.2 47.3 16.2 5.3
O] To I N =[RS CENe geToJ oS 655 | 16.3 | 13.3 458  17.7 6.9
655 | 16.2 16.6 47.0 15.0 5.2
LN G LTS SN (el Tal=NCo o) 655 | 17.3  14.8  46.3  16.0 5.6




RESEARCH ABOUT CHI

LDRENSOH

ME D |

A CONSUMERIA UNDERSTANDNNGN T ENEGRO

October 2018

Chil d

Hav e

Base: Children 12 - 17 years old

y o u

ever

hear d

of

f ake

gender School Stratum Type of household = HH income per HH member
N = = o o
n < ¢ > T S ¢ =) )
%) = > 1S c g = = > 04 w
s 8 g8 3 &g E  C% sz e B S
g 2 e g5 o 3 < o - Cd o< @ N — — [
~ © o £ - [ = = —_ () DO+ QD¢ = o - f - [%]
4 I |8 £§|52E s§ € 5 3| & £|8 53222 . of gx 2
s S| = £ |uwgo a2 O @w|>5 & |0-. 26:6|5 8 Smom
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O [ 72 57 66 56 73
sig 1.00 0.21 0.41 0.36 0.53 0.06
No 61.7 62 65 58 64 55 63| 60 65 55 | 66 54 63 62 43 54 75 58 70 56
Yes 38.3 38 | 35 | 42 36 45 37 | 40 35 45 | 34 46 37 38 57 46 25 42 30 44

Total 100%

news

A ?
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In your opinion, what is fake news?

Base: Children 12 to 17 who heard for fake news

News which are partly true, but exaggerated in some details _ 17%
News made on a deliberate misinformation or hoaxes with the 704
intention to damage some i”0 n
News which looks like real news, but it is a parody orsatire of a 179%
realistic event 0
News which are made on gossips or unverified information - 11%

News in which some data or facts are wrongly presented by

0,
mistake and without the intention to present wrong data as true 8%

Something else | 0%

Child's age School Stratum Type of household = HHincome per HH member
- = = ['4
0 e BE > B. 5 53

g 8 = g é 1S o= ] < w w L0 0

§ = e | § B 5 £ gt oz 8 & 8 8 3

> ™~ © c 89 < Q £ < = ] D+ Q¢ = o — , _ 1]

— - ) E|l g €9 ¢ 5| 8 Slg =259 2| = P ok g 2

— Y < o £ 28 © o} [} = S o S¢ £ 5 o 4 N 2= ©

o — = i O] od =2 O (%} =)} 14 O._- =Z¢ »mn: 0O =) © —“L OonL
N 455 124 | 215 240 | 34 34 | 150 208 97 | 274 181 | 363 72 18 2 98 74 95 65 123
sig 0.90 0.88 0.06 0.94 0.63
News which are partly true, but exaggerated in some details 16.9 15 15 19 | 12 18 | 22 17 9 | 18 16 17 19 11 24 18 15 15 13
News ma(je ona dellbe_rate misinformation or hoaxes with 16.5 26 18 15 | 32 29| 15 18 15 | 14 20 19 8 6 19 15 17 14 16
the intention to damage someo
News whlqh looks like real news, but it is a parody orsatire 16.5 20 18 15 |12 26 | 19 16 13 17 14 22 50| 13 14 20 23 15
of a realistic event
News which are made on gossips or unverified information 10.8 16 10 11 | 18 9 10 11 11 9 18 22 8 14 15 11 8
News in which some date} or fa_cts are wrongly presented by 77 11 8 8 9 12 9 5 12 | 11 8 7 6 4 8 8 12
mistake and without the intention to present wrong data as true
Something else 0.2 0 1 0 0 1
Dondt know 31.4 31 32 |18 6| 27 | 3 32|36 24|31 33 33 50|31 32 25|25 40

Total 100%
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Have you ever seen/ heard anything i mstnrdyidba t hat vy

Base: Children 12 - 17 years old who heard for fake news

Yes
43%

S et:mlienl' ‘ School Stratum Type of household | HHincome per HH member
J = | = r |
5 R 2 B, 8; =
2 g § 5 5. E sig: |2 D po g
o > @ c_ N 0 g . = o5 2% @ ~ — < <
> ~ < o 8 = [} = c — %) Ds O7C = o - \ — n
d I |2 E|BEE Sf&E 5 3|8 £18 Ss3Psl| 2 o 9f gy 2
o S |= flwfo &£§2 O A|5 &|0.2t%id| > & YSmdbm o
N 124 | 0 124 |60 64 |56 34 34 |42 53 29 |71 53 (98 18 8 0 | 33 14 28 17 32
sig 1.00 0.67 0.33 0.37 1.00 0.20
Yes 42.7 43 |47 (39 |36 41 56 | 31 WM 28 [ 38 49 | 42 44 | 50 48 36 29 53 47
No 24.2 24 |22 27|27 21 24|26 19 31|28 19|22 28 38 15 14 39 41 16
Not sure | 33.1 33 |32 34|38 3 21|43 21 41|34 32|36 28 13 36 50 32 6 38

| Total 100%
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Where?

Multiple answers; Base: Children 12 - 17 years old who ever seen/heard anything in media that theyt hought was a oO0f ake news st

On the internet 93%

OonTV 15%

In the magazine /

newspaper 8%

On the radio 2%

Stratum Type Type of household HH income per HH member

-~ = = o 14

— = c

© [o] I =] oL < c é gg o 0 g g _
q>,)‘ > K] g - o0 = = O g < © N — — ©
~ T o & 89 9] < c — [} D+ LG = o — R = %]
— — o IS € 0o € 20 B = = = © 17 Eg oc 2 =} R X T 2
< N < ) o5 = °§5 o o o 2 S kel SE = £ o - = =)
o | = i wae O oo = (@] n D '4 O- =206 n=2 O =) © W Ow
N 53 0 53 28 25 20 14 19 13 32 8 27 26 41 8 4 0 16 5 8 9 15
On the internet 92.5 92 96 88 95 93 89 92 91 100 93 92 95 75 100 100 @ 100 88 89 87
OonTV 15.1 15 14 16 10 14 21 15 16 13 7 23 15 25 13 13 22 20
In the magazine / newspaper 7.5 8 7 8 10 7 5 13 7 8 7 13 6 20 13
On the radio 1.9 2 4 5 3 4 2 7
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7

| f you did see/ hear a story that you thought was o6f a

Multiple answers; Base: Children 12 - 17 years old who heard for fake news

I would tell my parents or other member of my family 39%

Would probably not do anything about it / would ignore it 34%

22%

| would tell a friend

10%

| would share it with people and tell them about how it's not true
| would leave a comment saying | thought it was fake news 4%

I would report it to the social media site/ web site . 3%

| would report it to the police I 2%

School Stratum Type of household | HHincome per HH member
N — = @ @
) < g > ®. 55 > >
§ 5 58 5 ogiEl |§E g8 o
g > o | SN 9 o £ eq OF © « | S 08 T
~ ] ¢ c 0 ¢ < Q £ < = ] D+ L7¢ = o — . - [%)
9 7 |¢ €| 5fE 58 § 3|8 £|8 9282 1 oXoEX 2
o S| Qluwso &£92 8 3|5 &|o.32¢v%:8| 5 & Yodd c
N 124 0O 124 | 60 64 | 56 34 34 42 53 29 |71 53|98 18 8 0 33 14 28 17 32
| would tell my parents or other member of my family 38.7 39 |38 39|27 56 41 |43 47 17 | 37 42 | 40 39 25 6 29 | 25 41 31
Would probably not do anything about it / would ignore it 33.9 34 |32 36|39 24 35|36 30 38|28 42|34 33 38 30 43 46 18 @ 31
| would tell a friend 21.8 22 |22 22|23 15 26 28 31|23 21|18 28 50 6 29 | 32 47 | 13
| would share it with people and tell them about how it's not true 9.7 10 7 13 9 9 12 5 8 21|10 9 9 11 13 9 7 14 24
| would leave a comment saying | thought it was fake news 4.0 4 7 2 5 3 3 2 6 3 6 2 4 6 4 18 3
| would report it to the social media site/ web site 3.2 3 3 3 5 3 4 7 6 3 13 4 12 3
| would report it to the police 1.6 2 2 2 2 3 2 3 3 2 3 6
Dond6t knowm 9.7 10 7 13|11 12 6 | 12 6 14 | 10 9|11 6 21 7 22
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Do you agree with the following statements? - % Yes

Base: Total target population

When | dm searching on Googl e, | ;QB}Its a
other user on the planet with the same search request 0
When |1 6m searching on Googl e, al re offered t
are a logical result of my search and there are no sponsored links and 64%
adverts among them

VI oggers are talking about whatdés on their mind 3580}1 they arenod:
for recommending some products 0

Social networks are not financed by advertising like TV, radio or print o
media 50%

Social media are selling data on their users to advertisers and media 279%
agencies 0

School Stratum Type of household HH income per HH member
N — = a4 '
) = > © o S D S
£ 3 § 5 & E oSz EL (LT oo 9
g = @ | E_ N B = & FE 93 8 8 ¥ 9 =
~ ] o £ o 9 <= Q = = — [0} D= D¢ = o - \ - %)
3 I8 5|82 E 2485 5§ 2| & 5|8 Sz Pz . g% 8% g
s 9= £ | wg o a€§=z O ®|5 & |0-35m:06|5 8 Smom c
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
When | 6m s ear ¢ hwilhbggivemtheGame g | e,
results as any other user on the planet with the same search 78.9 79 79 79 79 78 83 79| 79 81 74 80 78 80 74 79 50 | 83 79 78 69 82
request
When 1 d6m searching on Googl e,
to me are a logical result of my search and there are no 63.5 | 63 64 65 62 63 64 64 | 60 62 72 62 66 64 55 79 50 | 65 60 68 61 63
sponsored links and adverts among them
Vioggers are talking about wh g7 | 5 4 |58 53 |55 58 50|51 55 65|54 58 |5 52 63 50| 5 52 60 52 55
paid for recommending some products
f:’;'rﬁ']t“;tgj‘i’;ks are not financed by advertising like TV, radio | 50, | 51 50 | 51 50 | 49 58 50| 58 45 50 | 48 55 | 52 42 58 62 44 50 49 46
Social media are selling data on their users to advertisers and
media agencies 47.3 47 48 49 46 46 57 46 54 44 53 48 43 50 50 44 43 43 42
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If you are not sure about whether some information in media is true or false how would you check that?

Base: Total target population

Something else
8%

By asking friends
24%

By asking my
brother/sister
29%

Stratum Type Type of household HH income per HH member
- = = r
4] T 3 > B, §5 2 S
% 3 E g S 2 % 2 é S "('DJ w 0 10
o > @ c_ N 7R = = o5 ZE @ & 3 S ©
> ~ < o5 & S99l < 9] = c — © of 035 -« o - ! ~ 4]
— I Q IS € 0 € 20 B = = = © 7] Eg oc 2 °] \ ok T 2
N N < ) o5 = °5 o o o 2 S kel S& c= £ o - QD >0 o
o | = i wae O oo =2 (@) n D X - =206 n=2 O ) © AW Ow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 [ 528 101 24 @2 | 137 117 133 104 164
sig 0.53 0.39
By looking at other media 38.5 0| 4 40 37 0 o 41| 35 44| 40| 31 42 42 32 20 BN
By asking my brother/sister | 29.3 27 32| 33 20| 28 32 25| 33 23| 27 29 34 38 30 21 24
By asking friends 241 | 21 28| 25 23| 24 26 22 28 29| 24 24| 24 23 25 20 20 24 18
Something else 8.1 8 8| 10 3 7 10 5 8 9 9 5 4 | 100 5 9 7 7

Total 100%
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Imagine you are finding out different information on some subject. How would you check which information is
true/reliable?

Base: Children 12 - 17 years old

By searching on other websites. Information which occurs more times is more
. 42%
reliable

By asking my brother/sister 12%

By analysing website characteristics _ 10%

By looking for information in a printed version of an encyclopaedia and trusting the

information | find there regardless of how old the encyclopaedia is 8%

By asking a teacher/school pedagogue - 3%
By asking an expert on the subject for an opinion if | know - 3%

Something else 3%

HH income per HH

Stratum Type of household
member
4 = = o o
o ® ¢ > B. 5§ > S
= Pl 1S E = = 04
£ 5 § 35 52 E ZisEr o b 8 8
0>)~ > L CIC) B % % < 5 h [ < © N — — [}
~ < 8 < 0 ¢ < Q £ = = [ D+ L7 & o - , = 0
— — @ IS € o S =4 B b 5 ] [¢] 7] 5 o 2 = \ ol o 2
< e} s | 85 £ 29 5 o | £ ke S¢S =S| 2 o9 Q- 2- ©
o — = [ wa O od Z O (%} D 14 O_- =Z¢cms: O D © —“uL Oou
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O (72 57 66 56 73
sig 1.00 0.08 0.55 0.75 0.10 0.99 0.92
By searching on other websites. Information which occurs more times is more relig 42.0 42 | 44 40 | 39 49 41| 46 37 46 | 36 53 | 45 28 36 39 32 | 41 | 48 | 49
By asking a friend for an opinion 19.1 19 24 14 22 21 13 | 16 22 18 | 23 13 17 28 29 17 21 | 23 18 18
By asking my brother/sister 11.7 12 9 15 | 13 17| 8 16 6| 13 9 | 10 19 14 11 9 11 7
By analysing website characteristics 10.2 10 | 11 10 9 11 12| 13 8 9 9 12 | 11 9 7 5 9| 7 10
By Iook|pg for.lnformatlon in a printed version of an encyclopaled}a and trusting the 8.0 8 5 12 8 9 8 8 7 11 8 8 8 9 8 9 8 7 8
information | find there regardless of how old the encyclopaedia is
By asking a teacher/school pedagogue 3.4 3 4 3 3 4 4 1 3 8 5 3 4 7 1 2 5 4 5
By asking an expert on the subject for an opinion if | know 3.1 3 3 3 3 4 2 7 1 2 3 3 3 4 4 5 3 4
Something else 2.5 2 2 3 4 2 1 5 2 3 3 1 4 3 2 3

Total . 100%
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Before | share some news on social medial é
Base: Children 12 - 17 years old

ltdés only i mpor
me to be the first
one to share the
news online, so |
dondt check if
true
11%

| donot

news on | &dm not worried
social media about the
59%

truthfulness of the
news, | just want to
be popular on social
media
7%

HH income per HH

School SHEN] Type of household
member
< = = o o
) T ¢ > B . c c =) S
g = @ | E_ N B ._ & gf oz x & 3 ¥ =
~ ] o £ o ¢ < Q = = — [0} D+ Q¢ = o - \ - 1%}
— — @ I € o I 24 B £ E ] [¢] 1] E: O 2 = , ok 3x 2
N N < © Qo5 £ ] © o 2 S e} S{ £ £ o | o Q=S =2 o
o — = L wa O ogd =2 (@] (%] =] 04 O— =Z¢ n: O =) © AL Oun
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 72 57 66 56 @73
sig 1.00 0.98 0.08 0.46
Check the truthfulness of these news 22.5 23 22 23 19 24 28 27 22 17 18 30 23 23 14 33 28 13 26
ltos only important fhartherewstonlineb| o, , 11|12 11| 9 17 11| 6 BEEM 8| 14 7| o M 21 0 14 12 18 12
so | dono6t check iif it is true
lo6m not worried about tjistwanttobe h| -, 7| 8 7| 9 9o 2| 3 7 1|10 3| 6 13 14 3 4 12 14 4
popular on social media
| dondét share news on soci al me | 59.0 59 58 59 63 50 59 | 64 54 62 | 58 60 62 43 50 61 54 65 55 58

Total 100% |
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When commenting news on social media |l €

Base: Children 12 - 17 years old who who heard for fake news

Share my personal opinion - 22%

Check whether the news is from a trusted source or

not 14%

Search for an explanation regarding these news - 8%

Express my consent with these news 2%

Argue with other users regarding these news 1%

er:u;e: @ School SHEW ] Type of household | HHincome per HH member
< — = o a4
%) ® g > © S S > >
§ 5 5 E sig: 203 oo g
o > o | 5§ 94 - P S of s & 3 8 W
~ [ 8 ¢ w2 £ g £ S = Q o L o) i ' - 4
4 7|8 e|B2E 5§ 5§ 5|8 £|g E32:8| 2 o ofF g 2
s 8912 ¢ |lugo 92 8 8/ 5 & | o-3fw:i8|5 & Smdo
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.96 1.00 0.76 0.44 1.00 1.00
Share my personal opinion 21.8 22 | 20 23 | 20 26 21| 14 | 28 21| 24 19 | 22 17 25 21 29 21 35 13
Check whether the news is from a trusted source or not | 13.7 14 15 13 11 9 24| 12 17 10 8 21 13 | 22 24 7 7 12 13
Search for an explanation regarding these news 8.1 8 5 11 13 3 6 9 17 | 11 4 7 6 25 3 11 12 13
Express my consent with these news 2.4 2 3 2 2 6 10 4 1 11 7 6
Argue with other users regarding these news 0.8 1 2 3 2 1 1 3
Don6t comment news on soc| 532 53 | 55 52 | 55 56 47 | 71 | 45 41 | 51 57 | 55 44 | 50 52 64 54 35 59

Total 100%
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Do you think that people choosing or refusing to consume some media contents can influence the fate of that media

Chil ¢ Chi | ¢

content?

Base: Population ... (Total target population)

Not at all
13%

Mostly not
21%

Total

School Stratum Type of household | HH income per HH member
= | = r o
0 T ¢ > 8. 5§ > S
2 5 § 5 5 E Sigr |5 D ow g
o > @ S- N a . = o5 2% e} Y — ] <
>~ g | ¢ 28 P9 c & £ | S =| o D+ QT o o — . = %)
5 3|3 5|6:E 248 5 2|E£ 518 StPsri|a . g% 8% ¢
o Sl= f|lmfo €92 & 6|5 £|0.35¢p:i6| 5 & Smom
sig 0.94 0.36 0.99 0.14
Not at all 134 |16 7|13 14|15 3 9 10 L& 13 17 6 19 | 15 9 12 11
Mostly not 204 |23 15|21 20|22 12 15|24 16 24|21 20|20 22 28 50| 22 20 26 23 13
Yes, tosome extent | 47.9 | 47 51 | 48 48 | 47 56 53 | 43 53 44 | 55 49 46 33 49 45 44 | 43 54
Yes, totally 18.2 | 15 18 18 |17 29 24 HEM 24 22 |16 22 |18 15 33 50 EM 20 20 22 21
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EXPERIENCES AND RISKY BEHAVIOUR - [SELF-ADMINISTERED]
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Have you ever been given any information or advice from your parents about the risks of being exposed to inappropriate

contents for your age? 1 On TV

Base: Children 12 - 17 years old

Regularly/Constantly

25%

8%

Very rarely

Total

100%

er;mclie: e School Stratum Type of household = HH income per HH member
< — = [ @
o T g > <. 5¢ ) =)
5| 8 g 5 5:& E 5% gt o B B B
s < o | E_ N @0 - 8 ot o3 e & 3 3 3
> < s | €5 & 2% . & < c - | o of 9¢ = | 5 | o : - @
4 |8 5|52 E 56 5§ 3| & £|8 S1PsL|z L ef 8% g
s Y| 2 ¢ |ugo 92 8 &8|5 &|0.-3¢5:6|5 & Smda &
N 324 | 0 324171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.98 0.85 0.08 0.98 0.08
No, never 11.4 11 [ 12 11 | 12 13 9| 8 10 | 18 | 13 9 | 13 9 6 11 17 4
Very rarely 8.3 8 8 8 8 11 8| 11 8 3| 9 8 9 4 7 1 11 11 2 7
From time to time 24.7 25 | 25 24 | 28 21 23| 23 22 34| 25 23 | 24 28 36 18 30 26 27 25
Quite often 30.2 30 | 31 29 | 27 30 36|38 24 34|25 40 | 30 23 50 40 21 23 27 37
Regularly/Constantly | 25.3 25 | 24 27 | 26 | 25 25| 20 28 21 | 24 3 7 25 28 24 21 | 27
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Have you ever been given any information or advice from your parents about the risks of being exposed to inappropriate
contents for your age? 1 On Radio

Base: Children 12 - 17 years old

Regularly/Constantly
20%

From time to time

16%

e?mclie: e School Stratum Type of household = HH income per HH member
< — = a4 @
o T g > ®. 5 > )
g 8 § 5 5@ E 2% gi = B
s < o | E_ N @0 - 8 ot o3 e & 3 3 B
> < I 25 & 99 3] = c — © od 07 o ° — \ < )
4 |8 5|52 E 56 5§ 3| & £|8 S1PsL|z L ef 8% g
s S| 2 flugo 92 8 &8/5 &|o6-32¢6:8|5 & Ymdm &
N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.67 0.70 0.20 0.94 0.08
No, never 35.8 36 | 3 36 | 38 37 32| 34 37 37|37 34|37 30 36 32 28 39 43 37
Very rarely 12.7 13 | 12 | 14 | 13 13 11 8 10 10 17 | 12 | 13 29 10 16 18 @ 13 8
From time to time 16.0 16 | 19 | 13 | 12 21 18| 16 16 17| 15 17 | 16 |15 21 10 | 16 23 16 16
Quite often 15.7 16 | 16 16 | 15 13 | 18 p 12 11| 15 17 | 17 |11 14 Fﬂ 14 14 16
Regularly/Constantly | 19.8 20 | 18 22 | 21 16 21| 17 25 11| 23 15 | 19 | 32 21 26 15 14 22
Total 100%
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Have you ever been given any information or advice from your parents about the risks of being exposed to inappropriate

contents

Regularly/Constantly
20%

Base: Children 12 - 17 years old

Very rarely

From time to time 11%

17%

f o r In pnagazines Angvespapers

er;mclie: e School Stratum Type of household = HH income per HH member
< — = a4 @
o T g > ®. 5 > )
g 8 g 5 5:& E 2% gi =R
s < o | E_ N @0 - 8 ot o3 e & 3 3 3
> < s | €5 & 2% . & < c - | o of 9¢ = | 5 | o : - @
4 |8 5|52 E 56 5§ 3| & £|8 S1PsL|z L ef 8% g
s S| 2 2lugso 92 8 &85 &|6-3:6:8|5 & SDdo &
N 324 | 0 324171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.58 0.60 0.25 1.00
No, never 34.9 35 [ 36 33 | 37 37 30| 32 35 38| 36 33 | 35 32 36 32 39 45 38
Very rarely 10.5 10 | 11 10 9 13 11 9 8 11 10 | 11 11 7 8 18 17 7 4
From time to time 17.3 17 | 19 15 | 15 14 24| 15 20 15| 18 16 | 17 15 29 13 16 21 20 18
Quite often 17.0 17 | 15 20 | 19 17 13| 25 10 20| 13 23 | 17 15 21 Fﬂ 19 BN 13 | 18
Regularly/Constantly | 20.4 20 | 19 22 |21 18 22| 19 27 BN 22 17 | 20 28 7 19 28 17 16 22
Total \ 100%
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Have you ever been given any information or advice from your parents about the risks of being exposed to inappropriate
ageeée-

Regularly/Constantly

contents

33%

Base: Children 12 - 17 years old

From time to
time
19%

Very rarely
10%

f orOnjineur

Total

e?mclie: e School Stratum Type of household = HH income per HH member
< — = a4 @
o T g > ®. 5 > )
g 8 g 5 5:& E 2% gi =R
s < o | E_ N @0 - 8 ot o3 e & 3 3 B
> < I 25 & 99 3] = c — © od 07 o ° — \ < )
4 |8 5|52 E 56 5§ 3| & £|8 S1PsL|z L ef 8% g
s Y| 2 ¢ |lugso 92 8 &|5 &|o.3¢6:65 & Smdo &
N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.08 0.97 0.17 0.99
No, never 11.7 12 [ 12 12 [ 12 13 11| 8 10 14 8 | 11 | 17 7 5 18 5
Very rarely 10.2 10 8 12 | 11 11 9| 12 7 15|10 11 | 10 11 7 1 12 9 9 10
From time to time 19.4 19 | 24 | 14 | 20 16 22| 17 21 20| 20 | 18 | 18 |19 50 13 | 21 18 21 25
Quite often 25.9 26 | 28 24 | 28 |24 25| 3 20 25| 22 33 |27 17 36 Fm 21 23 27
Regularly/Constantly | 32.7 33 | 28 38 | 30 37 34| 28 34 30 |3 36 7 28 40 32 32 33
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Have you ever been given any information or advice from your parents about the risks of being exposed to inappropriate
contents f o-rTable ofdreqgenayg e é

[e) o

= O

g 5 2 & 2
s & = S5 &2
c
s § g2 5 B:
z z > r= © cxc

on TV 324 AN 53

On Radio 324 12.7 | 16.0 19.8

105 | 17.3 20.4
10.2  19.4  25.9

In magazines / newspapers [
324
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When you watch TV, read magazines or listen to radio, if you saw/heard something that you found worrying or nasty in
k e% Yeso u |

some

Contenton TV

way

Online

Content in magazines

Content on radio

t hat

Base: Children 12 - 17 years old

y 0 u

di

dnot

52%

49%

62%

58%

d

y ou

School Stratum Type of household | HHincome per HH member
~ — = o [
g ER: 2 B. 5§ S 5
2 3 g 5 s5:¢ E 228 |o o 08 g
5] > © c_ N g = & & f o3 @ &9 X T
> < T | 2 & 99 3 < c - | @ odf ¢ o | 5 o \ _ @
238 582 48 5 Z|E S8 SyEelllon ogsEsg
s S| = f|lugo £§2 O A| 5 & |0- 3th:i6|5 ® YSmébm
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
Online 62.3 62 58 67 61 59 67 | 60 65 60 | 58 71 62 68 57 69 72 | 64 52 55
Content on TV 58.0 58 51 65 58 55 60 56 63 51 54 66 59 55 57 69 65 56 48 51
Content in magazines | 52.2 52 49 56 | 49 50 60 | 48 56 51 | 47 61 53 47 57 63 61 | 48 39 48
Content on radio 48.8 49 45 53 | 49 49 49 | 44 54 45 | 46 53 50 47 36 54 58 | 48 @ 36 47

t

e |
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Would you tell someone about it? ANY MEDIA
Base: Children 12 to 17 years

No
32%

Yes
68%

Total Child's ag i nda Stratum Type of household = HH income per HH member
- — - a4
. 2 c 33 > F.5s =R
&a I 5 > IS 0= @< [T}
8 o 2 5 259 a s 5t oz 8 8 2 8 3
> ~ I P o9 - 3] = c — © od Q¢ = P — \ _ 4}
3 3|8 5 E 528 |58 & 2| £ S8 StE£2| 2 . g% 8% %
& 9 = £ o = Z O 9|5 @2|0. 32tx%t8| 5 & Smom o
N 324 0 324 | 171 153 76 92 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
sig 1.00 0.07 0.24 0.83 0.06 0.73 0.06
Yes 67.6 68 63 73 63 72 66 69 66 | 64 74 66 74 71 79 72 67 57 62
No 32.4 32 37 27 37 28 34 31 34 | 36 26 34 26 29 21 28 33 43 38

Total 100% |
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Who would you tell first?

Base: Children 127 17 years old who would tell someone about if they saw/heard something that they found worrying

Friend - 10%

Teacher 1%

Police I 2%

School pedagogue/psychologist 2%

Editors (of TV channel, or magazine, or on/line) | 1%
Brother/sister l 5%

Unsure who she/he would tell 2%

Not answered I 1%

Total Child's ag Ifi t 6s secondar Stratum Type of household HH income per HH member
- = = 2
¢ 8 : gL, 2 £.8f |2 3
5| g o 3 558 " g gi& g g 8 8 <
> ~ [ c 9 g < Q < S =] o o8 Q¢ = o — \ - )
9 2|8 & £ 2% £ 5 3| & £|8 S31Prf| 2 . of 83 2
s 9| s @ o E9& 2 8§ 8|5 &|0-3t5:8|5 & Sodmc
N 219 0 219 108 111 48 66 70 106 43 | 133 86 | 174 35 10 0 Br 41 44 32 45
sig 1.00 0.98 1.00 1.00 0.98 1.00 1.00
Parents 77.6 78 79 77 69 85 84 77 67| 74 83| 78 74 80 89 83 73 59 76
Friend 9.6 10 12 7 13 9 7 10 12 9 10 10 9 4 10 14 19 7
Teacher 14 1 2 1 4 1 5 2 1 1 20 6 2
Police 1.8 2 2 2 2 2 1 1 5 2 1 2 3 2 6 2
School pedagogue/psychologist 1.8 2 1 3 2 2 2 5 3 2 3 7 3
Editors (of TV channel, or magazine, or on/line) 0.5 0 1 2 1 1 1 2
Brother/sister 4.6 5 3 6 4 2 4 5 5 7 1 4 9 4 2 5 6 7
Unsure who she/he would tell 1.8 2 4 4 3 2 2 2 2 3 2 5 2
Not answered 0.9 1 2 2 1 2 2 1 4

Total 100%
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During the past year, have you seen any media contents inappropriate for children and disturbing? Examples of these
sorts of things might be nasty or hateful comments, obscene images, posts, articles, scenes of violence, drug abuse, etc. -
Table of frequency

%]
(] o

> Z
onTV 17.7 716 10.7




RESEARCHABOUT CHI LDRENSG6 MEDI A CONSUMP TEXBERIENCES MIINRISKN BEFHRWVOUR - [Self-administered] October 2018

During the past year, have you seen any media contents inappropriate for children and disturbing? - On TV

Base: Population ... (Total target population)

Total Child's ag i onda Stratum T of household HH income per HH member
- — = o o
) = 2 8. 3o -]
2 g 5 525 § 2% &3 8 o 8 a2
o > o N 248 q . s 3 3 = @ =1 e s
> ™~ < c 9P = Q £ = —= [ D= 006 = o — \ — 0
s 5 2 = S 52 §= c 5 S s @ g og 2 = ' ok sx 2
in N < ) = 250 <] @ 5] 2 o S8 S S o - &2 >0 ©
o — = g O] (SN R z (@) (%] ) 04 O- =206 =2 O =) © W Oow
N 655 | 331 324 | 326 329 76 92 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.54 0.32 0.87
Yes 177 | 19 16 | 20 15 22 16 19 l 21 17 = 23 13 22 14 11 13
No 716 | 70 73| 72 71 63 74 74 74 62| 69 77| 72 65 79 100| 65 77 80 80 62
Donbt 107 10 11 8 14 14 10 7 14 10| 10 11| 11| 12 8 13 9 9 7 13

Total 100% |



RESEARCH ABOUT CHI LDRENSOG MEDI A CONSUBMPERIERQES AND RISR WBHEAEGER O[Self-administered] October 2018

During the past year, have you seen any media contents inappropriate for children and disturbing? - On internet

Base: Population ... (Total target population)

No
65%

Total  Child's ag i onda Stratum Type of household HH income per HH member
- = = o o
o 82 > B, 55 > S
g 8 = 525 5 2EEE 3 o & 8
o = o N [ - 8 o5 2% © 9« a8 T
> ~ [ c oS3 < Q < < —= Q D+ 206 = o — \ = %]
338 5 E 525 |5 & 3| £ S|& SzPs |z . g5 8% 3
s 9| = & o €8s zZ O ® |5 & | 0. 5%z 6|5 &® 9<Sm 6m «
N 655 331 324 | 326 329 76 92 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.05 0.35 0.10 0.09 0.09 0.41 0.07
Yes 24.7 | 26 23 | 26 23 26 22 24 21 33| 27 20| 23 34 21 27 29 19 19 28
No 64.9 | 66 63 | 65 65 54 68 65 67 60| 62 70| 67 54 67 100 | 58 66 71 72 60
Donot 10.4 8 13 9 12 20 10 11 | 12 7| 11 9| 10 12 13 15 5 10 9 12

Total 100% |



RESEARCH ABOUT CHILDRE NS 6

MEDI A CONSUMPTI ON - EXPERENSHSEANE RIS BEHAVIOUR - [Self-administered]

October 2018

During the past year, have you seen any media contents inappropriate for children and disturbing? - In magazines

Base: Population ... (Total target population)

No
7%

Total

100%

Total Child's ag onda Stratum T of household HH income per HH member
— o - 14 x
o <3 2 8 S5 =2 >
g 8 E 525 5 2EEE 3 o & 8
o = o N [ - 8 o5 2% © 9« a8 T
> ~ [ c oS3 < Q < < —= Q D+ 206 = o — \ = %]
3 3|8 § - s |5 5§ 2| £ S8 SE s Lo . g% &S g
i g = & O a3s zZ O »w |5 & |0- 56 % 6|5 = Sm ém
N 655 | 331 324 | 326 329 76 92 214 308 133 | 411 244 [ 528 101 24 2 | 137 117 133 104 164
sig 0.91 0.91 0.65 0.40 0.91
Yes 133 | 13 13| 14 13 17 14 8 9 15 11| 13 13 17 9 13 13 15 16
No 769 | 76 77 | 77| 77 71 77 81 81 BEG 76 78| 77 73 79/ 100| 77 79 80 82 70
Donot 98| 10 9| 10 10 12 9 11 10 8 9 11 9 14 4 14 9 7 14




RESEARCH ABOUT CHI LDRENSOG MEDI A CONSUBMPERIERQES AND RISR WBHEAEGER O[Self-administered] October 2018

What if anything did you do after you saw the most recent example of something disturbing in media?

Base: Children who have seen any media contents inappropriate for children and disturbing

Told my parents 37%

Blocked the person who published the disturbing content on social

0,
media 9%

Commented/shared it with friends to say it was wrong - 6%

Reported it to the editors

Told my brother/sister . 4%

Responded with a o6disliked to tEO/e social media post containir
disturbing content 0

Child Chil ¢ HH income per HH

Stratum Type of household

gender member
N = = a4 x
” T g > ®B.5¢ o
§ 5 58 E gifr (203 op 0
s < o | E_ N 0l - & FE oF & & 8 8 =
> < s | 229 & 99 8 <c| & =|o o827 |5 I A @
4 7|8 E|§2E sf£E 5§ 3| 8§ €18 2322 % 1 XX 2
s 9|32 2|ugoc &92 8 8|5 & 0~ 3t6:6|5 & Sodm &
N 205 [ 109 96 | 106 99 (153 29 23 |69 73 63 | 142 63 | 159 39 7 0O | 48 37 34 29 57
sig 0.22 0.59 1.00 0.71 0.48 1.00 1.00
lgnored it, didnét do anything 410 | 41 41| 46 35| 41 34 48 |55 36 32| 37 51| 42 33 57 48 38 44 41 | 35
Told my parents 366 | 43 29| 31 42|39 31 30|28 47 35|39 30| 36 41 14 33 38 32 31 44
Blocked the person who published the disturbing content on social media 8.8 5 14 7 11 8 10 9 | 10 8 8 | 10 6 7 13 29 10 11 9 7 7
Commented/shared it with friends to say it was wrong 5.9 7 4 7 5 6 10 3 16 4 1 6 5 2 5 9 17 2
Told my brother/sister 3.9 2 6 5 3 3 3 13 1 5 5 5 2 5 2 5 3 7
Reported it to the editors 2.9 1 5 5 1 2 10 3 3 3 4 3 5 4 3 3 4
Responded with a o6di sl ickntaidingtthe digtunbing corpeati 1.0 1 1 2 1 1 2 1 1 3 3 2

Total 100% |



RESEARCH ABOUT CHI L CRESUBBTION ENOMONTENEGRO - EXPERIENCES AND RISKY BEHAVIOUR - [Self-administered]

October 2018

Have you ever noticed sings, symbols or warnings on some TV channels or TV shows/ movies / series which indicates

below which age these TV channels or TV shows / movies / series are inappropriate to watch?

Base: Total target population

Total

Stratum Type Type of household HH income per HH member
— o - 14 r
0 < 3 2 8 38 2 2
2 g g 5 55 E oZ &5 5 o 8 g
o = o | E_ N 98 - £ o5 2% © 9« a5 T
> ~ [ g ¢ 08 £ o £ S = [ o L0 = o — ' = 4]
- — K] £ € O g <= 9 © b 5 © [¢] 7] Eg o 2 = \ o o 2
< N < o 205 £ 25 o © o 2 =1 o S8 = £ o - QD >0 ©
o — = i wa O o e =2 (@] ] =) 04 O—- =206 w2 O =) © —“w Oow
N 655 | 331 324 [ 326 329|487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.50 0.91 0.12 0.23
Yes 701 | 69 71| 69 71| 68 82 74| 80 64 68| 67 76| 71 59 88 100 | 8 72 65 59 70
No 192 | 19 20| 20 19| 21 13 17| 15 20 23| 20 18| 18 8 13 19 21 16
Dondt 107 | 12 9| 11 10| 12 5 9 9| 14 BN 11 12 4 9 14 11 14




RESEARCH ABOUT CHI LDRENSOG MEDI A CONSUBMPERIERQES AND RISR WBHEAEGER O[Self-administered] October 2018

Have you ever been informed about the meaning of these sings, symbols or warnings on some TV channels or TV shows/
movies / series

Total target population

Dont know
2%

Yes
62%

Total Child's ag i onda Stratum T of household HH income per HH member
~ = = x @
%) < 9 > k5 S s D )
£ 5 5 555 E 5z 2& T3, .
< o S =250 3 cE &2 o 0 ® 2 —
q>"‘ > Q © % 9 % = = [T = [ee] N - — ©
~ ] c o 8 o c Q < < = ] D= QG = o — ' - [%]
— s 2 IS [ = o i c 5 8 o Q 25 o 2 = ' ok ok 2
i N < ) = 950 S 3] 5] 2 S kel S8 c= £ o - &2 >0 ©
o — = [ O] o oo 4 (@) n ) 14 O- =206 n=2 O =) © W Ow
N 655 331 324 | 326 329 76 92 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.49 0.99 0.44 0.07 0.16 0.10
Yes 62.3 62 63 62 63 71 65 70 56 64 59 68 64 50 71 100 72 67 58 50 62
No 36| 37 35| 36 35 24 34 29 40 35| 39 30| 34 25 @ 32 40 45 37
Dondt 2.1 2 3 2 2 5 1 1 4 1 2 2 2 2 4 2 2 2 5 1

Total 100% |



RESEARCH ABOUT CHI

LDRENSOH

M ENDMONTENEGDRS UBMPERIERQES AND RISKY BEHAVIOUR - [Self-administered]

October 2018

Total target population

Dont

Child's ag h Stratum Type of household HH income per HH member

— — = 2 a4

o p S S g c = g > E § 2 a
g | ¢ o 3 859 5 8 5E &3 8 g 8 8 5
> ™~ [ c 8324 < Q < c - ) D8 Q7 = o — ; ! )
4 I |2 5 E €5 |5 5 2|8 S8 SmPsL| a2 . 9f% 8L g
s S| = & o) E3s z 8 8|5 &|0.355:868|5 & Sm dm c
N 655 | 331 324 | 326 329 76 92 214 308 133 | 411 244 [ 528 101 | 24 2 | 137 117 133 104 164

sig 0.62 0.42 0.31

Yes 31.1 29 33 45 35 35 41 | 27 37 | 32 25 46 50| 36 32 3 28 26
No 573 | 59 = 55 | 58 56 47 55 51 64 51 | 60 52 | 56 67 46 50 | 45 56 @58 | 67 61
Donot 11.6 5 12 1 8 10 14 | 12 8 | 12 11 | 13 8 8 11 8 13

Total

100%

Have you ever watched TV channels or TV shows/ movies / series which have been signed as inappropriate for your age?



RESEARCH ABOUT CHI LDRENSO6 MEDI A CONSURMMRENTALNCONTROLE @ON MEDMEJSAGE - [Self-administered] October 2018

PARENTAL CONTROLE OF MEDIA USAGE - [SELF-ADMINISTERED]



RESEARCH ABOUT CHI LDRENSO6 MEDI A COIRS UMRENTALNONTROLE @ON MEDMEJSAGE - [Self-administered] October 2018

Do your parents do any of the following? - Watching TV

Multiple answers; Base: Children 12 - 17 years old

Restricting your time spent 27%

Restricting contents/programs you can be exposed while 22%

Asking about what you have been reading/watching/listening 17%

9%

Restricting day part when you can

Being nearby and regularly checking what you are following 70
while °
Sitting beside you and watching you while you are - 6%

Nothing 37%

SHEN] Type of household = HHincome per HH member
< = = o o
%) ® ¢ > R > >
§ 5 5: E 2z D3 oo 9,
g > o | 5§ 9 o S o OF ® & 4 3 =
~ [ 8 ¢ w§ s 2 £ S = @ o L o o i ' - %)
4 /8% e|B2E 5§ 5§ B| 8 £ 8 B38| 2 . efogx 2
s S| ¢ wgo 292 8 85 & |o-. 3ft6:i8|5 & Smdm <&
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
Restricting your time spent 27.2 27 30 24 33 27 | 32 26 22| 23 34 26 23 57 32 | 25 21 27 | 30
Restricting contents/programs you can be exposed while 21.6 22 23 20 24 24 15 | 17 24 25| 20 25 22 23 7 28 15 27 32
Asking about what you have been reading/watching/listening 17.3 17 | 15 | 20 | 17 17 17| 10 20 23| 15 @22 | 15 26 36 8 19 18 | 11
Restricting day part when you can 9.3 9 7 12 | 10 9 9 12 | 12 8 11 |11 4 8 9 6 16 8
Being nearby and regularly checking what you are following while 7.4 7 7 8 8 8 7 | 10 6 6 8 6 8 4 7 13 2 8 | 14 1
Sitting beside you and watching you while you are 5.6 6 6 5 7 5 3 6 4 9 6 4 5 6 14 3 11 2 | 16
Nothing 36.7 37 | 36 37 33 139 41| 36 39 32|39 33|40 26 7 32 | 40 38 32 41




RESEARCH ABOUT CHI LDRENSO6 MEDI A CONSURMMRENTALNCONTROLE @ON MEDMEJSAGE - [Self-administered] October 2018

Do your parents do any of the following? - Being online

Multiple answers; Base: Children 12 - 17 years old

Restricting your time spent 29%

Restricting contents/programs you can be exposed while 24%

Asking about what you have been reading/watching/listening 16%

Restricting day part when you can 11%

Being nearby and regularly checking what you are following while 7%

Sitting beside you and watching you while you are - 6%

Type of household = HHincome per HH member

< = = o o

%) ® ¢ > B. 5§ > >
§ 5 s EogZiEr (B R og o9
g > 2 s o B 5 b Qi o< © N - et ]
~ [ 8 ¢ w§ s 2 £ S = @ o L o o i ' - %)
4 /8% e|B2E 5§ 5§ B| 8 £ 8 B38| 2 . efogx 2
s S| ¢ wgo 292 8 85 & |o-. 3ft6:i8|5 & Smdm <&
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
Restricting your time spent 28.7 29 27 30 36 18 25| 34 27 25| 25 35 29 19 50 33 | 28 27 25 29
Restricting contents/programs you can be exposed while 23.5 23 23 24 26 28 16 | 20 25 25| 22 26 25 21 7 33 14 29 33
Asking about what you have been reading/watching/listening 16.0 16 16 16 17 14 15| 11 18 20 | 13 22 16 15 29 10 23 20 21 | 10
Restricting day part when you can 10.8 11 11 10 11 8 13 8 13 11 8 16 11 6 14 11 9 11 14 | 10
Being nearby and regularly checking what you are following while 6.8 7 6 8 10 5 3 5 8 6 9 3 6 11 14 7 2 6 | 16 4
Sitting beside you and watching you while you are 5.9 6 5 7 4 4 q 5 4 12 6 5 5 13 4 7 9 7 3
Nothing 34.6 35 | 36 33 | 31 37 39|33 37 31|35 34|37 28 14 31 | 35 32 38 38




RESEARCH ABOUT CHI LDRENSO6 MEDI A CONSURMMRENTALNCONTROLE @ON MEDMEJSAGE - [Self-administered] October 2018

Do your parents do any of the following? - Reading newspapers

Multiple answers; Base: Children 12 - 17 years old

Restricting contents/programs you can be exposed while - 12%
Restricting your time spent - 12%
Asking about what you have been reading/watching/listening - 11%

Restricting day part when you can 7%

Being nearby and regularly checking what you are following while 6%

Sitting beside you and watching you while you are I 3%

SHEN] Type of household = HHincome per HH member
= = o
o 8 > g B¢ Z g 8f 2 o

g S e | E_§ 7 - s §i &2 g g & 8 4

~ @ 8 c o ¢ < Q £ = —= © D¢ Q¢ = o - \ _ )

4 /8% e|B2E 5§ 5§ B| 8 £ 8 B38| 2 . efogx 2

s S| ¢ wgo 292 8 85 & |o-. 3ft6:i8|5 & Smdm <&

N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
Restricting contents/programs you can be exposed while 12.3 12 13 12 13 17 7 16 15 | 13 12 13 11 7 11 5 6 | 18

Restricting your time spent 12.3 12 12 12 15 8 12 | 12 13 11 | 13 11 13 11 7 10 12 8 14 | 18

Asking about what you have been reading/watching/listening 11.1 11 13 9 13 9 10 14 15 | 10 13 11 9 21 4 11 15 18 | 10

Restricting day part when you can 6.8 7 6 7 9 7 3 3 8 9 7 6 8 2 8 5 9 9 3

Being nearby and regularly checking what you are following while 5.6 6 6 5 6 4 5 4 5 11 8 2 5 | 13 6 2 9 11 1

Sitting beside you and watching you while you are 2.5 2 1 4 4 1 1 1 3 3 1 4 2 2 7 2 6 2 3

Nothing 63.0 63 | 62 64 | 58 66 68 | 73 63 48 | 62 66 | 63 64 57 69 | 67 62 | 57 | 59




RESEARCH

ABOUT CHI LDRENSG6 MEDI A CONSUMRENTALNCONTROLE OR MEDMBJSARSE - [Self-administered]

October 2018

Do your parents do any of the following? - Listening to radio

Multiple answers; Base: Children 12 - 17 years old

Restricting contents/programs you can be exposed while - 12%

Restricting your time spent - 11%

Asking about what you have been reading/watching/listening

Restricting day part when you can . 6%

Being nearby and regularly checking what you are following while 5%

Sitting beside you and watching you while you are l 4%

64%

Type of household

HH income per HH member

< = = o o

%) ® ¢ > B. 5§ > >
g 5 s EoEiEr 2R og o8 _
g > 2 s o B 5 b Qi o< © N - et [S]
~ [ 8 ¢ w§ s 2 £ S = @ o L o o i ' - @
4 /8% e|B2E 5§ 5§ 3|8 £lg E32:8| 2 o okgX 2
s S| = ¢|lugo 92 S8 &|5 &|0- 2f5:06|5 & Smdm c
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73

Restricting contents/programs you can be exposed while 11.7 12 11 13 13 14 8 7 16 11 | 13 9 13 9 13 7 5 | 13

Restricting your time spent 114 1 | 11 12 14 4 13|12 11 11| 11 13 | 12 9 14 10 14 8 9 16
Asking about what you have been reading/watching/listening 9.6 10 | 11 8 | 11 11 7 12 7 14 8 15 14 Bl o 14 7
Restricting day part when you can 6.2 6 6 7 8 5 4 3 9 5 7 5 7 2 8 5 5 11 3
Being nearby and regularly checking what you are following while 4.9 5 5 5 8 1 3 5 6 3 6 3 6 2 6 2 5 11 3
Sitting beside you and watching you while you are 4.0 4 5 3 4 5 2 2 5 5 4 3 3 6 14 3 4 6 4 4
Nothing 64.2 64 | 63 65 | 59 67 71| 72 | 62 57| 63 66 | 64 66 57 69 | 63 65 61 62




RESEARCH ABOUT CHI LDRENSO6 MEDI A CONSURMMRENTALNCONTROLE @ON MEDMEJSAGE - [Self-administered] October 2018

Do your parents do any of the following? - Using mobile

Multiple answers; Base: Children 12 - 17 years old

26%

Restricting your time spent

Restricting contents/programs you can be exposed while 22%

Asking about what you have been reading/watching/listening 14%

Restricting day part when you can 13%

Being nearby and regularly checking what you are following while 7%

Sitting beside you and watching you while you are - 7%

School SHEN] Type of household = HHincome per HH member

< = = o o

%) ® ¢ > R > >

§ 5 5: E 2z D3 oo 9,

g > o | 5§ 9 o S o OF ® & 4 3 =
~ [ 8 ¢ w§ s 2 £ S = @ o L o o i ' - %)
4 /8 |52 E 5§ 5§ 3|8 £|8 s53@P:8|z2 o 9% 8% 2
s S| ¢ wgo 292 8 85 & |o-. 3ft6:i8|5 & Smdm <&
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
Restricting your time spent 26.2 26 25 27 30 17 27 | 35 24 17 | 23 32 27 21 36 35 | 25 23 23 | 25
Restricting contents/programs you can be exposed while 21.6 22 22 21 24 24 15 | 20 22 23| 19 26 22 21 14 32 14 | 27 26
Asking about what you have been reading/watching/listening 13.6 14 13 14 13 16 13 9 14 18 | 10 20 13 11 29 8 | 16 20 18 8
Restricting day part when you can 13.0 13 12 14 13 8 16 8 16 12 | 13 14 14 9 15 12 11 16 | 11
Being nearby and regularly checking what you are following while 7.4 7 8 7 8 4 9 7 8 8 9 4 7 11 7 10 2 8 | 13 5
Sitting beside you and watching you while you are 6.5 6 8 5 8 5 4 4 5 14 7 6 7 6 4 4 9 |11 5
Nothing 39.2 39 | 40 38 | 35 42 43 | 36 44 34| 42 34 | 41 34 21 33 | 42 35 41 | 45




RESEARCH ABOUT CHI LDRENSO6 MEDI A CONSURMMRENTALNCONTROLE @ON MEDMEJSAGE - [Self-administered] October 2018

Do your parents do any of the following? - Reading magazines

Multiple answers; Base: Children 12 - 17 years old

Restricting contents/programs you can be exposed while 13%

Restricting your time spent 11%

Asking about what you have been reading/watching/listening 9%

Restricting day part when you can 7%

Being nearby and regularly checking what you are following while 6%

Sitting beside you and watching you while you are I 3%

School Stratum Type of household = HH income per HH member
< = = 2 [a
n < ¢ > T S ¢ =)

§ 5 E° ozl (20D g g
g > @ | E_ N B3 . & §f oz 8 & 8 1 3
~ [ 8 ¢ w§ s 2 £ S = @ o L o o i ' - %)
4 /2 e|B2E 5§ 5§ 3|8 £ 8 B38| Z . eZgx 2
s S| ¢lug o 92 8 &|5 & |o. 3tni8|5 & S@pdm &
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
Restricting contents/programs you can be exposed while 13.3 13 11 16 15 17 7 8 16 15 | 13 14 14 13 7 13 5 8 20 21
Restricting your time spent 10.8 11 9 13 13 4 13 | 13 11 6 9 14 11 6 14 10 | 12 9 | 11 12
Asking about what you have been reading/watching/listening 9.3 9 8 10 | 10 12 7 12 | 12 8 11 8 11 21 9 13 8
Restricting day part when you can 6.8 7 6 8 8 7 4 2 10 6 7 6 8 2 7 7 5 6 | 13 4
Being nearby and regularly checking what you are following while 5.6 6 8 3 7 4 4 5 6 6 6 4 6 4 8 2 6 11 1
Sitting beside you and watching you while you are 3.4 3 4 3 5 3 1 1 3 9 3 4 2 9 7 4 6 5 3
Nothing 63.6 64 | 66 61 58 63 73| 70 64 52| 65 61 | 65 62 50 68 68 61 59 @62




RESEARCH ABOUT CHI LDRENSO6 MEDI A CONSURMMRENTALNCONTROLE ON MEDMEJSAGE - [Self-administered]

October 2018

For how long they are restricting your time viewing TV per day?

Base: Children 127 17 years old who have time restrictions

Up to half an hour 2%

Between half an hour and

hour 18%

Between one hour and
hour and the half

Between hour and the half
and two hours _ 26%
Between two hours and
two hours and the half

24%

7%

Between two hours and
18%
the half and three hours
More than three hours - 5%

Stratum Type Type of household | HHincome per HH member
~ — = o o
n < g > S ¢ ) =)
(%) =1 > £ c ¢ = = 2 Qg L
2 & § 5 &2 E 27 gz S o 8 8
| > o S- & g . - S o< © ~ - -t ]
~ ] [ o 9 c [ o = —_ () DO+ D¢ = o — ' - %]
d 7|8 E| EfE S£E 5 3|8 £lg 53722 2 . oF ggx 2
s S|= f2|mwio 292 & 6|5 2|0.3¢6:6|5 & Smoém o
N 38 0 88 | 51 37 |52 11 25 |34 40 14 | 48 40 | 69 11 8 0 23 14 14 15 22
sig 1.00 0.98 1.00 1.00 0.82 1.00 1.00
Up to half an hour 2.3 2 4 2 4 3 3 2 3 3 4 7
Between half an hour and hour 18.2 18 118 19 (21 18 12|24 15 14 |21 15| 17 9 38 22 14 21 @ 27 9
Between one hour and hour and the half 23.9 24 |24 24 |25 18 24 (21 30 14 |29 18 | 20 55 13 26 36 14 36
Between hour and the half and two hours 26.1 26 | 24 30|29 36 16 |24 23 43|21 33|26 27 25 26 7 21 13
Between two hours and two hours and the half 6.8 7 6 8 | 10 4 9 5 7 8 5 9 4 14 14 7
Between two hours and the half and three hours | 18.2 18 (22 14 |12 27 28 |15 20 21|17 20| 20 9 13 9 21 29 40 5
More than three hours 4.5 5 4 5 2 12 6 5 2 8 4 13 9 13

Total 100%




RESEARCH ABOUT CHI LDRENSO6 MEDI A CONSURMMRENTALNCONTROLE @ON MEDMEJSAGE - [Self-administered] October 2018

Which TV contents you are not allowed to watch?

Multiple answers; Base: Children 12 7 17 years old who have content restrictions

Reality programs 40%

Scenes of violence 37%
Scene of sex 17%

No special restrictions 12%

Horror movies 12%

Politics

11%

Everything that is not appropriate for the child's age 9%
Movies and series 8%

Other 3%

Crime 3%

Chil ¢ Chi | ¢

gender School Stratum Type Type of household = HH income per HH member
< — = a4 @
” T ¢ > ®B.5¢ S5 35
£ § 5 5 E 9% §: o o 2 g
o > @ c_ N 7 . - [} 27 e} & S ] ©
> < s | 2T & 97 T < c - | o D¢ o7 = ° — } - )
S T8 5|5fE S§5 5 2| E S|8 Srgsf| 2 . 9% g% g
s S22 f|luso €92 8 6|5 @ o.3t¢p:0|5 & S@dD
N 65 0O 65|36 29 |3 17 14 |18 33 14 |37 28 |56 9 0 0 | 19 2 9 14 21
Reality programs 40.0 40 | 39 41 | 35 14 | 17 45 57 | 49 29 | 43 22 42 22 | 43 48
Scenes of violence 36.9 37 | 44 28 |38 18 57 30 14 |22 57|38 33 53 | 50 22 57 14
Scene of sex 16.9 17 |17 17 |15 18 21 |17 21 7119 14 | 16 22 50 22 | 36 14
No special restrictions 12.3 12 8 17 |12 12 14 6 9 29|11 14 | 14 5 33 7 14
Horror movies 12.3 12 | 14 10 6 18 21 | 28 9 11 14 9 33 16 11 19
Politics 10.8 11 | 11 10 9 6 21 6 18 16 4 33 5 33 7 10
Everything that is not appropriate for the child's age 9.2 9 8 10 | 12 14 6 12 7|11 7 9 11 5 24
Movies and series 7.7 8 6 10 3 12 14 15 14 4 33 33 14
Other 3.1 3 6 6 3 7 3 4 4 5 7
Crime 3.1 3 7 12 6 5 4 10




RESEARCH ABOUT CHI LDRENSO6 MEDI A CONSURMMRENTALNONTROLE @ON MEDMEJSAGE - [Self-administered] October 2018

What kind of TV contents you are allowed to watch?

Multiple answers; Base: Children 12 7 17 years old who have content restrictions

Everything is appropriate for the child's age [ 367
sport [ 25%

Movies, series 19%
Music shows [ s
Educational, school, educational programs 10%

Entertainment shows, comedy [ NGQNIEGEGN 10%
Cartoons [N 10%

Documentary shows (nature, animals...) 9%
Quizzes and competitions for children _ 6%
Shows, music and movies for children 5%

Fashion shows . 2%

Total Total ! SHEN] Type Type of household HH income per HH member
- = = o o
= O =1 c o
0 g P IS 3 g é g > 29 a a
2 3 8§ 5 &2 § &% gz S v ® 8 -
S 2 s 65 © 28 b b 3 o5 By N — b [
~ o] o c o 9 < Q £ =1 — ] D+« 20 = o — ' - (2]
— — k) IS £ 0o = 2 0| © b= 5 g © %] 25 Oc g = ' ok o 2
A N < [ @ 'S = =i 'S o [ o = o Sc £ = [} — N2 2D Q
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N 67 0 67 | 38 29 | 36 17 14 | 18 33 16 | 38 29 | 56 10 1 0 19 2 10 15 21
Everything is appropriate for the child's age 35.8 36 26 48 44 29 21 11 36 63 42 28 38 20 100 21 50 50 27 48
Sport 25.4 25| 39 22 29 29| 28 27 19| 26 24| 25 30 21 30 27 29
Movies, series 19.4 19 21 17 19 24 14 17 27 6 18 21 21 10 5 20 33 24
Music shows 17.9 18 13 24 8 24 36 11 24 13 24 10 18 20 16 30 13 19
Educational, school, educational programs 10.4 10 8 14 8 18 7 22 3 13 5 17 11 10 26 13
Entertainment shows, comedy 10.4 10 13 7 6 12 21 28 6 8 14 9 20 16 100 10 7
Cartoons 10.4 10 13 7 19 11 12 6 5 17 9 20 11 10 13 10
Documentary shows (nature, animals...) 9.0 9 13 3 8 12 7 17 9 8 10 7 20 11 20 7 5
Quizzes and competitions for children 6.0 6 8 3 6 6 7 6 9 8 3 5 10 5 10 13
Shows, music and movies for children 4.5 4 5 3 6 14 11 6 3 7 4 10 11 5
Fashion shows 15 1 3 7 3 3 10 10
Other 6.0 6 11 6 14 6 6 6 5 7 5 10 5 20
No answer 3.0 3 3 3 6 7 6 3 3 4 10
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October 2018

Do your parents, have any of these rules about? - % Yes

Base: Total target population

Which internet contents you can consume 59%

Which TV channels you can watch 56%
Which TV programs/shows/movies/series you can watch 54%
Which video or online games you can play 50%

Which kind of magazines/newspapers you can read _ 36%
Which kind of radio programs you can listen to _ 31%

Which radio stations you can listen to

Which kind of music you can listen to on the radio 28%

School Stratum Type of household HH income per HH member

= > © o S
g 5 s34 E &2 g+ 0
@ | E_ N @ o & & o3 g % 0w
o E|E8E ig £ £ 8§ T |§ 2% B o sx 32
< < kel = = £ =
S ¢|ufe €92 8 8|5 2|06.- 3553 Sz 63 &
N 655 92 308 133 | 411 244 | 528 101 24 133 104 164
Which internet contents you can consume 59.4 58 48 63
Which websites you can visit 56.3 50 45 62
Which TV channels you can watch 55.6 49 45 59
Which TV programs/shows/movies/series you can watch | 54.2 50 59
Which video or online games you can play 50.4 41 57
Which kind of magazines/newspapers you can read 35.7
Which kind of radio programs you can listen to 30.7
Which radio stations you can listen to 29.5 20
Which kind of music you can listen to on the radio 28.1 [ 16 | 17 IEEH
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Have your parents talked with you abouté ? - Inappropriate contents on TV for your age

Base: Total target population

Regularly
43%

Stratum Type of household HH income per HH member
< = = o o
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n = > IS c ¢ = S>> 24 w
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N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.96 0.07 0.48 0.64
Never 8.4 8 9 9 8 8 9 8 8 9 8 11 9 3 9 20 4 |
Rarely 13.9 12 16 13 15 14 18 11 | 10 13 12 16 14 15 8 10 18 17 13 13
From time to time | 34.4 31 38 35 34 31 38 38 32 34 35 34 34 28 50 | 31 35 35 31 39
Regularly 43.4 50 37 44 43 46 34 35 | 43 50 8 45 41 43 47 33 50 | 50 44 40 37 45

Total 100%
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Have your parents talked with you abouté ? - Inappropriate contents in magazines/newspapers for your age

Base: Total target population

From time to
time
22%

Stratum Type of household HH income per HH member
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N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.30 0.48 0.12 1.00 0.96
Never 301 | 29 31 [ 32 28 |31 32 25|26 29 39 |30 30 |30 31 29 29 24 32 36 30
Rarely 159 | 16 16 | 14 18 | 15 21 17| 14 15 22 | 16 16 | 15 | 19 | 29 10 16 22 10
Fromtimetotime | 22.3 | 20 = 25 | 21 | 23 | 20 26 | 29 20 16 | 22 22 | 23 20 25 50| 23 23 18 18 27
Regularly 318 | 35 29 | 32 31 | 3 21 28|32 35 23|32 |32 |3 31 17 50| 37 37 26 24 33

Total 100%
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Have your parents talked with you abouté ? - Inappropriate contents on the radio for your age

Base: Total target population

From time to
time

Rarely
22% 15%

Stratum Type of household HH income per HH member
< = = o o
» T ¢ > B S ¢ S S
o = b E  c¢ = o> L m
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N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.15 0.09 0.59 0.60 0.75
Never 342 | 32 36 | 37 32 |34 39 30|30 34 42 |3 33|34 34 50 31 27 37 45 32
Rarely 147 | 13 16 | 12 | 18 | 14 17 17| 14 13 20 | 14 16 | 14 15 17 50| 10 14 20 18 12
Fromtimetotime | 22.3 | 22 23 | 21 | 24 | 22 (24 22| 28 19 22 | 21 24 |22 24 25 50| 25 23 22 14 25
Regularly 289 | 33 | 25 | 31 27 | 30 20 30| 29 @34 30 27 | 30 28 8 3 36 21 22 30

Total 100%
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Have your parents talked with you abouté ? - Inappropriate video or online games for your age

Base: Total target population

From time to time

31%

 fotal . 100%

Stratum Type Type of household HH income per HH member
~ = = x @
4] T 3 > 8. §5 R =
2 g g 5 53 E 5z 58 Io o, o,
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N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.11 0.16 0.97 0.81
Never 17.1 | 13 16 19| 17 20 17| 14 15 @ 17 18| 17 16 29 17 BN 21 14
Rarely 134 | 10 17| 11 16| 12 15| 14 12 17| 14 13| 12 19 13 100 9 17 12 16 14
Fromtimetotime | 310 | 32 30| 32 30| 31 28 34| 3 29 34| 3 31| 32 26 33 30 30 32 25 35
Regularly 385 41 36| 41 30 34| 40 44 39 38| 39 40 25 45 | 44 35 32| 37
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October 2018

Have your parents talked with you abouté ? - Inappropriate contents on the internet for your age

Base: Total target population

Regularly

49%

Stratum Type of household HH income per HH member
< = = o o
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N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.12 0.60 0.35 0.74
Never 95 | 8 11 | 11 8 9 9 10| 7 8 9 10 9 10 5 s IEW 2
Rarely 12.1 9 15 10 14 11 18 11 | 12 9 0 11 14 12 9 21 50| 12 11 15 13 10
From time to time | 29.5 27 31 31 28 29 32 32| 32 29 27 31 26 29 31 29 28 30 26 26 35
Regularly 49.0 | 55 43 48 50 51 41 48 | 49 54 49 49 50 45 50 50 | 50 54 51 38 51
Total 100%
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RESEARCH ABOUT CHI LDRENSSH

Have your parents t a-llTabedffrequench you about é?

o
2
©
E
=
IS
o
bt
[

Regularly

Inappropriate contents on TV for your age
22.3 | 31.8

Inappropriate contents on the radio for your age IE : .
. 31.0 385

Inappropriate video or online games for your age
Inappropriate contents on the internet for your age
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Talking about different rules and restrictions your parents introduced regarding media usage, how do you feel about
them? As é

Base: Total target population

Unfair
6%

Nor fair or
unfair
28%

School Stratum Type of household HH income per HH member
- = - r o
0 T ¢ > 8. 5¢ > >
£ 3 § 5 s E ofzogi | DO o, g
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N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.33 0.08 0.65
Unfair 6.3 6 6 8 5 6 5 8| 6 8 6 7 6 7 8 7 7 6 10 4
Nor fair or unfair 279 | 32 23 | 29 26 | 30 28 20| 21 25 29 26 | 27 31 | 38 ‘W 26 36 31 | 29
Fair 453 | 48 42 | 44 | 47 | 48 45 44 42 51 | 45 50 33 50 BEEM 52 39 41
There are no rules | 20.5 19 22 28| 14 23 23 | 23 16 | 22 12 21 50 (RPN 15 19 26

Total

100%




RESEARCHABOUT CHI

LDRENSOHS

MEDI A CONSUMP T PARENTAN COWOROL EOFEMEBID USAGE - [Self-administered]
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Talking about different rules and restrictions your parents introduced, regarding media usage, how would you describe

t hem?

Base: Total target population

As é

Total

100%

School Stratum Type of household HH income per HH member
J = | = r | o
) = > B, §¢ R
2 g § 5 5@ E 2Zg: [T D o,
] > ) S _ N 7 . 8 o) % 23 o & 3 S ©
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< s 5 | 25 E 94¢ 5 & al| €& 5| ¢o S8 € £| o 4 &5 €35 %
o — = i wa O og =2 (@] ] D 14 O- =06 m: O =) © W ow
N 655 | 331 324 [ 326 329 | 487 76 92 | 214 308 133 | 411 244 [ 528 | 101 24 2 [ 137 117 133 104 164
sig 0.25 0.23
Necessary 534 | 59 48 | 53 53 | 57 WE[N 50 | 57 56 44 | 50 59 | 53 60 @ 38 PN 55 47 40 | 52
Unnecessary 232 | 24 23 | 25 |21 | 23 25 21| 25 19 24 21 | 22 25 38 50|15 29 31 22 20
There are no rules | 23.4 21 26 | 20 29| 19 26 25 | 26 19 | 25 15 25 50| 15 | 16 @22 27
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Which of the rules or restrictions your parents introduced you consider very hard to stick to?

Base: Total target population

Adheres to almost all rules [N 11%

Using Internet 5%
Restrictions about usage of mobile phone 4%
Time restrictions . 2%
How long can they watch TV and what channels . 2%
Prohibitions to play games l 2%
What content on the TV should watch 1%
No rule is easy to accept | 0%
Other I 1%

There are no rules and restrictions | N 67

Don't know - 3%

Stratum Type Type of household HH income per HH member

~ — = a4 x
) < 8 > © 55 > >
§ 5 E5 E sz gs D@ op
o > o | 5§ @B = 8 g5 oF ®x & 3 93 <
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N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.25 0.79 0.82 1.00 1.00
Adheres to almost all rules 10.7 17 12 10 9| 11 10| 10 14 13 10 16 12 9 7
Using Internet 4.7 4 7 8 6 5 4 5 4 4 5 17 7 3 5 1 5
Restrictions about usage of mobile phone 35 3 3 9 3 5 1 3 5 3 4 8 4 4 2 4 4
Time restrictions 2.4 2 4 3 2 3 2 3 2 2 3 2 3 3 2 2
How long can they watch TV and what channels 2.0 1 4 4 3 2 1 3 2 2 4 1 2 2 1
Prohibitions to play games 15 1 4 3 2 1 2 1 2 2 2 4 2 1 1
What content on the TV should watch 14 1 3 2 1 1 1 2 2 1 2 1 1 3 1
No rule is easy to accept 0.2 1 0 0 0 1
Other 0.6 0 2 1 1 1 1 1 1 1 1 1
There are no rules and restrictions 66.0 64 68 65 67 64 67 61 54 | 100 61 65 64 69 71
Don't know 4 1 8 2 5 3 3 4 3 5 2 2
No answer 5 N 3 I 3 4 4 8 2 2 3 6 6
Total 100% |



RESEARCH ABOUT CHILDRENS® MEDI A CONSUMPTI ON - PARENTAINCONNROGER@ MEDIA USAGE - [Self-administered] October 2018

Which of the rules or restrictions your parents introduced you consider very easy to stick to?

Base: Total target population

There are mainly no rules which are hard to accept I 2%
Restrictions connected with time and contents on TV I 2%
Time restrictions 1%
Restrictions about usage of mobile phone I 1%
Mainly has difficulties to accept rules 0%
Prohibitions to play games | 0%
Other I 1%
There are no rules and restrictions 89%

Don't know I 2%

No answer 3%

School SHEN] Type Type of household HH income per HH member
~ = = 4 o
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N 655 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.95 0.96 1.00 0.78 1.00 1.00
There are mainly no rules which are hard to accept 2.1 2 2 2 4 2 1 3 3 2 2 2 8 1 2 3 4 2
Restrictions connected with time and contents on TV 1.8 B - 2 1 3 3 2 1 3 2 2 2 1 1 1 4 3 1
Time restrictions 0.8 2 0 1 0 3 2 0 1 1 1 1 1 1 1 2 2
Restrictions about usage of mobile phone 0.5 1 1 0 0 1 1 1 0 2 1 1
Mainly has difficulties to accept rules 0.2 0 0 0 0 0 0 1
Prohibitions to play games 0.2 0 0 1 0 0 0 1
Other 0.5 1 0 1 0 1 1 0 0 0 0 4 1 1 1
There are no rules and restrictions 89.0 [JFTN) 87 91| 93 78 78| 91 90 84| 88 91| 89 90 83 100| 90 91 83 88 91
Don't know 2.1 3 2 1 5 4 1 2 3 3 1 2 2 3 3 3 2
No answer 2.9 B ¢4 2 1 7 8 1 3 6 4 1 3 4 4 3 1 4 3 4

Total 100%
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Talking about different rules and restrictions your parents introduced regarding media usage, would you say that they are

Base: Total target population

There are no

rules

26%

Set to be followed

without any

discussions
13%

Set to be followed
but can be
discussed /
negotiated

61%

Stratum Type of household HH income per HH member
4 = = [ad o
) S ¢ 2 B, & 2 3
218 § 5 5¢ E g2 gf [D D oo o
> = o | E_ N @ - 8 o5 23 © Qa3 T
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s S|= & | wgo a§z O 6|5 &|0-35B:56|>5 ® Sm oum «
N 655 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.52 0.80 0.56 0.18
Set to be followed without any discussions 12.4 15 10 13 11 14 7 10 10 8 12 12 13 13 8 18 9 11 9 13
Set to be followed but can be discussed / negotiated | 61.2 | 67 56 62 61 65 49 53 | 56 63 67 60 63 60 69 58 50 | 58 66 66 57 60
There are no rules 26.4 25 28 26 28 25 | 27 25 | 28 18 33 50| 24 25 | 23 35 | 27
Total 100%
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Do you ever negotiate with your parents about any of your rules or restrictions regarding your media consumption?

Donoét
kind of rules
(restrictions)

25%

Base: Children 12 - 17 years old

have

ever
sucH
9%

Total

School SHEW ] Type of household | HHincome per HH member
< — — [ad [
) T ¢ > ®. 3¢ > S
e g § 5 & E giEf |3 R g g
) > @ c_ N a4 = - o § =% ® N — b ©
> < 239 ¢ 89 < Q £ S = @ o+ L7¢ o o — ' = 4]
2 J |8 5|82 5§ E §5 3|8 £18 57222 . of gx 2
s Y= f|lugo g9z & A5 &|0-. 3266 5 & Ym éom o
N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.54 0.19 0.31 0.63
Never 9.3 9 | 10 8 |10 9 8] 14 7 8] 9 9 | 10 11 1 11 9 7 8
Sometimes 423 42 | 40 44 | 42 38 46| 52 35 45| 37 52 | 40 | 49 64 51 | 46 39 34 40
Frequently 235 23 | 26 20 | 28 18 20| 19 27 23| 25 21 | 22 32 21 22 21 27 23 23
Dondt have such kin( 250 25 | 23 27 | 19 34 27 FEN 32 25| 29 18 | 29 BEN 14 15 23 24 36 29
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Do you ever negotiate with your parents about rules or restrictions regarding your time spend with media?

Base: Children 12 - 17 years old

Donét have such'\ll%\")/er
kind of rules 0
(restrictions)

25%

Sometimes
39%

Total

School Stratum Type of household | HHincome per HH member
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N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.34 0.21 0.16 0.17
Never 9.9 10 | 11 8 |10 9 10/ 13 8 8| 9 11|11 o9 14 12 | 15 2 5
Sometimes 39.2 39 | 36 43 | 40 34 42 | 50 31 40| 34 49 | 36 55 50 43 40 | 29 39 44
Frequently 25.9 26 | 29 22 | 31 22 21| 22 28 28| 27 23 | 25 30 36 25 28 30 25 22
Dondt have such kin( 250 25 | 24 26 | 19 34 27 FEM 32 25| 30 16 | 29 BN 14 18 19 26 34 | 29
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Do you ever negotiate with your child rules or restrictions regarding media contents you can consume?

Base: Children 12 - 17 years old

A Never
Doné6t have SUChlo%

kind of rules
(restrictions)
25%

Frequently
25%

Total

School SHEW ] Type of household | HHincome per HH member
N — = [a g [
0 < g % = A c c =) =)
2| g § 5 5 E pigEi DD o,
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sig 1.00 0.08 0.15 0.06 0.32 0.85
Never 9.9 10 11 8 11 9 9| 11 10 6 9 12 10 9 21 13 12 11 7 7
Sometimes 40.1 40 | 36 45 | 42 | 34 42 40 | 36 | 47 | 38 47 | 50 46 37 | 39 38 40
Frequently 24.7 25 30 19 29 21 21| 18 27 29 | 26 22 23 36 14 24 28 26 21 25
Dondt have such kingq 253 25 23 27 19 36 28 33 25| 29 18 29 BEN 14 18 23 24 34 29
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What s the situation in your househol
Base: Total target population
There are no rules
and restriction about
media and devices
usage regardless of
the gender of the
child
27%
Rules and
restrictions about
usage for boys and restrictions about
medi a and dc¢

girls are the same
54%

usage for boys are
more strict and tight

8%
Rules and
restrictions about
medi a and deviceso

usage for girls are
more strict and tight
11%

School Stratum Type of household HH income per HH member
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sig 0.73
Rulesandr estrictions about medi a
boys are more strict and tight 8.5 10 7 10 4 5 7 10 8 11 9 9 8 5 9 11 12 7
Rul es and restrictions abours
are more strict and tight 10.7 13 8 12 9 7 7 10 10 11 10 14 8 7 9 16 13 10
Rules and restrictions about | g, | 55 51|58 51 |56 43 52|63 51 48 | 50 61 | 54 59 46 50 60 47 et 55
boys and girls are the same
There are no rules and restriction about med|a and devices 26.6 20 o4 29 2> WEN 36 | 23 29 26 o8 2 28 18 38 50 | 20 23 26 39 27
usage regardless of the gender of the child
Total 100%

d ¢
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Regarding the situation in your household, who is responsible? - For setting the media consumption rules and restrictions

Base: Total target population

Father
6%

Chil d

gender School Stratum Type of household HH income per HH member
4 = = x ad
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Father 6.0 6 6 6 6 6 7 4 6 6 7 6 7 6 5 4 50 5 9 7 5 5
Mother 16.9 19 15 15 19 18 11 18 16 15 22 18 16 13 20 83 12 23 18 15 17
Both parents | 60.3 | 65 56 | 62 58 | 62 53 55| 68 59 50 | 55 68 | 63 64 | 71 56 59 52 60
No one 16.8 17 | 17 | 14 22 19 22 BZFWEEN 18 11 13 50| 12 12 16 18

Total 100%
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Regarding the situation in your household, who is responsible? - For controlling the respect of media consumption rules
and restrictions

Base: Total target population

Father
4%

School Stratum Type of household HH income per HH member
- = = r o
) B ¢ 2 8. &% R =
- § 5 52 E o2 5: |2 L oo g
o > o S~ N 7 = = o5 F @ N — S E
> ~ ] oo & 8¢ < 7] < c — ) D D¢ = o — . _ %)
— — ] = £ 0 £ w0 c 5 @ © [72] =235 2D <] = ' © X o 2
I & [ s | 25 £ 92§ ¢S 3] o] £ 5 | e S8 c:x £ o o &2 2D ©
o — = i wae O ad 2 (@] n =] x O- =Z06 ms=: O o) © W OoOw
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.35 0.10
Father 4.4 3 6 3 6 4 5 4| 3 4 8 5 4 4 5 8 4 4 6 4 4
Mother 166 | 19 14 | 16 17 |18 9 16| 19 15 17 | 17 17 | 14 15 79 14 23 15 15 | 16
Both parents | 61.1 | 66 56 | 62 60 | 63 50 58 | 68 60 53 | 56 69 | 63 | 67 50 | 70 59 | 61 52 | 61
No one 17.9 19 17 | 14 22 21 23 19 13 8 50| 12 14 | 18 18

Total 100% |



RESEARCH ABOUT CHI LDRENSO6 MEDI A CONSURMRENTALNCONTROLE ON MEDMEJSAGE - [Self-administered] October 2018

Regarding the situation in your household, who is responsible? - For negotiating about media consumption restrictions
and rules

Base: Total target population

Father
5%

School Stratum Type of household HH income per HH member
J = = r o
5 R 2 B, 6§ S5 5
2 3 § 5 s5: E 82 g |2 D w9
) > o c_ N 0 g . = o5 F @ N — S ®
> ~ T 25 & 89 < ] = c — %) oD O7C = o - \ — »
— — Q = € O = 24 B = = s © 1%} Eg o 2 2 \ ok Tx 2
< N < ) 205 £ °g o o} o 2 S kel SE £Sx S o - QD >0 o
o — = i wae O agd =2 (@] n =] x O- =Z06 ms=: O o) © W OoOw
N 655 | 331 324 [ 326 329 | 487 76 92 | 214 308 133 | 411 244 [ 528 101 24 2 [ 137 117 133 104 164
sig 0.34
Father 5.3 5 6 5 5 5 8 4| 5 4 8 6 5 5 4 13 5 3 5 7 6
Mother 183 | 19 18 | 16 21 | 19 14 20| 16 19 22 | 19 17 | 15 21 79 12 25 21 18 | 17
Both parents | 61.1 | 66 56 | 63 59 | 64 46 55| 69 60 50 | 56 70 | 63 67 @ 50| 72 62 60 49 59
No one 15.3 16 | 14 21 17 20 | 19 BEW 17 8 8 50| 11 9 14 18

Total 100% |
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To what extent are you following restrictions and rules regarding media consumption (time and content restrictions) your
parents introduced to you?

Base: Total target population

Not at all I 2%
Mostly not . 4%

Completely 41%

Have no rules or

0,
restrictions 19%
Refuse . 3%
Chil d hool o . .
SEmakr Schoo Stratum Type of household HH income per HH member
- — = [ x
4] T ¢ > B, &5 > >
2 g g 5 s5:& E 52 34 I o,
o > © c_ N 0 J = B g E 23 2 9 S « T
> ~ = 25 © A o) = c — o o8 w7t o o | \ - »
— — K] IS £ 0 € 24 B b= 5 _g © %) Eg O g = ' ok o 2
F,' ~ [ [} Q '8 = = { o O] o = =] o Sc £%X = o — ~ND 2D 5}
o — = I8 ue O a4 =2 (@) (] =) o O- =206 = O D 0 —“w oOow x
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.38 0.14 0.88
Not at all 2.0 2 2 3 1 2 3 1 1 1 5 2 2 2 4 1 3 5 1
Mostly not 4.0 4 4 4 4 3 8 5 2 3 4 4 4 6 4 2 4 5 8 2
To some extent 310 | 33 29 | 33 29 | 33 22 27|27 32 34|32 29 |3 33 25 26 | 35 30 30 @34
Completely 411 | 47 35 | 40 @ 42 | 45 34 39 37 48 | 41 44 | 33 45 4 37
Have no rules or restrictions | 18.9 17 | 20 22 21 | 21 15 | 20 BEM 25 50 | 12 13 17 24
Refuse 3.1 3 3 3 3 3 4 2 3 3 5 3 3 2 5 13 50| 4 3 4 1 3

Total 100%




RESEARCH ABOUT CHI LDRENSO6 MEDI A CONSURMMRENTALNCONTROLME @ON MEDMEJSAGE - [Self-administered] October 2018

Last time when your parents restricted you to consume some media content, how did they do that?
Base: Children 12 - 17 years old

Simply forbid media Forbid media
content consumption content consumption
without explanation with an explanation
7% about the reasons
for doing so
21%
There was no
restriction lately Forbid media

49% content consumption
with an explanation
about the reasons
for doing so and
offered an
alternative content
or activity
23%

HH income per HH

Stratum Type of household

member
‘ — — a4 @
%) =B > © o S > S
= P IS g = S Od
& g § 5 & E i s g b 8 8 _
o > o E_ N 9d = £ o5 I © 9§ 9= 3 ©
> < 29 ¢ 89 < L £ S = @ o L7 o - ' = 4
! — @ IS [<3e] = <4 B £ = © © »n E5 o 2 2 \ ok T 3
I & [ @ o5 £ °2g§ o o} o 2 5 k=l S £ £ o o S=Z 3 ©
o — = [ wa O od Z O 0 D o O_- =Z¢m: 0O D © —“L Ooun
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.25 0.10 0.96
Simply forbid media content consumption without explanation 7.4 7 8 7 8 4 9 9 5 7 13 4 11 9 5 8
Forbid media content consumption with an explanation about the 21.3 21 25 17 26 18 16 19 o5 21 21 36 11 15 16 19
reasons for doing so
Forbid media content consumption with an gxplanatlon about.the 228 23 22 24 26 17 23 27 15 22 30 7 28 26 29 26
reasons for doing so and offered an alternative content or activity
There was no restriction lately 48.5 48 44 53 40 61 55 50 36 57 46 51 | 50 50 47

Total
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SHARING MEDIA EXPERIENCE - [SELF-ADMINISTERED]



RESEARCH ABOUT CHI LDRENS®6 MEDI A CONSUSHRRINGOMEDIA EXPERIEINTHE N §eB-Bdinistered] October 2018
Some children share with their parents information nebout
parents share with their children information about

happen - That you watch some TV show or content along with your parents
Base: Children 12 - 17 years old

Chil d

Regularly
6%

qender School Stratum Type of household = HH income per HH member
N — = [a e 4
%) =B > ®. 55 > >
8 3 § 5 52 E sig: |Domon 0,
s < o | E_ N @ . & £ =3 s & 3 8 =
> K s | 2T & 99 & < c - @ od 9T = | o | o ; < @
5 3|8 5 82 E 285 5 2|8 58 StEsflo . g% 5y
s Y|= ¢ mgo £92 S8 S| 5 &|0. 3f5:6|5 & YSmdu
N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.61 0.05 0.53 0.98
Never 7.7 8 9 7110 9 3 10 14| 9 5| 10 3 7 3 25 4
Rarely 24.4 24 | 24 25 | 24 |16 33| 30 22 22| 24 25 | 22 34 36 31 18 26
From time to time | 37.3 37 | 35 41 | 38 3 35|35 39 37|38 35 | 37 40 43 33 | 51 38 34 33
Often 24.7 25 | 27 22 | 26 29 20| 24 25 26| 24 27 | 26 21 14 26 | 19 17 32 | 29
Regularly 5.9 6 5 7 3 8 10/ 10 5 2| 5 8 6 4 7 7 5 5 4 8

wh at



RESEARCH ABOUT CHI LDRENS®6 MEDI A CONSUSHRRINGOMEDIA EXPERIENTHE N §eB-Bdinistered] October 2018
Some children share with their parents information about
parents share with their children informationabout what they | earn/ follow in media

happen - That you talk to your parents about some TV show or content that you saw
Base: Children 12 - 17 years old

Regularly
6%

Total 100%

e?]ée: e School Stratum Type of household = HH income per HH member
N — = [a e 4
%) =B > ®. 55 > >
8 3 § 5 52 E sig: |Domon 0,
s < o | E_ N @ . & £ =3 s & 3 8 =
> K s | 2T & 99 & < c - @ od 9T = | o | o ; < @
5 3|8 5 82 E 285 5 2|8 58 StEsflo . g% 5y
s Y = ¢lugs €92 S8 4|5 &|0. t6:06|5 & YSmwdédom
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 72 57 66 56 73
sig 1.00 0.99 0.51 0.81 0.98 0.07
Never 8.6 9 9 8|12 8 4 10 10 7|10 4 5 9 23 7
Rarely 23.5 23 | 23 24 | 22 18 29| 25 25 17| 24 23 | 21 32 36 31 | 21 29 27
From time to time | 40.7 41 41 41 40 43 | 39 43 40 38 39 44 41 38 43 42 56 36 45 29
Often 21.0 21 21 21 19 25 22 19 22 23 | 22 19 22 15 14 21 16 20 18 29
Regularly 6.2 6 6 7 7 5 5 10 4 5 6 7 5 11 7 6 2 6 9 8




RESEARCH ABOUT CHI LDRENS®6 MEDI A CONSUSHRRINGOMEDIA EXPERIENTHE N §eB-Bdinistered] October 2018
Some children share with their parents information about
parents share with their children informationabout what they | earn/ follow in media

Base: Children 12 - 17 years old

Regularly
4%

From time to
time
36%

Rarely
27%

Total 100%

e?]ée: e School Stratum Type of household = HH income per HH member
N — = [a e 4
%) © g > ®. 5¢ > )
8 3 § 5 52 E sig: |Domon 0,
s < o | E_ N @ . & £ =3 & & 3 8 =
> K s | 2T & 99 & < c - @ od 9T = | o | o ; < @
9 T/ % |52 g4 £ B8 £l8 E522| % o oZoEx 2
s S| = ¢ wgo 92 8 |5 & | 0. 3f6:6|5 & SDdm o
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.93 0.46 0.18 0.97 1.00 0.13
Never 13.6 14 | 13 14 | 17 14 8| 9 14 20| 13 15 | 13 15 14 13 | 11 | 14 7
Rarely 26.9 27 | 26 28 | 24 22 35| 3 24 20| 27 27 | 27 30 21 32 33 32 EM 26
From time to time | 35.8 36 | 36 35 | 37 36 35| 29 38 42| 37 34 | 36 36 36 32 39 3 36 37
Often 19.4 19 | 21 18 | 19 24 17| 19 22 15| 20 19 | 20 | 13 29 19 16 14 23 25
Regularly 43 4| 4 5 4 4 5| 8 3 3| 4 5 4 6 4 2 5 5 5

happen -That your parents recommend to you some TV show or content that could be of your interest



RESEARCH ABOUT CHI LDRENS®6 MEDI A CONSUSHRRINGOMEDIA EXPERIENTHE N §eB-Bdinistered] October 2018
Some children share with their parents information about
parents share with their children informationabout what they | earn/ follow in media

happen - That you discuss with your parents about something you both saw on TV
Base: Children 12 - 17 years old

Regularly
5%

Total 100%

e?]ée: e School Stratum Type of household = HH income per HH member
N — = [a e 4
%) =B > ®. 55 > >
8 3 § 5 52 E sig: |Domon 0,
s < o | E_ N @ . & £ =3 s & 3 8 =
> K s | 2T & 99 & < c - @ od 9T = | o | o ; < @
9 T/ % |52 g4 £ B8 £l8 E522| % o oZoEx 2
s S| = ¢ wgo 92 8 |5 & | 0. 3f6:6|5 & SDdm o
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 72 57 66 56 73
sig 1.00 0.49 0.47 0.14 0.50 1.00
Never 10.8 11 [ 112 10 | 11 13 9| 6 11 18| 13 8 | 12 | 9 6 9 9 7
Rarely 26.9 27 | 28 25 | 24 22 35|30 27 20| 25 31 | 26 26 50 35 25 29 32
From time to time | 37.0 37 35 40 38 38 35| 36 35 43 | 38 35 37 43 29 28 49 45 36 30
Often 20.4 20 23 18 22 25 13 | 20 22 17 21 20 21 17 14 28 14 11 21 26
Regularly 4.9 5 4 7 4 1 9 8 4 2 4 6 5 6 7 4 4 6 5 5




RESEARCH ABOUT CHI LDRENS®6 MEDI A CONSUSHRRINGOMEDIA EXPERIENTHE N §eB-Bdinistered] October 2018
Some children share with their parents information about
parents share with their children informationabout what they | earn/ follow in media

happen - That you talk to your parents about some interesting content you found out at any media

Base: Children 12 - 17 years old

Regularly
3%

From time to
time
37%

e?]ée: e School Stratum Type Type of household = HH income per HH member
N — = [a e 4
%) =B > ®. 55 > >
8 3 § 5 52 E sig: |Domon 0,
s < o | E_ N @ . & £ =3 s & 3 8 =
> K s | 2T & 99 & < c - @ od 9T = | o | o ; < @
9 T/ % |52 g4 £ B8 £l8 E522| % o oZoEx 2
s S| ¢|lugoe 92 8 8|5 &2 |o. 3tni8|5 & Yndm e
N 324 | 0 324|171 153 [ 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.23 0.96 0.36 0.83 1.00
Never 10.8 11 [ 11 11 | 12 13 8| 8 11 15| 11 10 | 12 | 6 0 7 8 7
Rarely 28.7 29 | 26 31 | 31 25 28|32 25 31|29 28 | 28 34 29 31 23 41 16 30
From time to time | 37.0 37 | 36 38 | 35 39 39|39 36 37|36 39| 37 36 50 33 36 36 27
Often 20.1 20 [ 25 15 | 20 21 20| 14 25 17| 22 17 | 21 19 14 24 12 12 18 [EE
Regularly 3.4 3 2 5 3 1 5| 8 2 2 5 3 4 7 3 2 3 5 4
Total 100%
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Some children share with their parents information about
parents share with their children informationabout what they | earn/ follow in media

happen - That your parents search for news updates at any media with you regarding things which interest you
Base: Children 12 - 17 years old

Regularly
5%

From time to
time
32%

Rarely
29%

Total 100%

e?]ée: e School Stratum Type of household = HH income per HH member
N — = [a e 4
%) =B > ®. 55 > >
8 3 § 5 52 E sig: |Domon 0,
s < o | E_ N @ . & £ =3 s & 3 8 =
> K s | 2T & 99 & < c - @ od 9T = | o | o ; < @
9 T/ % |52 g4 £ B8 £l8 E522| % o oZoEx 2
s S| ¢|lugoe 92 8 8|5 &2 |o. 3tni8|5 & Yndm e
N 324 | 0 324|171 153|156 76 92 | 106 153 65 | 208 116 | 263 47 14 O | 72 57 66 56 73
sig 1.00 0.76 0.98 0.17 0.42 1.00
Never 17.3 17 | 17 18 | 18 16 17 | 16 17 20| 18 16 | 18 | 17 @ 7 15 | 14 15 14
Rarely 28.7 29 | 26 31 | 27 32 29|33 29 22| 31 24 | 28 28 43 33 25 32
From time to time | 32.4 32 | 34 31 |32 32 34|33 29 40| 31 35| 32 36 36 28 | 40 29 39 29
Often 17.0 17 | 19 15 | 18 20 13| 10 23 14| 17 17 | 17 15 14 21 | 18 BN 18 | 22
Regularly 4.6 5 4 5 5 1 7| 8 3 5| 3 7 5 4 3 4 8 5 4
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Some children share with their parents information about
parents share with their children informationabout what they | earn/ follow in media

happen - That your parents recommend to you to listen to some music which you could like
Base: Children 12 - 17 years old

Regularly
4%

Total 100%

e?]ée: e School Stratum Type of household = HH income per HH member
N — = [a e 4
%) © g > ®. 5¢ > )
8 3 § 5 52 E sig: |Domon 0,
s < o | E_ N @ . & ot =3 & & 3 8 =
> K s | 2T & 99 & < c - @ od 9T = | 5 | o ; < @
9 T/ % |52 e g4 £ B8 £l8 E522| % o oZogx 2
s S| = ¢ uwgo a2 8 3|5 £ |0-3t6:86|5 & Sndm ca
N 324 0O 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 72 57 66 56 73
sig 1.00 0.19 0.46 0.58 0.85 0.99 0.52
Never 25.3 25 26 24 26 25 25| 32 21 25| 25 27 27 21 14 31 26 23 27 21
Rarely 28.4 28 23 34 28 28 30| 25 28 34 | 28 29 25 | 36 57 28 23 39 18 32
From time to time | 28.1 28 33 23 29 22 30| 24 32 26 | 28 28 29 28 14 24 39 24 32 25
Often 15.7 16 16 16 15 10 | 13 18 15 | 17 13 17 11 14 17 11 11 20 21
Regularly 2.5 2 2 3 3 4 6 1 2 3 2 4 1 2 3 4 3
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Some children share with their parents information about
parents share with their children informationabout what they | earn/ follow in media

happen - That parents talk to you about some music that they do not think is appropriate for you

Base: Children 12 - 17 years old

From time to

time
28%

Regularly
3%

Rarely
30%

Total 100%

e?]ée: e School Stratum Type of household = HH income per HH member
N — = [a e 4
%) =B > ®. 55 > >
8 3 § 5 52 E sig: |Domon 0,
s < o | E_ N @ . & £ =3 s & 3 8 =
> K s | 2T & 99 & < c - @ od 9T = | o | o ; < @
5 3|8 5 82 E 285 5 2|8 58 StEsflo . g% 5y
s S| = &2 |lugs €9z & |5 Z|0-.3tpi6|5 8 Smdém o
N 324 | 0 324171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
sig 1.00 0.18 0.43 0.25 0.24 1.00 0.08
Never 26.2 26 | 28 24 | 26 28 26| 31 21 31| 23 33 | 27 26 14 36 | 18 26 29 22
Rarely 29.9 30 | 27 33 | 27 28 37|35 28 26|32 26 |29 34 36 29 | 33 35 21 | 30
From time to time | 27.8 28 | 28 27 | 31 24 26| 22 32 28| 28 28 | 27 30 29 18 32 25 25
Often 12.7 13 |15 10 | 13 18 7| 8 16 14| 14 9|14 6 7 17 5 5 16 19
Regularly 3.4 3 2 5 3 3 4| 5 3 2| 3 4 3 4 14 2 3 9 4
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Some children share their exper.]
other hand, some parents share their experiences and act i vi

How often doe sTabldofflregupnpye

| That you watch some TV show or content along with your parents

That you talk to your parents about some TV show or content that you saw
| That your parents recommend to you some TV show or content that could be of your interest
That you discuss with your parents about something you both saw on TV
That you talk to your parents about some interesting content you found out at any media
| That your parents search for news updates at any media with you regarding things which interest you
That your parents recommend to you to listen to some music which you could like
\ That parents talk to you about some music that they do not think is appropriate for you

ences and act
t es on medi
ne?
e

g >
— > = 5
[ o) € o 5 =]
> = S S =)
z z g L’E-g e} &
324 244 37.3 5.9
324 235  40.7 210 6.2
324 269 358 194 4.3
324 26.9 37.0 204 4.9
324 28.7 37.0 201 3.4
324 28.7 324 170 46
324 28.4 157 25
324 209 [N 34

a

\Y

i
or

t

es
devi

on

C

e
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Have you lately watched any content on You Tube together with your parents? If yes, name them

Multiple answers; Base: Children 12 - 17 years old

Movies/ series . 5%

Funny video clips l 4%

Sport I 3%

Music videos and music competitions I 3%
Documentary/ educational/ school program 1%
'How-to' videos or tutorials about hobbies I 1%

Cartoons | 0%

Other I 3%

| don't remember 1%

Stratum Type of household = HH income per HH member
< — = a4 4
» T g > ®. 5 > )
g 8 § 5 5: E 2% g% o o 2 g
s < o | E_ N @I - & 5t oF ® & 3 8 3
> < s | € & 2% . & < c - | o of 9¢ = | 5 | o ; b @
4 |8 5|52 E 56 § 3| & £|8 S1Pse|z . ef 8% g
s Y| 2 uwgo 192 8 &85 &|0-3¢%:8|5 2 Sndom &
N 324 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
Movies/ series 4.9 5 4 6 4 5 7 6 5 3 7 5 6 6 7 2 5 5
Funny video clips 4.0 4 5 3 6 1 3 5 5 2 4 3 3 7 4 5 2 7 3
Sport 3.1 Kl 6 | 3 4 2 2 5 2 3 3 4 2 5 9 1
Music videos and music competitions 2.5 2 1 5 1 1 5 5 1 2 3 2 3 7 3 4 3 3
Documentary/ educational/ school program 1.2 1 1 2 1 2 2 1 1 1 1 7 1 4 1
'How-to' videos or tutorials about hobbies 0.9 1 1 1 1 1 5 0 2 1 2 2 1
Cartoons 0.3 0 1 1 1 0 2 1
Other 3.1 3 4 2 3 3 4 3 3 3 4 2 4 1 2 4 8
None 81.5 81 81 82 79 86 82| 78 82 85| 78 88 81 85 86 81 81 86 82 78
| don't remember 1.2 1 1 1 3 2 1 2 1 2 2 3 3
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Wh e n

the whole family is

Base: Total target population

Someone else
11%

Father
45%

Mother
34%

wat chi

ng

TV

toget her,

Total

100%

gr'llggrs Stratum Type of household HH income per HH member
. = = r |
» T ¢ > B S c S5 5
1) = > IS c ¢ = - > 04 w
51 &8 § 3 5 § 2% 8: o 9w 8 8 @ _
S 2 e o5 o B < o) - 38 o< © N — - <
N~ © o c o 9 < [J] = c — ) oD O7C = o - \ _ )
- I @ £ [<} = 24 B = = s © %) Eg o 2 2 \ ok Tx 2
in N < ) 205 £ °g o 3] S) 2 S kel SE £Sx S o - &2 >0 ©
o — = i wae O ad =2 (@] n =] x O- =Z06 ms=: O =) © W OoOw
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.25 0.48
Father 453 | 41 49 | 49 42 | 43 50 52 42 39 46 | 51 50 43 34 | 48
Mother 339 | 40 28 | 31 37 | 36 29 28 Wi 43 | 38 27 | 34 25 50 IEEE 39 38 | 32
Child 10.2 9 12 |10 11 [ 10 |13 11| 14 9 12 9 10 33 12 8 12 7 12
Someoneelse | 105 | 10 11 | 10 11 | 11 8 9 9 12 10 10 14 4 6 10 9 9

w
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MEDIA ATTITUDES
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October 2018

Do you agree with the following statements? - % Yes

Base: Total target population

Media are not bad or good for children of my age. Their influence
depends on how they are used

Best way to protect children of my age from bad media influence is to
talk to them about inappropriate media contents

To protect children from bad media influence, children should be
taught how to choose good media contents and how to evaluate
them

Parents and children can influence the quality of media contents by
not consuming the bad ones, which will eventually decrease their
medi a auditorium and make

Parents are most responsible for protecting children from bad media
influence

Media in general have good influence on children of my age

To protect children of my age from bad media influence, all children's
media consumption should be strictly controlled

Protection of children from bad media influence is mostly the
responsibility of media because they produce these contents

Media have generally bad influence on children of my age

To protect children from bad influence, internet and video games
should be forbidden to them

t h

82%

7%

7%

74%
t oé

2%

59%

55%

47%

36%

23%
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Do you agree with the following statements? - % Yes

Base: Total target population

School Stratum Type Type of household HH income per HH member
- = = 14 @
g R z §, 868 =~
25 g 5 55 E 2% g5 R T
) > o c_| N ) N 8 o5 2% o Q * < T
> ~ ] L o g 8 o ] = c —_ ) D+ 90 — o) — . %]
— — K} I E9 g < 9| B ] = < IS o} g ©c 2 2 \ ok Trx 2
< & ] s | @G5 £ °es5l o @ <} £ S5 | e S8 £ £ 2 4 &2 2D ©
o — = w wae O oo Z O (%} D @ O- =206 =2 O D © —“uw ouw
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
Media are not bad or good for children of my age. Their
influence depends on how they are used 81.7 82 82 82 82 82 79 80 81 86 74 | 82 81 82 79 79 100 87 78 80 76 85
Best way to protect children of my age from bad media
influence is to talk to them about inappropriate media 77.4 80 75 76 79 78 80 72 77 81 70 7 79 78 76 75 100 88 79 70 67 80

contents

To protect children from bad media influence, children
should be taught how to choose good media contents and 76.9 76 78 76 78 75 83 83 74 81 71 77 77 75 84 88 100 84 73 68 70 86
how to evaluate them

Parents and children can influence the quality of media
contents by not consuming the bad ones, which will
eventually decrease their media auditorium and make
them irrelevant for media to disseminate anymore
Parents are most responsible for protecting children from
bad media influence

Media in general have good influence on children of my

73.6 75 72 73 74 74 72 72 66 79 74 73 74 74 71 75 50 74 69 68 72 81

71.8 73 70 73 71 72 70 71 71 73 71 71 73 73 65 83 50 81 68 68 58 78

age 59.2 | 61 57 | 60 58 61 54 55| 64 61 48| 61 57 50 60 58 59 57 57
To protect children of my age from bad media influence,

all childrendés media consun 548 | 57 53 | 50 59 57 47 50 | 64 52 47| 51 61 54 62 50 50 47 44 59
controlled

Protection of children from bad media influence is mostly

the responsibility of media because they produce these 47.0 47 47 44 50 48 45 41 50 46 46 45 50 47 50 42 50 46 41 51
contents

Media have generally bad influence on children of my age 35.6 33 38 32 39 35 38 38 38 33 36 36 35 36 37 25 35 25 43
To protect children from bad influence, internet and video 23.4 2 23 20 27 24 2 22 29 21 19 23 o5 24 2 13 20 2 2

games should be forbidden to them
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Have you heard of media literacy?

Base: Total target population

No
80%

Stratum Type of household HH income per HH member
\ = = o4 x
(4 ® ¢ > = c S 5
2 & 5 5 5 E 8Z i | L o
< o S = QO £ S CE A= o Te] [e] [e] —
5} > Q S— 8 [ . = [T < @ [N — — @©
> ~ < o 8 8¢ < [} < c — 1) D O = o — , _ 0
— I Q IS E 9 € 24 B = E = © 7] Eg S 2 °] \ o Trx 2
N N < [ @ 'S = <t 'E o [ o = =] o Sc £%* = [} — N2 22D <5}
o — = L wa O og Z (@] (9] D o O- =06 m=: O =) © —w ow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.52 0.05 0.98 0.08
Yes | 20.2 21 19 | 17 BEEM 27 | 21 17 26 | 16 q 20 | 19 25 50 | 24 20 | 18 24
No 79.8 85 74 79 81 83 67 73| 79 83 74 84 73 80 8 75 50 | 76 88 80 82 76

Total 100%
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Which of the following is media literacy?

Multiple answers; Base: Children who have heard about media literacy

Ability to use different

0,
media contents 26%

Ability to evaluate different

0,
media contents 18%

Ability to find different
media contents

A_b|||ty to prod_uce/create 12%
different media contents

Ability to share different
media contents

14%

8%

Stratum Type of household HH income per HH member
~ = = x 2
—_ = c
e g z £ £8 2 §.585 |2 2
@ o B 2 o & I cE &2 o 10 @ ® =
9] > Q S| N @29 ._ = O g = © [N — P @
> ~ T o g 89O 7] < c — [} D+ LG = o — \ _ %)
— — o IS £ 0 = 2 0| © = E = © %) g oc 2 2 \ ok TIx 2
F,' ~ [ [} i 'S = = 5 o O] o = S o Sc £¥E¥ = o — N 2D 5}
o — = i weo O oo Z (@} 0 o) x O.- 20 =2 O D © —“w oOw
N 132 48 84 | 69 63 | 82 25 25 | 46 51 35 | 65 67 | 106 19 6 1 33 14 26 19 40
Ability to use different media contents 258 | 21 29| 23 29| 27 16 32 18 14| 29 22| 27 26 30 43 31 37 Ll
Ability to evaluate different media contents 18.2 13 21 14 22 17 12 28 11 25 17 20 16 19 11 17 | 100 6 29 23 32 15
Ability to find different media contents 14.4 19 12 10 19 16 16 8 11 14 20 14 15 16 5 17 12 14 12 32 10
Ability to produce/create different media contents 12.1 13 12 13 11 15 8 8 7 14 17 8 16 12 11 100 12 14 15 16 8
Ability to share different media contents 7.6 6 8 4 11 5 16 8 2 16 3 6 9 8 5 6 7 4 16 8
All the above 54.5 54 55 58 51 50 60 64 46 55 66 45 64 52 68 67 58 36 54 42 65
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EVALUATION & CREATIVITY (ACTIVISM)
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Would you say that there are enough contents which are appropriate for children of your age?

At local, Montenegro TV

channels

At international TV

channels

On the radio

In magazines

In dailies

On the internet

Base: Children 12 - 17 years old

7%

15%

27%

14%

Stratum

61%

71%

Type of household

HH income per HH member

o > £ ‘_“E = T . g ¢ % %
s 8 8 3 & E 278X |5 o 8 8 _
a>,)‘ > K] OC) - R = = Qd o< © N — — @
~ [} o £ 8¢ < [} < c — o of 07 = ° P . ! *
9 7|/ € €| 52 E i T 3|8 £ 8 E32s8| 2 . eXogx 2
s Y| 2 2 lugoc 92 8 &5 &|0-3¢56:8|5 & SDdn &
N 324 | 0 324|171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 0 | 72 57 66 56 73
At local, Montenegro TV channels | 26.5 27 | 27 26 | 24 32 27| 28 28 20| 28 24 | 27 23 36 25 32 27 21 27
At international TV channels 61.1 61 60 62 60 61 63 | 68 59 55 | 57 69 61 57 79 69 67 53 52 63
On the radio 13.9 14 | 12 16 | 10 18 16| 15 12 17| 16 10 | 14 15 14 18 14 17 13 8
In magazines 15.4 15 | 12 20 [ 15 21 12| 20 12 15| 13 19 | 16 | 15 14 17 | 18 | 12 18 14
In dailies 7.4 7 7 8 4 5| 10 3 12 6 10 7 4 21 8 7 6 5 10
On the internet 71.3 71 | 71 72 | 68 80 70| 77 71 63| 70 73 | 72 68 64 81 74 67 68 67
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Would you say that there are enough contents which are interesting for children of your age?

At local, Montenegro TV

channels

At international TV

channels

On the radio

In magazines

In dailies

On the internet

Base: Children 12 - 17 years old

12%

9%

15%

24%

60%

71%

Stratum Type of household | HH income per HH member

< = = o @

® T ¢ > 8. 5§ > 5

5 3 % § g i £ o= & .g w w o "

© 1< = = < Cf o= =] ITe) 0 9] —
o > K} S| ¥ a2y . = O g < @ [N — P @
> ~ ] oo & 29 < 9] < c — ) Ds Q¢ = o — . = %]
d I |8 |52 &€ 5 3| & £18 53722 2 . e% gz 2
s S| = f|lugo £§2 O HA| 5 & |0- 3th:6|5 ® Smébm
N 324 0O 324 171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
At local, Montenegro TV channels | 23.8 24 26 22 24 22 24 | 28 26 23 25 25 15 29 24 28 26 14 26
At international TV channels 59.6 60 60 59 60 61 58 | 64 58 55 | 54 69 60 60 57 64 60 58 48 66
On the radio 12.3 12 13 12 10 17 13 | 14 10 15| 12 14 14 6 7 14 11 14 11 12
In magazines 14.5 15 11 18 12 22 12 | 22 9 15| 13 17 15 11 14 19 16 9 | 13 15
In dailies 9.0 9 8 10 11 11 4 | 10 6 14 9 9 9 6 14 8 12 8 5 11
On the internet 71.3 71 70 73 69 79 68 | 78 70 63 | 70 74 72 64 79 76 74 68 68 70
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Would you say that there are enough contents which are useful for children of your age?
Base: Children 12 - 17 years old

At local, Montenegro TV o
At international TV
0,

On the radio 12%

In magazines 13%

In dailies 8%

On the internet 69%

Stratum Type of household | HH income per HH member

& > £ ‘_“E = T . g ¢ % %
s 8 8 3 & E 278X |5 o 8 8 _
a>,)‘ > K] qC) - R = = Qd o< © N — — @
~ [ o & 29 < o] = c — © od 97 = ° S . . b
9 7|/ € €| 52 E i T 3|8 £ 8 E32s8| 2 . eXogx 2
s S| 2 2 ugo £¢92 &8 8|5 & |0-3i56:86|5 & Sndm &
N 324 0O 324 | 171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
At local, Montenegro TV channels | 26.5 27 30 23 26 28 26 | 30 27 20| 29 22 27 26 14 28 28 29 20 27
At international TV channels 56.5 56 58 55 56 55 58 | 61 56 51 | 51 66 58 51 50 58 56 53 45 67
On the radio 11.7 12 9 14 10 14 12 | 14 8 15| 13 10 11 | 13 14 13 12 18 5 10
In magazines 13.0 13 11 15 12 17 12 | 14 12 14 | 13 14 13 | 13 14 14 16 18 7 10
In dailies 8.3 8 7 10 6 14 7 10 5 14 8 9 8 9 7 11 11 11 2 7
On the internet 69.1 69 68 70 68 76 65 | 77 65 65 | 66 74 70 62 79 74 72 70 64 66
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Would you say that there are enough contents which are easy to understand for children of your age?
Base: Children 12 - 17 years old

At local. Montenegro TV

channels 41%

At international TV
0,
channels 60%

On the radio 19%

20%

In magazines

In dailies - 15%

Stratum Type of household | HH income per HH member

4 = = o o

%) © ¢ > . ¢ > )
§ 5 s E oeiE: 2 0E g o _
9] > k) c _ N [ = = [) < <] 3] = [
> < T 25 &  2¢ T  c c — o odf 97T o ° R ; b o
4 |8 5|52 E 56 5§ 32| & £08 5:Ps£L| 3 L 9% g% g
s Y| 2 2 lugoc 92 8 &5 &|0-3¢56:8|5 & SDdn &
N 324 0O 324 | 171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
At local. Montenegro TV channels | 40.7 41 42 39 8 43 | 42 | 50 37 35| 38 45 44 | 23 43 50 40 41 36 36
At international TV channels 60.2 60 61 59 61 62 58 | 63 58 60 | 56 67 61 51 71 63 61 55 57 64
On the radio 18.5 19 15 22 16 21 21 | 19 14 15 24 20 13 7 18 14 21 23 16
In magazines 20.4 20 18 23 14 30 23| 22 18 23 | 17 26 22 11 21 18 26 18 21 19
In dailies 14.8 15 13 16 12 21 14 18 9 23 14 16 16 6 14 14 14 17 14 15
On the internet 68.2 68 69 67 65 78 66 | 75 63 68 | 66 72 69 64 71 75 68 67 66 64
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Would you say that there are enough contents which are inspiring for children of your age?
Base: Children 12 - 17 years old

At local, Montenegro TV

channels

At international TV

channels

On the radio

In magazines

In dailies

On the internet

9%

7%

13%

25%

54%

66%

Stratum Type of household | HH income per HH member

4 = = o o

%) © ¢ > . ¢ > )
§ 5 s E oeiE: 2 0E g o _
a>,)‘ > K] qC) - R = = Qd o< © N — — @
~ [ o 2 29 < Q = = — © od 97 = ° o ; . 3
4 |8 5|52 E 56 5§ 32| & £08 5:Ps£L| 3 L 9% g% g
s Y| 2 2 lugoc 92 8 &5 &|0-3¢56:8|5 & SDdn &
N 324 0O 324 171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
At local, Montenegro TV channels | 25.0 25 26 24 27 22 24| 29 27 14| 26 23 25 21 36 29 25 23 20 27
At international TV channels 54.3 54 57 52 58 50 52 | 57 54 | 52 | 49 64 55 | 51 57 61 51 48 48 60
On the radio 8.6 9 8 10 6 11 12 | 10 7 11 9 9 10 4 8 12 9 5 8
In magazines 13.0 13 13 12 10 18 14 | 14 10 18 | 11 16 13 |11 14 14 12 15 18 7
In dailies 6.5 6 5 8 6 9 4 7 5 9 6 7 7 4 7 6 9 8 2 8
On the internet 66.0 66 68 63 65 74 62 | 74 63 62 | 64 69 68 60 57 74 72 62 64 59
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Would you say that there are enough contents which are engaging/stimulating for children of your age?
Base: Children 12 - 17 years old

At local, Montenegro TV o
At international TV
0,

On the radio 10%

In magazines 13%

In dailies 8%

On the internet 65%

Stratum Type of household | HH income per HH member

4 = = o o

n © ¢ > . ¢ =) )

£ 5 § 5 5: E 2% g% o o B8 9

3 L o | E_ R @z . & 5t o3f e & 3 8 B
> < T 25 &  2¢ T  c c — o odf 97T o ° R ; b o
4 |8 5|52 E 56 5§ 32| & £08 5:Ps£L| 3 L 9% g% g
s Y| 2 2 lugoc 92 8 &5 &|0-3¢56:8|5 & SDdn &
N 324 0O 324 | 171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
At local, Montenegro TV channels | 23.1 23 26 20 21 22 27| 30 24 23 23 24 15 29 29 26 21 13 25
At international TV channels 52.5 52 57 48 54 | 49 53 | 57 50 52 | 46 64 53 47 64 60 49 44 48 59
On the radio 9.6 10 12 7 6 11 14 | 15 5 11 | 11 8 11 6 14 11 8 4 11
In magazines 13.0 13 12 14 12 18 11 | 19 17 | 11 16 13 |11 21 19 19 12 5 8
In dailies 8.3 8 9 8 8 13 5| 10 4 q 7 10 9 4 7 11 5 9 4 11
On the internet 65.4 65 69 61 65 72 61 | 72 62 63 | 63 69 65 64 71 72 68 56 68 63
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Would you say that there are enough contents which are amusing for children of your age?
Base: Children 12 - 17 years old

At local, Montenegro TV

channels

At international TV

channels

On the radio

In magazines

In dailies

On the internet

8%

15%

14%

26%

Stratum

66%

Type of household

73%

HH income per HH member

) = ¢ . = B % @

e g Z | E|E; E s2gf |T B o,

@ o 8 = O £ @ c ¢ S= o [Te] [e] g —

9] > K} S| N a2y . = O g < @ [N — P @

> ~ < oo & 89 < 9] < c — ) Ds Q¢ = o — , = %]

5 3|s EISEE SiE 5 3|8 TR SvesElloL ogmoEns

s S| = f|lugo £§2 O HA| 5 & |0- 3th:6|5 ® Smébm
N 324 0O 324 | 171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
At local, Montenegro TV channels | 25.9 26 26 25 26 24 27| 35 24 | 17 | 26 26 27 23 21 33 26 23 21 25
At international TV channels 65.7 66 67 65 65 72 62| 71 62 66 | 61 74 67 62 64 69 61 70 61 66
On the radio 15.1 15 15 16 14 16 16 | 14 12 14 17 15 | 13 21 15 11 20 16 14
In magazines 13.9 14 11 17 14 18 10 | 20 8 17 | 13 16 14 | 13 7 15 21 14 9 11
In dailies 7.7 8 7 8 7 12 5 8 4 7 9 7 9 14 7 7 8 5 11
On the internet 73.1 73 74 73 72 80 68 | 80 69 71| 72 76 74 70 71 85 72 71 71 66
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Would you say that there are enough contents which are educative for children of your age?

At local, Montenegro TV

channels

At international TV

channels

On the radio

In magazines

In dailies

On the internet

Base: Children 12 - 17 years old

9%

11%

15%

32%

57%

68%

Stratum Type of household | HH income per HH member

4 = = o o

%) © ¢ > . ¢ > )
g ¢ g3 = E iR |3 D g g
S 2 e o5 o B < 5 b Qi ¢ < By N — = <
~ < o £ 89 < Q = c — © od 97 = ° o . . 3
4 |8 5|52 E 56 5§ 32| & £08 5:Ps£L| 3 L 9% g% g
s 9|2 2lugo £¢2 8 8|5 &|06.-23:¢6:8|5 & Smdm &
N 324 0O 324 | 171 153 | 156 76 92 | 106 153 65 | 208 116 | 263 47 14 O 72 57 66 56 73
At local, Montenegro TV channels | 32.4 32 35 30 29 37 35| 41 31 23| 33 31 34 23 36 35 28 32 30 36
At international TV channels 56.5 56 58 55 56 58 55 | 58 55 58 | 53 63 57 53 57 60 53 56 54 59
On the radio 8.6 9 9 8 6 14 8 | 11 5 12 9 9 9 9 10 9 15 2 7
In magazines 14.8 15 14 16 13 20 13| 21 12 12 | 13 17 16 11 7 15 18 18 14 10
In dailies 10.5 10 11 10 8 17 9 13 6 17 9 14 11 6 21 11 9 14 7 11
On the internet 67.9 68 70 66 65 76 66 | 76 66 58 | 66 71 69 64 57 74 74 71 68 55




RESEARCH ABOUT CHILDRENS6 MEDI A CONSUMPTI ON |[|-BEVAVOANION & ERERTVITY (ACTIVISM)

October 2018

Here is the list of possible TV programs/contents which could be specially produced for children. Which 5 of them, if any,
you would choose as favorite ones?

Multiple answers; Base: Total target population

About animals / wild life
About music

About movies/ series
About sports

About gaming

About adventures
About children of your age around the world
About science

About healthy life
About beauty

About celebrities

About geography

About children of your age in your country

AHow to do

About history
About world happenings
About food

Something else

44%

38%

33%

32%

26%

24%

24%

21%

18%

18%

18%

16%

14%

11%

11%

8%

=

1%
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Here is the list of possible TV programs/contents which could be specially produced for children. Which 5 of them, if any,
you would choose as favorite ones

Multiple answers; Base: Total target population
Child child

A School Stratum Type of household HH income per HH member
— = o @

n < > kS S ¢ =)

5 g £ S E sz 2f T B ,

> c @ 8 SE o= S o @ @ =

< [} 8 () 97-4“—5 Q@ -E = o ﬁ ‘_|| :‘ a

2 5 5 8 S 25|l 2 . 9% 8% 3

g W & . 25 5:6| S5 & Y@ dm &
N 655 324 528 101 24 2 | 137 117 133 104 164
About animals / wild life 43.8 43 52 | 29 37 38 37 | 44
About music 38.2 38 34 54 50| 43 32 43 | 38 | 35
About movies/ series 32.8 34 31 29 33 | 32 34 | 41
About sports 31.6 32 33 | 25 36 32 29 28 32
About gaming 25.8 27 21 21 50| 23 32 29 26 21
About adventures 24.1 26 20 13 18 24 28 26 26
About children of your age around the world | 24.1 23 30 25 50| 32 28 23 17 20
About science 21.2 22 21 | 17 22 15 22 26 22
About healthy life 18.3 16 26 | 33 23 14 20 15 18
About beauty 18.3 18 22 17 50 | 23 19 17 17 16
About celebrities 17.9 16 17 23 25 17 | 14 | 12
About geography 15.7 16 17 17 22 9 16 18 13
About children of your age in your country 13.9 13 19 8 18 16 14 10 12
AHow to doo contents| 11.1 13 5 4 50 9 13 13 12 10
About history 10.7 10 16 | 13 15 5 14 13 7
About world happenings 7.8 8 8 4 10 11 8 9
About food 4.3 4 7 8 4 4 4 5 4
Something else 0.9 1 1 1 2 1 1
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If you were offered to participate in production (making) of a TV program for children, would you be willing to take part in
it?

Base: Total target population

Probably no

9%

Yes for sure
18%

Probably yes
29%

er;ulje: e School Stratum Type of household HH income per HH member
. = = r o
& ER 2 B, 6§ S5 5
2 & § 5 5@ E 8 &: o B 8 =
o > ) S_ N ©UJ . 8 @ % 23 @ q 3 S ®
> ~ = 25 @ 89 o] = c — %) oD O7C = o | \ — »
— — k) IS £ 0 € 24 B b= 5 _rg © %] Eg O g = ' ok o 2
F,' ~ [ [} Q 'S = =4 'E o O] o = =] o Sc £%X = o — N 2D 5}
o — = I8 wue O a4 =2 (@) (] D o O—- =Z06 = O D 0 —“w oOow x
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
sig 0.44
Not for sure | 12.1 3 M 15 9 9 13 8 15 11 | 12 11 | 13 9 17 7 9 11 17 16
Probably no 8.9 | 10 8 | 10 8 9 11 4 4 8 8 10 9 9 8 50 5 5 9 10
Not sure 322 | 27 37 [ 33 31| 30 42 34 38 35 | 36 34 22 46 50| 26 31 34 39 32
Probablyyes | 287 | 33 | 24 | 26 | 31 | 31 22 23 24 26 | 24 28 35 17 34 28 27 EN)
Yesforsure | 182 [ 21 | 15 | 16 21 | 20 12 14 M 15 19 17 | 17 26 | 13 17 13 BEN 22
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Have you ever tried or actually made some media content? - & Yes

Video content

Audio content

Article or a similar print
content

Music or music theme

Base: Total target population

26%

33%

32%

42%

Stratum Type of household HH income per HH member
~ = = a4 @
4] T ¢ > B, 5§ =
g g E g 1 S o] 2 Bt L('DJ w g 0
o > ) c_ N 0nJd . 8 g E 2% ® & 8 A ©
> ~ < 25 @ 89 < 9] = c — © of o7 o ° - ! _ n
— — Q IS £ 0 = 24 B = = s © 17 Eg D 2 =} ; ok Tx 2
N N < ) o5 £ °g © o o 2 S kel SE cx £ o - QD >0 o
o — = i wae O g Z (@] n =) o O- =206 = O =) © —w oOow
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 | 137 117 133 104 164
Video content 421 | 44 40 | 44 40 | 43 39 39| 40 41 49 | 44 40 | 44 35 33 50| 35 54 41 36 45
Audio content 333 | 35 31 |33 33 |3 26 28| 31 29 34 32 |3 29 21 50| 32 38 32 24 38
Article or a similar printcontent | 32.4 | 34 | 31 | 29 35 | 33 34 27| 32 28 32 | 34 |3 32 21 50|33 3 27 22 38
Music or music theme 258 | 25 27 | 24 28 | 26 22 25 210 25 | 27 25 | 27 23 21 28 | 28 20 33
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CULTURAL EVENTS
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During the last 12 months have you been in the theatre?

Base: Total target population

More than 3 times
5%

School Stratum Type Type of household HH income per HH member
— — - 14 o
) s 3 > ®. ©6 i
g g § 5 52 E 52 g3 o b 8 g
I3 = o | E_ N 28 - £ o5 2% © Qa5 T
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! — @ e [<e] £ < 0| B £ =] © © 7] Eg o 2 = \ ok Tx 3
< N < © 205 £ 25 o © o 2 =1 o S8 = £ o - QD >O ©
o — = L e O ool Z O 0 D 04 O._- =Z06 w2 O D © —“w ouw
N 655 331 324 | 326 329 | 487 76 92 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.06 0.12 0.14 0.16 0.77
No 67.8 63 73 70 66 66 64 83 73 65 65 67 69 68 61 83 | 100 71 72 76 67 56
Only once 14.0 17 11 15 13 15 14 7 11 16 16 13 16 15 12 4 9 16 16 19 12
2 to 3 times 134 | 15 12| 12 15| 14 13 9| 10 15 16| 16 9| 12 20 13 16 | 11 9 ER
More than 3 times 4.7 5 5 3 6 5 8 2 7 4 3 4 6 5 7 4 1 4 5 9
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During the last 12 months have you been in a cinema?

Base: Total target population

More than 3 times
12%

2 to 3 times
15%

Only once
13%

Stratum Type Type of household HH income per HH member
~ — = x [ad
— = =

0 & 2 g E£§ g Ex 28 T o
5 8 o] = oL S cE 83 o o @ 8 —
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N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164

sig 0.24 0.63 0.12 0.92

No 59.7 59 60 58 61 61 49 60 52 61 54 69 60 56 67 | 100 67 64 65 56 48
Only once 12.7 15 11 13 12 13 12 10 13 11 17 12 14 13 13 8 8 15 14 17 12
2 to 3times 15.4 16 15 17 14 15 22 13 0 19 17 16 13 17 16 13 10 12 24
More than 3times | 122 | 10 14| 12 13| 10 17 17 14 9| 11 18 8 9 9 11 15 16
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During the last 12 months have you borrowed any book from the library (local or school library)?

Base: Total target population

No
42%

Only once

8%

Total 100%

et:mlienl' ¢ School Stratum Type of household HH income per HH member
4 = = x i
) T § > B 6§ 2 >
2| g § 5 5 E OZEEL |5 w8 8
3] > ) S_ N »nd . 8 @ % 27 @ q 3 S ®
> ~ = 25 @ A o) < c — %) oD O7( = o | \ — »
- I o £ [<} € 24 B = E s © %) Eg S 2 2 \ ok TIx 2
A N [} @) @ E = <t f o Q o = > o Sc £%* = Q — ~ND 2D 5]
o — = i wae O od Z (@] (9] D o O- =Z06 m=:z O D © —w ouw
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sig 0.49 0.17 0.42 0.86
No 41.7 42 41 45 38 42 33 47 28 52 41 43 40 42 37 50 35 45 43 48 40
Only once 7.9 6 10 8 8 7 9 10 5 9 11 9 7 7 8 |21 50 6 7 10 9 9
2 to 3times 18.9 20 18 16 22 18 26 16 | 21 16 23 21 15 19 21 | 17 18 12 26 20 18
More than 3times | 315 | 32 31 | 31 32 | 32 32 27 26 | 27 38 | 32 3 13 50 36 23 | 34
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During the last 12 months have you been in a museum?

Base: Total target population

More than 3 times
2%

2 to 3 times
5%

Only once
19%

Total 100%

School Stratum Type Type of household HH income per HH member
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21 g § 5 &2 E 5f g5 S s 8 8
I3 = o | E_ N 28 - & o5 2% © Qa5 T
> ~ < g ¢ 08 s o £ S = [ o= L0 = o — ! = 4]
- — K] c € O £ <= 9 © b 5 © ] 7] Eg o 2 = \ ok o 2
< N < © 205 £ 25 o © o 2 =1 o S8 = £ o - QD >O ©
o — = i wa O oo Z (&} n =) 12 O- =206 =z O =) © —uw ouw
N 655 | 331 324 | 326 329 | 487 76 92 | 214 308 133 | 411 244 | 528 101 24 2 137 117 133 104 164
sig 0.96 0.71 0.74 1.00 0.88
No 74.2 74 74 75 73 73 76 80 81 74 64 73 76 74 72 83 | 100 74 74 74 78 72
Only once 18.3 19 18 17 19 20 14 13 13 20 24 17 20 18 21 8 18 23 17 17 17
2 to 3 times 5.2 5 6 5 6 5 7 5 4 5 8 7 q 5 6 8 6 3 8 5 4
More than 3 times 2.3 2 2 3 2 2 3 1 2 2 4 3 2 3 1 1 1 1 7
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During the last 12 months have you been in at some art gallery or exhibition?

Base: Total target population

Only once
10%
2 to 3 times
3%
More than 3 times
2%

School Stratum Type Type of household HH income per HH member
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sig 0.50 0.71 0.75 0.05 1.00 0.92
No 852 | 86 84| 8 84| 8 79 91| 86 89 76| 8 89| 8 8 88 100| 82 8 8 88 86
Only once 98| 10 10 9 11| 10 13 5| 10 6 10 9| 10 12 4 13 14 8 9 7
2 to 3 times 2.7 2 4 2 3 3 5 1 2 2 5 4 -H 3 3 4 2 2 5 3 2
More than 3 times 2.3 2 2 2 2 2 3 2 2 3 2 3 2 3 4 2 2 1 5

Total 100%
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During the last 12 months have you been in at some music event?

Base: Total target population

More than 3 times
8%

Stratum Type Type of household HH income per HH member
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sig 0.68 0.28 0.99 0.35
No 61.4 63 59 69 4 46 49 50 | 64 58| 62 61 42 100 | 57 63 62 62 63
Only once 16.6 16 17 16 17 16 24 16 18 14 20 15 20 16 19 17 15 17 18 19 15
2 to 3 times 14.0 13 15 0 21 12| 14 14| 14 12 25 15 12 13 | 10
More than 3 times 7.9 5 10 7 9 6 9 8 7 9 8 9 8 8 17 7 5 8 7 12

Total_______________________________________________low
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What kind of music event?

Multiple answers; Base: Children who have been at some music event (39% of target population)

Pop music
Childrends musi c 19%
Folk music 19%

Rock | 5%

Folklore music

Hip-Hop

Electronic music
Urban traditional music 5%
Classical music - 4%
Turbo folk music - 3%
Jazz . 2%

Other kind of music 1%

Chil d

gender School Stratum Type of household = HH income per HH member
< — = a4 @
%) < ¢ > <. 5¢ =) )

§ 5 s: EoedigEr | D0E g o
S 2 e s © @ < b - i o< LY N — = <
~ < o £ 829 < Q = [= — © od 07 - ° o ; . b
4 7| € e |52 E si% § 3|8 £ 8 E:Ps8| 2 . oo 2
> |2 2 lugoc 92 8 8|5 £ |0-3i6:8|5 & 9@ dm &
N 253 | 95 158 | 119 134 | 153 50 50 | 110 89 54 | 150 103 | 200 39 14 O 50 43 51 40 60
Pop music 50.6 | 41 56 45 55 43 56 68 | 54 54 39 | 44 60 51 49 50 44 44 55 | 50 @ 58
Childrenods 19.0 I 17 | 20 21| 7 24 | 20 | 18
Folk music 19.0 23 17 28 29 KB 14 10 8 18
Rock 15.0 17 14 15 21 7 7 20 25 | 18
Folklore music 9.9 8 10 13 15 7 10 10 7
Hip-Hop 8.3 7 8 8 14 5 5 14 13 7
Electronic music 6.7 7 7 3 14 7 5 8 10 5
Urban traditional music 4.7 4 5 8 8 2 8 3 2
Classical music 4.0 5 4 5 7 8 2 4 3 2
Turbo folk music 3.2 2 3 5 5 6 3

Jazz 1.6 3 2 3 2 2 5
Other kind of music 1.2 1 7 2 3
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During the last 12 months have you been in discotheque/ night club?
Base: Children 12 - 17 years old

More than 3 times
8%

2 to 3 times
7%

Only once
9%

School SHEW ] Type of household | HHincome per HH member
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sig 1.00 0.67 0.76 1.00 0.71
No 76.2 76 | 78 74 | 89 71 77 83 58| 78 73 | 76 83 64 78 79 67 71 85
Only once 8.6 9 7 10 7 8 7 12 8 10 9 9 7 10 5 14 9 5
2 to 3 times 7.4 7 8 = 10 9 4 12 7 9 8 4 14 4 | 12 8 11 4
More than 3 times | 7.7 8 7 11 5 6 8 8 8 4 14 8 4 12 9 5

Total
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During the last 12 months have you been some sport event (game, championship, contest)?

Base: Total target population

2 to 3 times
15%

Only once
14%

Stratum Type Type of household HH income per HH member
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sig 0.75 0.71 0.30
No 505 | 54 47 6| 6 53 38 48| 51 52 46| 49 53| 51 50 42 100 | 50 46 49 59 | 51
Only once 142 | 14 14| 13 15| 15 12 11| 10 14 15 13| 15 11 13 12 13 17 12 16
2 to 3 times 150 | 17 13| 17 13| 14 9| 15 14 17| 15 14| 13 22 25 19 21 15 9 11
More than 3 times | 20.3 17 24 23 20 15| 21 19| 21 17 21 19 20 19 21 23

Total_______________________________________________low
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During the last 12 months have you been in the theatre? 655

During the last 12 months have you been i Table of frequencies

imes

o
=z

67.8

14.0  13.4

2 to 3 times
More than 3

Only once

z

During the last 12 months have you been in a cinema?? 655 | 59.7 | 12.7 HERE 12.2

During the last 12 months have you borrowed any book from the library (local or school? IE 41.7 7.9 | 18.9 | 315

During the last 12 months have you been in a museum? 742 | 183 52| 23

0,
During the last 12 months have you been in at some art gallery or exhibition? IE 85.2 9.8 2.7 2.3 A

During the last 12 months have you been in at some music event? 16.6 7.9

During the last 12 months have you been in discotheque/ night club? E. 76.2 8.6 7.4 7.7

During the last 12 months have you been some sport event (game, championship, contest)? BEEN 50.5 WA 15.0 | 20.3




